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Most People, When They Think of an Accurate 
Mechanical Device For Handling Figures, Say 
With the Above Advertiser— 


“Burreughs Adding Machine’’ 











When the man who wrote the ad—a portion of 
which is shown above — was cudgeling his brain to find 
a synonym for a rapid fire, accurate, mechanical 
figure-handling device—a ‘“‘ready reckoner,”” as he 
says—he selected the best known and the best— 
naturally, the Burroughs. 


And that’s perfectly logical—because that’s just 
what the Burroughs is—the best known device for 
handling figures—of all kinds. Over 80,000 users 


will tell you so. Se 


It has required time to attain this position in 
the minds of men. It has taken time to make the 
name **Burroughs”’ stand for all that is best in the field 
of accounting devices. Eighteen years we have been 
making and selling adding machines; each year we 


Burroughs Adding 


Detroit, Michigan, U. S. A. 


make better machines and each year we sell more. — In 
December, 1909, alone, we sold 2,521; and in the 
year 1909—we sold 15,763. 


We sell nine times as many machines as all other 


adding and listing machine companies combined, 
because the years have tested and proved the abso- 
lute reliability of the Burroughs 


People know this. 


That’s why they say ‘‘Burroughs’’ when they 


think of adding machines. 

If figures are used at all in your 
business a Burroughs will effect a 
real economy for you. A note to us 
brings full information. 


Machine Company 
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The Ramer 


Remanufactured 
Typewriter 


A MONEY SAVER FOR THE USER 
A MONEY MAKER FOR THE DEALER 











It is the only machine completely 
remanufactured in a factory. It 
gives the service of a new machine 
at the price of a “rebuilt” 2& & 


WHOLESALE TYPEWRITER CO. 


108-110 Duane Street 
New York City 








London Office: 136-137 Long Acre, W. C. 
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The Original and Only 
Multiple Typewriter 


The net results in dollars and cents, from your letter campaigns are in exact pro- 


portion to the mechanical qualities of your letters. 


If every letter is actually typewritten and perfectly ‘‘Matched in,’’ results depend 


only on your selling arguments. 


PRINTS BY The Printograph is fundamentally different 
IMPACT It is the only so-called ‘‘Multip'e Machine 
A distinct, clear stroke which exactly 


1 


of a typewriter is given every character on a typewritten 


which prints by impact insteed of pressure 


he action 


luplicates t 
page. The roll travels from left to right over the page, and 
is sO operated as to give a sharp stroke over each vertical 
column of type. This eliminates any possibility of variation 
in the lines. The short lines are as clear and uniform as the 
long ones and the edges are never made heavier than the 


center of the letter. 


PRINTS THROUGH  /ypewntes 
TYPEWRITER will oniy Ww nee by impact If 


ribbon is dry and 


RIBBON pressure ts to be u ed the ribbon 
must be moist. This is where 
the average multiple letter machine fal lown It requires 


a moist ribbon to print the body and a dry ribbon to match 


in the name and salutation. How « xpect two radica! 


ly different actions on two differently « tituted machines 


to present identically or even approximately the same 
results? 

The Printograph requires identically the same kind of 
ribbon as used by the typewriter. The result is a perfect 


match. 


A POWER 
MACHINE is not an afterthought nor an attachment. 
T 


he machine was designed to run by power. 


The motor drive feature in the Printograph 


Connection can be made with any lamp socket, as current 
consumed is about equal to that of a 32 candle power light. 
The impression throw off and electric switch give the oper- 
ator complete control of the machine at all times and a speed 


of 3000 letters per hour 


WILL YOU 
TRY IT? 


other machines by an actual test If it does not do better 
claimed for it, it can 


The Printograph will tell its own story 
and prove its own worth in your own office 


It will demonstrate its superiority over all 


work and actually accomplish what i 
be returned without expense to you. Will you give it a trial? 


U. S. PRINTOGRAPH COMPANY 


1900 to 1940 Gund Avenue, 


. LA CROSSE, WIS. 
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CALKINS &* HOLDEN - 250 FIFTH AVENUE NEW YORK ADVERTISING 


anuary 18, 1910. 
Smith mier ewriter Company, 
Advertiging Department, 


Syracuse, N. Y. 





Gentleman: 


For your next advertisement we 
would suggest that you explain the use 
of the column finder and paragrapher 


about as follows: 











Press key 4 and the carriage moves to the point where the date is to be written. So 

with the address, the paragraphs and the signature—a single key, pressed, brings the 

carriage to the writing point. This isthe Combination Column Finder and Paragrapher 

—a wonderful time saver in letter writing and tabulating—an exclusive feature of the 
New Model 10 

















Write us about it. 


The Smith Premier Typewriter Co., Inc. 
Syracuse, N. Y. Branches Everywhere 
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National Campaign in Full Swing 


This month marks the inception of our publicity campaign to consumers, 
and already the “live ones’? who took up the “Allsteel’’ line last month, are 
beginning to receive the benefits of our advertising appropriation. 














‘*Alisteel’’ U-nettes are being im- 
bedded into the minds of the busi- 
ness men of America through the 
steady accumulative force of coun- 
try-wide advertising. They are 
asking for ‘‘Allsteel’’ goods—they 
want ‘‘U-nettes.”’ 


You wide-awake dealers can sup- 
ply this demand in your territory 
provided it is not all taken. There 
are going to be some big orders 
given during the next ninety days 
and you'll get the pick of the lot 
if you can walk into your man’s 
office and say, ‘‘I handle the fam- 
ous ‘Alisteel’ line.’’ 


‘It’s the ‘U-nettes’ you’ve seen 
advertised. The kind that ére in- 
finitely better than wood because 
they last forever. The ‘Allsteel’ 
cabinets that will save you 15 per 
cent of your floor space, that are 
weather and vermin proof, and cost 
less than wood.”’ 

















That’s the kind of talk that wins, 
is’nt it ? Every point strikes 
home to your purchaser’s pocket 
—to his ‘saving’ sense—the sixth 
sense of the business man that 
will give you the order every time 
when you can show him better 
quality in addition. 


Frankly, we can make you money. 
Our policy is one of co-operation. 
We'll add our great capital to your 
business, and bring the customer 
to your door. But you’ve got to 
show us that you’re a ‘‘live one’’in 
every sense of the word, and 
that’s why we want to hear from 
you. Write us today. Ask us 
for further information, prices to 
dealers, etc., and at the same time 
show us that you mean business. 
We’ll welcome your inquiry and 
give you a specific example of 
what ‘‘co-operation’’ means to us, 
and what it will mean to you in 
dollars and cents if you take up 
our proposition. 











Write today. The territory is fast being assigned, and if you’re the kind 
of a business man we want to handle our goods, you won’t “put it off’’— 
your one of the “do it now” fellows that wins success. 





THE GENERAL FIREPROOFING COMPANY 
NEW YORK PHILADELHIA : “4 wg sé The SMieel People’ 


BOSTON 
oe igo YOUNGSTOWN, OHIO, U.S. A. 


8 BROADWAY,NEW YORK, N.Y 
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THE TYPEWRITER 
STANDARD 


Everything is Measured by a Standard 


Silverware by the Sterling mark 
Weights by the Government seal 
and Writing Machines by 


the Red Seal of the 


Remington 
Typewriter 


This stamp of 
Typewriter supremacy stands 
behind 


Every Remington Machine 
Every Remington Salesman 
Every Remington Office 


and is the Standard by which all 
Writing Machines are judged 


Remington Typewriter Company 
Incorporated 





New York and Everywhere 
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OhAe 12th 


NATIONAL 


BUSINESS 
* SHOW 



































@ Will be the largest and most varied exposition of office appliance devices and 
supplies ever held. @ It will be the only show of the kind in 1910. @ No ex- 


pense or effort will be spared to make it an unprecedented success. 


Madison Square Garden, New York 
Oct. 22 to Oct. 29, inclusive 


@ Diagrams of the new arranged spaces will be ready within the month. @ Uni- 
form decorations will be used. @ A new plan of ticket distribution insures the 
most desirable attendance. Manufacturers should get intouch with us at once. 





























*. National % 
Trade Show 
Company 


Rand McNally Building 
CHICAGO 
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UNDERWOOD) TYPEWRIT: ER COMPANY 
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HOME OFFICE 
241 BROADWAY, NEW YORK 
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Make toil easier 


There is some work in your office that can be done better, 
easier, faster and more economically on the Elliott-Fisher Standard 
Writing-Adding Machine than it can be done any other way. 

The Elfiott-Fisher writes, adds, subtracts, manifolds and tabulates; 
it.does at machine speed in one operation what must be done other- 
wise in many, and automatically proves its work as it goes along. 

Think it over again—writes, adds, manifolds and tabulates at one 
operation—subtracts too—at machine speed and mechanically proves its 


own work as it goes along. There’s some of that kind of work to do in 
your office—work for the Elliott-Fisher. 


It’s perfectly natural for you, if you don’t know the Elliott-Fisher, to 
think “It’s all right for some classes of business but it won’t fit my work.” 
One large concern used to think the same way and made seven distinct 
entries in connection with every order—now it uses the Elliott-Fisher 
and writes all these seven entries at one operation. Thousands more once 

said “It won’t do for us,” but now they use and praise the Elliott-Fisher. 
Another concern wrote us the other day, ““We have in our office two of 
your eleven-inch machines on which two operators handle our work. In 
case of absence of either of these operators, and we have to resort to pen 
and ink, it takes three clerks to do the same amount of work done by 
one operator on your machine and half the timeof another clerk to 
add what your machine adds automatically.” 


It makes no difference what business you are in, there are con- 


cerns in that line that use the Effiott-Fisher for handling work 
just like yours. 


It can’t possibly do you any harm to learn what we 
know when we make no charge for the information. 
Thousands of good business concerns 
now *‘make toil easier’ with Elliott- 
\) Fisher. why not join the multitude ? 


\ WRITE FOR CATALOGUE 


Elliott-Fisher Company 
32 Cedar St. 
Harrisburg, Pa. 

































OFFICE APPLIANCES II 


An “American Rebuilt” could 
mask under the name of 


new typewriter and deceive 





more than half of the dealers 


and USC ot =, 


@ American Rebuilts have distinguishing quality marks which put 
them in a class apart from the usual run of rebuilt machines. @Q They show 
that peculiar excellence of construction which makes for perfection of the 
new typewriter. @ The materials which replaced the worn or marked 
parts are one in quality with the parts of a machine fresh from the factory. 
@ American Rebuilts can be furnished to fill the most exacting of 
typewriter demands. And of equal importance is the fact that we can 
furnish machines of any make—in any quantity. @ A dealer in Ameri- 
can Rebuilts is equipped to get the business in his territory. Q We also 


furnish machines ‘‘ready to use” and “in the rough.’”’ We sell wholesale 





and retail. 





Write today 


The American Writing Machine Co. 
New York, U. S. A. 
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The 
Standard 


Folding 
Typewriter 





Including 














Case r 
Ina class by itself 
PORTABLE = ECONOMICAL > eee 
PRACTICAL VISIBLE 


BI-CHROME 


The following extracts from letters 
received from agents tell their own story: 


“It is the finest little machine that ever 
came out. People take to it like ducks 
to water. Please send along five more 
as soon as you can by express. We shall 
be out of stock by the time they arrive.” 


“We never have been able to secure 
more than one-fourth of what we could 
sell and we are confident that we can do 
a large business in them. Express im- 
mediately ten machines.” 














All communications respecting agencies 
should be addressed to the company. 














MANUFACTURED BY 


STANDARD TYPEWRITER COMPANY 


GENERAL EUR fE 
G R O T O N, N. Y. ? U. S. A. A. MUELLER r4 CO.. SUMICH. SWET REEL ANS 























On February seventh, 
1910, we received 
orders by mail for 


1071 


General Rebuilt Typewriters 


There’s one thousand 
and seventy-one 
reasons why you should 


Place Your Orders Now! 


Those orders firmly fix 
the title “General” to 
our Rebuilt Typewriters 
as certainly as the great- 
est victory in battle ever 
entitled the leader to be 
called 


“The — 


The GENERAL TYPEWRITER EXCHANGE 
an y Stree , New Yo re, U.S.A. 
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OUR | wet sions a canoon 
a 


AMBITION | Papers IN THE WORLD 


Not once — nor twice-— but every time and all the time. 


Our Customers tell us we are doing that very thing— 
right now. Why not prove it for yourself ? 


Write our nearest Branch House for prices and samples. 














RIBBONS AND CARBONS 
FROM US WE ARE BOTH 
LOSING MONEY. 


Prompt Service is our hobby. 
Try us with your next order and see. 





| IF YOU ARE NOT BUYING 





THE AULT & WIBORG COMPANY 


Factory: CINCINNATI, OHIO 


NEW YORK, Cor. Pearl and Elm Sts. PHILADELPHIA, 1217 Cherry St. CITY OF MEXICO, Primera Calle de Lopez, Nos. 16-20 


CHICAGO, 383 Dearborn St. MINNEAPOLIS, 729 Fourth St. South BUENOS AIRES, S. A.. 1059 Calle Mejico 
ST. LOUIS, 322 No. Third St. SAN FRANCISCO, 545-547 Mission St. PARIS, FRANCE, 82 Quai de Jammapes 
BUFFALO, 145-147 Ellicott St. TORONTO, CANADA, 19-23 Charlotte St. LONDON, E. C., ENGLAND, 4-5 St. Johns Square 





HAVANA, CUBA, Calle Lamparilla 50 














The qualities that make the Dietz line 
of Desks distinctive a e 


Variety of Styles 
Thoroughness of Construction 


a ra ce Modern Interior Arrangement 
fililia | TSiy) ee  T Strong Materials--Durability 
7 SE Handsome Finish and 
Appearance. 


The Dietz line includes roll 
tops, flat tops, book-keepers’ 
desks, typewriter desks made 
in hundreds of designs of 
different materials at attract- 
ive prices. 


Write for Catalogue today—Get the benefit of our thirty years of experience. 


J. F. DIETZ & CO., 309-319 W. Third Street, CINCINNATI, OHIO, U.S.A. 
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ROYAL ALIGNMENT 


(PERFECT and PERMANENT) 


The Royal Standard Typewriter attains by the simplest method what others 
vainly seek to accomplish through complicated, fragile and unreliable de- 
vices. The Royal typebar bearing and the Royal type-guide (whereby true 
alignment is obtained) are surprisingly simple, yet mechanically correct. 








Fig. 1 shows the Royal typebar segment with 
all the typebars removed but one (c). A-A-A are the 
slots in which the bearing ends of the typebars fit 
with just enough play to permit them to swing 
freely. B is the segment wire or universal typebar 
bearing (partially withdrawn), a highly tempered 
steel wire which constitutes a bearing for all of the 
typebars, thus eliminating a vast number of minute 
and fragile parts and delicate adjustments. The 
segment wire may be drawn out entirely, permitt- 
ing the removal of any one or all of the typebars; 
and a new wire may be inserted, if desired, thus 
renewing the bearings throughout. 


A More Simple, Sound and Sensible Device Has Never Been Conceived. 





Fig. 2 is a sectional view showing the typebar in the printing posi- 
tion. As the type strikes the paper the typebar is firmly held in position 
by the type-guide (E) at its upper end, and by the slot (A) and the 
segment wire bearing (B) at its lower end 


The typebar CANNOT get out of position. 
The letter CANNOT print out of line. 
By the ring or circular stop (D) the typebar is stopped from travel- 


ing too far and the type is prevented from punching into the paper; this 
produces that clear, sharp, even print for which the Royal is noted. 
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The Slotted Segment, the Segment Wire, the Type-guide, 
and the Abutment are Patented Royal Features. 








Write for OTHER Royal Reasons. A 


m ROYAL TYPEWRITER CO. 


Royal Typewriter Bldg., 364-6 Broadway 
NEW YORK 


London Office: 75A Queen Victoria Street. 
A branch in each principal city. 
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LAST 
CALL 


The First Annual Pacific Coast Office Appli- 
ance Show to be held in the Auditorium, 
San Francisco, April 2d to 9th, inc., affords 
an unusual opportunity for manufacturers 
who are interested in the great far West. 


EVERY NEWSPAPER IN SAN 
FRANCISCO is booming the Exhibition. 

THE SAN FRANCISCO CHAMBER x 
COMMERCE is lending its hearty support. 

THE SAN FRANCISCO BOARD of 
TRADE is backing it enthusiastically. 

AGENTS REPRESENTING EAST- 
ERN MANUFACTURERS have signed a 
petition urging representation. 

The first show means a publicity cam- 
paign of rare value. 

But it means more than that. 

It means actual sales on the ground. 

The attendance is sure to tax the capac- 
ity of the building as this is the first time the 
dealer and users on the coast have had an 
opportunity to attend an office appliance 
exposition. 

Don’t fail of your opportunity. 

CO-OPERATE WITH YOUR AGENT. 

Show him that you are interested in pro- 
moting the business which he is cultivating 


for you. 
Wire for reservation and we will send 


diagram. 
Only twelve spaces remaining unsold. 


NOW is the time—-TO-DAY . 


Pacific Coast Business Show Co. 
Foxcroft Bldg., 68 Post St., SAN FRANCISCO, CAL. 
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“That Address 


is INSURANCE 


for your letters, circulars and advertising matter.” 


IT PROTECTS them from 


Loss in the mail. 


Rough handling given to “apparent” circulars. 


Those Post-office return stamps— 
NO SUCH ADDRESS. 
NO SUCH TOWN IN STATE. 
OUT OF BUSINESS. 


DEAD. 


IT PLACES them in the hands of the right man—the man who signs the checks. 
That address looks exactly like typewriting—it was printed from type by 


Aiddress 





ogfaph 





Cc PRINTS FROM TYPE 


q The first object of the designers of addressing machines was 
speed. All addressing machines now have this. 


@ The next object was quality addresses—addresses that would 
not appear mechanical and thus cause all matter so addressed to 
be treated as ‘one of many.” The ADDRESSOGRAPH alone 
has accomplished this result—it prints typewritten addresses the 
same as those used on personal business correspondence. 


q The third, and probably the most important object, was a con- 
venient method of handling the address plates in such a way that 
they could easily be located for reference purposes, and for making 
changes and additions. The ADDRESSOGRAPH again is the 
only machine that successfully accomplished the desired result— 
it embodies all of the features of a modern Card Index. 


q Fourteen or fifteen years ago the firsts ADDRESSOGRAPH was 
placed on the market. It was crude and cumbersome, yet it 
printed addresses twenty times as fast as the best typist or pen- 
man. However, the designers were not satisfied, and in the 
subsequent years of their experience found and incorporated in 


ADDRESSOGRAPH Co. 


their machine all of the essentials which go to make up a perfect 
addressing machine. 


@ So simple and complete is the ADDRESSOGRAPH in its ever 
phase that lists of any size or nature can be placed in the ee A 
of an office boy or girl with the assurance that they will be per- 
fectly maintained and the addressing executed rapidly and 
accurately. ; 


@ Today there are more than 30,000 ADDRESSOGRAPHS in 
use in 244 distinct lines of business, and yet the field has only 
been scratched 


@ So flexible is the ADDRESSOGRAPH that it can be adapted 
for use in every business or department where it is necessary to 
write and rewrite names, notations or addresses to a compara- 
tively regular list 


@ Just stop and think of the vast number of concerns and indi- 
viduals who should use the ADDRESSOGRAPH. 


@ You should know the ADDRESSOGRAPH—let us tell you. 


903 W. Van Buren St., CHICAGO, ILL. 
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EMERSON 


in typewriterdom stands for efficiemcy plus, and 
price minus. It is the epitome of excellence, and 
the apothem of typewriter economy. It represents 
the latest and best thought concentrated on the 
modern writing machine problem. It 


AS WON 


instant recognition where other low priced ma- 
chines have failed after years of vigorous efforts. It 
has won because while low in price it is standard 
in construction. 

It leads in new improvements as well as in price. 
With your help, Mr. Dealer, it will soon lead in 
sales also, and take its rightful place among the 
best sellers of the American Standard Typewriters. 


| DEALERS 


The EMERSON Typewriter has a standard keyboard, 
visible writing, two-color ribbon attachment, line-lock, 






































back-spacer and tabulator. 

In construction it conforms to the highest standards, 
but the elimination of over 1,000 parts, found necessary 
in the other type of machine, has enabled us to place 
this typewriter on the market for fifty dollars. 

Write to-day for our dealers’ proposition. It is unique 
and will make you money. 


THE EMERSON TYPEWRITER CO. 


Works: Woodstock, Ill. General Offices: CHICAGO 
Sole Dealers for the Eas*ern Hemisphere, 


A. Mueller & Co., Zurich, Switzerland. 


A. Mueller Schaertlin, Mgr. 
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JOHN F. DIETZ 


Head of J. F. Dietz & Co. 


CINCINNATI, OHIO 
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VERYBODY knows that the Corpor 
tion Tax Law, so called, was drawn 
aa passed with the best intent, and 
now that it is being enforced, the people 
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THE MAGAZINE OF OFFICE EQUIPMENT 


L0vnded by Geo. Patterson 


CHICAGO, MARCH, 


IQ10O. 


Measure Intended for Protection of Public 
Bears Harder on Small Corporations 
Than Upon Large Industrial Or- 
ganizations. 


resulting beneficially, it may be detrimental 
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The Inequity of the Corporation Tax Law - 


privacy as they would be in the case of an 
individual. 

If the law must work injustice in order 
that it may be constitutional, it were better 








wr those who art mnected with corpora to smaller interests—perhaps even to the to bear the ills we have, until we can modi- 
tions however small—are equally sure that extent of giving to stronger competitors fy the constitution rather than to do evil in 
the law will fail its princi- the hope that good may come 

pal purpose, and that, indeed, ANYHOW THAT PUBLICITY SCHEME WILL BE A BOOM of it, 
may prove a handicap to the teen t The Hon. Charles Nagel, 
small and legitimate corpora } THe Secretary of Commerce and 
tion without adequately pro Labor, in a recent speech in 
Chicago, summarized the 


viding for that publicity in the 


affairs of large and predatory 
organizations which, it was om, f 
conceived, would act as a 


check upon their too enterpris- 


ing methods. 


Without discussing the 
whether or not it is fair 


ques- 


tion 
to tax corporations doubly 

nee by the state and again by / 

the Federa Government, } | 
without the usual excuse for / / 
special taxes, viz., that of war Wi 
or other national emergency, 

the justice or otherwise of tax 

ng small business corpora 

tions to provide for the execu 

tion of a law intended to curb 


malefactors has developed 


serious discussion 


some 

It is hardly enough to say 
that the law must be impartial 
as to its treatment of all cor a 
porations if the law by its ope ff 
ration imposes a tax for in 
formation entirely useless to 
the government in ninety per 
cent of the reports for the sake ‘Bradley” i 
of securing that which will enable the gov 
ernment to enforce the principles of justic« 
in the other ten per cent. There should bi 
some method of reaching the ten per cent 
of corporations or less whose operations 


bring them in conflict with the law without 


penalizing the ninety per cent whose busi 


ness operations are legitimate and innocent 


Che 


Commissioner « 


information required to be filed with 


the f Internal Revenue con 


public record and is open to in 


[Information of 
customarily 
instead of 


stitutes a 


spection as such so de 


tailed a character is not made 


and it is conceivable that, 


public, 


{ 





a 
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he Chicago Daily News. 


undue and unnecessary advantages based 


upon the sworn reports of their less power 
ful rivals 


It is legitimate for every concern to have 


guarded from 


So 


business secrets which are 


knowledge of outsiders long as a 
corporation is doing a 


and its stock is not publicly 


the 
legitimate business 
listed for sale, 
its condition can have no legitimate interest 
Whether 


how 


to the public. it paid or passed 
a dividend and 
what were its receipts and expenditures for 
the year, and what per cent it makes upon 
entitled to 


why; much it owes, 


capital are just as much 


its 


views of the President in the 
following points: 

Corporations have outgrown 
the boundaries and authority 
of the states. State control 
has resulted in lowering the 
political standards of some 
commonwealths to the detri- 
ment of others, The times call 
for a strong, central power to 


have control over corpora- 
tions. The fact that corpora- 
tions are dealing extensively 


foreign fields makes it nec- 
essary for the. government to 
have direct control. Central- 

ing the government’s power 
would promote confidence and 
increase the effectiveness of 
government against wrong- 
doers. 


Mr. Nagel seems to deal in 
generalities hardly adequate to 
the emergency. 

The statements of the law’s 
defenders, like the law itself, 
fail to distinguish between the 
good and the bad, but demand that the 
business of citizens of one class be exposed 
to a public scrutiny against which that of 
other citizens is immune. Public utility 
corporations, corporations deriving their 
powers from public grants, should be com- 
pelled to make reports, but there is no rea- 
son why ordinary mercantile or manufac- 
turing concerns should have to do so. 

To find an evil is one thing; to cure it is 
another. A cure which is so allopathically 
severe as to injure the patient is the last 
resort of desperation. Not even political 
exigencies should promote injustice. 





OU ALL know the fellow whose daily 
business creed is “System be hanged!” 
and, he certainly tries us to the limit. 
Thoughts of him nearly inspired me to 
head this article “System vs, Chaos,” as the 
unsystematics would be living in a chaotic 
state most of the time were it not for the 


efforts ofthe systematics in_ charting 
their course 
The day begins with the unsystematic 


when his wife reminds him, as he sits down 
to breakfast that he hasn’t combed his hair, 
or has neglected to put on a tie. He arrives 
at the office promptly on the fifteen-minute- 
to-an-hour-late schedule. Bids you a cherry 
good morning, and laughs when you remind 
him that he is forty-five minutes overdue 
on his appointment with you—tells you not 
to take things so seriously, heedless of your 
remark that other engagements press. 
Leisurely he opens an antiquated roll-top 


and exposes to view an archaic accumula- 


tion of papers that look as though they 
had been deposited therein by a passing 
cyclone, and, after rambling through them 
for seven minutes, lights upon your par 
ticular paper. 

You assumed that five or ten minutes 


would enable you to complete your busi 
ness when you entered, but when you final- 
ly emerge after having been a victim of the 
Unsystematic’s lost motion in every direc- 
tion, you realize that you have lost an hour 
and a half and the only result you got was 
instructions to call again later when “they 
would try to get the information together.” 
Lack of System. 

During your stay you casually remarked 
that it didn’t look as though they had much 
system about the place—at which your 
host refilled his pipe, loosened another but- 
ton on his vest, and dilated upon the “Sys- 
tem” he had followed since he started this 
business in ’76, and, upon your citing Rob- 
inson’s against his—Robinson 
entering the field twenty years after the 
Unsystematic one—usually begins to make 
invidious remarks about Robinson’s meth- 
ods, 

As a matter of fact, in these days of keen 
competition many establishments with non- 
system men at their heads would not make 
progress were it not for the subordinates 
who are imbued with system, keeping their 
the present day 


course. 





























Success aS 


principles in chartered 


Some men are born sys 


business 
Others acquire system. 
still others are born unsystematics 


tematics 
\las 
-and about the only calls they can ever 
heed to system through life are the great 
natural designed by the Creator and 
inherited alike by all 

Many there are, however, who hearing so 


ones, 


much about “system” in this day become 
inoculated, and proceed to acquire one in 
their own business 
Too often they 


things 


get a method of doing 


which only changes the old routine 


Systematics and Unsystematics. 


Some Comparisons. 
By William J. Mullin. 


and they forthwith believe they have prog- 





ressed—until some one comes along and 
points the error. The word, System, in its 
present day business usage is bound to im- 
ply excellence, and any “system” that is 
faulty and does not get its results in the 
shortest, simplest way compatible with 
safety, is not system—but is cumbrous 
method There has been such a lot of 
idiotic stuff promulgated to buyers under 

ue 
W. J. MULLIN. 

the entrancing caption of “system” that it 
is small wonder some of them are skepti 
cal of innovations. 

Feeling the need for improvement in 


office practice some heads proceed to make 
an adaptation of their own from materials 
available in the market for improving office 
conditions, through lack of discern- 
ment or experience, create a scheme which 
may itself in a labyrinth of detail, 
besides imposing much extra labor 
The Right Adaptation. 

A school 
effect a card record for keeping the stand 
ing of his pupils, using eight different cards, 
and separate 


and, 


lose 


principal evolved and put into 


each a distinct color using a 
drawer for each 

discard his as 
sortment he could keep 


the entire record and in much better shape, 


He was quite willing t 


when shown how 


on a single card Another man will com 
plain that his record keeping method is 
slow, or ineffective. when its weakness 1S 


wholly in not having been properly de 


signed for its purposé 





A user starts in with a superficial knowl- 
edge of the adding machine, and in a month 
is ready to condemn and throw it out 
The expert comes in—shows its 
ties—and departs leaving a strong con 
behind Devices designed to facilitate of- 


fice routine unmerited blame from 


where it is assumed that the 


receive 
some sources, 


introduction of the mere device is to work 


the revolution, without the aid of the hu- 
man factor in its operation. The number 
ot office men who think that when they 


buy a device they get brains with it is ap 


palling as all of us know. I venture that 
seven-eighths of the devices sold require 
quantities of after effort, when talled, 
in order to educate the users. Some of 
this is necessary, of course, but much uld 
be obviated if a little more thinking were 
indulged in by those using the device 

I remember a distant emergency call on a 
copying machine I sold—the teleph Say- 
ing the machine had failed to work Di- 
agnosis showed that the operator had not 
refilled the water pan when empty And 


a large 
on the 


majority of the repair calls made 


‘fice device sellers could be avoided 


by co-operation of those in the offices—the 


human factors—without whom device 


is ineffective. 


any 


But I am digressing 

Enter the office where clockwork system 
has been provided as the result of intelli 
gent thought and analysis of the conditions 
to be overcome, where every phase of the 
business is reflected in graphic record and 


the day’s work goes through with dis 
patch 
Contrast this with the slipshod course of 


affairs in the offices where “system” has 
iust “happened,” ar has been put in piece 
meal as occasion required, 
in an orbit of its own, and bearing no re 
lation to any idea of dove-tailing itself into 
othce scheme—and 


contrast. 
System Overdone. 


each working 


a general have a 


revelation in 


yi ju 


While we condemn the unsystematics for 
the misery they create, we must not for 
get those who go to the other extreme and 
make life for their 
their ultra notions of “system.” 

These fellows sometimes are so extreme 
that they burden themselves and every 
one around them with so much red tape in 
methods, that the doing of the more im 


miserable fellows by 


portant things in the business are in dan 
ger of neglect owing to the effort on trivial 
detail made necessary through some one’s 
ideas of office efficiency 

System overdone—with employes Id to 
accountability for every !axness in unim 
portant things earns for its creator mor: 
criticism and enmity than falls to the lot 
of the man who lets his business run along 
hit or miss—with but vague ideas of con 
crete system work 

The fellow who holds out of the evening 








mail a letter which the stenographer handed 
him with a comma missing, may think when 
he hands it back to her next day for cor- 
rection that he is teaching an object lesson 
in his idea of system, and is, thereby hap- 
py—giving no thought to the delay of a 
day in the letter, due to the omitted comma. 

This latter class are hopeless—they will 
never rise to the larger and more important 
things. The unsystematic on the other 
hand may be molded into good exemplars 
of system when once they grasp the ad- 
vantages. 

Some principals object to certain instal- 
lations, claiming that they are only increas- 
ing the office expense—never even regard- 
ing successful working schemes in the of- 
fice as anything but non-productive work. 
How can these men reconcile this view with 


HE regular stenographer was absent 
that day, but a substitute responded 
to the editor’s call. 

She was a very pretty yirl, with fluffy 
blond hair, clear red-and-white complexion, 
and large soft eyes. She was a litt!e slow, 
but the editor did not mind that just then, 
as he was chiefly concerned to have an 
important letter exactly right. He noticed 
a somewhat vacant and wondering look in 
the pretty face when it turned to him in 
the pauses of dictation, but had no idea of 
the cause until he received his typewritten 
letter. 

Then—then—oh, then—the English lan- 
guage fails. Here are two of the gems 
in what he received: 

“Notify the printing office that the editor 
cannot play fast and loose with the text 
The sense cannot be 
in make- 


for their convenience. 
sacrificed to atone for blunders 
up.” 

“IT return the pages unread, to be over- 


run, till the space is wright. Then I will 
read for accericy.” 

The editor read no further for “accericy.” 
It went to his heart to reject the letter, 
and have it written de novo by another 
typewriter. But suppose that in hurry and 
absence of mind he had signed and sent 
that letter; where would his reputation for 
“accericy” have been? What a gay time 
the printing office would have had at his 
expense! Any future reproofs from him 
would have gone off like water from a 
duck’s back, and the entire discipline of 
the establishment would have been—in the 
typewriter’s phraseology—‘sarficied.” 

How did such an unfledged birdling come 
to be in a typewriter office? Oh, she had 
taken a “course” in typewriting somewhere, 
and probably held a diploma. She could 
rattle the keys of the machine, and sup- 
that was all there was to it. It 
had not occurred to her that the machine 
must be taught the English language. She 
knew nothing of the hard determination to 


posed 


OFFICE APPLIANCES 


the splendid mail orders coming in as the 
reward of a good follow-up system main- 
tained—or the saving in investment accru- 
ing from a properly working stock record, 
saying nothing of other advantages. 
Advanced methods in office practice, of 
course, are very young, but there is a large 
army being trained in the offices for the 
business battles of the future, and if prog- 
ress continues in the ratio it has shown 
in the past ten years intelligent system will 
in the future go far toward making the 
conduct of any business an exact science. 
And when the time arrives when the young- 
er ones now being trained in system reach 
a stage where they are principals in busi- 
ness the adding machine will not be barred 
from some offices because “our bookkeeper 
-an add up everything by hand, and he has 


“Accericy.” 





By Dr. James C. Fernald, Editor, The 
Standard Dictionary Series. 
be “wright”—as she would express it— 


the careful reading of good books, the 
searching of dictionaries, the forcing of 
memory to hold precise results and call 


them up at need, that make an accom- 
plished stenographer, to whose _ success 
there is no “royal road.” The rules of 


the printing office are as hard as the iron 
of the printing press—and necessarily so. 
The idea that any one can become a sten- 
ographer by a few weeks’ training in op- 
erating a machine must be definitely aban- 
doned. 

There must be long and careful drill in 
the spelling of English words, and enough 
knowledge of general literature to assure 


some rudimentary idea of what words 
mean, These are all genuine and recent 
instances. Is it any wonder that secre- 


taries, stenographers and typewriters some- 
times find their employers “ill-tempered,” 
“particular,” or “fussy”? In what state of 
mind can a writer or speaker be, when his 
own sentiments come and look him in the 
face through such intolerable disguise? As 
a simple business proposition, the difference 
between the stenographer whose work can 
in general be trusted and the one in whose 
manuscript the spelling of every word must 
be watched at every instant to avoid ludi- 
crous or disgraceful blunders, is a difference 
of at least half the time or revision and 
of an uncomputed amount of mental worry 
and disgust. The former worker can 
scarcely be paid too much, while the latter 
worker is not worth employing at all. 
Then there must be the habit of alert 
attention to what is heard and read, so as 
to hear or read exactly. The number of 
persons who can copy a page of printed 
matter, when placed before them, exactly 
as it stands on the page, is surprisingly 
will be omitted, words will 
will be 


small; words 
be transposed, other 
stituted for those on the page 


words sub- 


23 





plenty of time.” <A _ perpetual inventory 
will stand in contrast to “We take stock 
once a year, anyhow.” 

A typewriter in every office, where the 
man has the price, as against “Well, we 
don’t write many letters here, and a pen is 
good enough.” 

A duplicating machine for form letters, 
bringing back replies and orders to offices 
that once said “We can only get business 
by personal solicitation and don’t care to 
try out a follow-up system.” 

The above examples, and others are a 
refutation of the stock answer so many of 
us device sellers receive when we solicit: 
“Your scheme (or device) may be all right 
for some concerns, but it won’t suit us, as 
our business is peculiar.” 


In any mental or physical activity the 
habitual thing will be done, unless by care 
and training mind and body are forced to 
do the requisite thing. Even beyond this 
goes the requirement of making the requis- 
ite thing habitual. The boy who is merely 
good natured, the man who is merely 
“smart,” and the girl whose highest ideal 
is to be sweet and look pretty, have no 
place where the real work of the world 
is being done. This applies to other mat- 
ters besides typewriting. 

An accountant in my bank was “fired” 
for a mistake of $10,000; he had added one 
column, and then copied the footing under 
the next column, because he supposed 
them precisely alike. But that second col- 
umn had one entry of $10,000 more—just 
one little figure in the fifth place. If he 
had added the second column he would 
have found it. 

On a western railroad a number of ser- 
ious accidents, including several “head-on” 
collisions, occurred in rapid succession, At 
length it transpired that the son of a prom- 
inent official had been given the place of 
train-dispatcher, because that was “a good 
berth” for him. He was a well-meaning 
young fellow, but by the time a number 
of men had been killed, and many thou- 
sands of dollars’ worth of property de- 
stroyed, it was seen that the family con- 
nection and good intentions could not be 
accepted in place of accuracy. 

All our science is built upon accuracy to 
the hundred-thousandth of an inch—the 
millionth of a grain. The physician, in 
desperate haste, with life and death on 
the result, must give just so much and no 
more of the drug that may be saving or 
deadly. The surgeon must cut within a 
hair’s breadth of an artery, to touch which 
is fatal, and, before he cuts, he must know 
exactly, and not “about” or “pretty nearly,” 
where that artery is. 

The great world hangs upon accuracy, 
the exact balance of motion and attraction. 
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AN’S history from Adam to th By U. G. Case. vould dispose of all their st pt 


4 Handling Office Specialties with Profit 
M 


present moment can be divided into these specialties, and push them \ 
many periods or epochs. With the points in the manufacturing and selling a high grade specialty man would nt 
first exchange of things business was insti This means raw or manufactured goods, the business for himself fe 
tuted, so that business is as old as man manufacturer or retailer, in all the things for some one else. All business n : 
kind. As man progressed mentally and in man uses, whether for the internal or ex the difference between being ar ploy 
his environments, so business advanced ternal requirements, or simply for reasons and an et ploye. Many n 
What has existed in the past and is now of pleasure or ownership. And this is why  ployes should be en pl 
extinct, through man’s effort, was all based we have the many office devices at present, they la is confidence in thet 
on business transactions. Everything we why they have been multiplying so rapidly the future The best class 
enjoy as the fruit of man’s labor, in the im the past decade, and no doubt there will meets in business are conné 
present period of our existence, is the re be innumerably greater inventions to come fices. It is the most interesting 
sult of some form of business, so that busi most fascinating selling game 


ness has always been the mainstay of man’s game that requires the highest 


salesmanship, and so it is a develo 


existence and is today. The growth reached 


its zenith in the nineteenth century as con educating game It’s a game f brait 
pared to all previous centuries, and th against brains, quality man against 
present twentieth century can not fail to man, and hence equality The de 

eclipse all the past. Once having been but there to be filled, and therefore 

“a common business man” is changed to and superior merit of article t 

day to the highest honors and respect mat must necessarily bring profital 

can attain, and it is money made throug! It is generally known that offi es 
business that gives us most of the pleas cost more to sell than to manufact rut 
ures we enjoy in all the phases of life that shows the high grade business 


1 


is also an undisputed fact that 


Man has progressed so much mentally 


that his wants have gone far beyond time, there is no office device of real 
and so he is crowding years into months but what will pay for itself wv 
and months into days. His faculty for dis that will surprise the buyer, and s 
coveries and ingenuity for inventing a1 tically always a most profitabl 


constantly solving the unexpected thing Offi levices as a whol 
that benefit mankind and inventing the ers the owners and in so! 
things that reduce labor and make dis make m« actual monev th tt 


tances less to be reckoned with. Eventual 





ly we shall enjoy all the elements in every dispute t among thos h 
conceivable necessary form; labor will b the in average makes 
reduced to an automatic process; results per 1 than does tl 
that once meant years will be but a matter shov manufacturers 
of a few months in the accomplishment, and in the ts and ’ 
distance around the world but a matter of volut business done it] 
“y U. G. CASE. 
speaking into one thing and ‘hearing one’s dividu The 1 fact 
voice at the same time through the other , ho possil ' 
l r th in the tuture as necessity in t near and . : 
end of the apparatus. , , , d takes ) 
Atl tl +" \ : . listant future shall demane the ¢ : ke at 
things that make for the benefit ot ; ' : wa ; t] nost 
; . , It is these devices that make pos e the the ne Most 
mankind aré commercialized in order to ’ , ‘ : 1 oe 
j management ot Our great industri today One e very best prop 
produce, to sejl, and to use, and so business ; ; , 
; ; Their importan and power can not be today | man to engag 
gives us everything and rules the worl , ‘ ; ae ; ’ 
 . overestimated They keep t vhe« oO self is to enter the offic 
[The higher man’s knowledge the greater ; 
r ommerce going Their very importance Is Chere was period 
the enjoyment of his productions , - ; 
oe reason why office devices are so generally offices ( since the invent 


Commerce Means Specialization. specialized almost into the making of but typewriter ei danielle 


It being impossible for all men to be 11 one article, and why men find it necessary vork. that presented such 
the same business and all men conducting to specialize in the selling of office devices tions as this vear of 1910 
all lines of business, commerce must be di ynly instead of handling hundreds or thou vears some decided impr 
vided and subdivided; it must be special sands of things Che concentration neces heen 1 e in meritorious « 
ized The greater the need of producti I iry for the manufacturer is almost s . now ' nds thet to be t 
the greater the specialization. To concen sential for the retailer, but having a very machine 
trate brains, effort, time, labor and expens« small territory in comparison, the retail Rs owtaea fen 
in the production and in the selling, this i ncentrate on at least most office d ES EO ge Se 
Lite t + WiTlT Ss 
specializir is constantly going on In the ces necessary in an office her d re comit 
: orne es al om 
making and distributing a place for execu Office Appliance Field Fertile. r tthe 1 
1 ;, : ie effects of the business 
tive direction in all its details is essentia If more men realized how ofhece specia e ; 
J a : f : 1907 iT t an end this 
[This is known as the office [To convey it ties came into existence, how rapidly d : 
7 i 1 1 1 1 Toul I ol evel of pros] 
structions, int4rmation and necessary re ces are growing in kinds through necess! : ? 
; plentift ptimism is in tl g 
ords. various utensils must be used ty. realized the necessary demand for them : : 
cal ; . as ; market re opening for \l 
As general business grows, as demand and the profit there is in handling em ; ; 
- fee ; , bs - a. Se al goods = et petore, al 
and competition grow, time, labor and ex more men would go int 1s 5 OF Spt 
we - . a 1 . \ we , \ ti i xperrencs h 
pense must get nearer and nearer to anni cializing On oOmce devices on 
hilation, and so man is constantly invent men in the leading commercial ions WI past ears as Ne' 
ing new means t ut down these thre handle office devices, “one or! ab ! the | MK ow 1s the ac 








HERE are 1 y good stories abi 
itine ck menders of fifty 
ixty years ago, who combined 

with an ineradicabl echanical instinct 
Yankee faculty for trading, and managed, 


despite tl id the many hardships 


incident thereto, to pick up a comfortable 
living and sometimes to lay by sufficient 
capital start then ymewhere in a mor 


Cases are on 
manufac 


line of business. 
founded 


established 
men have 
rom capital acquired 


record where 
turing enterprises 
itinerant mechanics and menders of every 

breakable in the household 
Going further back, we have 


yme old writers that 


thing except 
broken hearts. 
it on the authority of 





the man who came around to mend quill 
pens ften a lcome figure and that 
he did his work is attested by the fact 
that he did not have to go out of business 
fi ck constant and paying clientele 
Indeed, it said that there now surviv: 
in London a dingy old shop whose pr 
prietor master the art of making 
ig quill pens which some old 
ren that rld’s metropolis stil! 
cling en th fashion has decreed 
they must discard their wigs and ruffles 
Here where the roar and turmoil of modern 
Londot k toa one may almost 
imagil resent yf departed ‘squires 
with thi hite queues, their knee breeches 
bef od t nd long-tailed coats, taking 

uff 1 discussi e much debated per 
S lit fF the mysterious Junius, whil 
per vner of the shop was pointing 
the hat wa write Junius’ next 
letter 

V ff ery was limited 
tl h | there was no field 

nechanic. The cabinet maker 

did rk necessary, repairing chairs 
in yle nd the clock maker attended t 
th pic § machinery the old 
time off boasted. When the letter press 
can along it was built upon such “pri 
dig as Dominie Sampson would 
say, that 1 two men of average strength 
could put it of ler with anything less 
thar re ha er and a cold chisel 
Wh 1 employers were as stingy 
thei 1ipment as Old Scrooge, whose on: 
high desk and battered stool furnished al! 
th pt 1ances of comfort his bookkeep 
er had t the open grate with the 
smallest ssible fire over which he might 
0 varn benumbed finger 
yet ige business office a century 
ago had very little else because not mucl 
else was to be had. 


Modern Machinery Works Revolution. 
When tl came generally int 
need somewhere 


typewrit¢ ' 


| rac Iaisluy 
here was da y 


1S¢ t en f t 


expert to repair the results 
The first typ? 


for a mechanical 


ienced handling 


mparatively crude though they 
were instruments of delicacy and pre- 


demanded f their repairing an 





How Young Men of Mechanical Turn 
Might Create Good Business in 
Many Towns. 

al sk g 
vho me s Li} 
repair man I we ee | 
S the typewriter, and th 5! 
irs ag either, m y re lers 
df Appliances well remember that “B 
tead of the present firm of Ames & | 
eled all over the U ed St 
p g typewriters. He carried his tools 
supplies with him and was more 
I vherever he went than 
bloom in the spring 
V the improvement of the writing ma- 
ine to its present high state of efficiency 
d the multiplication of different types of 
achines, all good and all more or less 
mplicated in mechanism, demands upon 
he repairman in this one line alone ( 
‘eased until the several typewriter « 
nies maintain regularly equipped rej 
epartments in all of the principal cities 
they have agencies. But these rep 
yartments, excellent though they are, are 
ited as a rule to cities of considerable 
nd the workmen are informed regard 
e mechanism of typewriters, with only 
information of other machines as any 
rmed mechanic can pick up fron 
examination of the machine itself. Th: 
1echanic who is equipped with sufficient 
wledge and skill to enable him to rep 
ljust all kinds of office machinery 
1mon use is not by any means so 
n as the man who concentrates up: 
1 content to work for wages 
of b lening out in field 
F who have mechanical 
1s oi ion and energy ere 
ne f rk in many cities t 1g 
Tinited St tes of 5.000 ¢ 25.000 
properly prepat Ir 
e machines one sl have 
king knowledg I me 
typewriters, copying chi s 
é achinery, et He should 
yrincip es [ 1 which adding 
addressing machines and cas 
sters work, and should have at hand 
supply of those parts which are most 
to wear out or be broken. Furthe: 
e, such a general repairman should ni 
ate to undertake the repair of off 
ture which is out of orde such 
top desks, chairs, drawers which sti 
ing cabinets, etc., depending upon 
yment and his judgment as to whetl 
» a satisfactory job without se1 
g the goods to the factory for repair 
ss sometimes involving more expens 
han the goods are worth. But such a cass 
the repairman’s opportunity he 
equently be able to fix up damaged ¢ 
ent so it will answer the purpos 
h a time as it may be desiral for t 
wner to purchase new equipment 








Room For the Office Mechanic 


lo win success as a general office re- 
pair man one should possess a good, sound 
mechanical ability, coupled with a practical 
experience which will give him confidence 
and all the ordinary requirements 
which may arise. With a small shop equip- 
ped with the proper tools and machinery, 
vhich need not involve a large initial ex- 
pense, a really competent, conscientious 
man should easily work up in a year’s time 


good paying business. 


cover 


4 small sum spent for circular letters, 
which should be well distributed among the 
business and professional men of the city 
selected as the field of operations, some 
neatly printed cards and an active personal 
canvass among the larger business houses 
should very soon give a man all the work 


he can do, If one’s bearing is that of a 
gentleman, confident without being  ob- 
trusive, and positive without conceit; if 


one’s clothing, personal habits and char- 
acter are what they should be success ought 
0 come quickly, and unless one disappoints 
mne’s customers in the quality of the work 
and fails to make deliveries as promised 
there is no reason why success in the field 

f office mechanics should not lead to profit 
ible agency connections, for who could be 
n a better position to recommend suitable 
iffice accessories than the man who under- 
stands their construction and use? 

The suggestion here outlined may be re 
garded as too large a contract for one man 
to assume, but we feel sure that with the 
proper energy and application any intelli 
young mechanic should be able to 
make money as an office mechanic in the 
smaller cities of the United States. Mani- 
festly ’twould be impossible for him to be 
come an expert in all lines at once, but as 
his business grew so would his experience 
ind reputation, and if he followed the rule 

doing every job just as well as he pos- 

bly could do it, he would soon find: the 
apacity of his shop taxed beyond the point 
vhere one man could handle the business 
In Chicago there are men who make hand 
yme incomes doing general household re 
1ir work in the suburbs, their field includ 
ng everything from the repair of furniture 
o gas fitting and plumbing work. Since the 
machinery of the modern office has become 

» complicated, it stands to reason that an 
pportunity to handle office repairs must 
exist in many towns which have heretofore 
been without competent assistance in this 


gent 


respect. 

Office Appliances would be glad to re- 
ideas and suggestions regarding this 
natter. 


ve 
\ 





The People’s Talking Machine Company. 
Newark, has been incorporated; capital 
stock, $150,000; incorporators, Joseph S. 

delman, Joseph G. Young and Dora Walz; 

manufacture talking machines. 





The Handling of Salesmen 


ELIEVING that the sales 
manager does not realize the possi- 
bilities of the large investments he 
represented by his salesmen, 
I propose outlining my talk this 
thought and trust that the discussion fol- 


bring out 


average 


controls as 
about 
lowing will ideas of consider- 
able value. 

Let us assume that each of us has charge 
the efforts of 
salary of 


of and directs ten salesmen 


and for conservatism the each 


averaged $150.00 per month and expenses 
Let us that 
ment expenses average $5.00 per week and 


further assume the entertain- 
that the traveling and hotel expenses aver- 
age $6.00 per day, then the monthly expense 


per salesman would be 


eee 
Hotel and traveling 180.00 
Entertainment 20.00 

Total for a month ree 
Or for a year.. 4,200.00 


And for ten salesmen.. 42,000.00 


the basis of one 
hundred members, coritrols and directs the 
expenditures of $4,200,000 and capitalizing 
this on the basis of 5 per cent 
investment of $84,000,000. I trust the mem- 


bers appreciate the responsibility that the 


Or this association, on 
means an 


management of this large amount of money 
demands, 

In the consideration of the subject I want 
to draw your attention to the peculiar dif- 
ferences surrounding the direction of the 
disposition of this large amount of money 
through the medium of salesmen as com 
pared with the conduct of a factory, public 
industrial of 


be 


utility large 


any kind 


corporation or 
In one case the problems to 
the handling of design, 


their 


solved involve 


methods, and machines, 
economical arrangement and operation, and 
in general the and 
new methods to keep down the cost of pro- 
and the the 


In general the subjects handled 


prt cesses 


adoption of changes 


duction increase value of 


product 
having no 


are inanimate 


of thought or initative, and are subject to 


objects, faculty 
arrangement and rearrangement at the will 
of the superintendent 

In the direction of salesmen, as in the 
sale of goods, one has to deal with an inde- 
scribable something called the human mind 
It is impossible to see it and the only means 
you have of knowing you have been suc- 
cessful is by indirect results. 

The large amount of money involved in 
this should 
into the mysteries of the controlling influ 


of better 


question prompt us to delve 


ences with a view directing our 


men’s efforts 


When one stops to realize that he is send 


ing the revenue from $84,000.00 out of the 
door when he sends a new untried and 
untutored salesman he must realize the 


By C. A. S. Howlett, President National 
Sales Managers’ Association; General 
Sales Manager Western Elec- 
tric Company. 


Read Before the National Sales Managers’ 
Association of America. 


importance and value of the proper train- 
men. 

Intuition a Factor. 

In our personal selling efforts we have 


ing of his 


all had experiences where we felt intuitively 
long before the transaction was settled that 
we would be successful, while on other 
deals we have had a similar feeling that we 
would not be successful. What is this inde- 


scribable something that brings us in closer 
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customers 
this 


touch with some _ prospective 


than with others? Can we impart 


faculty to our men and can it be developed? 
value be increased by 


Can a salesman’s 


training, and if so to what extent? Ina 
study of these questions considerable time 
can profitably be spent in analyzing all of 
the compar- 
ing the analysis of the successful ones with 


profitable 


salesmen’s characteristics and 


a similar analysis of the less 
ones. 

In order to train the men with the great- 
the 
gain 
their and We 


must also have the ability to interest, im- 


success we must have 


their 


est degree of 


to command attention, 


power 


respect carry conviction 


press, convince, inspire, command, concili- 
ate and persuade them. 

It is evident that there is but one way 
to measure the value of salesmen and that 
may be termed profitableness or the net 


amount of profit that he makes for the com 
pany. Many sales managers make the mis 


take of hiring and firing, instead of hiring 





and training. Large sums of money are 


squandered*annually in hiring new sales- 


men, hoping that by some act of Providence 
turn kind of 
men wanted, and when it is discovered that 


just the 


they will out to be 


a mistake has been made and that the sales 
man 1s a poor excuse, he is asked to resign, 
and the operation is repeated with new 
hope and new expenses. 


We all 
in the 


back 


line 


know we are set materially 
when we 
the effect 


on the trade, and one way to conserve these 


sale of a general 


change salesmen, not to mention 
losses is to adopt plans and methods for 
decreasing the number of necessary changes 


by training the available timber and devel 


oping the men as far as possible into the 
idea which we all have in mind 

In order to do this to the best advan 
tage it 1s very essential to have the cooper 
ation of the men. It will be found that 
many will be materially interested and will 
help you, while others who need the train 
ing the most will take the least interest 

Many salesmen who have many good 
qualities are unfortunately apt to be inde 


pendent and headstrong with their employer 


as well as the trade, and the subject must 
be handled on broad lines to point out t 
the men 


that they must differentiate be- 
two In the ; 


characteristics let us 


tween the analysis of the 


salesmen’s decide on 


a few of the most important that are easily 


amenable to development and endeavor t 


make the comparison on a percentage basis 
the 


measure of relative values 


as a 


Characteristics That Make for Success. 


One of the first characteristics that is 


particularly vital to the successful training 
that of 


the man does not display a willingness to 


of salesmen is willingness If 


do what he is told, when he is told, he is 
believe 


out to 


indeed poor material to handle. | 


however, that when it is pointed 


him that his apparent lack of willingness is 
working as a handicap to better efforts and 
light, if he 
an effort to 


with 


that he is standing in his own 
is broad-gauged he will make 
correct this shortcoming and proper 
guidance and direction develop himself in 
this particular to the point of self-sacrifice, 


if need be, when emergency demands 


Another characteristic of equ impor 
tance is reliability. It has been found that 
willingness and reliability do not go hand 
in hand. A man may be very willing and 
yet you may hesitate to rely on him abso 
lutely without foreseeing possible disap 
pointment Calling his attention to this 


weakness occasionally and inspiring him t 


greater efforts to correct this weakness will 


be found much more profitable than chang 
ing men 

New men do not bring guarantees that 
they are “O. K.” in every particular You 
have to decide on their fitness for your 
requirements in one or two conferences and 


then hope that you have not made a mis 


take and that he is the valuable man you 
have been waiting for so long. 


Another valuable characteristic is aggres 
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weakness is pointed out and triendly con 
parisons made much can be done toward 


an improvement. 
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endeavor to increase the efficiency we deal 
with the human mind, and it is not amen- 
able to the pocketbook in the same way. 








j siveness. It will possibly be found more Many other characteristics could and The markings will show the results of 
difficult to develop this characteristic than should be added to those considered, but the sales manager’s efforts and to what 
the others mentioned, and it is evident that I believe those given will bring out the extent he has increased the efficiency of 
the degree of success attainable is depend plan which, of course, should be developed his men and consequently his own effi- 

are ent upon the inherent value of this quality in its application and changed to fit c ciency, for it is evident that if no progress 

es- In our efforts with this characteristic it will crete conditions is shown in the percentage markings the 
ance be necessary to use considerable originality Value of Careful Analysis sales manager has been wasting his time 
of in drawing the salesman’s attention to the In order that such an analysis and can n this direction. 

hat value of a highly developed aggressiveness paign be made of the greatest valu Whatever the progress shown may be it 

antl When you have done this comparisons may system of reports should be developed t may be checked absolutely by the relative 

en, be made and short talks developed to take show the results from time to time and and actual value of the salesman’s profit- 
aad up with the men that will not only help study thé progress or lack of it. With ableness. All suggestion of indefiniteness 

them to be more aggressive but will this in view it occurred to me that each is cast aside in this mark, as it is based 
lly redound to your own benefit. man should be given a monthly percentage on the actual profit on sales, and while its 
series It is a peculiar fact that an otherwise mark in each characteristic that would be comparable value is relative only, it must 
acs successful salesman, who had shown a very of necessity only relative in value, yet would of necessity have this weakness, as unfor- 

— high degree of aggressiveness and appar serve to indicate whether or not progress tunately there is no standard applicable 

jOF ently perfectly willing to do anything and had been made. The method of determin to all lines or to all seasons in any one 

ng everything when he should, was found to’ ing this percentage would haVe to be based line. 

na be so palpably weak reliability and not on the impression carried in the sales A suggested plan of arriving at a stand- 

” amenable to development that he was com manager's mind from week to week and ard would be the line of reasoning outlined 
in pelled to make a change. He was consid dex ided upon without referring to the sales in the beginning of the paper. Let us 
erably disturbed at his failure to make good, man’s previous standing. Such a report, assume that we are negotiating hiring a 

“< but he was assured he would have no diffi giving a percentage value to each man on salesman worth $300.00 per month salary 

re culty in securing a new position, as he had eae h of the characteristics mentioned, wil and expenses. Assuming his traveling and 

“a a very striking appearance that would com be found of considerable interest. j hotel expenses will amount to $8.00 per 
mand favorable attention from any sales [The men are referred to as A, B, C, et day and his entertaining to $25.00 per week, 

> manager. This prediction was borne out This has been prepared as applying to his entire monthly expenses would be: 
by fact, as he secured a new position actual salesmen and is not hypothetical in Had 

e- promptly and apparently without references any manner I believe it will be found oalary tie are ee teseeese esses F 300,00 

” When handling a standard line. where no inter sting to study the markings of each Traveling and hotel............... 240.00 

st 5 eS eee . Entertainment 100.00 

6 time is spent in developing a demand, your — 

a salesman will find himself in the midst of Three months mater the report shows et Total for a month..............$ 64000 
a contest with his competitors and usually three of the men, indicated by the letters | 

ne the best man wins The highest type of C, D and J, were not in the employ of the Total for 2 POWs ++i +.+- 2507s 

-o aggressiveness is required, as your com company. You will note that they had the This capitalized at 5 per cent would be 

9 petitors are not conducting their campaign lowest average. in amount $153,600.00. It is the salesman’s 

“3 from a graveyard. The salesman must prac It will also be noticed that the average work then to so conduct his campaign that 

“ tice a superior subtleness, however, and not 
allow his spirit of aggressiveness which Men. A B C. D E. F. G. H. I. J. 
prompts him to win out display itself before Reliability .... 80 = 100 30 90 100 90 100 90 50 50 

is the customer to the point of irritation. The Willingness .... ; 90 90 90 90 100 100 100 100 100 50 

ig development of aggressiveness then should Aggressiveness ..... 0 0 0 0 10 40 80 20 0 0 

[f be accompanied with a caution to be care- Initiative ..... - - 10 10 U 10 80 100 6 20 0 0 

ce) ful when and to what extent it should be Suggestive oso vee 0 0 0 10 10 0 10 0 0 0 

is used to the limit. 170 200 tae aS Se ee 

e, Another characteristic that is of consid- Average net per cent........ 34 40 40 200 300 240 350 230 150 100 

O erable moment is the value the salesman Numerical order.......... 3 4 28 40 60 49 70 4 = 20 

is places on the use of suggestion. It will Av. three months later.. 36 56 | 4 7 6 8 5 2 0 

d be found that some men will admit the % — — —* . 59 42 74 64 34 . 
1e value and appreciate the proper use of this — 

ce) valuable characteristic, yet fail to use it *Not in the employ of the company. 

fr correctly and at times go so far as to sug 

n gest to the prospect reasons why the busi- jn all but two cases had been increased he will show a net profit on this money 

e ness should be given to others. This seems slightly. The comparison of the averages in amount depending upon the demand of 
absurd, yet I have actual cases in mind serves as an indicator of the effectiveness capital as voiced by his employers. Assum- 

; How can a sales manager better increase of the sales manager’s work in their devel- ing that a 10 per cent return would be 

it his value to his employers than to make a opment. It should be stated that this de- satisfactory, it then becomes this man’s 

d careful study of these possibilities and mul- velopment work had to be done in the rush duty to earn a net profit of $15,360.00 per 

d tiply his increased value many times by dis- and excitement of a busy office and its year. Adding his direct expenses, in amount 

)- tributing the benefit of his efforts to all the importance sometimes lost sight of, due to $7,680.00, would make the total minimum 

salesmen? more persistent demands from other net profit that he would be expected to 

S Another characteristic of considerable sources. produce amount to $23,040.00. 
el importance is initiative. We all have men In the operation of a factory we de (Continued in April). 
in mind who have to be told continually with inanimate materials in our struggle for 
what to do next and how to do it. They high efficiency and we can make the per Rawson Talking Machine Company, New- 
don’t seem to have any conception of centage as high as the highest if we ele irk, N. J., was recently incorporated; capi- 
t leveloping new th vughts and ideas and to invest the necessary amount of money tal, $5,000; incorporators, Frank T. Rawson, 
i carrving them to completion When this In the training of men, however, in George D. Acker and William R. Williams. 
T 
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Politicians Educate Public In Office Systems 


Philadelphia Committee of Investigation 
Finds No Graft, but Gives Valuable 
LIBERAL education in f Information to Public Regard- I for this work; that ts 
ard inde systems, their il ing Filing Systems. $40 ek were to be em t t 





terms irs and cert a D Ly 
economy t time he merits and t ild be required 
f » eahinets duly tectit that required 


of competing systems and throug ; . : . - 
- . fact One of them asserte: t manv Some of the Facts Brought Out 
all an inside view int the meth : os ; ’ 

A in I ae ew ne vears ago he had install: . ibinet made The nauestioned fact 
Department f Supplies in making M4 


j , ; , by the Library Bureau; that it had been the t known filing cabinet 1 af 
chases nas npeen iff yrrded the pe p : , 
“ye ep , ’ : tisfactory; that he desired 1 ise his 1 appeared as wit S t 
Philadelphia ry egislative proceedings : 
, ; ; filing accommodations in a unif man 11 that the Lib 1 é 
which terminated for the time at least witl a , 
: ' ner and that he had decided o1 na pater t claimed and tl i 
the death of the 1 yea Incidet \ , 3 , 
: filing cases made by the Library Bureau’ supply the American Library 
makers i various types rt hiineg ey 5 . ’ , . . , 
: ind so had specified, but that his requisi- is were furnished, unless aut 1 
have been given publicity for their w S M . 
; tion was modified to read “American Sup- so by the bureau Most of tne 
n therwise possible and the assur , - erry os 
; ; ; é ply Company instead of [The Library testified further that they 
fror } ce ‘ ttac a the partr : . . ; 
, Bureau” because he was assured that the dev f their own, cover 
ti ence rth ritist S nde 1 f = 
two ncerns, were identica part by patents, which they | 1 to be 


W. T. Turner testified that he nducted ti r superior of the Library B 


, , . 1 . . ; > sae ' ‘ ‘ | } 
, “ae , ~~ = business as the American Supply Company re £ I Bu any estil I wi! ! 








wus vnere they stood ' ‘ 
D , , 1 commission basis for the Library Bu t re prepared to give as r est 
ested f he p { mie $s Ww ‘ . f f ] e 4 
reau and that he was authorized by it to mat a fair value of the g nsta 1 
nD hile ] ‘ } b= 
I stionapDily entered I ti nt? ae e ’ 1° } 41 T 
- $< its goods and therefore that his as DY e Library Bureau w | t 
é \ e attacl ta rcilt S , . ' +} ++ ‘ ¢ 4] 
; sociate Atwater, was justified in making ney I ed tha ey ! mi 
tern ry me ‘ , 1 { 
iffidavit that the ses ‘ supp ] vere \ < ‘ + 
Ip late f ‘ : 1 -_ a saunas 
. 7 patented and that the American Supply 1 é tract under au 
the . , TD : a t= Sid 
Company controlled the patents Chis mor ny testimony they er ng t 
ect em\ , ' their 
/ statemen vas supported by the testimony S le1r price 
tne T eedings I r SnHe 1 " 
' ‘ f James S. Cobb. vice-president I he m to dupli te 
teres Attack an lef | i : ‘ +] 
. . Librarv Bureau. that s com] \ vned h Libr . an 
irges na inte irgves " 1 d - 7 S 
I e patents on the filing sec es ird \r pply Con , x 
vl the her scerted But mid e : ’ 1 
guides, document guides and on s sp é 1g e t 
; ; e attempt to : . » and , 
i levices as the Kelly blocl ind nu- tr inquiry I 
; nN ; +1 ‘ P 1 » 
( eT ¢ i 5 5 ) Ssip P wea 2 
. mie S hers that it qu ited pr S yn n different syste1 e ¢ 
eedings began officially t] ts g Is to any dealers, but t it 1 mpetitors oO! 
} +} ) ' Safat . 1 y he f+7] 
e | Pub : ) ne commission man t yntt g ne s ess 
nib c he \ cal Supply ¢ pany ts patents in filling any particular rder vas ely on the two p 
tr ' a) edineg with the . rl ” ny . = 1 | 1 
I [ é re with K ind that the American S pply | pany A goods w h 
talling steel filing cabinets, erecting a ba had been duly authorized to act in this red by patents justifying the Department 
y I y ~ 1eM ipacity in sales to the citv » pies in pur hasing t t! t 
( I t Pr th n iry 1 i T t ve bh dd ng por 
$16,000, upon the report of the City Ar Cost of Installation. wer aliievite? 
} P + ‘ he } . | £ + } e f Oy 1 ¢ ay oon ese ‘ + 1 +oe 1A 41 1 
S he specific inquiry as ( ems \ é ity overcharge 
be strenethened t support the weight f st entering into a $23,000 itract tt 
° | 7 ° 7 ' ‘ - . 
Then the trouble began made without advertisement but n the l none of the witnesses t ed that 
Selectman MacFarland charged that the ifidavit of patent-control and west fixed t] patents claimed bv the WLibrar R 
American Supply Company was merely a price, for supply filing cases to the Depart did not exist is a fact 
dummy concern; that no advertising for ment f Public Works, Turner gave this I t no witnesses testified that ty 
; . . ‘ 211 Off . : ; 
bids had been made: that favoritism was inalysis Contract No ] r $11,850; ercharged is also a fact igh 
shown in the award to it In Select Coun tems, steel cases, patented, $5,500; guides if s true that ne witnes " 
“il he ffered a resolution allinge for an patented, 3,500 at $218.75: 500 card guides, positior vhere he could o es 
‘ ' . ee ; 
inquiry and the Law Committee was au patented, $202.75; document guide pa mor 
hor 1 to make the investigation It did ented $720: four-piece correspondence And ugh no spe emit rid 
e . 7 e10¢07¢ c ' . 9 
so in tw sessions, after which it reported holders, not patented, $1,575; 50,000 cards, on t fact that while patents ( 
that there were no legal grounds for a not patented, $775; balance, installation of f t tems, others were not red by 
tio system, $2,808 50; total, $11,850 ( ntract Dp nt but all had been ad: ted nder 
Che Jepartme f Supplies took the N 2, steel cases, patented, $5,500; docu t] fhdavit, some of t vit? in 
NoOcit n that under various rulings fF the ment guides, pat nted. $1,200 500 euides d ted that the contract — rded 
urt no advertisement for bids was re patented, $31.25; 500 guides, patented, $4 vithout their knowledge and vould 
juired for a patented article where, th 075; 5,000 four-pte correspondence guides, be gl to have an opport i 
article it qui stion being requisiti« ned by not patented, $225 10.000 cards. not pat ity vor}k President Mars] H 
1 dey , t head. those who owned ented, $155; installation of system, $3,951 kins Company, for instance, s that | 
ontrolled the patent made an affidavit t The prices, Turner testified, re the firm was the agent for the Gl \ I 
this fact ta patent and the further ne ost to him: the installation iten repre Syst which, he believed 
that the price to the city was the lowest sented his profits, and the item out of to tl system in use, but that id of 
market price to any other consumer. Such which he proposed to be reimbursed for fered no bid 
iffidavits were duly presented the work of classifying, indexing and filing \ ll probably get a chance d 


The Prothonotary and the heads of other the official documents of the department, het ter,”” commented MacFarland’s in 
departments vho had sent to the Supply some f which dated back twenty years sel 


1 


Department a requisition for steel cases He testified that expert service was re Officially the closing act in t proceed 








d 
d 
h 


ings was the adopt by Select Counci 


which instituted the inquiry of the report 


of its Law Committee, which said: 


First That the contrivances that go t 
nake¢ e filing system required 
by the irious departments are patented 
ant \ by the Library Bureau (a cor 
poratiol ind in these specific cases were 
controlled by the American Supply Con 
pa y 

Se n i hat ors of the severa 
departments have 1 right to select a pat 
ented i vhe é judgment it 
best suited the eds 

Phird hat the Director of the Depart 
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, 
b iny other b 
. 
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\ S esult of 
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s mos unlikely | stional 
| , é mpeting « ice S é 
: : 
red tormati which wi I \ 
‘ future 4 the nanee 
ed fac s that henceforth the y wi 
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ntinue to be a liberal purchaser of steel 
ng cases. The mayor, whose integrity 
s unquestioned, has declared his purpose 
install these modern devices in all de- 
irtments since he has found that many 
cuments of incalculable value to the city 
have hitherto been stacked away in cheap 


pasteboard boxes or in wooden “clapboard” 


helves of the vintage of the 80’s. The 
Register of Wills, the Recorder of Deeds 
nd other departments not under control 

the mayor have taken the same posi- 
on 

Opportunity for steel filing case manu- 
facturers to place their wares with the city 
government certainly does exist. 


Useful and Ingenious Device for Keeping Records 


~) OMETHING entirely new in compact 
conveniencs was evolved not very 
many months ago by Mr. Scott, now 


head of the Scott-Hodgin Company of Wit 


ston-Salem, N. C. Mr. Scott was a retail 
groce vl id be tired of the old way 
of keep multitudes petty accounts, yet 
couldn't find any sure way out of his diff 
culty until the idea came to him which has 
already started him on the road to wealtl 
It is said that Mr. Scott virtually made hi 
first model with his jack knife. Needless to 
say, the latest model bears no evidence of 
having been finished with such an element 


ary instrument. Mr. Scott found that th 
file he had made was just what he wanted 
and he put it up in his store. The more he 
used it the more evident its convenience b« 
cam and Dy and Dy decided to patent 
his product and pass the advantages 

his invention to other merchants. This de 


} 
t 


terminatiol ed to he establishment 


of the Scott-Hodgin Company of 
Winston-Salem and the immediate in 


stallatior facilities for manufactut 


ing the invention upon a commercial 
scal The company is liberally sup 
plied with capital, and although the 
Scott collapsible file system has been 
on the market only a few months, it 
is already quite well known in the 


south, among whose merchants its 
popularity is attested by a demand 
which has already compelled an in 
crease in the manufacturing facilities 


The company is now pushing the 


device it ther fields, and a few 
veeks ag its representative, Mr. J 
Hamptor Rich of Winston-Salem, 
was in Chicago with a view to secur 
ing competent man to handle the 
devi in this territory. Mr. Rich was 
here dur the weel the Cement 
Shi it tl Coliseum and made a 

Scott collapsible fil 
ys reat reat deal of 

ng visitors to the show 


Features of the Device. 
naw tawantine ne of those 


+] yonder t not bei 


Inventor in Winston-Salem, N. C., Produces 


Collapsible Account File that Bids Fair 
to Make Big Hit Among Retail 
Merchants and Office Men. 
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taken from the cabinet and placed in the 
safe in two minutes’ time, and taken out of 
the safe and returned to the cabinet in al- 
phabetical order in the same length of time. 
There are no entries to be made on pass 
books, day books, journals or ledgers, and 
» itemized statements are necessary at the 
nd of the month. Each account is in com- 
plete journal and ledger form in one book, 
showing balance to date. Customers re- 
ceive consecutively numbered duplicates 
with each transaction. Merchants and clerks 
an serve different customers without con- 
flict, all doing their own bookkeeping at the 
time sale or collection is made. 
The company will be glad to quote prices 
id terms to dealers and others interested. 


NOVELTY IMPORT COMPANY. 

The attention of those interested in nov- 
lties is called to the Novelty Import Com- 
pany, located at 415 Broadway, New 
York City, a list of whose latest nov- 
elties appears elsewhere in this issue. 

The company has been fortunate in 
securing the exclusive agency for 
numerous imported and domestic nov- 
elties which are sure to make a “hit” 
with the trade. Among other things 
is a patented self-lighting cigarette. 
It is lighted by striking on the box as 
one would a match, and the most at- 
tractive feature is, that there is no 
possibility of inhaling the phosphorus. 
They are made of fine tobacco and re- 
tail the same as ordinary Turkish 


cigarettes, 





NEW PAPER FEEDING 
MACHINE. 

Hans Honigmann, formerly of 
Wausau, Wis., now of Duluth, Minn., 
has invented a new automatic paper 
feeding machine for platen printing 
presses which will feed 3,000 copies 
an hour 

It is not stated whether this de- 
vice can be made applicable to du- 
plicating machines or not 











Makers Name an Advantage in Furniture Sales 


HE furniture season just 

passed saw a renewal among the 

manufaciurers of a subject that has 
made but slow progress in the furniture in- 
dustry, while many, if not all, other lines 
of manufacture have long since adopted and 
used the idea and given full recognition to 
its merits. 


The 


January 


question is: the advisability of the 
maker stamping his 
product with his trade 
mark or trade name. 
As manufacturers of 
different lines of fur- 
niture were drawn in- 
to the discussion, argu- 
ments for and against 
the general adoption 
of the idea rapidly wid- 
the breach until 
it seems like it has de- 
veloped into an “every 
fellow for himself” re-. 
This must 
essarily affect the re- 
tailer, as he either 
loses the advantage of 
vending a product 
unmarked and unappre- 
ciated by the public, 
or gains an advantage 
by building his busi- 
ness on well known 
brands that, in a 
gree, need only to be 


ened 


sult. nec- 


de- 





How Trade Marks, Properly Maintained 
and Pushed, Result in Profit for 
Retailers. 


By Fred S. Lincoln. 





away from him and his business wrecked 


because of their loss. I say I can appre- 


ciate this line of reasoning because I have 


na 








lost 


its selling on a large scale, I have 


the effect of the reasoning learned in the 


household lines. I have come to see the 


advantages to our sales that accrue from 
the satisfied customer who has tried one of 
the brands we sell, and, liking it, demands 


more of the same kind—the advantage we 


have in the satisfied customer who advises 
his friend to be sure 
and get the brand that 
he himself has found 
satisfactory; and, to 


go farther back, the ad- 
vantage we have in 


meeting the tranger 


in our store with an 
irticle that he presup 
poses is good because 
he has seen dvet 
tised over l ver 
again, or observed it 
in use many many 
times. If the brand dé 
notes quality in every 
thing from ills to 
pianos, from omo 
biles to farm mple- 


ments, why not in fur 
niture? 


So much do I think 
of the maker’s mark 
that I exploit it every 
where’ possible, and 


spend money 


do so, 


carried in stock, since Like many other suv a eS we tip bosmae we have 090 in the firm belief that 
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desks, chairs, fixtures, bid for rei lition 
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marked freely with showing and selling the 
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tation of the brand we t treet P — to inswe! some 
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arguments to the ef- — 
fect that the household “No, the ma S 
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not want to sell fur any part of t 3 


niture “all marked up” with the manufac 
turer’s name because the purchaser will not 
stand for it, and anyway the retailer is wast- 
ing good money to buy printing ink for the 
manufacturer; and, moreover, the retailer is 
out to build up his own business, not.to 
establish and standardize a few makes of 
have their taken 


goods, only to control 


had much experience both with large and 


small household furniture stores, embrac- 
ing the small store that could and would 
be hurt by the loss of its lines, and the large 
store that is too independent to lean on any 
name but its own. 


Trade Marked Brands an Advantage. 


With my change to office furniture, and 


paid for all of it myself.” 


I have it figured out that whil true 
that conditions that apply to one line of 
business will not always set well h an 


other line, this thing of creating a 
for one’s goods, branding that standard with 
the maker’s name, putting a fixed price on 
three 


the product, and then exploiting the 


and maintaining the whole through all out- 
side changing conditions, is just as possible 
in the furniture business as in any other line 
of manufacture; and further, that it is more 

















FRED S. LINCOLN. 


profitable for both the good manufacturer 
and the good retailer than the loose “every 
fellow for himself” methods that have here- 
tofore prevailed. 


-- a 


HAVE AN UP-TO-DATE STORE. 


The B. F. Swanson Company have made 


it possible for Lincoln, Nebraska, to boast 
of having as complete and up-to-date an 
office appliance store as any city of its size 
in the west They occupy a large store 


room on one of the principal streets and 
have an elegant display window which is 
always a sample of the push of the pro- 
gressive business getters that are behind 
the company 

This company has the exclusive sale of 
the L. C. Smith & Bros. writing-in-sight 
typewriter and the Blickensderfer type- 
writer in Nebraska, middle and western 
Iowa, and western South Dakota. They 
carry a tine line of rebuilts of all makes, 
also typewriter parts and supplies for all 
makes and are dealers for the Printograph 
and the well known brand of Kee-Lox 
typewriter ribbons and carbons 

In addition to the large stock carried by 
the Swanson Company, A. L. McCreary, 
sales agent for the Wales adding machine, 
has space in this store room and has a fine 
display of Wales adding machines, together 
with a few machines of other makes which 
tends to make the store entirely complete 
in the office appliance line 


The Columbia Company of Norfolk, Va., 
has been incorporated for $15,000 to deal in 
phonographs and supplies. C. P. Frick is 
president, B. Feating vice president and H. 
All are of Norfolk. 


O. Gosorn secretary. 
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Excels in the Making of Desks 


Cincinnati Manufacturer Brings the Art of 
the Fatherland to the New World. 


IME was when Germany excelled all 
other nations in the art of cabinet 
making—and that was not so very 
long ago, either. The German artisan was 
and is—an artist in a very real and true 
sense of the term. He was—and is— 
thorough and deliberate in his methods. 
He mastered his craft with a minuteness of 
attention, with a conscientious care for the 
minutize of form and line unknown to less 
patient temperaments. When he carved a 
lion’s head upon a piece of furniture it was 
no impressionistic sketch, for under the 
deft and careful hand of the artist the king 
of beasts looked forth as he really is, in 
all his dignity and strength. The German 
cabinet-maker loved his work; the boys 
apprenticed to him learned the art as the 
master knew it and were drilled in the 
same love of the art for the art’s sake, not 
merely for the sake of the money to be 
realized from the work. They were taught 
that it is the work first—the care, thought, 
ability, love, put into the work that made 
it worthy, and that if one but worked with 
only the idea of good work, a suitable re 
ward was sure to follow—that, indeed, the 
consciousness of having done good work 
is a most’important part of the reward for 
doing it. 

The German still excels in the art of 
woodworking. Wherever he has gone— 
and we find him all over the world—he has 
brought the same skill and thoroughness, 
until all the world, in some measure, has 
been inspired with some of his sentiment 

The gentleman whose portrait adorns 
the frontispiece in this issue of Office Ap 
pliances is a German cabinet maker, though 
by residence and citizenship he is an Amer- 
ican. He was born in Germany, where he 
grew to young manhood and learned with 
true Teutonic thoroughness the art which 
has in his later years set him in a distin- 
guished position among the manufacturers 
of the United States. 

[The gentleman referred to is John F 
Dietz, and he is a rugged and interesting 
personality. He is the founder and owner 
f the desk manufacturing business of 
J. F. Dietz & Co., Cincinnati, O. Mr. 
Dietz was born in Germany in 1851. His 
father was in the milling business, and 
besides being engaged in grinding wheat 
for flour and pressing oil from the fruit 
of the olive orchards, he operated a saw- 
mill, and it was in connection with the 
operation of the latter plant that Mr. Dietz 
as a boy developed his first love for wood- 
working. 

He delights in telling stories of the old 
fashioned methods of mill operation in his 
father’s days, and how the children had to 
help with the work. The power was ob- 
tained by the use of immense water wheels 


thirty feet high. Frequently he and his 
sister had to stay up all night to help keep 
the mill running to supply the waiting 
farmers with their flour. 

Mr. Dietz’s brother preceded him to this 
country and wrote such glowing accounts 
of the opportunities in the new world that 
John soon followed him, coming direct to 
Cincinnati in 1871. He at once obtained 
employment at his trade and worked for 
several years for Mitchell & Ramelsberger, 
at that time the largest furniture manu- 
facturers in this country, employing some 
four hundred people. 

3ut the young man was not content to 
remain long as an employe. He therefore, 
as soon as he could, started in the lumber 
business on his own account. Even then 
his amibition was to own a desk factory, 
but at the outset of his business career a 
suitable factory could not be found in Cin- 
cinnati. However, in 1881, a desirable loca- 
tion was obtained and the desk manufac- 
turing business was started as Dietz, Igna- 
tius & Co., continuing under that firm style 
for nine years. Then Mr. Dietz bought out 
his partner and changed the firm name to 
J. F. Dietz & Co., under which style he 
has since conducted the business as sole 
proprietor. 

The original firm of Dietz, Ignatius & 
Co. began operations in one room, having 
space of only about 50 by 100 feet. But 
fortunately the location was such that the 
firm was able to add buildings in the same 
neighborhood as the business developed. 
Mr. Dietz has always insisted upon giving 
the best quality possible at the lowest price 
consistent with quality, and as a result, the 
business has shown a remarkable develop- 
ment, until today it is one of the large desk 
concerns of the country. 

Mr. Dietz’s success is due to three prin- 
cipal factors: First, that he possesses an 
expert knowledge of the manufacture of 
desks in every detail and item of the proc- 
ess, having worked in all the departments 
of desk making, from the old-time methods 
of hand work to the use of the most mod- 
ern machinery equipment. Furthermore, 
in addition to his practical mechanical 
knowledge and experience is the fact that 
for twenty years Mr. Dietz sold his own 
desks on the road in the United States and 
abroad, thus gaining a selling experience 
and broad business training which have 
proved invaluable as the development of 
his trade has made greater and still greater 
demands upon him. Last but not least, he 
has always given the closest possible at- 
tention to every detail of the business in 
his conscientious endeavor to give his cus- 
tomers the best possible value for their 
money. 
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Business College Product Abroad 


By William Allen Dyer. 
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About Repairmen 


A Shop Foreman Talks 


S pairman to writ By O. V. Schauer. [he ease with which these half-learned 
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London, February 22, 1910. 

TYLED though the British were a cen- 

tury ago, “A nation of shopkeepers,” it 

is‘only in recent years that up-to-date 
ideas in the selling and merchandising of 
goods have had any show at all. That 
there was any need of business training or 
the continued application of external sug- 
gestion was laughed at by all engaged in 
trafficking in goods, whatsoever part they 
played. The coming of the business college 
and the addition of commercial departments 
or forms in our leading schools and com- 
mercial classes in the common schools have 
indicated the birth of a new era. Now we 
have Business knocking at the doors of the 
time-honored universities. 

Mr. W. Burdett-Coutts, M. P., for West- 
minster, presiding on February 5th at the 
annual banquet of the Central Association 
of Accountants, held in London, created 
quite a sensation by declaring that Eton, 
Harrow, Winchester, Westminster, Rugby 
and Oxford and Cambridge ought at least 
to give bookkeeping a place beside Latin 
verse and Greek grammar. Let them, if 
they wish, declared Burdett-Coutts, wrap it 
up in sestertia and drachmae, but for 
heaven’s sake let them introduce it. He 
said that he himself was never so much in 
need of nerve as when attempting to speak 
about a science of which he, in common 
with most of those who had enjoyed the 
benefits of a university education, was de- 
plorably and profoundly ignorant. 

At the same time it must be remembered 
that the man who is saying this was hus- 
band to the deceased Baroness Burdett- 
Coutts, whose name he assumed, and that 
he took his M. A. degree at Oxford in 1876. 
Owing to his wife’s great wealth he was 
forced into a position requiring considerable 
financial knowledge and ability. He devel- 
oped the late Baroness’s scheme for bene- 
fiting the Irish fishermen; he is trustee of 
the Baltimore Fishery School, governor of 
Christ’s Hospital, has been twice master of 
the Turner’s Company, and is one of the 
founders of the British East African 
sessions. In Parliament he has carried, by 
his own influence, many important meas- 
ures, including such a severely technical 
one as the Metropolitan Management 
Amendment Acts of 1887 and the Advertise- 
ment Rating Act of 1889. Yet as illustrat- 
ing the extraordinary ignorance of the com- 
monest business knowledge he told the fol- 
lowing story against himself. 

At one period of his Oxford career he 
borrowed five hundred dollars from a 
money lender. His first difficulty was on 
which side of his account book to put it. It 
was an expense, but it was also a receipt. 
As he got the cash he put it amongst the 
receipts. His system, therefore, did not 
record the fact that he also owed that 
money. His memory was very soon re- 
freshed upon that point by a demand for 
the interest which had accrued. It was at 
the rate of 120 per cent per annum. 
termined to remember that he owed that 
money, and therefore when he paid the in- 


pos- 


He de- 
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terest he put it down under the corpus of 


the loan, subtracted it from it, carrying 
down the balance as a receipt. That seemed 
to him then proper. But the time came 


when the corpus of the loan entirely disap- 
peared. Then he had to carry out a debtor 
balance, to be added up amongst the re- 
ceipts of the year. That was accountancy 
treated under the combined light of nature 
and a university education. 

Driven at last to a kind of humorous des- 
peration he hastily acquired a_ superficial 
familiarity with the ordinary system of 
bookkeeping. At the head of the two col- 
umns he put the magic and_ sacrosanct 
signs, “Dr.” and “Cr.” He thought he was 
all right when he had learned to write that. 
But he soon realized that he was in a more 
distressing position than before. He was 
faced with the astounding fact that every- 
thing he bought and had was “Dr.” and 
everything he sold and lost was “Cr.” As 
at that time he was buying more than he 
was selling, his position was pitiable. He 
twisted the accounts about, mixed them up 
in an inextricable mass, and then separat- 
ed them into arbitrary classifications. But 
the only result was that those two presiding 
genii of a protracted nightmare nearly 
drove him mad. Instead of being organs of 
light, they became dark fiends of torture— 
“Dr.” a threatening spectre, while “Cr.”— 
the deceitful “Cr.” pursued him through 
the night with its long tale. Such, again, 
was the result of the light of nature shining 
through the medium of a university educa- 
tion. 

Such an address from such a man brings 
out very forcibly the imperfections of the 
ordinary high class education from the busi- 
ness standpoint. We shall not be a long 
time arriving at the condition of things that 
prevails in the United States where every- 
body looks forward to business life and the 
aristocracy is one of commerce. The stress 
of modern competition is forcing’ the 
change rapidly here, and the numerous busi- 
ness colleges whether their teaching be in 
class form or by mail, are working at full 
pressure to supply deficiencies of the ordi- 
nary higher class educational system. What 
has not been taught at Eton and Harrow is 
acquired afterwards in conjunction § with 
such institutions as Pitman’s Metropolitan 
School, the International Correspondence 
College, etc. At the same time the library 
of works on commercial training topics 
grows bulkier every month. 

The first class business training school in 


England educates its pupils on a basis se- 
verely practical. The teachers are practi- 
cal men, not mere theorists, men who are 
acquainted with business procedure. The 
instruction is given only with one purpose 
in view, that the pupil will be able to offer 
a prospective employer genuine qualifica- 
tions for undertaking the work of a com- 
mercial office. 

In connection with each 
an employment department which saves the 
employer valuable time, spares him much 
trouble, and preserves his temper. He sim- 
ply sends on to the school or college a form 
filled out with his requirements, and he is 
thus saved the bother of wading through a 
big batch of replies from all sorts and con- 
ditions of applicants, the great majority of 
whom are, in all probability, wholly unsuit- 
able for his work. 

In this matter of the modern business em- 
ployment agency, England again owes a 
debt to America. The establishment of 
firms which supply suitable help in this 
country is something quite fresh to the Brit- 
ish business man. It is true that the ex- 
pression “brain brokers” jarred his tender- 
est feelings, but he is gradually getting over 
that shock and is beginning to appreciate 
the services rendered him by such institu- 


school there is 


tions. Of course the ordinary employer, 
whether he wants an office boy at $2.50 
a week, or a department manager at 
$2,500 a year, will more often than 
not still rely upon a 75 cent adver- 
tisement in the Daily Telegraph, but 
he is changing, and therein lies much 
hope. There is_ still, however,  enor- 


mous scope for business training colleges 
especially by mail, and go-ahead brain brok- 
ing houses. If there are half a dozen Amer- 
ican firms who can do business along these 
lines who want to extend, the United King- 
dom is a big field waiting for them. 


American Office Appliances Lines in Eng- 
land. 

The same is true for dealers in office 
equipment appliances. I don’t pretend to 
know the names of all the American sellers 
of business goods who are working this 
country. A glance through the advertising 
pages of “Office Appliances” for January re- 
veals some names well known this side, but 
many of which we are still ignorant. Some 
of them may be doing a little across here, 
but their trading is not forced into publicity. 
The typewriter field is pretty well covered, 
but there is plenty of room for big and 
profitable selling campaigns in the depart- 
ment devoted to multiple typewriters, dupli- 
cators, addressers, letter and circular fold- 
ing and envelope sealing machines, filing 
cabinets and typewriter desks, loose leaf 
ledgers, correspondence binders, multiply- 
ing devices, calculating machines and add- 
ing and listing machines. 

The Underwood typewriter 
Manchester are now putting out some very 
effective reader advertising with the head- 
ing “Bookkeeping on the Typewriter.” Tak- 
ing half column single spaces in leading 
dailies they tell the story of the adaptation 


people of 











of the typewriter to accountancy and billing 
work, and of course give a list of their own 
special machines for such work. 

At the annual of the British 
representatives of the Osborne Company, 
the American fine art color publishers, at 
their London office in Southampton Row, 
Secretary Fisher, who has lately returned 
from the States brought with him a mes- 
sage on the Dictaphone from the president 
of the company, a personal message to the 
members of the British company. The 
voice of the president speaking a personal 
message was received with enthusiasm and 


conference 
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the news at the same time was made the 


means of an effective little press paragraph 
mentioning the Dictaphone. 

In the competition now running in Lon 
don where men interested in advertising are 
voting for what they consider to be the best 
advertisement now appearing in our papers, 
the only even remote appliance, is 
the Onoto pen, which figures twenty-third 
on the list so far, being, in fact, with Clay- 
more whisky, no inconsiderable honor 

Fountain pen advertising in this country 
has been enterprising, the 
Swan being the leader. The Onoto has, 


office 


generally very 
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however, pulled up exceedingly well in the 
last twelve months, a very effective use be- 
ing made of picture posters. Upon these 
there figures the face of a man, and a very 
American man, who eithers wears a pleased 
or a sorrowful expression according to 
whether he has lost or regained his Onoto 
pen. The only trouble in the fountain pen 
trade is that the Manchester “Daily Sketch” 
has in recent months eaten very deeply into 
the trade by giving away a fountain pen for 
36 cents and a certain number of coupons. 
In the North of England this must especial- 
ly have been a big competitor. 


Interesting New Stamp Affixer 


HE most recent invention in the field 
of mailing device 
recently patented by W. Z. Bean of 
West Medford, Mass. It differs from other 
like not only in 
also in the fact that it 


machines is a 


machines for a purpose 
construction, but 
does not require stamps in rolls, using in- 
stead loose stamps which have previously 
been loaded into the stamp receiver. The 
general features and appearance of this new 
device are shown in the cut which accom 


panies this article 


The machine and its operation are de- 
scribed as follows 

In the foreground of the picture is a 
square box with side openings. This is 


the stamp receiver, and will contain 300 or 


more stamps. It is made in two parts, one 


part being applied to the base, the other 
part being removable in order to enable 
the operator to change the stamps to what- 
ever denomination he may require. The 


operation of changing the stamps is accom 
plished by pressing a lock spring and pull 
ing the removable part away. When another 


similar part which has been previously 
loaded with stamps of the denomination 
required, is inserted in its place. 


The operated by means of 
the handle This handle 
is grasped by the thumb and fingers of the 
hand holds the 
represeniec by 


machine is 
shown in the cut 
while the left 


right hand, 


envelope in the position 
the rear view at the base of the machine 
The handle is now brought forward to the 
stamp receiver, where a rubber vacuum tip 
which is located at the terminal of the side 
arms under the handle picks off the top 
most During the movement which 
places the stamp on the envelope, the me- 
vertical position of 
is entirely out of 


Stamp. 


chanism maintains the 
the vacuum tip until it 
the stamp receiver, when the tip, with stamp 
attached, then conforms to the varying 
positions of movement, until it reaches the 


farthest extremity and is ready to descend 


Bay State Inventor Devises Ingenious 
Machine for Moistening and Attach- 
ing Stamps to Mail. 
with its stamp upon the envelope, when the 

vertical 
and 


vacuum tip arm again assumes a 
and places the flatly 


position stamp 


squarely upon the envelope. 
The slots shown in the side frames par 


tially control the movement of the vacuum 

















BEAN STAMP AFFIXER. 


tip, while the radial or circular slots shown 
at the top of the side frames, partially con 


trol the moistening device, which is located 


upon and moves with the pivot shaft shown 
bas¢ 


frame near the 


holds the envelope in 


midway of the side 


As the left hand 
removes the envelope 


takes 


position, so also it 


when stamped and another to place 
in position 


While the 
of this machine takes some time and may be 


description of the operation 





a trifle complicated, yet it is said that its 
actual operation is simple and easy. Letters, 
it is said, may be stamped with this machine 
as fast as the operator can comfortably 
move his hands. 





AN ATTRACTIVE DESK LINE. 

The Evansville Desk Company of Evans- 
ville, Ind., is steadily increasing its business 
with office appliance dealers throughout 
the United States. The lines of the Evans- 
ville Desk Company are of attractive qual- 
ity and are offered at prices which com- 
mend them to the immediate attention of 
the trade. 

In a recent illustrated catalogue the com- 
pany exhibits thirty different styles of 
desks, including a large variety of roll top 
desks for office use, roll top desks for the 
home, combination desk with bookshelves 
beneath, desk with book cabinet on top, 
very suitable for the library, and-six differ- 
ent styles of typewriter desks, from the 
more elaborate roll top desks, with draw- 
ers on either side and drop platform in the 
center, to the simple stand. The type- 
writer desks include some attractive flat 
top desks with disappearing platform. 
These may be had with one or two banks 
of drawers as may be desired. 

The company is making a variety of com- 
bination desks and card cabinets, the lat- 
ter being fitted to the tops of the desks 
for use in that location or elsewhere in the 
office, interfering in no way with the use 
of the desk top for other purposes where 
desired. 

Standing desks for bookkeepers are 
shown, besides a large and attractive line 
of office chairs, including arm chairs, swivel 
arm chairs, typewriter chairs, high swivel 
stools for bookkeepers, etc. 

All these goods are of oak, highly fin- 
ished and of a variety of style and price 
capable of meeting the requirements of al- 
most any purchases. 
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than they are 
bright. The 


Satishes nearly 


better 
the future is especially 


ONDITIONS in the office appliances trade were 
at the present time. The outlook for 
spring business is opening up in a way which pleases and 

every interest in the trade and gives promise of the breaking of many trade records 


never 


for the year 1910 
BUSINESS In practically every department of the business thi 
OUTLOOK dence of increasing demand is becoming more and more apparent 
BRIGHT as the days go on. On every hand we note the efforts of manu 
facturing industries to keep pace with the growth of business. Factories are bei1 


enlarged, new factories are being built, more help is being added. The year whic! 
closed with the 3lst of last December was a good year, but it left so many firms 
behind with their orders that increase of manufacturing facilities becomes a neces 
sity if they are to pretend to keep pace with the demand which is coming with the 
opening of the present year. 

The demand for office appliances and for the general lines of the stationer) 


store serves as index to the general prosperity of the country. The more busi- 
ness that is done the greater the requirements of business houses for general sup 
plies and the more anxious they are to increase the equipment they have already 


which will 


too great 


styles 
without 


new 
wre rk 


installed and to improve upon old systems or to adopt 
afford greater opportunities for expansion or perform more 
an increase in the clerical force 

The business of office appliances, both 
which responds almost electrically to the pulse 
is literally true, it must not be understood that trade 
stagnation during less prosperous times, for, indeed, it is, 
endowed with’ prodigious inherent vitality. 


O THE 


manufacturing and selling, is ons 
of general conditions. Whil 
in our lines necessarily 
within itself, a force 


man who is interested in the office appliances industry, retrospect 


and reflection are not without their value There are very many men in 
the industry who can remember the time when the typewriter was a curiosity 
regarded as an ingenious toy—as an example of what a man will do wh ge an 


inventive streak and nothing very useful to take up his time. That was 2 teens the 


OFFICE APPLIANCES time when Alexander Graham Bell was trying to con- 
TRADE RESULT OF vince a few friends that the telephone might some day 
EVOLUTION be a commercial possibility, and when people had not 


vet stopped getting heated up over the absurdit y of trying to make money out of 


a railroad across the ‘‘great American desert’’ to conne ct the gold fields of Cali- 
fornia with the East. Alaska was still regarded as ‘‘Seward’s folly”’ and the whol 
region west of the Mississippi existed in the minds of thousands of worthy peopl 
only as a land of desolation where wild beasts and wilder savages roamed ovet 
unproductive plains 

It is very interesting to note that the typewriter, so lightly regarded less 


than forty years ago, has become one of the great factors in the development of 
this country. Men were looking for better and more rapid means of communica 
tion. The telegraph was an established fact and the mails were fairly good. But 
business was handicapped by too much multiplication of labor. The opportunity 


to do big things was here, but the means were not at hand. In response to the 
demand came the typewriter, which, after its first crudities had been eliminated, 
was found to be a practical instrument for the saving of time and labor, for it was 


] ] ++ 


discovered that a skilled operator could do many times as much work and do it 


The 


better than the best amanuensis of the old school success of the typewrit 

doubtless fostered a desire to devise a way of setting type by machinery, at an 

rate, that step the evolution of progress came along in due time With the 
success of the typewriter came the multiplication of inventions relating t ind 
the building of great factories to supply the growing world-wide demand. I[nc1 
dentally, came an enormous impetus in the demand for carbon papers, for papers 
suitable for the typewriter, and, what is entirely new, the creating of enterprises 
for the manufacture of ribbons for use upon typewriters. 


It would be possible to carry on this idea and show how the inventior1 
typewriter has fostered thi development of duplicating machines by creating a 
demand for letters that look typewritten, and how it fostered development 
in a hundred different ways which will doubtless occur to th 

line of thought which may be profitable to some deal ‘rs in their busi1 


has 
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SPELING REFORM 
IN ITS ON DRES 


@very speling reformer finds himself betwen tu firs; he must 
contend with both the tynoramus and the pedant. Get, paradoxtcal as it 
ma sem, we ar vl mor vr les afltoted with both the prejudts ov the won, 
and the prid ov the other. (@na thts ts why we ar amard and afended by 
any proposd tnovatton, however usful and desirable, which sets establisht 
usaj at defians, braks our idols, and disturbs the infintt repos ov our 
on self-—suftotency. (the tortuos and dtfroult so-cvld "path ov lest re- 
ststens,” survad and establisht by the. duning tnteligens ov tnotprent 
Gtvtlizatton, ts tenactusly folod by the throng long after beter reson 
has provided a strat and smooth hi-wa on whitch vl m travel with grat- 
er sped and seourtty. (uch 88 human natur. 

(hat then ts the us to try to chanj the speling ov a languaj? 
@an we chanj human natur? (foe (hen, tnded, 18 our hop van, and vl 
skems ov reform the work ov idlis dremers. Gut hold, my saptent ftlos- 
ofer! (@ overlook won vl-tmportant fact, viz. - (fuman natur ts chanj- 
inge @loly, tt ts tru, but stt1 chanjtng. Ges, we ar grotng wiser, mor 
tnteltgent, mor progrestv, da by da. Gon da, we shal ces to fol dowm 
and worshtp our on institutions, our on oreattons, - ourselves! @nd shal 
ther then’be "no (Goa tn (tsrae1"? Ges, tnded, but not ov the custom-mad 
variety; but rather, "forgetting the things whitch ar behind," we shal 
"pres forward to the mark ov the hi caltng." (this "hi ovlting” 1s Grog- 
res, and tts "mark" ts @erfectiron. 

(the wis workman looks wel to the ocondttton ov his tools. 
tha ar dul, he sharpens them. @r mts-shapen, he remodels them. (@nd sf 
tha ar old and worn out, he thros them awa and bys m and beter wons. 
Qanguaj ts the tool we us fer the expreston ov thvt. (ther ar many kinds 
ov thts tool. @om ov them ar bad enuf; som ar wors; but the (@ngltsh lan- 
guaj ts about the worst ov vl. (te verthografic construction entals mor 
usles labor on both lerner and riter than that ov any other languaj ovl- 
ing tteelf otvtlizd. Gust we contsm to endur 1t? (Gnd shal we? (the pres: 
ur ov modern bustnes reouirments ovls loudly for som mens ov obviating 
thts huj wast ov tim and energy resulting from the us ov (english tn tts 
present form. (Go wonder that "Ictercods" whtoh wud puzle a(?sladelfta 
loyer ar sertusly proposd 4s a mens ov sscap from the labortus task ov 
(@nglish speltng. 





A 
{sf 
uf 


Gut letercods ar at beet only a temporary mokshift, sutable 
fur spectal us tn a very limited feld; tha oan never f11 the neds ov 
general corespondens and ltteratur, vr liten the burdens ov unborn 
mtltons tn lerntng to “red, rit, and spel” the most widly usd lang- 
uaj on erth. (@wa with letercods then, as & solution ov the cuestton 
ov (@ngltsh speling reform. 

@he task befor us then, ts to mak(@ngltsh as bref and as 
legtble as postble, preserving at the sam tim tte structural tntegri- 
ty as far as we m tn the proces ov eltminating tts mentngles super- 
fluttys. (ther ar, ov oors, a variety ov resons for the presens ov si- 
lent leters tn our languaj; but for practtcal purposes tha ar without 
Stgnificans, and serv only to tnores the labor ov the riter, and to 
render unsitly and repugnant the words on the prtnted paj. (he riten 
languaj shud represent the spoken languaj as tt ts toda, and ned not 
pregerv tts ancient but obsolet accesorys, which ts the most stmport- 
ant funotton performd by our silent leters. @her Sstgntftoans then, 
ts no part ov the mentng which we wtsh to conva by the words we us itn 
spoken vr riten dtscors. (ther us tn the riten languaj ts as unneces- 
ary as tt ts tmposible tn the spoken langua/j. 

(he first problem then, ts how to get rid ov silent leters. 
(rom a lak ov a suftcten number ov vowsls we ar compeld to retan thes 
tn @ multttud ov cases as a gid to pronunctatton. (tn fact tha cannot be 
lispenst with without the employment ov at lest six nu vowel forms. 
(thes ned not be Aolly mu, but shud be suoh modtfroattons ov thos now 
tn us as to be at wons recognizd by the uninittated, and at the sam 
estly dtistingutsht from them. G@s the mater ts ov primary tmport- 

i shal tak up and disous the forms i us and recomend tn detal. 

(@hre distinot forms ov the leter “a” ar sndispensable. (or 
the long sound we oan us the seript form, a, which ts viredy famtjiar 
both ritting and print. (@s the bred sound ov “a” ts vlso represent- 
ed by the leter "o", we shud employ a oaracter which resembles both ov 
thes leters, and i no ov non whieh ftls the reouirment beter than "v,” 
ts stmply an tnverted and reverst sortpt "a." (the usual form 
tn vl other cases. 

(the usual forms ov “e and "u,” oan be usd to 
represent ther long sounds; whil the modtfid forms, "e," "1," "0," and 
"u," can be mad to embras vl ov ther braf sounds. (thus: ¢ wud aper tn 
Such words as get, men; ther; t, tn tt, dtg; str; 0, tn ov; son; word; 
polf; and u, tn up; put; turn. @he forme ts vlredy wel non. (the form 
but a slit vartation ov "1," and wil evs no truble. (it ts dsfioult 
distinct form ov “o" wsthout resemblans to som other leter. 


tin 


ans, 


tn 


whic) 


Goan be usd 


u —- 4.8 #5," 
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@ ctrcle ts the best variation that suggests itself, tf car be taken 
to vlwas gtv an oval shap to long o. (the short fern ov the leter “u" 
ts obtand by outing awa ether tte tnittal or finishing strok. 

@y the ad ov thes nu vowel forms every word tn the Gnglteh 
languaj oan be spelt without the us ev a stngle silent lcter. (om ov 
ther forms mit be tmprovd, but ther number cannot be redust without 
danger ov sror and confusion on the part ov the reder. (fisns, sf we 
adopt any ov them, we shud adopt vl, vr els gtv up trytng to redus 
(@nglish vrthografy to a mor ratsonal system. 

@he consonants reouir litle atentton.(@n acvrdand with our 
prinotple ov preserving intact as nerly as postble our present forms 
ov words, the vext cuestion ov the dtsposttton ov g and x, and ov c, k, 
and ku, oan be outkly and estly setied. Gsnb ku can vlwas be replast 
by c or k, tt ma wel be dtsoarded. @he us ov tnictal ¢ for ku ts vired- 
y wel non tn som languajes, as tn(@pantsh cuestion, cualidad, and looks 
beter tn thts sttuatton than xk dos. @ut at the end ov words we oan bet- P 
er substttut x for xu, and so preserv tmportant dtstincttons; as tn an- 
tic, an-tik. ‘then let us us c fur tnttral ku, and k for final ku. (he 
leter kK shud tak the plas ov c folod by silent A befor e vr {t, as tn 
kemtc, monarktc; otherwis, lev ec alon.(@ertvativ words shud harmonis tn 
ther composition with ther primtttvs when postble. @hen tf we substttut 
k and s for c, how ar we to deriv publtctty and practicable from publs*k 
and practts? (We must mk an exception tn the later cas, but we ned not 
do so tn the former. (We shud retan both ¢ and g when postble, substttu- 
ting k or s and j only when cbsolutly necesary. (the leter A shud be re- 
tand in ah, as tt ts sounded. (¥ shud be rctand tn tts present uses, as 
1t 16 an abreviated furm ov ks and gz as the (german # 18 ov ts. (fio chanj 
shud be mad that eubstttuts tu leters for won. 

(We hav now dropt won leter from the alfabet, and aded etx 
nu wons. (this wud recuir sixty-tu caracters insted ov Safty-tu, as at 
present recuird, to eoutp a typriter, whtoh wud render tt complicated 
ami expenstv, redus the ret ov sped atanable, and thus deores tts usful- 
nes. (the next problem then ts to sek to gan som advantaj that wtl com- 
perisat for thts tnores ov oaracters. @ duble shift devis, as ts usd on 
som machins, wud solv thts problem tn a mesur. Out ther ts a much bet- 
er, and at the sam tim a much cheper wa ov geting around the difroulty. 
@®y the us ov @ capttalizing sin, operated by a stngle ke, we can swep 
vl ov the capttals from the kebord, and replas thew with another al/a- 
bet at a@ nominal cost. this suplementary alfabet ma oonstst ov script, 
boldfas, vr ttultc caracters, acourdtng to the tast ov the user, thus 
rendertng tho unsitly underseor superfluos, vr tt ma consist ov letcrs 


ov a diferent lJunguay, giving a tuelanguaj machin at the oost ov won. 


@ further reduotton ov caracters reouird ma be md by the 
us ov leters tnsted ov figure to represent numerals. this wud reles of 
vr min kes, acvrdtng to the typ ov machin constderd, to be f11d weth 
the m leters employd. (he aranjment ev a kebord having seventyeat 


caracters wud then be as folos: - 
¢ * § 4 Sa 
$e5uwse£e¢ #23 a 
# ui ia se 6 Ff 2 bee eS 2 eee 
9s8 2s Ce eee oe 
° e - e r t > . ae a ° SS 2 
& u ao ¢; 4. ££ ¢ 22.2). 2 
! t zZ x °°. v- ». -ar -s ° . 


(the numerals, giving preferens to ttaltos ar as folost - 
my, t, dy Sy vy @, #, &, gy © vr x. Gow tf u wish to send ao telegram 
contantng the number dfvksotgsn exprest tn words wr ftgurs, u wil hay’ 
to pa for ten words. (the sam number, as her exprest, oan be sent as 4 
single cod word. (iher ts no simpler, shorter, vr mor practicel number 
cod extant. 

(Ghe nam ov this system ov riting 1s (Gustnes Englten, and 
tt ts presented to the world with the olam that tt ts the best solution 
postble ov the problem ov(@nglish speling reform. 

(it t8 bref, raptd, and legtble. 

(@t oan be usd tn vl kinds ov corespondens. 

(@@t saves twenty percent ov tim, labor, and matertals. 

(ft preservs vl that te worth preserving in the languaj. 

(ft oan be red without etudy, and riten with very litle study. 

(the tim gand tn rittng a comunicatson t¢@ not lost by the eth- 
er felo tn reding tt. 

@he ftnteht product looks mor atractiv on the printed paj 
than dos that ov vrdtnary typriting. 

& short trial wtl convins any won ov the truth ov thes stat- 
ments. (som da a mu languaj wil be constructed that wil render usles 
vl letercods; but as long as the (@ngltsh languaj extsts, no shorter wm 
ever be devisd. 
that thts ma tnterest thos ho ar most conoernd, 1 am ; 


Grs for Q@ustnes @nglish, 


Meron Wise. 


tt can 


Saneng 
opting 


(indang, Cavite, @-G@. - nt/ns/og. 
























































947,842. 25 . 

No. 950,029. Improvement of typewriting machines to secure light touch, quick action and rapid rebound. Patented 
2, 1910, by Lyman R. Roberts of Rutherford, N. J—No. 948,058. Marginal Stop Mechanism for Typewriting Machines 
Feb. 1, 1910, by Alfred G. Kurowski of New York, N. Y., assignor to Underwood Typewriter Company of New York, N. \ 
948,826. Supporting Frame for Typewriting Machines. Patented Feb. 8, 1910, by Charles De Los Rice of Hartford, Con 
signor to the Underwood Typewriter Company of New York, N. Y.—No. 950,178. Envelope Moistener. Patented Feb. 2 
by Ulysses Jordan and Forrest Carpenter of Indianapolis, Ind—No. 948,811 Multiple Self-inking Stamp Holder. Patent 
8, 1910, by Vernon W. Boller of the United States Army.—No. 948,125. Publication Binder. Patented Feb. 1, 1910, by I 
B. Arnold of Milwaukee, Wis.—No. 947,842. Card Index Cabinet. Patented Feb. 1, 1910, by Enoch Ohnstrand of Jam: 
N. Y., assignor to Art Metal Construction Company of Jamestown, N. Y.—No. 948,531. Device for use in professional, bu 
and other offices whereby communications between the office tenants and other parties may be conveniently presented, d 
and received without the intervention of the services of a clerk or attendant. Patented Feb. 8, 1910, by Frederick Steve: 


Los Angeles, Cal 


OFFICE APPLIANCES 





948,826. 
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941,681—File Box. Christian Keck, Cres- 
cent Springs, Ky., and Alexander Dom, 
Hartwell, Ohio, assignors to said Christian 
Keck and Alexander Dom, and Harry H. 
Hyams, Cincinnati, Ohio. 

941,719 Elmer C. Mahon, Du- 
Iowa, one-half to An- 
McDade, Dubuque, Iowa. 


Calendar. 
buque, assignor of 
drew J 
941,736—Envelop Cabinet. Hampton K. 
Smith, Union, S. C 

941,757- 
Bushong, Portland, Ore., 
assignments to Kalamazoo 
Binder Company, a Corporation. 

941,774—I ndex Plate for Calculating Ma- 
Julius Graber, New York, N. Y. 

Paper Feed for Type-Writers 
Mansfield, Atlanta, Ga. 

Envelop. Philip Forschler, New 


Ledger. Harry F. 
assignor by mesne 
Loose Leaf 


Loose Leaf 


chines 

941,889 
Eston S 

941,924 
Orleans, La 

941,963. Loose Leaf 
Tail, Bradford, Pa. 

941,985 Type-Writer Cabinet. Michael 
Foley, Herkimer, N. Y , 

942,023—Manifolding Copying Book 
Charles C. C. White, Merricksville, Sydney, 
and Arthur Rau, St. Peters, Sydney, New 
South Wales, Australia; said Rau assignor 
to said Whyte. 

942,049—Type-Writing Machine Clamp. 

Edwin E. Barney, Syracuse, N. Y., assignor 
to The Monarch Company, 
Syracuse, N. Y., a of New 
York 

942 ,098- Leaf Binder. George O. 
Olson, Chicago, IIl., assignor to Fort Dear- 
Chicago, 


Holder. Edwin E. 


Typewriter 
Corporation 


Loose 


born Manufacturing C« 
Ill., a Corporation of Illinois. 
942,107—Pencil Sharpener. Adolph Ryd- 
quist, Rochester, N. Y 
942,109—Type-Writing Machine. Augustus 
G. Snyder, Ilion, N. Y., assignor to Wyck- 
Ilion, N. Y., a 


ympany, 


off, Seamans & Benedict, 


Corporation of New York 


942,113—Type-Writing Machine. An- 
drew W. Steiger, Bridgeport, Conn., as- 
signor to Wyckoff, Seamans & Benedict, 
Ilion, N. Y., a Corporation of New York. 


942,137—Type-Writing Machine. Jacob 
Felbel, New York, N. Y., assignor to Union 
Typewriter Company, Jersey City, N. J., 
a Corporation of New Jersey. 

942,148—Portable Writing and Drawing 
Desk. Truman A. Starke, Naperville, IIl., 


942,366—Attachment for Type-Writers. 


William M. Deeter, Philadelphia, Pa. 
942,383—Automatic Ribbon Reversing 
Mechanism for Type-Writing Machine. 


George M. Kitzmiller, Norfolk, Va. 


942,387—Credit Cabinet. Rollo M. Vick, 
Alliance, Ohio 

942,414—Filing Cabinet. James R. Ryan, 
Sault Ste. Marie, Mich 

942,420—Envelop. Lyman R. Sweet, 
3oston, Mass 

942,525—Type-Writing Machine. Edwin 
E. Barney, Syracuse, N. Y., assignor to 





Patents 


Copies of any one of these patents can be 
obtained by sending 15 cents in stamps to 
E. G. Siggers, patent lawyer, Suite 33, N. U. 
Building, Washington, D. C., by mentioning 
Office Appliances, 

The Monarch Typewriter Co., Syracuse, N 
Y., a Corporation of New York. 

942,579—Calculating Device. Charles H 
Miller, New Rochelle, N. Y 

942,627—Record Tablet. Guy A 
Iola, Wis, 

942,747—Pencil 


ter, Rockville, Conn. 


= 
Elias« I 


Holder Edward C. Rei 
Machine 
assignor to 


New 


942,776—T ype-Writing Harry 
Crutchley, Jersey City, N. J. 
Underwood Company, 
York, N. Y. 
942,825—Type-Writer. Leon Hauerstein 
Jersey City, N. J. 
942,827—Reversible Ribbon Feed for Dat 
ng Stamps Benjamin B. Hill, Philadel 
phia, Pa., assignor to The B. B. Hill Man 
Philadelphia, Pa., a 
Corporation of Pennsylvania. 
942,853—Type-Writing Machine. John H 
Syracuse, N. Y., assignor to The 
[Typewriter Company, Syra 


Typewriter 


facturing Company, 


Barr, 
Smith-Premier 


use, N. Y., a Corporation of New York 
943,103—Envelope Opener Harry <A 
Smith, Harrisburg, Pa 


943,108—Touch Key Finder for Typewrit 
ers. Gustavus A. Cage, Denver, Colo. 

943,141—Typewriting Machine. Thomas 
J. Coo, Toronto, Ont., Can., assignor to the 
Monarch Typewriter Company, Syracuse 
N. Y., a corporation of New York. 

943,156—Loose Leaf Binder. John L. M« 
Millan and Charles H. Joslyn, Syracuse, N 
Y., a corporation of New York. 

943,195—Manifolding Apparatus 
ham Lewis, New York, N. Y. 

943,205 — Envelope. Edward 
mann, Alvarado, Cal. 


Abra 


Wachter 


943,210—Numbering Machine. Frank Wo 
sinski, Brooklyn, N. Y. 
943,223—Pencil Sharpener. Albert W 


Gifford, Worcester, Mass 
943,318—Envelope Moistener and Sealer, 
Frederick Roth, New York, N. Y 
943,342—Cushioned Support for Stamping 
Joseph Dubisee, Philadelphia, Pa., 
Lambert, 


Devices 
assignor of one-half to Francis J. 
Philadelphia, Pa. 


943,431—Loose Leaf Binder. John M 
Lull, Wausau, Wis. 
943,444—Typewriting Machine. Henry G 


McCool, Carmichaels, Pa. 

943,445—Typewriting Machine. 
McCormack, New Rochelle, N. Y., assigno 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of New Jersey. 

943,466—Typewriter Keyboard. Sidney W 
Rowell, Albany, N. Y 

943,502—Justifying Typewriter. Woolma: 
G. White, Washington, D. C., assignor to 


Linotype and Machinery, Limited, London, 
Enoland 


Harry S 





943,514—Calculating Machine. John Bric- 
ken, Chicago, IIL, assignor, by direct and 
mesne assignments, of one-third to Harry 
Marks, Chicago, IIl., and one-third to Reu- 
ben Marks, Des Moines, Iowa. 
943,595—Blank Book. Charles R. Fargo, 
Portland, Ore. 
943,643—Typewriting Machine, John H. 
Barr, Syracuse, N. Y., assignor to the Smith: 
Premier Typewriter Company, Syracuse, N. 
Y., a corporation of New York. 
943,644—Typewriting Machine. Walter J. 
Barron, New York, N. Y., and Henry Mer- 
ritt, Springfield, Mass., assignors to Dens- 
more Typewriter Company, Syracuse, N. Y., 
a corporation of New York. 
943,733—Ink-Well Cover. Richard H.-: 
Brown, Sheepshead Bay, and Robert J. 
Brown, Tottenville, N. Y. 
943,785—Holder for Sales Checks. Charles 
[. Raschick, St. Paul, Minn., assignor to 
National Checking Company, a corporation 
of Minnesota. 
943,794—-Combined Table and Desk. Nick- 
olous W. Schrunner, San Diego, Cal. 
943,814—Means for Opening Envelopes. 
Ernest E. Cole, Chicago, III. 
943,841—Drawer for Filing Cases. Enoch 
Ohnstrand, Jamestown, N. Y., assignor to- 
Art Metal Construction Company, James- 
town, N. Y., a corporation of New York. 
943,844—Loose Sheet Binder. William P. 
Pitt, Kansas City, Mo., assignor to Irving- 
Pitt Manufacturing Company, Kansas City, 
Mo., a corporation of Missouri. 
943,865—Book Mark and Support. Charles 
E. Flanders, West Brookfield, Mass. 
943,984—Calculating Machine. Carl A. 
Meilicke, Hanley, Saskatchewan, Canada. 
944,124—Book Guard. John B. Boatright, 
Del Rio, Texas. 
944,177—Pen Feeder. 
New Haven, Conn. 
944,179—Loose Leaf Binder Post. 
H. Crump, Los Angeles, Cal. 
944,181—Ink and Musilage Stand. David 
H. Edwards, Chicago, III. 
944,190—Penholder. Harry E. Hoke, Han- 
over, Pa., assignor of one-haif to Edwin G. 
Eckert, Hanover, Pa. 
944,191—Penholder. Harry E. Hoke, Han- 
over, Pa., assignor of one-half to Edwin C. 
Eckert, Hanover, Pa. 
044,218—Calculating Device. 
Sommers, Peoria, III. 
944,229—Typewriting Machine. Arthur J. 
Briggs, Syracuse, N. Y., assignor to the 
Smith Premier Typewriter Company, Syra- 
cuse, N. Y., a corporation of New York. 
944,256—Temporary Binder or Loose 
Sheet Holder. Harry F. Buslong, Kalama- 
200, Mich., assignor to Kalamazoos Loose 
leaf Binder Company, Kalamazoo, Mich. 
944,303—Typewriting Machine. Clio B. 
Yaw, Arlington, N. J., assignor to Reming- 
ton Typewriter Company, Ilion, N. Y., a 
corporation of New York. 


Frank M. Connolly, 


Frank 


Peter W. 








Remington Dinner in New York 


Sales Force Meets and Holds Jollification at 
St. Denis Hotel. 





tion in other countries, especially 


; 


HE annual Remington dinner of the 


New York City branch of the Rem ; : lands like 
Kreitler, the assistant manager, made the 


India and China, and emphasized 


ington Typewriter Company was 3 the fact of universal Remington supremacy 
held at the St. Denis Hotel. New York. on presentation of this well deserved testi- ; ee : ve 
es f _ . babe - Kreitler mm the uttermost parts of the eartl Mr 

the evening of Thursday, Feb. 10. The din monial, and a moment later Mr. Kreitles 
ner was a notable one because it was mor was himself the recipient from his New Kelley e nveyed the message of Reming 
than a mere formal occasion. The figures ¥°TK branch associates of a handsome trav ton achievements in the business s 5s 
“27%” printed on the back of the menu eling case, the presentation being made by and told of the triumphs of the 10 and 11 
afforded the key to the spirit of the gather W. F Miller, the “dean” of type writer models in this field, many thousands of new 
ing. salesmen rhis giit was a wé deserved Remington models having already beer 
Seventy men attended the dinner, al! but honor and testimonial to Mr. Kreitler, who sold to business schools in the United 
a very few of whom, including some invited ‘O' ™4@"Y Yeats has faithfully and eth States alone. Mr. Brower, who fortunately 
guests from the Executive Department, ‘“'®"’Y discharged the ne — — New York on the evening of the 
were members of the Sales Department his position- how faithfully and how effi banquet, told of the triumphs of the Rem 
the Remington New York City branch. ‘“'emtly every New York Remingtonian ington in Oklahoma, where the Remington 
The size of this gathering, far greater than knows has been doing a bumper business tor many 
ever before assembled at a banquet of ‘the he speakers of the evening were: F. E years Mr. Rose, the recently appointed 
Van Buskirk, secretary and general man- manager of the Wahl Adding Machine Ds 


New York City branch of the Remington 

T. . - . ‘ . - > | a] 7. ] fry ' ; 
I'ypewriter Company, affords a fair index ager; J. H. Brower, Remington manager at partment, dwelt with special force » the 
Oklahoma City; W. F. Miller, of the New new combined writing and adding machine, 


of the growth of the Remington sales or 
York City sales force; Raymond P. Kelley, and of the splendid new opportunities 


I 


ganization during the past year. Quality : : 
as well as quantity was evident in the New f the Remington School Department; Ar it opens up for all Remington met 
York City sales fore: The ability of the chibald Cobb, of the General Sales De Mr. Van Buskirk, Secretary and General 
“Old Guard” of New York Remington partment; A. T. Rose, of the Wahl Adding Manager of the Remington [ypewriter 
salesman is known to all Machine Department; George H. Richards, Company, in the concluding speec! he 
There were two events of the evening, of the Export Department, and A. C. Reiley evening dwelt upon the pride of thé n 
neither of them on the program, which gave f the Advertising Department pany in its magnificent sales orgat S 
the greatest pleasure to all present. One Mr. Richards, who has recently made tw and in_ the company’s product ind 
of these was the presentation to Mr. Bayes, extended trips in the Remington interest, expressed his absolute confidence this 
the manager of the New York City branch, covering every part of the globe, told the organization and this product wi mbine 
Remingtor story 


of a beautiful silver loving cup, the gift of guests many interesting facts concerning to make even greater 


the New York City selling force. W. V the personnel of the Remington organiza this year 























REMINGTON SALESMEN AT DINNER IN NEW YORK. 








OFFICE APPLIANCES 4! 


THE OUTLOOK FOR COAST BUSI- 
NESS SHOW. 


The office specialty show, which will be 






























held in San Francisco April 2-9, inclusive, 


is assured of success, as all the local deal- 


Sa at 2 
ers and agents of Eastern manufacturers, a SA, Le 
, ; ‘ du a Peasy) aoe! ¥ 
ynly in this city but all over the Pacific ey Z coks good 
72 


human nature to 


not < Vv 


: : speak with pride 
Coast, have been interested in the project x Z, 
and have promised support. A large part #3 Les Lo FE of buying from 


of the Auditorium has already been rented 
for the week to some of the Eastern manu- well-known large 
facturers who have seen the broad field in h 

“tibet | : ouses and to con- 
the West for increased sales in their spe- 
ceal the fact when 


cialties and have noted the results to be 


obtained from advertising of this nature 


we do not. 

@ Applying this 
principle the up-to 
date dealer takes 


This is the first time that a show for office 
specialties has been tried on the Pacific 
Coast, but the dealers and agents say that 
it will not be the last. The trade is on the 





eve of great prosperity and all the dealers 


pride in buying our 


celebrated line of 





Typewriter Ribbons and Carbons 


@ We give the highest value possible. Our proposition 





is gilt edge, bearing sure returns in good profits while: 
cheap goods are 
always uncertain, 


hence speculative. 








Buy of the Bona- 


fide manufacturer 





Lt. F. BENTON, MANAGER OF THE COMING 


only. 
SAN FRANCISCO SHOW. 








are very optimistic about the outlook not | % SA} 
only for the year, but for many years in > N ‘. : 

? . = 3 ‘i a> 2 | > . yar w 
the future F. E. Catharin, manager of eras ¢ We suit eve ) 
the Western branch of the American Mul- ae 
tigraph Sales Company, says: a4 





purpose, we fill 
“T think that a show of this kind will not every reqiruement, 
only be of educational benefit to the trade, 
but will also stimulate business to a great 
extent. The display of goods by Eastern 
manufacturers will encourage the managers 
of the local agencies, will give confidence 
to the salesman in talking of the goods and 
of more importance, will educate the public 


SEND FOR OUR NEW TRADE 1910 CATALOG AND AD. MATTER 
in most recent advances made in the spe 


cialty lines. The Pacific Coast will grow MITTAG& VOLGER, Inc. See The Trade 


in population and the field of business ac- | gupemo PRINCIPAL OFFICE AND FACTORY: PARK RIDGE, N. J., U.S. A. 
J BRANCHES: NEW YORK, N. Y,, 280 BROADWAY 
CHICAGO, ILL , 200 MONROE ST. 
LONDON, 7 AND 8 DYERS BLDG., HOLBORN, E. C. 
AGENCIES: ALL OVER THE WORLD. 





we have the goods 





and we deliver them 

















tivity will increase proportionately, but for 
the one to follow with the other a little 
boosting is necessary, and there can be no 
better way of stimulating the trade than by 
this exposition. It is up to all the men in- 
terested in the trade to get busy and to do 
it right away.” 








The Cheque Signagraph 


To the ordinary individual the signing ot 
checks (or cheques, as some prefer to spell 
it) is not a laborious undertaking, but with 
large companies or corporations doing an 
extensive business by cheques, for payment 
of dividends, interest, pay rolls or routin 
the work 
drudgery, but tedious. 


only a 


that 


becomes not 


It is stated 


business, 
Q5 


per cent of the world’s financial transactions 


are settled by cheques. The enormous in 


crease of corporate work during the past 
few years has added considerable burdens to 
the president, secretary and treasurer of 
business concerns It has changed thes« 
officers’ duties from valuable executive ofh- 
cials to that of scribes or writers, doing 
work largely of a perfunctory nature 

To avoid such drudgery on the part of 


high officials and to enable them to resume 


their proper duties in the shortest possible 
time, the Signagraph has been devised 
its 


plish in one hour what formerly consumed 


By 
use an official is now enabled to accom 
two days, and in some instances even 
longer periods, of his ofhcial time, 
the of work. 
This marvelous economy of time is 
effected the 
which is now being put into service 
the 
street, 


exclusion his other 
Signagraph, 

by 
Signature Company of 3 Broad 
New York 
ment of simple construction, consist 
ing of a cast frame, 
a bronze bed plate, across which re 


by Cheque 


This is an instru 


iron supporting 


oblong steel framed 


four 


ciprocates an 
rack, compartments 
to hold the sheets of cheques Each 
bottom to 
throw the upper sheet into the writing 
of the The 
in number, are arranged in two paral 
lel 


inum framework, supported at each 


containing 


compartment has a spring 


surface pens. pens, ten 


rows of five on an oblong alum 


frictionless roller bearings, 


placed at each end of the 


end on 


which are 
bronze bed plate 

The framework, holding the fountain pens 
is controlled on the principle of a panto 
graph by a Monitor handle. The 
holds this in his hand like an ordinary pen 
or pencil, and watching the action of the 


writer 


pen nearest to him on the left begins to sig: 


magnet actuated by 


his name, A _ small 
electricity from the ordinary current assists 


the action of the pens. As the man writes 
with the Monitor handle, all the ten pens 
follow identically the same tracing, with 
the consequent result that ten cheques, 


drafts or dividends have been signed simu 
taneously 

When ten cheques have been signed the 
pressure of a push button brings the motor 
the rack to 
bringing the two compartments of unsigned 


While the l 


second 
lot of ten cheques are being signed an at 


gear in play, causing shift, 


cheques under the pens 


tendant with rubber thumb cots detaches 
the two sheets of signed cheques and places 
them face downwards on the table Chis 


A Machine for Signing Ten Cheques at a 
Time. 


operation leaves the signed cheques in 


numerical order, ready to go to the cutter 
The compartment in the rack will hold 2,000 
cheques, and as the refilling is a matter of a 
moment only, practically no interruption 
ensues if more than 2,000 cheques have to 
be signed 

The 
faithfully 
hand on the Monitor handle. 


rapidly, and 
the 


machine operates very 


follows each movement of 


Five minutes 
are required for the average writer to sign 
400 cheques with the 
equals 4,800 per hour 

been signed at the rate of 6,000 pet 


Signagraph, which 
Some dividends have 
hour 


The assistant secretary of the United States 


Steel Corporation on one occasion, on a 
stop-watch trial, signed 5,000 cheques in 
twenty-eight minutes and ten seconds. The 
saving of time effected by the use of the 
Signagraph varies according to the speed of 
the writer. By the use of it each singl 





THE SIGNAGRAPH. 


effort 1s multiplied by ten \ pay roll of 
10,000 cheques, ordinarily requiring a full 
day’s work of four individuals or four full 


signed 


days’ work for one person, can be 


‘ 


with the Signagraph by one man in two 
hours 
To those corporations that are _ not 


equipped with electric connections, the com 
pany can furnish an instrument in which the 
pens are mechanically controlled and are ac 
tuated by each movement of the Monitor 
handle by the hand. 

The Signagraphs, both electric and me 
chanical are leased on yearly rentals, and to 


those companies whose cheque work will 
not warrant a lease for regular use the com 
pany places at their disposal in New York a 
well equipped office. All that is necessary 
to be done is to take the cheques of regular 
size, unperforated and unbound, and pref 
erably without signature lines, to the office 


of the They are then inserted in 


the machine, signed and cut in the pre 


company 


sence 








of the signatary, ready to be placed 

velopes, thus saving much time and ris! 
The Signagraph, covered, requires a flo¢ 

space of about three feet square, and whet 


adjusted and ready for work five feet square 
It is 


certainly a great labor saving device 


has a field of endeavor peculiarly 
and should prove a very valuable and 


invention 


RESIGNS TO ENTER ANOTHER 
BUSINESS. 


David P. Whytock, for the last two years 


special billing machine representative of 
the Underwood Typew riter Comp y 
Providence, in | . has resigned t nter 
another line of work. 

Mr. Whytock began his career tl 
typewriter business twelve years ago witl 

arry olmes, then manager | he 
Harry H. Holm tl tl 
Remington at Providence. He has 


} 


tinction of having sold the 


large 
of billing or special machines ever 


one salesman at Provider 


any 
Whytock is quiet and wna 
vet he is an enthusiast and 

live to the possibilities of tl 

chines His pleasant m 

wledge of his subject, his earnest 

ss and enthusiasm, have enable 
him to secure and retain a rong 
hold upon his customers 
wants and requirements hi 


vays taken special interest 





Mr. Whytock started i : 
with the Rhode Island News Cor 
pany Later he was engaged by M: 
Holmes of the Remington to s uy 
plies. Here he was so success 
he was made a typewriter salesma! 
which work he rose to a 1 ti 
f distinction. Since he has be: 
nected with the Underwood Comp 
he has built up a large business 
field of special machines, 
company and his customers 
regret his decision to enter anothet 
business, but join cordially in wishing hit 
the fullest possible measure of success 
As an illustration of his enterpris 
may be noted that Mr. Whytock not long 
ago purchased an automobile to enable | 
to cove his large territory vitl 2 
convenience and dispatch 
NFW HOGE CATALOGUE. 
Che Hoge Manufacturing Company, 108 
Fulton street, New York, has just p 
1 new t gue of its novelties ¢ 
thumb tacks, pen clips, ete Che 
will be glad to mail this catalog 
bers ilers upon request 
“Success is a state of mind—it lies 
not without.’ 
Don’t forget that the little sig: the 
gate te ss reads “push” not 
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AN INTERESTING PROPOSITION IN 
Steel Office Furniture 


EVERY DEALER SELLING OFFICE APPLIANCES 
Will find our NEW SELLING PLAN a golden opportunity 


TO MAKE MONEY 


That’s what you are in business for 








reasing demand for STEEL OFFICE EQUIPMENT IN STOCK LINES. 


t it is the ‘‘Coming Thi 


nt to speculate—th« refore vou are hesitating, because you don’t want to tie up a large sum of 


nvthing new until your actual sales justify it. 





Our New and Unique Selling Plan 


WRITE FOR IT 


It ovet very objection—it gives you EXCLUSIVE SELLING RIGHTS on 
ridiculously small investment. 

postal will bring full { illustrations of various EVERLAST filing 
ices, printed in attractive booklet form by the famous Roycroft Print Shop. The foreword 


vith us 


es you an Opp yrtunityv 


is a feature 


ou 


THE NEW STEEL VERTICAL FILING UNITS 


A Few Strong Sel'ing Points: 


Everlasting as steel. 

No depreciation to charge off. 

Drawers slide silent and light. 

Drawers can’t stick and swell. 

Have handy locking device. 

Have ingenious folder compressor. 

Roach, rat and vermin proof. 

Saves money and protects contents from fire. 
Have all these because made of steel. 


Jamestown Metal Furniture Co. 
361 Steele Ave. 


JAMESTOWN N. Y. 














HERE is no end to inventions. The 
most recent flat bed duplicator to 
appear on the market is called the 

Multi-Copy Writer, and is the invention of 

J. J. Nagle, M. E., of Freeport, Ill. Mr 

Nagle is principal of the Freeport College 

of Commerce and general manager of the 

Multi-Copy Writer Company, which is man 

ufacturing the new machine. 

An idea of the appearance of the machine 
may be obtained by a glance at the cut 
shown herewith. 

The machine proper is 
iron stand. Its base measures 23x15 inches. 
On it are mounted on blocks 
bars, securely bolted to the base, and are 
held in fixed position by means of two tie 
On top and between 
carriage is 

works on 


mounted on an 


two rails or 


rods, made adjustable 
these rails, the 
mounted. The carriage, 
rollers, contains a wide adjustable platen 
Between the rails and resting on the base 
of the machine is a removable chase, or pan 
for the type. At each énd of the machin: 
is an automatic ribbon which 
can readily be reversed when all the ribbon 
is wound on either spool. The machine is 
also equipped with a special device which 
causes the roller to revolve when not acting 
on the type, thus preventing blurring and 
the pushing of the paper out of position 
while the machine is being operated 


two movable 


which 


movement, 


Here - to 


T. Cech, of Prague, Austria, recently paid 
a call upon Office Appliances and outlined a 
work that doubt be of 
American manufacturers. Mr. Cech is a re- 


will no interest to 


porter for the National Economical Insti- 
tute of the Emperor Francis Joseph Acad 


institution founded by 
Joseph 


emy in Prague, an 
the late millionaire 
Hlavka, and conducted under the patronage 
of the Austrian government. The presi 
dent of the institution is A. Braf, a former 
Minister of Agriculture and one of the pro 
fessors of the Academy. The Institute was 
founded for the purpose of sending young 


Bohemian, 


men to other countries to make a study 
of the most progressive and successful com 
mercial methods of those countries with a 


view to improving methods and conditions 
Probably twenty-five young men 
different parts of the 
methods 
About ten of these 


at home 
are now abroad in 


world studying business and re 
porting to the Institute 
young men are in the United States 

Mr. Cech came to this country about ten 
months ago and made Chicago his first ob 
After looking about for a 


obtained 


jective point 
employment with 
Marshall Field & 


nine montns, 


short time, he 
the wholesale 


Co., where he 


branch oft 
remained for 


performing the duties assigned him to the 
great satisfaction of the company The 
fact that he did double duty—to the com 


A New Duplicating Machine 


Commercial School Man of Freeport, IIL, 
Devises New Flat Bed Machine 
with Useful Features. 

A feature of the Multi-Copy Writer is the 
paper ejector, which throws off the printed 

















MULTICOPY WRITER. 


chine. There are also two adjustable pa- 


per stops for hdélding the paper in position. 








7 


A paper holder is firmly attached to the 


side of the machine, and to this holder is 
attached a curved metal paper guide which 
matter automatically at the side of the ma- 
conducts the printed sheet to the paper re- 
ceptacle below the machine. 
The machine is neatly finished, all the metal 
parts being enameled, nickeled or oxidized. 

The operation of the machine is simple. 


base of the 


The type being set up, the chase is placed 
in position and the ribbon and paper 
are adjusted. The unprinted sheet is placed 
the ribbon and made rest on 
The carriage is pushed firmly 
across the sheet. This movement prints the 
sheet and throws it off automatically. An- 
other sheet is placed in position, and the 
carriage is drawn firmly toward the oper- 
ator, thus printing and throwing off another 


stops 


on top of 
the stops 


sheet as before. Hence by each movement 
of the carriage, either going o1 yming, 
sheet is printed and thrown off automatic- 
ally by the paper ejector. 


The Multi-Copy Writer produces fas-sim- 


Study American Methods 


Young Man from Bohemia Represents 
Home Government in Study of How 
We Succeed. 


pany and to his government at home under 


whose auspices he is sent here to study 


American commercial methods—has made 


his work during the past year especially 


strenuous. He arrived in the morning of 
each working day at about 6 o’clock and 
left the last in the evening, frequently re- 
maining if there was night work to do until 
11 o’clock. 


luncheon, the remainder of the hour being 


Ten minutes usually sufficed for 


spent in learning the details of other depart- 
learning all he could about 
He constantly 


ments and in 
the methods of the 
kept his open 
ways and 
ready accumulated information which will 
Mr. Cech 


house 
to observe American 


and 


eyes 


business economies has al 


be of great value to his people 


declares humorously that he is traveling 
light as to personal belongings, buying his 
linen and other apparel as he goes along 
and packing his trunk and suitcases with 
reports, catalogues. magazines and other 
data with regard to his work. He has re- 
signed his position with Marshall Field & 
Co. and after spending a couple of weeks 


more in Chicago adding to his store of in- 


formation, will leave for the Pacific Coast 


He will remain some time in San Francisco, 


ile copies of all kinds of typewriter work, 
circular letters, postals, record cards, labels, 
office forms, circulars, cuts, electros, etc. It 
prints any size sheet up to 8%x!11 hes, or 
even larger. 

The company is desirous of securing com- 
petent agents to handle the machine and 
offers attractive terms. 
then will return to Chicago for a little 
while, when he will go on to New York 
City, where he will complete his investiga- 
tions, returning to Prague in about a year 
or a year and a half. 

Mr. Cech desires to receive catalogues 


manu- 
would 


American 
facturers regarding their goods. We 
suggest that copies of such matter be 
He also desires to re- 
ceive simple descriptions of machines and 
that he can translate 


and printed matter from 


sent 


to him in duplicate. 


devices so written 
them for the werman and Bohemian pub- 


lications. Such matter should be simply 
descriptive, not written as advertising, be- 
cause it is intended to be of educational 
value to the people of the Aust and 
Bohemian nations. There is herein a sug- 
gestion for developing trade with Austria 
and Bohemia, and Mr. Cech will be glad 
to correspond with manufacturers who wish 
for advice and suggestions on this head. 
These catalogues, suggestions and descrip- 


sent to Mr. Cech in 
care of F Austri 
Manufacturers who desire to pr 

American manufacture 

continental Europe 

Mr. Cech with all 

accredited 


les should be 
Schmitt, Prague, 


tive arti 


mote in- 
terest. in goods of 

countries of 
well to furnish 
He is a fully 


in. the 
would do 
the necessary data. 
representative and will see that all matter 


sent to him reaches the proper authorities. 
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Look Into the Shift- 
key Mechanism of the 
Typewriter You Plan 
to Buy Before Decid- 
ing—It’s Important. 


Inspect and Compare 


With That of Other 
Machines This Easy, 
Silent, Ball-Bearing Single 
Shift of the NEW MODEL 


L.C. Smith & Bros. Typewriter 


ALL THE WRITING ALWAYS IN SIGHT 





Unlike the ordinary capital shift it requires no lifting of the carriage. 
The Typebar Segment itself is advanced on ball bearings to capital position. 
As this segment is the same in all L. C. Smith & Bros. models, our 
wide - carriage machines shift as lightly as the correspondence size. 


This easy shift-key touch keeps the operator’s fingers from getting tired and 
uncertain, and, as the carriage does not have to be jiggled up and down, the 
printing point is always stable, which insures the proper placing of capitals. 


Just one of many carefully worked out points of superi- 


ority about which the free Booklet tells. Send for it. 
L. C. SMITH & BROS. TYPEWRITER CO., Branches in all Large Cities) SYRACUSE, N. Y., U.S. A. 


Heud Offise For Europe, Asia and Africa - . - - 19 Queen Victoria Street, Lonase, E. C, 


ELLIS 5 TIME STAMP 


SAVES Time, Money, Trouble and Disputes 


f . Only Moderate Priced Automatic Time Stamp on the Market — GUARAN- 
| TEED FOR ONE YEAR. pean tis: 


WESTINGHOUSE ELECTRIC & MFG. CO., 17) La Salle Street, Chicago. 
Chicago, II1., July 28, 1909. 
Ellis Time Stamp Company, 87 Fifth Ave., Chicago’ 

Gentlemen—In response to yours of the 27th, the Ellis Time Stamp we 
have had in use at our Chicago office for the past six months is giving entire 
satisfaction. This fact is emphasized by the additional orders you have 
received from our other district offices. ours ver: fraly. 

Westincuousg Evec. Mrc. Co., W. P. Gaylord, Manager. 


DEALERS — You can use it and sell it too. ORDER TODAY. 
ELLIS TIME STAMP CO. 
rie 87 Fifth Ave., Chicago 











Are You After 
British Trade ? 


If so, advertise in the ‘‘ Stationer 
& Printer’’—the paper read 
by the good class Re- 
tailer and Whole- 
saler. 











Specimen Copy and Rates on Receipt 
of Post Card. 


STATIONER & PRINTER 


160a Fleet Street 
LONDON, ENG. 
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NEW No. 8 MODEL 








ENSDERFER 
Typewriters 


Visible 
Writing 


Light 
Action 


Interchange- 
able Type 


Back- 


Spacer 


Equipped with DECIMAL TABULATOR for which no charge is made 





SEND FOR CATALOG THIRTY-TWO 








’ 





The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 




















the copy becomes a part of the fabri 
The ROTEX revolutionizes copying 


ROTEX copies are. 


THE ROTEX PRODUCES PERFECT COPIES FROM 
ORDINARY RIBBONS. 

THE ROTEX PRODUCES PERFECT COPIES FROM 
ORDINARY INK. 

THE ROTEX PRODUCES PERFECT COPIES ON 
ANY COPYING PAPER. 


THE ROTEX USES ONLY ORDINARY PURE 
PLAIN WATER. 

THE ROTEX PRODUCES PERFECT RESULTS IN 
ANY CLIMATE. 


Everyone needs a Rotex. 








inal and are practically indestructible as long < 


documents is solved by the use of the ROTEX. 


ROTEX-COPIERS 
CARBON PAPER 


a YTHER chapter on this subject 
No doubt it has come to your at 
little it 

unreada- 


tention more than once how 
takes to make a carbon copy 
ble. Copies on the ROTEX are beyond 
all peradventure true copies of the orig- 

is a shred of the paper lasts, as, once taken, 


The problem of keeping exact legal copies of all 


Carbon copies can not be dependable, 


THE ROTEX COPIES ARE ABSOLUTELY IN- 
DELIBLE. 

THE ROTEX IS FOOL-PROOF. 

THE ROTEX WILL PRODUCE TWELVE COP- 
IES FROM ORDINARY RIBBONS 
ON ANY PAPER, AT ANY TIME, 
IN ANY PLACE, 

THE ROTEX PAPER CAN BE STORED FOREVER 
AND STILL BE GOOD. 


We want dealers to help us handle our trade. Territories are now being allotted. 


Art Catalogue and full particulars postfree on application to 


THE ROTEX MANUFACTURING CO., 309 Broadway, New York 
or THE ROTEX MANUFACTURING CO., Ltd., Albert Works, Stratford, London E. 











| WELL KNOWN SHOW PROMOTER 
DEAD. 
profound regret that Office Ap 


of Ge rgve D 


It is with 
pliances announces the death 


Greely, for many years well known in type 


writer circles and more recently known as 
a successful manager and promote f busi 
ness and trade shows Mr. Greely died 
from a stroke of apoplexy at his home in 
St. Louis about one o'clock Sunday 
morning, Feb. 13. The previous day he 


appeared to be in his usual health, and was 


cheerful and enthusiastic in his nversa 
tion with F. W. Payne, manager of the 
Coliseum at St. Louis, regarding the out 


Manufacturers’ and 


be held there 


look for the Specialty 





Household Show soon to 
Death came very suddenly and without the 
least warning, and was a terrible shock t 
Mrs. Greely, who left with the body 
THE LATE G. D. GREELY 
ng Monday for Westfiel N 
where the funeral was held on Feb. le 
George D. Greely was born at W 
port Me., Feb. 5, 1853; died a » Louis 
Mo Feb. 13, 1910 As a young man | 
was interested in the typewriter business 
We are informed that he was 
early successful salesmen of the Caligrap 
typew r, and that he traveled rite 
tensively in the interests of tl mpan 
which manufactured that machin I R96 
he entered the service of the Remingt 
Typewriter Company as a salesman at th 
| Chicago office. From thence he went 


Milwaukee, where he was appointed man 
. AY irch 7 


ag of the Remington office Zi 
1897 Here he remained as manager for 
over five years, resigning on Oct. 1, 1902 
to g » another line of business. Since 
the spring of 1905 Mr. Greely has been a 
tively connected with the promotion and 
management of trade shows, and he died 


in the harness, with the respect and af 
fection of all who had the good fortune t 
know him. 

Office Appliances joins with the trade 11 


extending sincere condolences to the be 


reaved family and friends of Mr: 


| and especially to Mrs. Greely, whose loss 


| is the greatest of all. 


eee 








PROPOSED OFFICE APPLIANCE ExX- 
HIBITION FOR FRANCE. 


It is proposed to hold an office appliance: 
xhibition in France early in the spring 
J. H. Haendel, for 18 years connected wit 
he Remington Typewriter Company 
France, and for some portion of that time 
the Latin, European and French Director 
their affairs, has been elected by the rep 
resentatives of the typewriter industry i 
France to act as President and Director 


the Modern Office Appliance Exhibitio1 
Mr. Haendel resigned from the Remington 
service last year, and with his well kno 

nergies and organizing abilities may be 


safely relied on to make the exhibition 
which will be the first of its kind to be 
held in France, a thorough success. 

Mr calial has already visited Berlin 
in the interests of the show, and will soon 
visit London. It is understood that he is 

yntemplating a visit to America to secure 
the best possible information and to interest 
exhibitors in the enterprise. While here 
he will endeavor to secure for his exhibition 
the best and latest office appliances and 
ideas as to how to reach the prospective 
buyers 

The continent of Europe has been up 
to the present perhaps a little slow in adopt 
ng new ideas, but Mr. Haendel knows how 
to get the public interested. It is under 
stood that after the exhibition Mr. Haendel 
will still retain his interest in the typewrit« 
industry 


SEEKS LOCATION AT NEWBURGH. 

The Knickerbocker Typewriter Company 
has laid a proposition before the Business 
Men’s Association of Newburgh, N. Y., of- 

ring to make their machines in this city 
and employ at first about twenty-five expert 
mechanics. They desired the association to 
provide a suitable building with 7,500 to 
10,000 square feet of floor space. 

The machine, it is said, will sell for about 
$25 and will be sold direct from factory to 
user, 

William W. Lasker of Brooklyn, the vice 
president of the company, is the inventor of 

ertain parts of this typewriter. The other 
officers of the company are Dr. W. S. Par 
ker, president; George W. Rurode, treas- 
urer; and H. J. P. Hampton, secretary. The 
directors are Dr. Parker of Trenton, Mr 
Lasker and Mr. Rurode of Jersey City, 
William A. Martin and Dr. J. A. Caouette 

Mr. Hampton said the Knickerbocker 
typewriter had only 478 parts. They would 
ask the people of Newburgh to subscribe 
$5,000 to the 7 per cent preferred stock, 
with three shares of common stock as a 
bonus with each share of preferred. 

The company is capitalized at $1,000,000, 
there being 90,000 shares of common stock, 
par value $10, full paid and non-assessable, 
and 10,000 shares of preferred stock, par 
value $10. 


When nails stick up in the floor or out 
r boxes hammer them in. 
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There is a reason for it, when 7,500 
No. 2 Victor Typewriters 


are ordered by one concern, after a careful investigation of all 
the various machines in the market. 


The International Correspondence Schools of Scranton, 
Pa., didn’t make this selection hurriedly—they were months 
doing it—tests of all machines were made. 


The Victor won the order by its superior construction; its 
durability under heavy work; its adaptability to all classes of 
work; its improved devices and its ease of operation. 


The combination of all these excelling, practical features 
is what did it. 
Catalogue and booklet free. 
Some good territory still open. 


Victor T ypewriter Company 


812-814 Greenwich St., New York. 














THE WELTY SWINGING TYPEWRITER 
TABLE REVOLVES 


The advantage is obvious. It is neat, strong, 
rigid—supported by an adjustable bracket 
that can be attached to either: side of the 
desk and which can be locked at any angle from 
the desk. 

SOLD WHEREVER SHOWN 


Write for prices and trade discount 


WM. A. WELTY CO., Waterloo, lowa 














New Man at the Royal Lookout 


The news of the appointment of Geo. Ed 
Smith as sales manager of the Royal Typ: 
writer Company, effective March 1, will be 
received by the entire typewriter fraternity 
approval It is doubtful if 


with hearty 


Geo. Ed. Smith Becomes Sales Manager of 
Royal Typewriter Company. 


ceives a larger measure of confidence and 


genuine devotion from the Royal sales force 
than Geo. Ed. Smith 
Mr. Smith’s with the 


connection type- 
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George Ed. 
Sales Manager of the Royal 
Typewriter Company. He is one 
a|| of the Liveliest Two-Handed Sales 
Promoters in the Field, and an 
Enthusiastic “Royal” Man. 


Smith, the New 























TELL 





ooo eae 














- 

there is a typewriter man today who is 
more widely known and better liked for | 
personal qualities, and it is certain th 


no man in the Royal organization wl 


writer industry dates back to the year 1897, 
when he began as a salesman with the 


Remington Typewriter Company at 


[Three vears later he j 


Chica- 


joined the Oliver 


ey ( 








organization, in whose servi e the 
eight years he remained with the e held 
several positions of importanc: i] aving 
to do with the development of tl isiness, 
the opening of new territory, th« tablish- 


ing of agencies and offices, and 


ment of men. 


When L. D. Camps became sa mana- 
ger of the Royal Typewriter Com, two 
years ago his first official act was to secure 
Geo. Ed. Smith as his assistant, recognizing 
in him the exact type of man needed to help 
build up and perfect the Royal organization. 
Mr. Smith’s work for the Royal | been 


for the most part among the western and 


southern offices, and it is a fact that a large 


part of the Royal’s present strength in 
those sections has been due to Mr. Smith’s 
presence in the field and his personal atte 

tion to a multitude of matters making fo 
the advancement of the company’s interests. 
He has been personally responsible for the 
selection and employment of the majority 
of the strong men, both managers and sales- 
men, in the western Royal offices. | has 
arranged for the opening of many these 
offices, installed the managers, started the 


watched it grow, encouraging and 
assisting the sales force until the; 
filled that enthusiasm and confidence 
which he himself had. 

Stepping into the sales manager’s po 
Mr. Smith brings with him the ability, ex- 
perience and personal acquaintance which 


business, 


with 


will enable him to repeat throughout the 
entire organization his success in the west 
ern field He has been the reci 

scores of congratulatory messages : 
friends everywhere, and the unanimous ver 


dict among typewriter men is tl 
pointment of Geo. Ed. Smith as sales man- 
ager was not only a merited promot f 
a very fortunate selection on the pat t 
officials of the Royal Typewriter Company 
“My predecessor,” said Mr. Smith, “has 
accomplished wonders with the Royal, and 
I feel that any success which I may enjoy 
in the future must be attributed, 
least, to the able work of Mr. Camps 
bringing the Royal to its present state of 


popularity. The advance of the Royal dur- 
ing the past three years has been truly ré 
markable, and I take off my hat to L. D 
Camps in honor of his achievements. I 
firmly believe, however, that our real suc 


cess has only just begun; the 
vastly greater possibilities for the Royal 


than have yet been attained. Our mpany 


is but a three year old infant; we 

passed the collicky stage, and are be 
ginning to grow. It will be a pl te 
me to be a factor in carrying out the plans 


of our general management to place 11 
field a sales force which for indi\ l 

ciency and selling ability will be unexcelled 
typewriter business, and whic! I] 


in the 
to the world the high 


properly represent 





character of our product, the principles for 
which we stand, and the men who are be- 
hind this enterprise. In this I shall have 
the hearty cooperation of our manufactur- 
ing staff, than whom [| believe there are no 
more efficient men in the typewriter indus- 


try. Knowledge that he is backed by a 
manufacturing department that is truly and 
heartily in harmony with the sales organ 


ization is one of the greatest sources of en 
couragement a sales manager can possess. | 
have that knowledge, and I know that my 
sales force can bank upon the mechanical 
excellence of the Royal. This is the foun- 
dation of success in the typewriter business. 
I shall endeavor to rear a structure of suc- 
cess in the sales department that will be 
worthy of the foundation.” 


NEW TYPEWRITER SUCCESS. 

One of the most striking successes of re- 
cent days in the typewriter business is the 
rapid development of the Standard Folding 
typewriter. The little machine seems to b« 
making friends in all quarters and the man- 
ufacturers, the Standard Typewriter Com- 
pany of Groton, N. Y., are having their 
hands full with the endeavor to cope with 
the constantly increasing demand. Reports 


received from experienced dealers show | 


great enthusiasm over the quality and con- 
struction of the machine and the ease with 
which it is sold. It practically sells itself 

The company is adopting a wisely con 
servative policy in the appointment of 
agents. Although applications are coming 


in from all directions they are allotting 
agencies only as fast as they think they can 


do full justice to the agent. They realize 
how discouraging and disheartening it is to 
a man to start the introduction of a new 
article with enthusiasm and then find that 
he has to lie down because he cannot get 


the goods. 





NEW PROFIT MAKING PLAN. 


For local stationers who cannot afford 


the services of expert systematizers, the | 


Systems Bureau of St. Louis, Mo., has pro- 
vided a special service by mail designed to 
meet all requirements. The service is in 
tended to enable stationers to work up new 
business all the time, giving him a staff of 
experts always at his command by mail. 
The stationers who accept the offer of 
the Systems Bureau sell the forms and ap- 
pliances that are required by his customer 
and obtains them from the Systems Bureau 
They state that the cost of their service is 
nominal and that they have no special de- 
vices they desire to push, but are entirely 
free to recommend whatever system are 


best adapted to each case 





MAKES SUCCESS IN NEW MEXICO. 
J. B. Sloan of Santa Fe, N. M., has for 


the past two years been conducting a type- 


writer exchange as a side issue to another 
line. He finds, however, that his “side is 
sue” is growing into such a lusty propos! 
tion that he looks forward in the not far 
distant future to devoting his whole time 
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As general business progressed the more necessary it became 
to reduplicate original writing—either by writing each copy 
separately or doing it through some process. When necessity 
demands, inventive genius always produces. Hence several 
duplicating processes came into existence. They answered 
the purpose for a period, and still fill some requirements. The 
rapid advancement made in commerce brought greater require- 
ments. The world’s most beneficial inventor—Mr. Thomas 
A. Edison—not only filled that need with his stencil-process 
invention, but with it was ahead of the times and has withstood 
the test of time, it became the world’s most famous and most 
universally popular method, and today has a stronger position 
than ever before. This “‘process’’ and ‘‘popularity’’ is THE 
MIMEOGRAPH WAY. For real reproductions of original hand- 
writing or typewriting, for simplicity of process, ease of oper- 
ation, quickness in obtaining results, cheapness of maintenance, 
and most satisfactory in every respect, the Mimeograph will 
maintain its supremacy and remain the world’s STANDARD for 
a long indefinite future—until Edison’s brains will be surpassed. 
The process is applied in different size machines, in several 
styles, and at different prices, to meet any requirement. The 
very latest model you will find below. The world’s exclusive 


manufacturers are 


A. B. DICK COMPANY, xv, 


Here is illustrated our very 
latest product with improve- 
ments that place it inPa 
class by itself. It has{ an 
Automatic Self-inker — the 
greatest advancement ever 
made since duplicating¥ma- 
chines were first invented. 

Ask for “76 Catalog” 


The New 
Number 76 
Rotary Mimeograph 
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TYPEWRITER DEALERS 


Everywhere are interested—in low PRICES and STOCK. We Lead in Both. 
WE CARRY AN IMMENSE STOCK OF 


REBUILT 


or 


“VISIBLE” 
WRITERS 


or otherwise. “YF Yer ‘In the Rough’ 





We will mail promptly TO ANY DEALER 


OUR SPECIAL WHOLESALE LIST 


Including L. C. Smiths, Olivers, Underwoods, Remingtons, Smith Premiers, etc. 


Our large Stock enables us to make PROMPT SHIPMENT. 
Get in Touch With Us. PRICES and SERVICE right. 


TYPEWRITER EMPORIUM 


(Largest Independent Dealers in the World) 


Established 1892 92-94 LAKE STREET, CHICAGO. 
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With your first order 


for a stack of St. Johns Office 
Tables we furnish, free, a set 
of extra legs, stubs,—to help 
you save display space. It 
takes but a moment to loosen 
bolts in each corner and 
deliver any size the customer orders, with full height legs. 


St. Johns “Workative Tables” are your field. 


They are sturdy, business-like patterns, made 
under most advantageous conditions, in the 
largest table factory in America, of the best 
Michigan timber, mostly sawn within gunshot 
of the factory, in Cadillac's gigantic lumber 
mills. 
These tables are just naturally better values 
than are possible in smaller plants — or 
better than St. Johns could make if their 
popularity warranted only small quantities 
at each cutting. 

The catalog is valuable to an office supply company 

whether stock is carried or each order is bought as 


chosen by a customer. We shall be glad to inform 
you fully about tables 


ST. JOHNS TABLE CO., Cadillac, Mich. 





16, Quartered Oak 










0" x 72” Price $22.00 





20, Golden Oak 





$2.25 to $3.2 





St. Johns Free Space 
Saving Displat 







Arrangement 


~~ 


te 









| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


| 
] 
| 
| 
| 


| 


THE HOUSE OF MECHANICAL 


SERVANTS. 
The Oakland, California, office of the Bur 
roughs Adding Machine Company, sold a 
No. 9 electric I. C. automatic cross tabu- 


lator for use in a wonderful and interesting 
house. Lee C. Duff, who, when a Fresh 
man on the University football team, was 
crippled for life, has equipped his hom«e 
with electrical and mechanical devices 
which place house and yard under his con 
trol as he sits at his desk. Mr. Duff, wh 
by reason of his injury, is unable to mov 
about, has evoked the aid of mechanical 
science and art to a marvelous extent. 
There are phonographs, wires, push but 
tons, telephones, alarms, fire extinguisher 


t 


and other contrivances in profusion in al 


nost every room, all cleverly concealed 
Sitting at his desk Mr. Duff is aware of 


what is going on in every part of the house 
If the front door opens a pilot light shines 
and a phonograph emits the words: “There 
is some one at the front door” or the side 
door as the case may be. Mere approach t 
the house is conveyed by ample and mys 
terious warning from hidden wires and 
alarms 

Visitors on reaching the main entrance 
are surprised by a sudden electric light and 
a phonographic request for their name and 
the nature of their business, while at the 
same time a telephone opens in the wall f 
them to reply. If the visitor satisfies this 
mechanical scrutiny, the door opens and a 
phonograph directs the caller to “Come in 
and close the door,” and then guides him 
to Mr. Duff’s office in the rear of the house, 
all doors opening at his approach and clos 
ing after him securely locked 

While telephoning Mr. Duff can by press- 
ing a button record the conversation on a 
phonographic wax cylinder for future ref 


erence, and these records are then filed 
away. 
Music can be produced by touching a 


button, phonographs in distant parts of the 


house emitting the sounds, which are c 
veyed to his desk through pipes 


nN 


Lights inadvertently left burning by ser 
vants tell their own tales of neglect by pilot 
register before Duff’s desk, and can be au 
tomatically turned off. A fire, a leak in the 
roof, intruders on the lawn or dogs in the 
yard make known their presence by auto- 
matic signals, and the disturbance may be 
adjusted in like manner. The house is un 
der complete control automatically 

When leaving the house alone a visitor 1s 
told by phonograph when to return and if 
important he can record what he has to say, 
being told that it will positively be confi 
dential. 

At three o’clock a sprinkler automatically 
starts to sprinkle the lawn, and after run- 
ning for a certain length of time shuts off 
and starts in another part of the lawn, and 
so on all around the house. At six o’clock 
all doors of the house are automatically 
closed and locked. At dusk the electrical 
fountain which sprinkles his vegetable gar- 
den starts. This fountain is about 30 feet 








li- 


ng 
sh- 


as 


es 
n- 
ho 


high, with a revolving top which distributes 
the water over different colored electric 
globes. 

Mr. Duff is administrator of several es- 
tates and figures that his time is too valu 
able to spend in adding figures. Hence, his 
Burroughs. 


TYPEWRITER MAN COLLEGE 
PATRON. 
Lyman C. Smith, Chancellor James R 
Day and Prof. Paul C. Nugent, recently 
visited the Massachusetts Institute of Tech- 


nology, where they inspected the equip- | 


ment of the hydraulic laboratory. 

From there the party went to other well 
known technical schools with a view of 
ascertaining the appliances necessary for a 
hydraulic laboratory, which Mr. Smith will 
install in the machinery hall of the Lyman 
Cornelius Smith College of Applied Science 
in Syracuse, N. Y. 

The laboratory, it is expected, will be 
fully equipped and ready for use by the 
opening of the next college year. 


The hydraulic course is one greatly need- | 


ed at the local college, Mr. Smith stated, 


and its establishment is an absolute neces 
sity. Space for the installation of the 
equipment was provided for in the new 
machinery hall and will be used for the 
purpose, 


Mr. Smith founded the Lyman Cornelius 
Smith College of Applied Science in 1897 
He has since given the funds for the erec- 
tion of the large machinery hall and th: 
establishment of special courses. 

Chancellor Day in speaking of Mr 
Smith’s gift said: 

“A hydraulic laboratory, such as Mr. 
Smith plans to give us, equipped with th: 
very latest and most modern machinery, is 
almost indispensable in a college such as 
ours and will be a great addition to our en 
gineering course.” 


PAYS VISIT TO CHICAGO. 


Don E. Bailey of the Bailey Specialty 
Company, Monadnock building, San Fran 
cisco, stopped in Chicago a few days in Feb- 
ruary and while here visited Office Appli 
ances. Mr. Bailey was on his way home 
after two months spent in New York and 
other Eastern points, where he arranged to 
handle the Pacific Coast agency for several 
important concerns. He is a young man 
and a live wire in the trade, and has, fur- 


thermore, the true western spirit of enter- | 


prise and breadth. 


Bbbb IN HIS BONNET. 


Oh, Tradesman, in thine hour of € € € e, 

If on this paper you should cc ce, 

Take our advice and now be yyy y, 

Go straight ahead and advert i i i i, 

You'll find the project of some u u u u, 

Neglect can offer no ex qq qq, 

Be wise at once, prolong your da aaa 4a, 

\ silent business soon de k k k k. 
—Success. 


| your own work in your ownofhice. Or 
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It doesn’t matter what the size or character 


of your business, if you are interested in in- 
creasing your own efficiency and that of 
every member of your office staff, besides 
at least cutting in two the cost per letter of 
your correspondence, there is a place, in 
your office for 


64e Edison Business Phonograph 


























It stands right at your elbow. You open your mail and dictate your 
replies into it, with the same clear crispness and brevity as if the 
men to whom your letters are addressed were sitting right there in 
your office, and you were talking to them. You don't wait for a 
stenographer to be at liberty—you don’tjhold up anyone else's 
work while your dictation is going on. 

If you are a rapid dictator, you can dictate to the Edison Business 
Phonograph faster than any stenographer can take your letters in 


shorthand. 


Let the Edison dealer in your city 
demonstrate just what the Edison Busi- 
ness Phonograph will do for you on 





if there isn’t an Edison dealer near you, 
write for full information to 





ae 
EDISON BUSINESS PHONOGRAPH COMPANY MARK 


205 Lakeside Avenue, Orange, N. J. " One. 


|THE EDISON UNIVERSAL MOTOR RUNS ON ANY (ELECTRIC LIGHT CURRENT 
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Around New York 
uy | a 
HE new offices of the Elliott-Fisher America, where he opened offices in Buenos firm was subsequently taken over by the 
I Company at 364 Broadway are spa-_ Aijres, Rio Janeiro, etc. Stationers’ Loose Leaf Company. Practi- 
cious and commodious. They are * * * cally the order blank system was the first 
under the management of G. K. Kendall, Returning to New York in the fall of **#*t ™ loose leaf methods, although the 
who has been engaged in the typewriter A is Satie ten atl ee Wither idea had been used before for albums. Page 
business for just about a quarter of a cen- ae Typewriter Company as salesman in & McCleery of Chicago were the inventors 
tury. It is very interesting to talk to those aus Was Ble wae appointed ciitmsiin eulian of the order blank system, from which late 
men who were thus early in the “game,’ ‘ * ms “tpt developed the loose leaf ledger. Since then 
> manager of the combined Fisher Typewriter 
men who bore the “heat and burden” of Company in May, 1907, and has occupied the loose leaf plan has been extended to 


the beginning of the typewriter industry. 
Mr. Kendall began at the bottom of the 
ladder at Ilion at the factory of the Rem- 
ington typewriter on January 22, 1885. At 
that time they were making the No. 1 Rem- 
ington and Mr. Kendall started his ’prentice 
hand at this machine. 


* * * 


He remained at the factory two years, 
when he was sent to Chicago as a repair 
man, Here for several months he enjoyed 
the distinction of being the first and only 
typewriter repair man in Chicago. Finally 
another man was sent to relieve him and he 
was placed on the outside as a salesman. In 
1887 he was sent to Milwaukee as combina- 
tion salesman and repair man and within 
two or three months was appointed mana- 
ger of the Wisconsin Typewriter Company, 
which was acting as Wisconsin agent for 
Wyckoff, Seamans & Benedict. 


« * * 


In 1892 he returned to Chicago to take 
charge of the employment department of 
the Remington company, which he held for 
several months. The “eastern fever” about 
this time got into Mr. Kendall’s system and 
he came to New York, joining the Dens- 
force. He remained here for some 
when he was sent to Cleveland, Mil- 
and other cities to open up branch 


more 
time, 
waukee 


offices for the United Typewriter & Supplies 
His work in this respect was so 
that 


Company. 


satisfactory South 


he was sent to 


that position since. Although he has seen 
twenty-five years of typewriter service Mr. 
Kendall’s energy and activity are in no way 
He is well posted on typewriter 
is a marvel on systems 
The develop- 
typewriter 


abated. 

construction and 

and typewriter bookkeeping. 

ment of the latter branch of 

salesmanship is little short of wonderful. 
* * * 


Loose leaf products are daily becoming 
more and more popular. There was a time 
not very long ago when men 
looked askance at the suggestion of using 
loose leaf books, but their convenience, 
utility and adaptability to every line of busi- 
to say nothing of their absolute se- 
curity for records of all kinds, creates a 
larger demand for them every day. In fact 
no up to date office is today complete with- 
out a loose leaf equipment. On a visit to 
the office of the Stationers’ Leaf 
Company at 203 Broadway, New York, we 
had the pleasure of renewing our acquaint- 
ance with the local manager, A. H. Breuel. 
Mr. Breuel was one of the early day sales- 
men of the loose leaf devices, and is there- 
fore exceedingly well posted on every phase 
of this important industry. 

* * * 

Mr. Breuel stated that loose leaf devices 
were first invented about 1887, and one of 
the first firms in this line was the H. C. 
Miller Company of Milwaukee. The manu- 
facturing end of the wholesale line of this 


business 


ness, 


Loose 


every department of the office and account 


ing room 
x * * 

Th first man, said Mr. Breuel, to apply 
the loose leaf plan to ledger accounts was 
Leon M. Leslie of Chicago. The Leslie 
ledgers made by H. H. Hoffman & Co., aiso 
of Chicago, were manufactured in a box 
form with flat backs. Then H. C. Miller, 
president of the Stationers’ Loose Leaf 
Company, was the first man to build a loose 


leaf ledger back similar in appearance and 


action to the round back ledgers 
: ©. 2 

Mr. Breuel’s connection with the loose 

leaf products of the Stationers’ Loose 

Company began about five years ago in Mil- 
Previous to that time he was con 
acture! 


Leaf 


waukee 
nected with another loose leaf manuf: 
in the same city, selling directly to cor 
sumers. He had charge of the office in Mil 
waukee and subsequently was transferred to 
Chicago. About one year vg he was pro 
moted to take charge of the New York 
fice, and since he has been here, with his a 
customed energy he has built up a large and 
constantly increasing trade. He has entir« 
control of the eastern territory and south as 
far as Kentucky. The Stationers’ Loose 
Leaf Company supplies the trade only and 
This 


1 
il 


has been a pioneer in its special line 


company was the first to make ledgers with 
pressed steel backs, Its first ledgers of this 
type appeared about three and one-half 


years ago. 





SOMETHING ENTIRELY NEW 











With 
essing Attachment 





operation. 
5,000 complete personal typewritten form letters a day, ready for the mail, 
ing in names on typewriter with mistakes and different shade ribbon. 
Saves labor, investment in typewriters and floor space. Does better work. Is simple, 
easy to operate and makes perfect match between name and 


You have seen many machines which print form letters—but 


The WRITERPRESS with ADDRESSING ATTACHMENT is the only machin 


which prints the body of the letter 
Also addresses envelopes, doing away with mistakes which cost postage. 


Write for full information and 


THE WRITERPRESS COMPANY 


183 Writerpress Building 


New York Office: 302 Broadway 


and fills in 


samples 


Chicago Office: 


name and address all in one 


No fill- 


body of letter. 


work 


BUFFALO, N. Y., U.S.A. 
215 Dearborn St. 
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RADY-REBUILT 


A NEW COMPOUND WORD WHICH HAS BEEN ADDED TO THE 
VOCABULARY OF EVERY TYPEWRITER MAN IN THE COUNTRY 














Sa Sal Sal Sal 





@ A binomial that represents a personal equation in typewriter re- 
building. It means typewriters rebuilt plus that painstaking care and 
earnest striving that makes for perfection of the new factory product. 


@ It means better—more enduring—more serviceable machines for 
the money than you have ever seen, if you have not seen GRADY- 


REBUILTS. 

@ But it means another plus to the dealer. For it means better 
profits and more sales — more money with less worry and _ respon- 
sibility —a bigger earning capacity, because the mind is free from 
the vexatious detail of the manufacturing end and given an oppor- 


tunity to work out the sales and promotional problems that properly 


belong to the man who gets the business. 


@ You do not have to think this over. Write me today for my 
dealers’ proposition — just for your own sake. 


— 





iA 7 
EBUILT "AS GOOD AS EVER®* j Sl 
TYPEWRITER. (CFA 
COMPANY President 


New No. 312-328 North May Street, CHICAGO, ILL. 












Headquarters and General Offices for the Eastern Hemisphere: 
The Grady-Rebuilt Typewriter Co., Ltd., 8, Newgate Street (Opposite the new General Postoffice), London, E. C. 
W. T. HARDING, Managing Director. 
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THE INCOMPARABLE 








THE DALTON THIS LIST WITH 
DID IT ° ° SUB 
Time 7 Seconds Adding Machine_ : 
0 
7 65 76 50 
5 50 54 50 
4 50 150 00 
13 50 65 00 
1 50 
15 
185 75 24 50 
4 50 125 60 
5 50 225 75 
150 0O 7 50 
250 00 152 50 
55 00 9 75 
550 00 
1009 55 Try this on your Machine 


We challen the world ¢t roduc J 
Try this on your Machine ay ye > sutes AD 
E that is equivalent to the 
N for finding the interest on any sum 
of money for a given time. 


Example No. 2. Figure the interest on 
$123.45 for four months and three days at 4%. 


THE DALTON i2,ch¢,cnly prectica 
MULTIPLICATION 


Example No. 1 


Multiply 314563 by 1324 123 45 
0 123 45 
3145 63 125 45 
3145 63 1234 50 
3145 63 1234 50 
3145 63 12345 00 
31456 30 ' 
31456 30 HE DALTON is more firmly intrench- 
314563 00 ing itself every day in the hearts of 
314563 00 the financial and commercial world. Our 151 84 
| 314563 00 most enthusiastic endorsers are our first 1518 40 
| 3145630 00 purchasers and we have sold the largest 15184 00 
corporations and most discriminating buy- 151840 00 
4164814 12 ers in the world. We haven't a dissatisfied 
Above product on THE DALTON in five purchaser. . 
seconds HI \ . 
TRY THIS ON YOUR MACHINE TRY THIS ON YOUR MACHINE 
Section of tax-book showing crossfooting on the DALTON. 
STATE TAX COUNTY TAX ROAD TAX SCHOOL TAX TOTAL TAX 
12 47 13 41 21 350 7 66 
Bankers’ daily balance showing sheet crossfooting and subtraction. 
OLD BAL. DEPOSITS CHECKS NEW BAL. 
John H. Smith 2344 14 766 36 E 897 60 Li 
THE DALTON ‘rithey! doubt ine sinless fastest, mest periss THE DALTON epi to's’ numer ‘order the machine per 
machine ever invented. It is in a class by itself. It performs all the work of any forming automatically this function which has heretofore devolved upon the 
of the old style eighty-one key machines with greater speed and ease and in addi- operator. 
tion thereto does many things that they cannot do. The instantaneous success of the DALTON is due in part to its speed, visible 


THE DALTO is a modern mechanical marvel that adds, subtracts, printing, small key board, simplicity, ease of operation, etc., etc. A DALTON in 
multiplies, tabulates, figures interest and performs your office is capable of demonstrating its superiority over old style eigh*y-one key 


many other mathematical calculations with such facility, speed and accuracy as to machines, and winning for itself a permanent home. 
make it indispensable in any office where figures are dealt with. Write for further information. 


FACTORY AND MAIN OFFICE: 


DALTON ADDING MACHINE CO. _ poptar siurr. missouri 
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Connecticut Educators Meet 


The seventh annual convention of the 
Connecticut Business Educators’ Associa- 
tion convened at Merrill Business College, 


Business School Men of Nutmeg State Meet 
and Supervise Contest for Brown 
Championship Trophy for Best 
Typewriting. 


Typewriter Company, New York, was taken 
verbatim on an Underwood machine by 
Leslie H. Coombes, holder of the amateur 


championship record, at a rate of over one 


Stamford, Connecticut, Saturday, February 
pointed by them. The winner is to retain 
possession of the cup until the next annual 
meeting of the Association. If the cup is 
won three times in succession by the same 
person that person will be entitled to retain 
possession permanently. In addition to the 
privilege of holding the cup, each winner is 
presented with a gold medal suitably in- 
scribed. 

The rules and regulations governing the 
contest were those of “Office Appliances,” 

The contest was in charge of J. N. Kim- 
ball of New York, one of the highest au 
thorities in the world on contests of this 
character. The trophy and gold medal were 
presented to the winner, Miss Eccles, by 
the president. This is the second time this 
young lady has won the championship, and 
in the event of winning next time the 
trophy becomes her property. Her rate 
last year was fifty-six words per minute. 

N. B. Stone, of the Yale Business Col- 





AN 
the lege, New Haven, presented a silver medal 
um to the Association for second prize. This 
was awarded to Miss Church. 
on CONNECTICUT CUP. . . : : M . i 
%. Previous to the contest many interesting MISS E. E. ECCLES. 


addresses on educational subjects were de- 
livered, of which an address entitled “Pay- 
ing the Price,” by C. V. Oden, manager of 
the School Department of the Underwood 


19th, at which time the second annual type- 
writing contest for the Brown Trophy was 
held. The silver cup and gold medal were 
presented to the association by Mr. I. S. 
Brown of Bridgeport, two years ago, for 
competitive tests between the products of 


hundred words per fftinute with a total of 
only twelve errors, the last page of which 
was absolutely correct. 





Eight contestants entered for the trophy,and their records follow: 


Connecticut schools Contestant. Machine Gross. Errors. Penalty. Words. Rate. 

The contest, therefore, was open only to Miss E. E. Eccles, Waterbury..Underwood.. 2798 136 680 2118 71 
graduates and students (past and present) Miss C. S. Church, Waterbury..Underwood.. 1940 96 480 1460 49 
of typewriting of all bona fide public and Angus Nicholson, Bridgeport... Underwood.. 2003 157 785 1218 41 
private schools in the state in which a reg- Miss McGovern, Meriden......Underwood.. 1476 52 260 1216 41 
ular course of typewriting is taught and Miss Howard, Meriden........Underwood.. 1484 66 330 1154 39 
maintained. The cup is under the direct Miss Fitzpatrick, Meriden......Underwood.. 1658 109 545 1113 37 
supervision of the executive board and all Miss Niland, Meriden..........Underwood.. 1456 71 355 1101 37 
contests are managed by a committee ap- Miss Linehan, New Haven..... L. C. Smith.. 1906 221 1105 801 27 


Let The Buffum Automatic Card 
Press Do Your Work. | 


This wonderful machine is now ready for the market. Feeds automatically. Motor set tor maximum speed 8,000 

¥ ~_——“@ et impressions per hour, Not a toy but a printing press specially adapted for stationers, printers and business houses. 
Hasa roll paper attachment with which it prints direct from type, labels, inserts, envelope slips, memorandum and receipt blanks, 

fotices, tickets, debit and credit slips, bread labels, slot machine tickets, and announcements of all kinds up to size of U. S&S. 

post card. Prints in One or More colors, and widths up to 53 inches. Built specially strong; makes specially 

strong impression. Has removable chase and tympan. Special rapidimpression regulating deviec enables yery rapid delivery 


of work. Patent impression shaft allows change of impression in } minute without changing tympan. Shafts of cast steel. Press 
Operative by hand, motor power, or both. Adjustmentsfew and rapid. Adjustable 


to cards of different thickness and width, from 2 to 10 ply. All parte easily accessible, etrictly interchange- 


equipped with fountain impression counter 


High nickel and Japan finish. Complete equipment to operate presse (except type) 


able. 
We can furnish flat top type cabinet with doors and 12 fonts of type if desired. Press particularly 


. ee , without extra charge 
a ‘ adapted for short runs of cards; also for long runs, because automatic. 
@Quaranteed for one year against defect in manufacture. We ship toall parts of the country. Full in- 
e 3 : structions with each press. YOu can learn to operate it in one day. 
niece DEALERS CAN MAKE GOOD MONEY by selling THE BUFFUM AUTOMATIC PRESS and printing and selling vari- 
DON’T MISS THIS OPPORTUNITY 


ous forms used by business houses You make money while you demonstrate. 


WRITE AT ONCE FOR DEALERS’ TERMS AND FULL PARTICULARS. 


THE BUFFUM TOOL CO., rouRTH AND GeoraiA sTs., LOUISIANA, MO., U.8.4 


er” 
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Canadian Office 









completes the impulse. 
the Monarch what human force does imperfectly in others. 


Toramto and Montreal! 


Monarch 
Light 
Touch 


A typewriter which needs heavy 
operating to make impressions 
uses the operator’s strength to 
make up for its lack of mechan- 
ical perfection. It is a drag on 
the operator’s energy and time. 


The Monarch requires only a 
feathery touch to get a clear, 
legible, regular impression. The 
exclusive Monarch mechanism 


Mechanical accuracy accomplishes faultlessly in 


Investigate Monarch economy of time, energy and mone} 
Write for Illustrated Descriptive Literature 


THE MONARCH TYPEWRITER COMPANY 


Executive Offices: MONARCH TYPEWRITER BUILDING, 300 Broadway, New York 


Branches and Dealers throughout the World 























Maximum Value 


for you and for your customers in every one 
of Stow & Davis Office and Directors’ Tables. 
They are built on clean, business-like lines 
that appeal to business men everywhere. With 


Stow & Davis Office Tables 


you can outfit banks, directors’ rooms, and 
all grades of offices—our line ranges from the 
finest hand-carved mahogany to the simple, 
substantial work-patterns of the average office. 
Strong, conservative designs, the largest line 
of patterns made in the country, and all-round 
Grand Rapids Quality have put our tables in 
the lead. Put a few samples on your floor— 
our free catalog, sent on request, and our 
quick delivery service will sell many others. 


Our distinctive designs have brought 
sales-success to many dealers. Be 
the one in your town to make the sales. 


Stow & Davis Furniture Co. 
Dept. 0. GRAND RAPIDS, MICH. 
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HOEY UP TO DATE. 
James D. Hoey, manager of Los At 
geles, Cal., office of the Royal Typewriter 
| Company, is shown in the accompanying 
| cut on board a Farnam aeroplane in th 
| act of calling on his customers with tl 
most modern conveyance known Owing 
to his haste in starting after a warm pros 
pect or perhaps to high speed acquired 
Mr. Hoey 


minus his hat. Were it not for the fa 


the air, it will be noted that 
that he seems to be astride the shaft of tl 
steering wheel, the absence of a footrest 
would seem to make his perch precarious 
We don’t know where the phi 
was when he took the picture, but the spl 
did cloud formation in the backgroun 
against which man and machine stand out 
with such lifelike versimilitude is one of the 


tograpl ¢ 














HOEY ON FARMAN AEROPLANE. 


most fortunate photographic opportunities 


we have ever seen. The writer, who pos 


sesses sundry cameras, believes he cou 
get about $1,000 for a negative like that 


he could get such a negative and accor 
any it by an affidavit that his clouds were 
true artistry of heave1 1 not 
product of the wrush, and both n 
chine and clouds were taken at one and tl 


same time. 


Of course, we aren't hinting anything 


hit 
not at all. On the side, however, we migh 


mention that this picture may possibly 
allegorical—real as to man and machin 
but intended to convey the. thought 
neither the beasts of the field nor the fowls 
of the air have anything on Hoey when 
comes to “getting there’ with the Roya 
TT ssage 


AFFILIATED AD CLUBS TO MEET 
IN DETROIT. 

The Advertising Affiliation cor 
the Buffalo Ad Club, the veland Ad 
Club and the Adcraft Club Detroit, wil 
hold its third meeting in Detroit 
in June. The first meeting of this Affilia 
tion was held in Cleveland, October 23rd; 
the second was held at Buffalo on January 
22nd, and in June the Detroit Adcrafters 
hope to do their share in upholding their 
municipal slogan that, “In Detroit Life is 
Worth Living.” 

Plans are already under way to make this 
June meeting a big success and there is ni 
doubt that it will be one of the most impor- 
tant and interesting sessions of advertising 
men convened during the current year. 
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REMINGTON CONVENTIONS IN 
LONDON AND PARIS. 
The Remington typewriter organizations 
in France and England have both of them 


recently held very successful and enthu 


siastic conventions. 

The nvention of the French organiza 
tior is held in Paris last January. This 
was the first opportunity which Stanley 
Stewart Heritage, the new manager of the 


Remington Typewriter Company in France 
had to meet the assembled members 


French organization. There wer: 


in attendance about sixty men, representing 
the provincial district managers, metropoli 
tan staff he heads of executive depart- 
ments 

The convention occupied two days, and 
was devoted to a discussion of all questions 
of importance relating to the various 
departments of the Remington Typewriter 
business George M. Cassatt, the Euro 


pean Director, attended, and Mr. Heritage 
was in the chair. Speeches were made in 
both English and French. On the evening 
of the second day a banquet was given at 


the Elysee Palais Hotel. The discussion 
at the convention was unusually interesting, 
and the dinner was very successful. The 
French organization of the Remington 


Typewriter Company, throughout the con 
vention displayed the same unity and the 
same confidence which is characteristic of 
the Remington organization everywhere. 
“A similar convention of the English 
organization of the Remington Typewriter 
Company followed by a banquet was held 
at the Hotel Metropolis in London on Jan 
uary 28 This convention was attended 
by the English provincial managers, the 
executives of the Remington office in Lon 
don, and the Metropolitan selling staff, no 
less than seventy-five members of _ the 
sritish organization of the Remington 
Typewriter Company being in attendance 
The banquet in the evening at the Hotel 
Metropolis was one of those enthusiastic 


Remington occasions | 


Mr. Nicholson, manager of the Reming 
ton office in London, occupied the chair and 
among those who responded to toasts was 
George M. Cassatt, director of the Euro 
pean Department. A pleasant feature of th« 
evening’s banquet was a musical program 
rendered by professional people, all under 
the very efficient direction of Alfred E 
Shead, a member of the Metropolitan Lon 
don selling staff of the Remington Type- 
writer Company. 


TYPEWRITER SUIT DISMISSED. 

The case of the Fox Typewriter Com- 
pany against the Parkin-Longley Company 
has been dismissed in Chancery Court, the 
defendant company paying $100 and the | 
plaintiff paying the costs, says the Little 
Rock Ark., Gazette of Feb. 16. The 
amount asked in the complaint was $548. 


Don't be afraid to say “I don’t know,” 


when you don't. 








The Gammeter Multigraph 


Typewriter and Printer Increases 
Your Net Profits in Two Ways 


1. It reduces your running expenses by cutting your printing 


bills in half. 


2. Itincreases your sales by enabling you to display your 
selling ideas in a larger market. 


The Gammeter Multigraph Typewriter 


writes your personal form letters (with regular typewriter type and 
typewriter ribbon) at the rate of 3,000 per hour, at a cost of from 
$3.50 to $5.00 per thousand. This cost covers filling-in of names, 
addresses and salutations, also addressing of envelopes. 


The Gammeter Multigraph Printer 


with Printers’ Ink Attachment will do all your printing in your 
own office and in your own way. 

With this attachment you are not only able to print all your 
office stationery, store, shop and office forms, but you are able to 
place in the hands of your customers and prospective customers 
many convincing forms of DIRECT MAILING LITERATURE, 
such as folders, booklets, pamplets, mailing cards, hangers, calendars, 
blotters, envelope stuffers, etc. 

And this at a saving of from 25 to 75 per cent. 


The Universal Folding Machine 


makes 97 different folds, including about everything in the line of 


printed matter. 


On statements, letters, folders, booklets, pamphlets., etc., it 
operates at a cost of three to five cents per thousand, as com 
with the printers’, binders’, or your own cost for hand folding, of ten 


to fifty cents. 


Consaien Braech The American Multigraph Sales Co, =zess=2-s0< 


129 Bay St. 
Toronto, Ont. 


1804 Case Ave., Cleveland, Ohio 


London, Eng. 


Sixty Branches in the United States 














§ Special Sizes Made to Order 








For Adding Machines 


Time Recorders 

Police Registers 

Stock Tickers, etc. 
Drug Rolls 

Galley Proof Rolls 

Ribbon Paper 

Keyboard paper for the Monotype 


Colonial Company, Mechanic Falls, Me. 








—_ 
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L. D. Camps Resigns 


Royal Typewriter Company’s Sales-Man- 
ager to Take Up New Line 
of Work. 


HE trade learns with surprise not 


unmixed with regret that L. D. 

Camps, for the past two years head 
of the sales organization of the Royal Type- 
writer Company, has resigned his position. 
Mr. Camps will spend a month’s vacation 
in the South, after which he will take up 
new and important duties whose nature he 
has not yet made public. 

Mr. Camps, though still a young man, is 
one of the most resourceful and experienced 
typewriter men in the country. Part of his 
earlier experience in the typewriter field 
was in Chicago, where he made a phenom- 


enal success as a branch manager for one 








L. D. CAMPS. 


of the leading typewriter companies. His 
ability was recognized, and when the Royal 
Typewriter Company got well under way 
he was made sales manager of 
that progressive organization. Soon after 
this we find him occupying the post of sales 
manager, with what conspicuous success the 
remarkable growth and development of the 
Royal Typewriter Company’s selling organ- 
ization in the last two years so abundantly 
testifies. 

L. D. Camps is a student of men 
no theoretical salesman. He knows 
process of selling goods at every angle and 
turn, and has the faculty of imparting not 
and methods t 


assistant 


He is 


the 


only a share of his ideas to 
other men, but of firing them with the en 
thusiasm himself 
feels. 


Camps is a may who will take up no prop 


and determination he 


osition until he believes it himself, but once 
he does take hold he hangs on with the te- 
nacity of a prize bull terrier and works with 
the energy of adynamo. He is a full-steam- 
ahead man, and the men who work under 
his direction catch the same spirit. 

st the expiration of the month’s vacation, 
which he needs and deserves. Mr. Camps 
will take up a work which will afford him 
ample opportunity for the exercise of his 
conspicuous ability as a manager and his 
splendid capacity as an organizer. Further 
details of Mr. Camps’ future work will be 
announced in a later issue. 

Office Appliances joins with the members 
of the Royal organization and Mr. Camps’ 
many other friends throughout the United 
States in wishing him a full and overflowing 
measure of success in the new work he is 
about to undertake. 

As a mark of their appreciation the Royal 
Typewriter Company’s branch office man- 
agers united in presenting to L. D. Camps 
a very handsome silver loving cup, the oc- 
casion being the retirement of Mr. Camps 
from the company’s service to take up an- 
other line of work. The presentation was 
made without formalities on Saturday, Feb- 
ruary 28, just before Mr. Camps’ departure 
for south, where he will rest for a 
month. The loving cup is of solid silver, 
measuring 11% inches high, and is of the 
beautiful design. It bears this in- 
scription: “Presented to L. D. Camps by 
the Managers of the Royal Typewriter 
Company in Appreciation of His Sterling 
Qualities as a Leader. Feb. 28, 1910.” The 
following managers united in the gift: J. 
C. ‘Phelan, Chicago; J. E. Steedman, ‘Phila- 
delphia; P. J. Ritter, Boston; H. S. King, 
Hartford; L. M. Norton, Detroit; A. C. 
Smith, Richmond; W. G. Heimlich, Buffalo; 
Maxwell Morris, Cleveland; R. M. Jones, 
St. Louis; D. J. Lynch, San Francisco; F. 
E. Barrow, Minneapolis; T. V. Blaess, 
Pittsburg; W. B. Stoll, Baltimore; W. F. 
Sroufe, Washington; A. P. Yung, Kansas 
City; W. G. Myrick, Atlanta; R. D. Mac- 
Guffin, Cincinnati; H. B. Moninger, Albany; 
A. H. Pike, New Orleans; H. J. Closson, 
Portland, Me.; J. S. Stewart, New York; 
Geo. Ed. Smith, assistant sales manager 
(now sales manager), Theo. E. Tack, Jr., 
assistant to sales manager. 


the 


most 





The business of the Roneo Company dur- 
ing 1909 has increased 112 per cent over 
that of the previous year, and during Janu- 
the further increase has been very 


marked 


ary 





The Isaac Upham Company have been 
appointed the Pacific coast agents of the 
Roneo Company. They are already doing 
a large business in the machines, and the 
prospects are exceedingly bright. 





DIRECTORS’ CUP FOR MOST SUC- 
CESSFUL BURROUGHS AGENCY 
IN 1910. 

The directors of the 
Machine Company of Detroit, in 
inspire their sales force to even greater a: 


Adding 
order to 


» e L, 
Burroughs 


complishments, have just purchased the 


beautiful silver loving cup shown in the 
accompanying cut and will present it to the 
Burroughs agency showing the best general 
record of work accomplished in 1910. 

The cup is an extremely artistic creation 


and is mounted on a handsome 


Aside from its valu 


of silver 
ebony base. d associa 
intrinsic val makes it 


something much to be desired by 


tions, its mere 
those who 


are competing for it. 


The interesting thing about this cup is 
that it is not being offered by the company 
but by the directors personally. It is 
familiarly known among the Burroughs 


sales force as the “Directors’ Cup 





BURROUGHS DIRECTORS’ CUP. 
In awarding the cup at the end of the 
year, the directors have announced that 


they will be governed not only by the sales 
record, but by the complete record of ac- 
including such items as 
reports, variety 


complishments, 
promptness in sending in 
of lines sold, prompt handling of collection 
matters, absence of complaints from users, 
ese. 

After breaking all records by selling 2,521 
machines in December, 1909, the Burroughs 
sales force again outstripped itself in Janu- 
ary by piling up 1,356 sales in United States 
alone 

Judging from the impetus gained so early 
in the year, it is evident, indeed. that the 
competition for the “Directors’ Cup” will 
be decidedly keen and interesting 

The cup will be on display in the recep- 
tion room of the company’s executive of- 
fices at Detroit during the year 





A man is in no condition to settle down 


intil he has settled up. 








we 
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AN ENVELOPE SEALER 


WITH AN AUTOMATIC MOISTURE FEED 


requiring no attention other than to fill with water once a week for a moderate mail. 

Ready to use any time you pick it up, and guaranteed for one year is what we are offering 

the “NEW MODEL” SAUNDERS’ ENVELOPE SEALER which seals in ONE MOTION 
40 to 50 ENVELOPES PER MINUTE’ 





Examine the construction of this SEALER, note its simplicity, its entire absence of rubber 
sack and springs, leaving nothing to wear out or become inoperative by atmospheric conditions. 










WILL SEAL 2000 
—ENVELOPES— 


without refilling the water 
reservoir. 


Nothing to press to feed the 
moisture. No springs to rust. 


Made of brass throughout 
finished in oxydized copper. 


THE NEW MODEL | patentep w u.s. ano 
SAUNDERS SEALER FOREIGN COUNTRIES 


has a never failing MOIST- 
URE FEED, as simple as 
pouring water from a bottle 
and yet controlled to furnish 
the right quantity of moist- 
ure to insure the perfect seal- 

A useful ornament for any 

desk. 


ing of each envelope. 








PRICE = > PRICE 


See explanatory 


TWO DOLLARS Sa TWO DOLLARS 
IN U.S. A. wore oa © a IN U.S. A. 


BOXED FOR MAILING 10 OZS. 














NEW MODEL SAUNDERS with the numerous other moistening devices which 


We ask the dealer not to compare this 
have been offered to the public, proving a source of annoyance through their moistening parts having become clogged or dried 
out over night, resulting in their being thrown aside as impracticable. THE NEW MODEL SAUNDERS is ready to use at any 
time so long as any water remains in the reservoir. 








SPECIFICATIONS 


A—WATER RESERVOIR, also handle of sealer. Filled byZremov- E—MILLED RING (removable by a slight twist and pull) used for 
ing the stopper and placing under any faucet. holding the FLAP CLOSER in position or for removing same to 
B—MOISTENING PAD-—S5 inches in length to which the moisture renew the moisture pad. (A few seconds operation, costing only 
is supplied through an outlet in the pad pan. (See Fig. C). a few cents for a new pad.) 
C—WATER INLET from the reservoir, through which the water ‘ F—RESERVOIR STOPPER, which in case of being misplaced or 
lost can be replaced with a cork from an ordinary medicine 


percolates by the action of the pad coming in contact with the 
gummed surface of the envelope flap. bottle. 

D—FLAP CLOSER and PRESSURE BAR which automatically F : : se: 
closes and seals the flap of the envelope at the same time as the H Lr + bap tail for holding the sealer in an upright position when 
gum on the flap is moistened. (A feature no other moistening F 
or sealing device can use being covered by the broadest patents Each sealer boxed in a substantial carton, ready for mailing, with 
obtainable and owned exclusively by the Saunders Sealer Co.) illustrated directions. 








The manufacturers of THE NEW MODEL SAUNDERS ENVELOPE SEALER, with 

a desire to promote the sale of that device, will during the next few months, spend 

thousands of dollars in advertising and demonstration work—creating a demand for 
the sealer the stationer should be prepared to supply. 


THE NEW MODEL SAUNDERS automatically moistens, closes and seals the envelope at 
one and the same operation. 


THE SEALER WILL BE SOLD TO THE TRADE at aliberal discount and under an agree- 
ment to maintain the established RETAIL SELLING PRICE. 


[MANUFACTURED BY 


THE SAUNDERS SEALER COMPANY 


Incorporated) 
1814" East 40th Street, ; ces, * : CLEVELAND, OHIO 
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SAVE THE MACHINE. 


Shock and Sound Reducer 


The 


takes up the vibration caused by th: 


Chase 


opera 


tion of a typewriter, and while cutting off 
part of the noise, serve to reduce the jar 
and shock to the delicate mechanism, thus, 


it 


chi 


of 
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is claimed, adding to the life of the ma 

ne 

This device consists of four small strips 

bent spring steel, which provide a resil 
lent, springy support for the machine. One 
spring is placed under each foot Corru 

















SHOCK ABSORBERS 











CAN DO 


ATTACHED. 





THE WORK OF THREE ACCOUNTANTS 


gated rubber pads on the bottom of each 
spring rest upon the desk and prevent slip 
ping, at the same time protecting the finish 
of the desk. No tools of any kind ar 
red to attach the device—simply sl 
ping each spring in place is t 
ssal No screws or clamps us 
Che decreased amount of no Ss appar 
ent, it 1s said, the moment 1 springs ar 
placed in position. The holl lesk 
is almost entirely eliminat: Only tl 
ck of the type striking against the plat 
is heard and this noise is greatly lessened 
[The Chase Shock and Sound Redu 
will increase the life of any machine I 
idjustment and alignment ar preserved 
is the elasticity takes away the shock from 
the mechanism and reduces ition | 
la®r 
[The manutacturers state that, owing to 
the quicker action and resiliency the speed 
of the operator is increas ithout the 


usual after-effect of fast typing 
This device may be had for $1 
1 L. Chase & Co.. Toledo. O.. are 


sole distributors 


(h) ner 
per 


es and 


The Commercial Supply Company reports 


ddressing ma- 


some large sales on Elliott 


spale 
weeks, 


chine goods during the last fe 


Many a man’s honesty has kept him 


tron 


biting on a get-rich-quick schem« 


















The work of the Millionaire 


or DIVISION 


with 


marvelous 







Tal 


It figures 


THINK OF THE SAVING THIS MEANS IN TIME AND MONEY 


out every possible calculation th 





it can be madein MULTIPLICATION 


vy, cost svstems entages and bill exte1 


per 


OUR LIST OF USERS IS OUR BEST ADVERTISEMENT. 


Especially adapted for actuaria 

Every machine Id in thi ountry 
offered in exchange for another make 

Get our booklet (Iree on request) and 


during 


learn 1 


W. A. MORSCHHAUSER, Sole Agent : 


the past ten years is still in active servic 


ist what the ‘‘Millionaire’’ will do 


Rooms 4096-4097 
MADISON AVENUE, 








You never find a ‘‘M naire 


New York City 
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UNDERWOOD COMPANY TO EN- 
LARGE FACTORY. 


That the Underwood Typewriter Company 


is planning to nearly double the size of its | 


plant in this city, says the Hartford, Conn., 
Courant,came out at the meeting of the board 
of street commissioners Feb. 9, when C. D. 
Rice, general manager of the company, ap- 
peared before the board to ask for a change 
in the building and veranda lines on the east 
Woodbine 


side of street, 


Capitol avenue to the fourth property north | 


of Riverside street. 


For a distance of 365 feet southerly on | 


the street from Capitol avenue, or by the 
trade building, the building, 
coincident 


old board of 
veranda and street lines are 
From that point to Riverside street there is 
a twelve foot veranda line and a twenty-five 
foot building line. Mr. 
his company owned all of the property on 
the factory side of the street with the ex- 


Rice 


ception of the last four properties north of | 


Riverside street. He wanted to have the 
veranda line alomg the company’s property 
the street line—that 
and the building 


made coincident with 
is, move it out twelve feet 





line made six feet instead of twenty-five | 
company nine- | 


feet, which would give the 


teen extra feet to build upon. This will en- 


able his company to erect the factory de- | 


sired without interfering with the present 
buildings. 

It is understood that the company is plan- 
ning to erect a factory building nearly if 
not over 400 feet long, fifty feet wide and 
five stories high, on the property. As the 
business of the company increases wings 
will be built back to the Park river. Mr 


Rice said that the plans of the company | 


were not fully matured, but that it is plan- 
ning to build soon is indicated by his urging 


the board to make all haste possible in re- | 


establishing the lines, as the company had a 
lot of planning to do and wished to know as 
soon as possible just what it could do on the 
property. 

The board voted to recommend to the 
council that the changes in the building and 
veranda lines as outlined by Mr. Rice be 
carried out. This recommendation will be 
presented at the next meeting of the coun- 
cil, The plans as outlined above will give 
the company one of the largest, if not the 
largest, manufacturing plant in the city. 


SCRANTON COMPANY TO ENLARGE 
FIELD. 


The Bassett Office Supply Company, well 
known office appliances dealers and station- 
ers of Scranton, Pa., to dis- 
pose of its general stock and act in the 
capacity of manufacturer’s representatives 
and selling agents, moving from the ground 
floor at 230 Spruce street, into an office 
building. W. H. 
general 
with 


expects soon 


3assett, 
desires to correspond 
active and 
scientious representatives in Scranton and 
vicinity. The name of the company will 
remain as heretofore. 


manager, 


firms who require con- 


southerly from | 


explained that | 


the company’s | 
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MAKERS 


EASY TO SELL 


MO|NEY 


EASY TO GET EASY TO HANDLE 


All Macey Trays, Outfit Boxes, and Cabinet Supplies are 


put up in packages, neatly boxed and labeled. Macey pack- 
ages are substantially made cardboard boxes and are trim 
ages ¢ ’ 


and attractive in appearance. These packages make an 


ideal shelf proposition and enable the dealer to deliver 


goods perfectly clean in first-class condition. 








VERTICAL FILE FOLDERS VERTICAL FILE GUIDES 


Wat Deik Fite 


MACEY DESK FILE 


no @ 


TICKLER OUTFIT CARD TRAY 


TheMacey Co. 


GRAND RAPIDS, MICHIGAN 
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We Are Now Ready for 
100 More Agents 








FYON FO 


BETTER 
COPIER 


The Machine that has revo- 
lutionized copying methods 


NO 


CARBON 


USED 


each place to represent us. 





New 1910 model now ready 
We can now supply the cities mentioned below and want the best house in 


Correspondence invited with 


NO 
WATER 
REQUIRED 


LIVE OFFICE APPLIANCE DEALERS 


Connecticut 
Middletown 
Norwich 
New London 
Meriden 

New Haven 
Waterbury 
Stamford 
Bridgep« rt 


Indiana 

Terre Haute 
South Bend 
Muncie 
Anderson 
Richmond 
Elkhart 
Evansville 
Logansport 
Hammond 


Kentucky 
Covington 
Newport 
Lexington 
Paducah 
Henderson 
Owensboro 
Frankfort 


Grand Rapids 


Saginaw 
Kalamazoo 


FONES COMFR 


— 
attle Creek 
Lansing 
Muskegon 
Port Huron 
Ann Arbor 


Sault Ste. Marie 


Marquette 
Menominee 
Ypsilanti 


New Jersey 


Paterson 
Elizabeth 
Passaic 
Atlantic City 
Perth Amboy 
Bridget mn 


New York 


Buffalo 
Syracuse 
Troy 
Utica 
Binghamton 
Elmira 
ee wn 
Vatertown 
Poughkeepsie 
Amsterdam 
Gloversville 
Little Falls 
Oswego 


Li ckport 


3¢l Broadway, 


Rome 
Middleton 
Ithaca 
Geneva 
Batavia 
North Carolira 
Wilmington 
Charlotte 
Raleigh 
Greensboro 


Ohio 
Cincinnati 
Toledo 
Dayton 
Youngstown 
Akron 
Springfield 
Canton 
Lima 
Zanesville 
Sandusky 
Portsmouth 
Newark 
Alliance 


Pennsylvania 
Scranton 
Reading 
Wilkesbarre 
Harrisburg 
Lancaster 
Altoona 


Get our proposition—it is unique and interesting. WRITE US TODAY—NOW 


Johnstown 
Allentown 
Chester 
York 
Williamsport 
Easton 


South Carolina 
Charleston 
Columbia 
Greenville 
Anderson 


Tennessee 
Memphis 
Nashville 
Knoxville 
Jackson 
Clarksville 
Bristol 


Virginia 
Richmond 
Norfolk 
Petersburg 
Roanoke 
Lynchburg 
Danville 


West Virginia 
Wheeling 
Huntington 
Parkersburg 
Charleston 





New York 











MISS FRITZ CAPTURES PHILA- 
DELPHIA. 


The presence in Philadelphia of Miss 


Rose L. Fritz, the world’s champion typist, 
and, because of her attractions, of thou- 
sands of persons in the Underwood branch 


house, converted its handsome show room 
into a miniature convention hall and made 
the month’s Underwood annals exception- 
ally replete with interest. 

Miss Fritz came to town in the closing 
day of the month, bringing with her the 
great array of trophies and of medals rep- 
resenting a world’s conquests. From the 
17th until the 22d she gave daily exhibi- 





PHILADELPHIANS WATCHING A DEMON- 
STRATION BY MISS FRITZ. 


tions in the Underwood office. Success- 
ful? Well, the first day’s attendance from 
12 noon until 1:30 o’clock, during which 
Miss Fritz demonstrated and entertained, 
was 656; the second day it jumped to 1,565; 
the third to 1,651, and the fourth the high 
water mark in attendance was reached with 
1,705 visitors. It was on this occasion of 
greatest attendance that she set a new 
speed record. In one minute she wrote 
137 words of strange matter from a copy of 
“Black Beauty” handed up from the audi- 
ence, and while writing answered 18 ques- 
tions. One of these was her age—the other 
seventeen were not sensational. The fol- 
lowing day with a great storm raging 650 
people attended, and on the Saturday half- 
day the attendance was 875. During these 
exhibitions another record was made—the 
writing of 288 words from unfamiliar mat- 
An article on “Citizen- 





ter in two minutes. 
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- ship” was given her by the audience and | 

a: PRINCESS COVER 
liss In her Philadelphia tour Miss Fritz did | , 
ist, other remarkable things. Escorted by | ° 
ou- "rank R. Coffin, manager of the billing | F Papers for Catalogues and 
nch department, she went to Lebanon, Pa., and * STAR M if Id LINEN 
om appeared before the officials of the Asner- | ae ani 1) 
ade ican Steel and Iron Company, winning the | 8 Add quality and distinction to printed matter. 
on- honor of the first typewriter demonstrator fx, aaa = tae Caaeis tai 
to whom these captains of industry have 3 ce aie eet ti’ 
ing given an audience. Mr. Coffin also dem- 9 
the onstrated billing machines. The Lebanon S | < a H. DEX { ER @Q SONS 
ep- Business College also was visited on this 

Windsor Locks, Conn. i 





the trip. An excursion was made to Wilming- 
ibi- ton, Del., by Miss Fritz and Mr. Coffin. 
She appeared before the heads of depart- 
ments and the executive committee of the 


famous DuPont powder works. Here from 
familiar matter she wrote 232 words in one 
minute. From unfamiliar matter she wrote 
124 words in one minute, the while con- 
ducting a spirited conversation with the 
secretary of the committee. While in this 
city Miss Fritz appeared also at the Drexel 
Institute, the Pennsylvania railroad, the | 


Pennsylvania Railroad Y. M. C. A., the 
Taylor Schools, the Wanamaker, Gimbel 
Bros. and Strawbridge and Clothier de- 
partment stores and the Camden Commer- 


cial College 























BUY GOODS OF RESPONSIBLE 
DEALER. 

The moral of the following incident con- 
tributed by a reader of Office Appliances is | 
contained in the above caption. Here is 
the story, with his comment thereon: 

“An instance that has been called to our 
attention lately is where a man, thinking 
of purchasing a machine for his daughter 
who kas just started to learn stenography 
and typewriting, saw a couple of machines 





UALITY is the prime factor in rib- 
bons and carbons. Dealers are 

coming to realize this fact more and 
more as they find that the ‘‘price doesn’t 
get the business. 


International ribbons are made with the 
‘‘quality’’ idea uppermost— price must 
take the secondary place. 


We want the class of dealers who are 
building permanent trade—the class that 












































in a pawnshop window. He went in to | put “satisfaction” and “service” above 
look at them and was given a price of $50 everything else when it comes to supply- 
for an old model of a standard typewriter, ing their particular customers with rib- 
this model having long since been discon- | bons and carbon papers. 
tinued. He told the broker he did not 
” know much about machines, but would | Do you cater to an exclusive business cli«- 
bring in a girl who did, and have her look entele ia your city? Thea we want you to 
at it. When he brought her in the girl | know more about International Ribbons 
sii looked at the machine, said it was all in | and Carbons. We’ll make it worth your 
wa good condition as far as she could see and while to spend a two-cent stamp to get 
ch wrote very well. The result was that he acquainted with us. Write today for our 
fi purchased the machine at the price offered proposition. It willmake you money, 
55; him os $50 | and add to your prestige. 
gh “We wonder why people who have no : 
th knowledge of the value of old models will | 
a persist in doing this, as we know of a num- | 
“a ber of cases where they are humbugged and | 
an will not buy of a reputable house, but will 
of purchase a machine of a person for more 
lie than they will pay a reliable house and not 
“a get the value of their money. It would be 
wet tar better for a prospective customer who 
re does not know typewriters to go to a rep- 
50 utable house and be guided by information | 
if- given him there, and he could rest assured b P C 
we that the price and goods would be right.” Car on ° aper Ompany 
he a = 
it- Pick up all pieces of boards having in New York, N. Y. 








n- them nails with business ends uppermost. 
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O Years 


of constant prosperous advancement 
can mean only Right Goods and Right 
Methods. 


THE POPULAR 


U. S. 
BRAND 


TYPEWRITER 
RIBBONS, 
CARBON PAPERS, 

ETC. 


always represent 


TOP NOTCH QUALITY. 

















Our Sales are Increasing. Are Yours? 
Let us help you by furnishing 


Your Own Special Lithographed Boxes 
(No Extra Charge) 
Write for our proposition 





Typewriter Ribbons on Regulation Spools 


UNDERWOOD SOLID HUB 
OLIVER (Regulation) 
SMITH-PREMIER VISIBLE (Regulation) 
REMINGTON VISIBLE (Regulation) 


Automatic Reverse Attachments. 


Bi-Chromes and Tri-Chromes 
In all Combinations for 


Adding Machines, Time Clock, Metal 
Dater. Multigraph, Writerpress. Printo- 
graph, Multi-Copy and all machines 
requiring inked ribbons. 


KEKE 
New Process Carbon Papers 


of class 
in all weights and grades put up under 


Our Brand or Your Brand 





Dealers and Agents Wanted Everywhere 
WRITE TODAY 





U. S. Typewriter 
Ribbon Mfg. Co. 


Sansom & 8th St., Philadelphia, Pa., U.S. A. 
Cable Address, MUSTR. 
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OFFICE APPLIANCES 


TYPEWRITER 
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(By Special Correspondence.) 


Albany, N. Y. 
The Albany office of the 
writer Company enjoyed a visit last 


temington Type- 
month from 


M. K, Deale of the New York offic 
. > 7 
G. W. Childs, a Royal machine-a-day man at 
Albany, N. Y., has the reputation of being one 


typewriter demonstrators in the 
business, as well as being a very effective sales- 
man Mr. Childs makes a specialty of the rail- 
roads and other large corporations 

Appleton, Wis. 

Indications are that a plant for the manufac- 
ture of the new Molle typewriter will be estab- 
lished at Appleton, Wis. The Molle Typewriter 
Company is to be capitalized at $50,000, of 
which $25,000 has already been sold. Efforts are 
sell remaining $25,000 


of the cleverest 


now being made to the 

worth of stock at Appleton. J. E. Molle and 
R. E. Carncross are now busy disposing of 10,- 
000 shares of stock at $2.50 per share. The mat- 
ter has been given the stamp of approval by 
the directors of the Appleton Merchants’ Asso- 
ciation, which made arrangements for the dis- 


posal of most of the $25,000 worth of stock and 
in every way aided the proposition after care- 
ful investigations had been made. The only 
question was in the matter of infringements on 


other patents, but this matter was thoroughly 
investigated by a patent expert and it was 
found that the patents owned by J. E. Molle are 


Citizens of Appleton are taking 
that a 


entirely clear. 


such an interest in the proposition re- 
cent mass meeting was held and plans were 
discussed for securing the plant Some of the 
more salient features of the machine were ex- 
plained at the gathering by the inventor, Mr. 
Molle. One of the features is a back space key 
Other points brought out at the meeting were 
that any width of paper may be used, while the 
machine is equipped with a ball bearing wheel 


interchangeable 
visible model, 
The ma- 


carriage and a removable and 
platen. While the machine is a 
few of the working parts are exposed 


chine will be sold at $65 One of the machines 
has been placed in the Bushey Business Col 
lege at Appleton. 

Atlanta, Ga. 

The Atlanta office of the Remington Type- 
writer Company scored heavily in connection 
with the recent city election. This election was 
simultaneous with an order for 45 new Rem- 
ington models from a single user The ma- 
chines on this order were loaded on a large 
automobile truck bearing various slogans apro- 


pos of the sale and also of the day This float 
paraded the streets of Atlanta during election 


day and certainly made a splendid showing in 
an advertising way. 
* * 
“Forty-five new Typewriters Bought by the 
Southern Business College,”’ is the caption of a 
large advertisement which has been running in 


the Atlanta newspapers. These forty-five ma 

chines are No. 10 Remingtons, a fact which is 

prominently stated in the advertisement 
Auburn, N., Y. 

I. S. Colwell & Co., Oliver loca igents at 
Auburn, N. Y., report their typewrit« business 
in excellent condition They disposed of sev- 
eral No model Olivers in Februar including 
one of the 18-inch policy writing machines 

Baltimore, Md. 

Following its policy of promoting men from 
the ranks, the Royal Typewriter Company has 
uppointed W. B. Stoll, formerly a_ Pittsburg 
salesman, to be manager of the saltimore 
branch office Mr. Stoll may well be proud of 
his appointment, for it is an honor that cannot 
possibly be attained by more than a select few 
He has the further satisfaction of knowing that 
his office quarters are the finest in Baltimore 
ind outrank the majority of typewriter offices 
every where The Royal Typewriter Company 
occupies the whole of a three-story building in 


Baltimore 


. . . 
he increasing business of the Baltimore of- 
fice of tl Monarch Typewriter Company has 
made it necessary to add an additional room to 
their former space in the American building 
The enlarged quarters were badly needed and 
are greatly appreciated by the office force 
* * > 
Harry G. Pontier, an experienced typewriter 
salesman, has entered the employ of the Mon- 
arch Company 
. > > 
Cc. B. Foreman, who has been very successful 
in selling Remington typewriters in the western 
part of Maryland and West Virginia, has been 
transferred to a city territory under the Balti- 


more 


| 


office of the Remington Typewriter Com- 





selling 


the 


Nelson H. Stritehoff has joined 


force of the Remington Typewriter Company. 
He was connected for many years with a large 
coal concern in Baltimore, is an expert opera- 
tor of the Remington and as the Remington 


field presented tempting opportunities for his 
efforts he decided to cast his lot with the Rem- 
ington Typewriter Company, and connected him- 
self with their Baltimore offi 





. _ > 
O. M. Mears, manager of local office of 
the Remington Typewriter C pany, recently 
made a short visit to the hor office in New 
York 
Birmingham, Ala 
4 recent addition to the sal force of the 
Remington Typewriter Compar Birmingham 
is C. L. Brewer. Mr. Brewer though - 
ginner in the typewriter fielk 1 good les 
record, as he has formerly beer ne of the star 
salesmen of the Bessemer Land Company. Mr, 
Brewer has been appointed to the territory left 
icant through Mr Pedigo ppointment to 
the Chattanooga territory. 
> . . 
The local office of the Remington Typewriter 
Company had the pleasure this month of wel- 
ming as their manager John M. Lund, who 
for over a year has served as the Remington 
manager in Indianapolis. Mr. Lund, the new 
manager, does not come as a stranger to the 
Remington boys in Birminghan On the con- 
trary, it was in Alabama that is career with 
the Remington began, and it was the splendid 
record which he made in an Alabama country 


attention of 


territory which first attracted the 
led to his rapid 


the officers of the company, and 





rise in the Remington servic Subsequently 
ind before going to Indianapolis Mr. Lund 
made a splendid record as Remington city 
salesman in Birmingham. 

Boston, Mass. 

E. V. Wright has completed his third year as 
salesman with the Royal Typewriter Company 
in Boston, being the oldest on force in point 
of service. Mr. Wright continues to set the pace 
for the younger generation, and is a valuable 
man to the Royal organization 

7. * - 


Gilson 
Boston 


Chas. E. 
sales force in 
months. 


has returned to the Royal 
after an ibsence of some 
* * * 
nted to the lead- 
for the month of 
Messrs. Wright, 
Bradford—a quin- 
beat anywhere 


Five gold watches were pré 
ing Royal salesmen in Boston 
January. The winners wer 
Ritchie, Cushing, Quandt and 
tette of sales artists that can’t be 

7 e > 


E. F. McCarthy, of Boston, has been pro- 
moted from the repairman’s bench to the sales- 
man’s sample case, and is now boosting the 


game for the Royal in a downtown territory 


Buffalo, N. Y. 


F. G. Wm. Bush, district manager for Elliott- 
Fisher Company at Buffalo, N. ¥ took a run 
to Rochester on the 16th of last month and as 
usual made things lively around the Kodak 
City On the same date Geo. H. Grebe, the 
local manager of the Rochester office, severed 
his connection with the company Mr. Grebe 


ypewriter game 


expects to retire from “the t 
indefinitely E. P. Rose, a former salesman in 








Buffalo for Elliott-Fisher Compat has suc- 
ded Mr. Grebe as manager Rochester 
 ffice 
> > * 

Oo} r ¢ Irwin is promulg t O 
doctrine in a country territor t of the B 
falo office There may be in name, 
but e sent in one of those dotted line signa- 
tures the first day in his territor 

- * « 

Tl Buffalo office of the Oliver 1 ide a win- 
dow display of a 30-inch No model Oliver 
old to Smith-Davis Company, r that ity, re- 

ntl It attracted much fa rable comment 

> . > 

Every Remington typewriter office these days 
is developing men, some of ther 1 number of 
men, who are making the fur fl the sa of 
the Wahl Adding and Subtracting Atta ment 
One man at the Remington office in Buffalo 
whos work on the combined writing and add- 
ing machine has been especiall teworthy is 
Mr Racon Mr. Bacon has n 1 fi rec d 
already and he says he is going to make a stil 
finer one. 

- * > 

W. A. Hobkirk of the Buff force of the 
toval Typewriter Company i rrying 
Royal banner right into the “camp of the 
enemy,’ and has landed a number of order it 
Syracuse, “the typewriter cit 

Ira A. Ormsby won first prizé imong the 
toyal salesmen at Buffaio during Januar 

. > 7 

The Royal League of Buffalo held a reunion 
ind banquet on February 5th ttended by all 
of the city and country sales! ! Tl Goetz 
Hotel was the scene of the festivities, and it is 
reported that the occasion was st another 


one of those typical Royal affairs At the busi- 
ness meeting the following officers of the League 
were elected: Ww Heimlich, Royal Chief 
F. Deuel, Royal Brave; E. S. C ra) 
Scribe; W. A. Kohl, Royal Treas 
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TYPEWRITER NEWS—Continued. 


G. E. Miller is a new salesman with the Buf- 
falo office of the Royal Typewriter Company who 
shows every indication of making good. 

Burlington, lta. 

O. F. Carow, who has been recently appointed 
resident salesmanager of Burlington and sur- 
rounding territory, has had the best month in 
the history of that office Mr. Carow is to be 
congratulated on his ability as a salesman. He 
a new man, but he can deliver the goods 

Chattanooga Tenn. 

E. Pedigo, one of the successful sales 
men of the Birmingham office of the Reming- 
ton Typewriter Company, has been promoted 
to the position of district manager of the Rem- 
ington sub-office in the South Alabama terri- 
tory, especially since the advent of the new 
Remington models 10 and 11, and his promotion 
is a suitable recognition of his excellent work. 

Chicago, Ill. 
McKenzie, assistant manager of the 
Typewriter Company in Chicago, has 

couple of weeks with typhoid 
fever. While Mr. McKenzie has been very seri- 
ously ill we are informed that the crisis is past 
and that with good care he will be at his desk 
again in the course of a couple of weeks. 

. . 


is 


most 


H. M. 
Monarch 
been sick for a 


Mr. MacMillan, expert railroad demonstrator 
for the Monarch Typewriter Company, § spent 
some time in Chicago last month He did some 
excellent work among the railroad offices. 

- - e 


The Chicago office of the Monarch Typewriter 
Company greatly regret to lose the services of 
Miss Grace V. Lundeen, ho has had charge of 
their employment department for some time. 
Miss Lundeen is in need f a rest and has re- 
signed her position. She is succeeded by Miss 
Josephine Lappin 





* * 
The Monar Typewriter Company in Chicago 
have an addition to their accounting department 
in the person of Miss Anna Gimble, their new 
bill clerk and assistant cashier. 
> . « 
ago office of the Monarch Typewriter 
very much pleased with their new 
iness is coming in better than in 
during the history of the office 
r office on the fifth floor 
treet location. 


The Chi 
Company are 
location Bus 
any other montt 
They believe that thei 
has many advantages ove! 

. > . 

The mechanical department of the Chicago 
office of the Royal Typewriter Company is pre- 
sided over by Mr. Leonard Cortright, who is not 
only a competent mechanic but a stickler for 
system. Because of his systematic arrangements 
he is never behind with his work, and conse- 
quently everybody is happy 

> 


Miss McLennan has recently joined the sten- 
ographic force of the Chicago branch, the Ham- 
mond Typewriter Company) 

* . + 


James M. Matheny, a typewriter man of ex- 
perience has recently joined the sales organ- 
ization of the Chicago branch of the Hammond 
Typewriter Company, his territory being in 
Southern Wisconsin 
who has charge of the repair de- 


o branch of the Ham- 
v. has just finished an 


L. Hoffman, | 


partment of the Chic: 
mond Typewriter Comp: 






extensive trip through Iowa, making his prin- 
cipal stay in Iowa City where the Chicago 
branch has a large number of Hammonds among 
the students d faculty of the Iowa State Uni- 
versity 
eee 
R. B. Vanneman, a former real estate man 
of Champaig1 Ill has joined the sales force of 
the Chicago branch cf the Hammond Type- 
writer Comp Mr. Vanneman is an ener- 
getic voung man and no doubt will prove suc- 
cessful in his new field 
= 
Ralph C. Stevens of t Remington Type- 
writer Company who specializes on the Wahl 


Adding and Subtracting Attachment, visited 
Chicago recently in the interests of the latter 
machine Mr. Stevens is a Chicago man, but 
has been making his home and headquarters in 


New York since he became connected with the 
Remington-Wahl forces 
* ¢ * 
T. S. Marti: manager of the Chicago branch 


of the Blickensderfer Tyepwriter Company, was 
in New York recently on account of sickness 
of certain members of his family. He reported 
that he has been selling te a large number 
of aluminum Blicks to the traveling men of 
large firms in Chicago 
Cincinnati, O. 

rly held a mechan- 
Columbus, Ohio. sub-of- 
Typewriter Company, 
DeRango, the Reming- 








K. B. DeRango. who forms 
ical position with the 
fice of the Remington 


and a brother of W. E 


ton salesmal! t Columbus, has been assigned 
to a territor Southeastern Ohio bv the Cin- 
cinnati offic of the Remington Typewriter 
Compan I s starting off to do a splendid 
business 
> = * 

The gere1 perts from the local offices are 
to the effect that business has become very 
lively a much better thar as been the case 


OFFICE APPLIANCES 


for some time back Almost to a ma the local 
nagers complain of the lack of ma ines to 
fill orders 
7. * > 
R. W Procter from Knoxville Tent is a 
w city salesman with the Smith-Premie! 
Typewriter Company Mr. Procter ined is 
xperience selling for a _ local i that 
ity 
. > > 
|. H. Neahr, general manager of e Under 
wood Typewriter Company, was a visitor to the 


local office during February 

* ¢« ¢ 
Writing Machine Company has 
campaign on the special bill 
Monarch Typewriter Com- 


The American 
Started an active 
machines of the 
SUCCESS 


pany Manager Edwards reports great 
in this field since January 1 
e 8 2 
oO. W Knox Jt now with the Washington 
office of L. C. Smith & Bros. Compar was a 
recent visitor here 
* . * 


Tracy of the Oliver Typewriter Com 
pany is among those who are handicapped by 
the lack of machines to fill orders 

* * = 


Manage! 


G. B. Van Horn, one of the old-timers in the 


typewriter fraternity, is representing the Smith 
Premier in Cincinnati He is a good salesman 
ind knows the typewriter game from A to Z 

*. = 


<. L. Shandley, formerly of Minneapolis, is 
now repairman for the Royal Typewriter Com 
any in Cincinnati 
= e - 
R. D. MacGuffin, manager for 
Company in Cincinnati, 


the Royal Type 


writer reports a big 





business. He has quite a large force under his 
ire and has twice held the president's prizeé 
* * * 

4. E. Rattenbury has decided to go into bus 
1ess for himself Mr. Rattenbury has been i: 
the typewriter game for about five years and 
with the Royal for the last two ye He « 
pects to open a billiard and poolroom in the 


Lackman Hotel 


2 = « 
James D. Brown is the head repairman for 
the Smith Premier Typewriter Company in Cin 


innati He has been with the Smith Premier 
office in Cincinnati for six years and has beer 
in the typewriter game for over twenty years 
He is one of the best-known typewriter men in 
the country and many of the boys have got their 
schooling under his careful tutorage He origin 
ally handled the Old Yost and New Century 
Caligraph. 

* e 

L. S. Cramer is one of the crackerjack sales 

men for the Underwood Typewriter Company in 


Cincinnati. He goes after the big ones, and 
lanes them, too. He is a man of good presence 
and deserves every bit of success that has come 
his way. 

Tohn B. Culpepper sends word to t tl boys 
that “Culpepper is still hitting the hig spots 
with the Remington.” He has been with th 
Remington Typewriter Company for 28 years 
formerly working Virginia Nortl 1 Soutl 


Carolina. 


> oe 

N. E. Hightower, manager of the Remington 
1 Cincinnati, reports a big business Mr. High 
tower is a good man himself and always on the 


boys hustling 
. a > 


ob, and keeps the 


Derveer is an oldtime typewrite1 
American Writing Machine 
Company of Cincinnati They also handle the 
Monarch and are doing big things with thei 


billing machine Mr. Van Derveer is one of the 


W. G. Van 
man now with the 


rackerjacks in the typewriter game 
“ * * 
Another American Writing Machine man wh 
is hitting the high spots is Hoffmeister He isa 


among good fellows as well as a good 
ypewriter man, and they say he is a special 
friend of Cincinnati's new pitcher. 

7 = * 
Edward T 
with the 


prince 


Duffy are 
American 


Harrington and 
repairmen 


V. H 
two well-known 


Writing Machine Company and Monarch type- 
writer in Cincinnati. Their good work is always 
in evidence 
* iol ” 
E. H. Wachter is one of the stars on the Smith 


force in Cincinnati He is a whirlwind 
on cash business, and knows all the ins and 
outs of the typewriter game. He is also a prince 
umong good fellows and he wins witl 
ality as often as with his salesmanship 
aw *« 


Premier 


his person- 


Knoxville, Tenn has 
Premier work 


Zimmerman the 


R. W. Proctor from 
taken hold of the Smith 
innati in good shape, and Mr 





manager, reports very favorably 
* ¢ @¢ 
he \ Harton nanager of the Underwood 


Typewriter Company, in Cincinnati, has been 
pulling down some of the big ones of late He 


has got a live force to back him up, and with 


good location and a good machine is making 
good headway Mr. Harton himself is one of 
those jovial fellows that are hard to turn dow 
ind he is well liked by the typewriter fraternit 
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Only Manufacturers 
in the World 


Making a Specialty of 





Vahey Typewriter 
2) Ribbon 
Boxes 


and 


pools 


Our entire plant is confined to 
line 


these 
poe A age pony BR 
to handle your re- 


Our SPECIALTIES 


“‘Solid-hub’’ Under- 
wood Spools (Pat. ) 


Decorated or Plain 
Boxes—square, flat, 
round or oblong styles. 





Decorated or Plain 
Spools—all sizes. 





Special Ribbon Spools 
for all machines. 


WE CARRY IN 
STOCK FOR 
IMMEDIATE 





Underwood Spools ~~~ 
—various styles. 


Lithographed Boxes— 
stock designs. 


Lacquered Boxes and 
Spools—all sizes. 





If you are interested in 
either spools or boxes, it 
will pay you to write us 
for samples and prices. 


= 


ae ia Re Ne SRF AA ADAP 440 AP AP AP AE 
1g! DECORATED METAL MF 

Bes ONLY EXCLUSIVE RIBBON SPOOL*BOX MAKER 
Lists 196-198 Degraw St., BROOKLYN, 
NEW YORK, U.S.A 
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Every 
Typewriter 

Salesman has 
been up 
against 
it 


particular. 


the work 


——— 
i Y 


















In getting platens 
recovered at the fac- 
tory the time requir- 
ed for long shipment 
and the delay in hav- 
ing the work done 
has resulted in many 
cancelled orders. 


WE SAVE THE 


SALE FOR YOU 


Ship your platens to our nearest plant. They will be started back to you on the 
day of their receipt, and you will get regular factory grade work in every 


WE WORK FOR THE TRADE EXCLUSIVELY 


Our three factories enable us to handle 
tron 
greatest dispatch. 


any section with the 


Write for “The Heart of the Typewriter’? Book 


AMES & FILSTEAD 


332 Dearborn Street, CHICAGO 
108-110 Duane Street, NEW YORK 
1649 Champa Street, Denver 





—SMIRCHLESS—— 
Pencil Carbon 


is made bya new 
and improved 
process unknown 
to other manufac- 
turers. The colors 
are exceedingly 
bright and true. 


The carbon paper is 
absolutely, non- 
flake, the coating is 
very evenand heavy. 
The col- 
or is s0 
combin'd 
and satu- 
rated in 
the paper 
that it 
hardly 
shows any impression 
if held up to the light. 
This non-stenciling 
feature is original with 


DEALERS- We oe ones 


pencil carbon paper 
smudge his hands every time he replaces it in his ‘sales book, you 
have made the sale 
















Write to-day for samples and prices. 


You'll find them both “right.” 


PEN CARBON MANIFOLD CO. 
NEW BRUNSWICK, - N.J.,U.S.A. 
anal 











NEW JERSEY 











“RIGHT IN SIGHT 
TO WRITE” 





With a DUDLEY No. 6 COPY 
HOLDER attached to your type- 
writer, copy is ‘“‘right-in-sight-to- 


write’. This makes following and 
comparison easy—error uncom- 
mon. Light weight but rigid. 


The name Dudley covers a lot of 
office helps that you need. Sup- 
pose you write for descriptive 
circular and prices. Now is the 
best time. 


DUDLEY MFG. CO. 
MARION, OHIO 











TYPEWRITER NEWS—Continued. 


B. E. Edwards, manager of the American 
Writing Machine Company in Cincinnati, has an 
excellent organization and reports a fine busi 
ness. He is the local agent for the Monarch and 
Yost as well as for the American rebuilt ma 
chines “Bert” is well liked by all the type 
writer boys, but when the representative from 
Office Appliances called on him, however, he was 
not disposed to talk ‘‘shop.”’ It is rumored that 
he has lately taken on a new rec! t by the 
name of Barnsdale. 

- . 

H. A. Zimmerman, manager of the Smith 
Premier Typewriter Company, reports a good 
business, although sickness has temp y crip 
pled their force to some extent. H. EB. Gerling 
one of his best men, has been in the hospital 
for about three weeks. He is expected to re 
cover in due course. He is at the Seton Hos 
pital and has been connected with the Smith 
Premier Typewriter Company for 17 years At 


one time six in the force were out of commission 
on account of colds and general illness 


Columbus, O. 


The L. C. Smith & Bros.’ office, which is a 
sub-branch under Cincinnati, is now in charge 
of G. R. Curtis, who has been for some time 
connected with the Underwood Company as 
salesman at Milwaukee. Mr. Curtis is a good 
typewriter man, and should create quite a stir 
in this territory for his company 

. . > 

Bruce Ramsey, formerly of Columbus, drop 
ped in on his friends a few days ago He is 
now in charge of the Louisville office for L. C. 
Smith & Bros, under Cincinnati. 

4 > as 

Mr. Decker, city salesman for the Smith Pre- 
mier Typewriter Company, has been promoted 
to the management of their office, succeeding 
Mr. Powers, who has gone into the automobile 


business 
s . + 
Foster has severed 


his connection 


tobert B. 


with the Royal Typewriter Company to enter 
the varnish business. ‘‘Bob’”’ will travel in the 
sunny South for the Columbus Varnish Com- 
pany, where the flowers bloom the year ’round. 


He says things already look very rosy for him. 
7. . . 


Frank Ramsey of the L. C. Smith & Bros. 
Typewriter Company, Cincinnati, recently vis- 
ited Columbus in the interest of his company. 

* 2° * 


James Caldwell, a well known typewriter 
salesman of this city, is now taking orders for 
the Underwood Company. Manager MecBrayne 
is going after the business. He now has three 
men working in the city. 

* *#e 
formerly of 
look in or 


the Under- 


eS «A 
his friends 


wood selling force, 


MacDermott, 
took a 


on his way to Texas, where he will ha¥Ve charge 

of the mechanical department for the Under- 

wood Typewriter Company at a new branch. 
om . . 

sliss Business College has added ten more 
new Underwood machines to their typewriter 
roor 

> * os 

R A. White. the good-looking repairman for 
the Underwood Typewriter Compan is making 
1 hit with the local office 

Dallas, Tex. 

W. P. Long, manager of the Smith Premier 
typewriter for North Texas, with headquarters 
at Fort Worth, has opened a branch at Dallas 
in charge of C. C. Holland, who reports a good 


1910 


business and splendid prospects for 
Denver, Colo. 


S. H. Farnham, billing and Wahl adding ma 
chine specialist of the Remington Typewriter 
Company, spent a few days recently at the lo- 
cal office of the Remington Typewriter Com 
pany. and was very much gratified to find that 
the Remington boys in Denver are doing splen- 
didly in these special fields. The Remington 
boys in Denver, by the way, broke all records 
last month in the sale of the Wahl adding and 
subtracting attachment. 

* > 7. 

Western Typewriter Sales Company have ob 
tained a lease on 1533 Welton street and will 
locate there on March Ist in order to cope with 
their rapidly growing business Chis s the 
second time in the last nine months that they 
have been forced into larger quarters Several 
good orders are reported from big corporations 
demonstrating the fact that most users are 
onen to buy rebuilts if thev can obtain the right 
kind of goods Manager Roberts is to be con- 
gratulated on his success. 

Detroit, Mich, 

J. F. Spitler, a very enthusiastic Hammond 
representative of Western Ohio, reports an ex- 
cellent business Mr. Spitler recently joined 
the sales force of the Detroit branch, the Ham- 


mond Typewriter Company. 
. 2 . 


Hammond representative for 
states that his business for 
far exceed that of 1909. 
the new model in the 
which is Mr. Wilkin- 


‘ 


Cc. K. Wilkinson, 
the Detroit branch, 
the year of 1910 will 
This speaks well for 
“Thumb” of Michigan, 
son’s territory. 
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E. P. Foley has recently joined the Ham- 

mond sales force at Detroit. 
. * s 

Manager Mills of the Detroit branch, the 
Hammond Typewriter Company, reports that 
the Kalamazoo office of his company is secur- 
ing a large amount of business in Western 
Michigan. A. C. Kilpatrick, who is in charge 
of this office, is known as a thorough, reliable 
and competent business representative from 
every point of view. 

Fort Worth, Tex. 

W. P. Long, manager of the Smith Premier 
Sales Company for North Texas, with head- 
quarters at Fort Worth, has added a large re- 
pair department to his already busy office, B. 


J. Fleming, who has had a number of years’ | 


experience with the Grady Rebuilt Typewriter 
Company of Chicago, is in charge of the new 
department. Mr. Long is receiving many orders 
for the new No. 10 Smith Premier. 

Halifax, Nova Scotia, Canada, 

The Maritime Business College has jus? in- 
stalled 14 new No. 10 Smith Premiers, giving 
this college an equipment of 30 Smith Premiers 
as against 20 of other makes. A. Milne Fraser, 
dealer for the Maritime Provinces for the Smith 
Premier, has a worried look these days, caused 
solely by his inability to get delivery of No. 10 
Smith Premiers from the factory as fast as he 
needs them. 

Ilion, N. Y. 


The Remington Typewriter Band is giving a 
series of concerts this winter in the towns of 
central New York State which are being at- 
tended by very large audiences. A recent issue 
ef the Utica Daily Press says: ‘The perfection 
to which Director P. H. Putnam has brought 
this organization is wonderful, and the general 


verdict is that it holds a front rank among the | 


bands of the state, 
* * 


The Remington Typewriter Band is not the 


only factory institution which is winning local | 
prominence. A picture of the individual mem- | 


bers of the Champion Remington Typewriter 
Factory Tug-of-War Team, and another pic- 
ture of their victory over the Remington Arms 
Company Team in the Tug-of-War Pull, is 
one of the leading features of a recent supple- 
ment of the New York Sunday World, which 
circulates in the Mohawk Valley. 

Indianapolis, Ind. 

The Indianapolis office of the Remington 
Typewriter Company has had the pleasure of 
welcoming their new manager, H. C. Pindar. 
He came here last month from New York City 
as successor to Mr. Lund. Mr. Pindar’s type- 
writer experience is such that no one doubts 
that he will make a grand record for the Rem- 
ington in this field. 

+ 

On the departure of Mr. Lund from the In- 
dianapolis office of the Remington Typewriter 
Company to take up his new duties as Reming- 
ton manager at Birmingham, Ala., he was pre- 
sented with a handsome traveling toilet set by 
the Remington typewriter force in Indianapolis 
as a token of their good will. 

Ithaca, N. Y. 
H. L. O’Daniel, Oliver local agent at Ithaca, 


N. Y., reports business progressing nicely. Mr. 
O’Daniel, it is said, has practically ‘‘Oliverized”’ 
Cornell University. 

Kansas City, Mo. 

The Kansas City office of the Royal Type- 
writer Company is riding on the crest of the 
wave of prosperity these days. Manager Yung 
reports two record-breaking months in January 
and February, and says he can see nothing but 
the most glittering prospects ahead. 

. * * 

Vice-President Walsh and Superintendent 
Manning of the Royal Typewriter Company made 
a tour of the western Royal offices during Feb- 
ruary. Everywhere they found business flour- 
ishing and all the managers and salesmen filled 
with enthusiasm for the Royal and the great 
business they expect to handle this year. 

> i > 

A. A. Whitely, one of the star salesmen of the 
Kansas City office of the Royal Typewriter Com- 
pany, has been making a trip through Oklahoma, 
appointing local agents for the Royal and inci- 
dentally closing up a few dozen sales. He is 
making his headquarters at Oklahoma City for 
the present. 

* > . 

E. F. Zumbrunn is a new salesman with the 
Kansas City office of the Royal Typewriter 
Company. 

La Crosse, Wis. 

Clifford Seaburn has joined the La Crosse, 
Wis., office of the L. C. Smith & Bros. Type- 
writer Company and will act as salesman and 
repair man. 

Lexington, Ky. 

The Lexington Typewriter Exchange, Joseph 
Candioto, proprietor, is now selling the Royal 
typewriter and a line of rebuilts. The company 
recently moved into new quarters in the Lex- | 
ington Banking & Trust Company building. 
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Telephone Orders 


Think for a moment of the big selling expense that is 
saved when your orders for typewriter ribbons and car- 
bon paper come in over the ‘phone. No solicitors, no 
premiums, all it requires isa competent person to answer 
the call and rush the orders through the house. 

Every dealer is asking himself, How can I increase my 
telephone orders? The answer is simple. The only 
orders that come without solicitation are those that come 
to you because the buyer knows he can get better service, 
better goods and more consideration from you than from 








anyone else. 

With Satin Finish or Cobweb carbon papers, and A. P. 
Little’s ribbons, you have the ideal quality and service 
at a price that’s right. If you handle these trade winners, 
you can develop more of those telephone orders that con- 
tain the real profit of the typewriter supply business. 
Write us today for samples and prices. They’re both 


A. P. LIT FES 


Main Office and Factory, ROCHESTER, N. Y., U. S. A. 


Branch Offices: New York, Philadelphia, Pittsburgh, Cleveland, Washington, D. C. 
Distributing Offices: For Chicago and the West: Rockwell-Barnes Co., Chicago 
For London and the Continent: Wm. Hoare & Co., 28 Basinghall St., London, E. C 
For Australia: Stott & Hoare, 426 Collins St., Melbourne. 
The New York Office is a spacious ground floor at 287 Broadway, Cor. Reade St., the largest, 
finest and best equipped office in the world devoted solely to Typewriter Supplies. ers, 
Typewriter Men, Purchasing Agents always welcome. 


‘right.” 
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A NEW AND A BETTER RIBBON 
QUEEN OF HEARTS 





Mi 

HI 

i 

WH 

| HHI 
i 

Hi 

HH 

WHI 

i 

- sa HAA 

Typewriter Ribbon il 

i] HII 

HT 

The Queen of Hearts is the big seller and pleases prospects. i | 
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London, England. 

An echo of the recent British general election 
comes to us in a copy of the Daily Mirror of 
London, which contains a group of election pic 
tures One of them shows a party of workers 
for Will Crooks, the well-known labor candi 
date for Woolwich, and prominent in the pi 
ture is a stenographer with a Remington type 
writer. 

> > * 

F. C. Dulmage, formerly Montreal manag 
for the Monarch, is now back on his old field 
in London, Ont., and is having his old time 
success. 

Los Angeles, Cal. 

Cc. T. Tracy, said to be one of the Pilgrin 
Fathers and who later engaged in the type 
writer business for about 15 years in various 
sections of the United States, is now sales man 
ager for the Pennsylvania Rubber Company fo! 
Southern California. 

* > * 

L. B. Rudrauff, city salesman for the Olive 
typeWriter, is doing an excellent business, hav 
ing sold a machine a day and more since Jat 


ist. 
. . . 


Frank N. Hird & Company have opened 
general typewriter store at 132 N. Broadway 
Mr. Hird will pay particular attention to re 
building typewriters. 

. a 

F. C. Rickert, a veteran salesman of the Rem- 
ington Typewriter Company, who _ formerly 
worked in a country territory of the Remingtor 
branch in Salt Lake City, has recently returned 
to the Remington service and has been assigned 
to an important territory under the Los An- 
geles office During the short time that M1 
Rickert was out of the Remington service h¢ 
was engaged in repairing and rebuilding busi 
ness, 

. : oF 

G. L. Wheeler, formerly of the Chicago Roya 
office: W. C. Joy and Frank S. Baker, formerl 
with the Remington Typewriter Company, have 
joined the selling force of the Royal Type 
writer Company, which is under the manage- 
ment of James D. Hoey. 

. . 7 

L. & M. Alexander & Co., agents for the L 
C. Smith & Bros. typewriter, have recently sold 
a large order of L. C. Smiths to the Union Oil 


Company Manager Richard Hoffmar s still 
wearing that smile-that-won’t-come-off 
> . 7. 

C. F. Boswell recently with the Royal Type 
writer Company, is now assistant manager of 
the Columbia Phonograph Compar it Los Ar 
geles 

. . 7. 


R. A. Tiernan, for the past four years suppl 
salesman in the local office of the Remingto 
Typewriter Company, has been promoted to the 
position of Remington Typewriter salesman 
one of the city territories. 

. * > 

The Los Angeles branch of L. & M. Alexar 
der & Co., has taken over the typewriters of the 
Salt Lake Railroad Company sold or traded 
them out, and replaced the machines with L 
Cc. Smith typewriters. 


Madison, Wis. 

One of the new features of e course ft 
journalism at the University of Wisconsin, Mad 
ison, this year is a so-called newspaper labora 
tory equipped with standard typewriters or 
which the students are required to write their 
stories This enables the future reporters and 
ditors to become proficient in the use of 
machine and will do much in making the cours¢ 
even more practical than it has been in the 
Pi ist The course in journalism is in the direct 

irge of Prof. Willard G,. Blever. who now has 
more than 7A students enrolled in the six 
courses offered in the various phases of news 
paper work. 


* ¢ @ 

The College Book Store at Madison, Wis is 

meeting with a good business in Grady rebuilt 
tvnewriters. Madison is the location of the 
Wisconsin state capitol and the state universit 


and the field is an exceptionally good one 
Manitowoc, Wis. 
Leslie J. Deitz has been appointed local agent 
for the Oliver Typewriter Company at Manito 


woe, Wis., where he is already securing 
llent business ; 
Marion, O. 


Manager McBrayne of the Columbus office of 
the Underwood Typewriter Company, recently 
secured an order for twenty Underwood ma 
chines from the Marion Steam Shov Compa 


Mexico City, Mex. 


Sr. Frederico Koelig d’Anger, a salesma 
nected for several years with the Remingtor 
Typewriter Company here, but who has bee! 
out of the Remington ranks for a few mo 
selling an adding and listing machine, is back 
again in the Remington service, and will de 
vote his time especiallv to the sale of the Ren 
ington typewriter with Wahl! adidng and sub 
tracting attachment. 


n on 


nths 


on 
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Messrs. Patino and Gamboa, two well known 
and popular salesmen of the Remington type- 
writer representatives in Puebla, Enrique del 
Moral, are now in Mexico City in the interests 
of the Roneo copier, for which they are the 
Mexican agents They report that the sales of 
2emington typewriters in Puebla is greater 
than ever before 

Milwaukee, Wis, 

Milwaukee typewriter dealers are finding that 
the spring business is opening up very satis- 
factorily and predictions are being made that 
one of the most prosperous seasons in the his- 
tory of the local trade will be experienced. 
General business in all lines is showing decided 
improvement, a fact which is naturally reacting 
with favor upon the typewriter business. Mon- 
ey seems to be more free in all lines, a fact 
which is evidenced by the growing number of 
eash sales and by the improved tone in collec- 
tions. 
+ * J 

“Present business is very good and the pros- 
pects for the month of March are indeed 
pright,’’ said Andreas Bothe, Wisconsin and 
Upper Michigan manager of the Monarch Type- 
writer Company. “We believe that March will 
exceed all previous months in the history of 
the local Monarch office. There seems to be no 
doubt but that the prestige of the Monarch 
visible is growing daily, a fact which is proven 
by the increasing mail orders that we are re- 
ceiving.” 

* . * 

In order to care for the Monarch Company’s 
growing business at Racine, Wis., C. A. Mid- 
dendorf, city salesman at the Milwaukee office 
of the Monarch, will open a new branch office 
at Racine some time in March, 

« . * 

J. B. Lanigan, of Milwaukee, Wisconsin and 
Upper Michigan manager of the L. C. Smith & 
Bros. Typewriter Company, is enthusiastic over 
the Milwaukee typewriter situation and is con- 
fident that 1910 will see all records broken in 
the local field. Mr. Lanigan has received some 
excellent orders from various manufacturing 
plants of Wisconsin during the past few weeks. 

a . * 

Frank C. King, of Fond du Lac, Wis.. has 
joined the sales forces of the William C. Kreul 
Company of Milwaukee and will sell the Oliver 
typewriter in Eastern Wisconsin territory. 

* . ~ 

E. E. Kirkpatrick, Milwaukee, Wisconsin and 
Upper Michigan manager of the Underwood 
Typewriter Company, reports an excellent busi- 
ness for the months of February and January. 
Mr. Kirkpatrick expects to break all records at 
the Underwood office this vear. 


Minneapolis, ‘Minn. 

The Minneapolis sales organization of the 
Oliver typewriter gathered at headquarters on 
February 2ist and 22nd for two strenuous meet- 
ings at the Radisson Hotel. A banquet was 
given on the evening of the 22nd. The boys all 
attended the show the previous evening. Gen- 
eral Field Manager C. A. Thompson and Gen- 
eral Supplies Manager G. H. Hadley were in 
attendance from Chicago, while Manager J. W. 
Frost, of the Cleveland branch office of the Oli- 
ver, was likewise a welcome guest. 

* * * 

January and February so far are bigger than 
any previous corresponding months in Oliver 
history. The motto this year is ‘‘Do”’ and the 
boys are making good the battle cry. 

> > - 

J. W. Campbell has been transferred from 
New York to Minneapolis and is now installed 
as assistant manager of the Oliver Typewriter 
Company at the latter place. Mr. Campbell be- 
gan his service with the Oliver at Minneapolis 
and was heartily welcomed by the boys on the 
old stamping ground 

* J aa 

J. W. Kennedy, the new Remington type- 

writer manager in Minneapolis, is proving him- 


self a hustler, and is certainly stirring up things 
in this field Mr. Kennedy is a man of fine ex- 
perience having worked for the Remington 
['ypewriter Company both in New York and 
Chicago \bove all, he is a man of enthusiasm 


and a hustler 
Montreal, Canada. 
The Remington Typewriter Company have an- 


nounced thelr intention of moving from their 
present location to larger quarters at an early 
date The greatly increased business of the 
last year made it necessary to enlarge the fa- 
cilities, and as no available premises could be 


secured on Notre Dame Street, they have leased 
the building at 18-20 Victoria Square, where 
they will have the entire structure at their dis- 
posal. 


* ° . 

M. CC. MacMartin, who was formerly agent 
for one of the leading typewriters in Montreal, 
has joined the sales organization of the Mon 
arch in the same cits 

s 2 = 


The Remington typewriter force last month 
were greatly surprised when Dwight Cook. head 
of their mechanical department, returned from 
a visit to his old home at Ilion, N. Y., accom- 
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panied by a life partner. Both Mr. and Mrs. 
Cook were the recipients of congratulations and 
best wishes for the future. 

* * > 

J. P. Forrest is the latest addition to the 
staff of the Remington Typewriter Company. 
He is neither a stranger to Canada nor the 
typewriter business, being a Nova Scotian by 
birth, and having been employed in the Rem- 
ington typewriter office in New York for the 
past five years. Mr. Forrest is making hi 
presence felt by his orders for new models, an 
reports splendid prospects for 1910. 

New Bedford, Mass. 

Geo. W. B. Britt represents the Royal Stand- 
ard typewriter at New Bedford, Mass., the old- 
time whaling port. Years ago New Bedford did 
a royal good whaling business when the people 
went to sea; now Mr. Britt does a whaling good 
Royal business which the people come to see. 
What? (Note—The author of the above out- 
rage is unknown to us. If he will call we will 
cheerfully give him a cigar and smite him with 
a wet towel.—Ed.) 

New Haven, Conn. 

Raymond P. Kelley, manager of the school 
department of the Remington Typewriter Com- 
pany, was a prominent figure at the convention 
of the Connecticut Business Educators’ Asso- 
ciation recently held In this city. Another not- 
able feature of this occasion was the demon- 
stration of the new Remington models made by 
an expert operator. 

New Orleans, La. 

The New Orleans office of the Remington 
Typewriter Company had the pleasure last 
month of a flying visit from their Secretary and 
General Manager, F. E. Van Buskirk. Mr. Van 
Buskirk remained with them only one day, but 
during that time managed to get all the sales 
force together and entertained them at a very 
elegant luncheon at the St. Charles Hotel. Mr 
Van Buskirk made a short address in his usual 
forceful way, which was very instructive and 
greatly appreciated by all present At the 
meeting, Mr. Van Buskirk announced that L 
B. Caswell would be promoted to the general 
offices in New York, and that C. R. Urquhart, 
one of the city salesmen, would be promoted to 
the position of manager of the New Orleans of- 


fice. 
. . . 


The business of the New Orleans office of the 
Remington Typewriter Company during 1909 
surpassed by a great percentage any previous 
year in the history of the company in the New 
Orleans territory. The present outlook for 1910 
is that a still greater increase may be expected 

> * * 

Following the usual custom, the Monarch of 
fice has decorated the show window in the 
King’s own colors, royal purple, gold and green. 
A Monarch typewriter occupies a conspicuous 
place in the center of the window upon a pedes- 
tal above which is a jeweled crown and the in- 
scription, “The Mon- 
arch is King of the 
Typewriter World.” 

* > > 


S. P. Watts, one of 
the Monarch Com- 
pany’s correspondents 
in southwest Louis- 
lana, was a visitor to 
the office recently. Mr 
Watts is in New Or- 
leans for the purpose 
of seein~ the carnival 
He reports business 
good in his section 

. . > 


H P Lucy, well 
known in New Orleans 
advertising circles, is 
a recent addition to 
the Monarch Com- 
pany’s city sales force 
Mr. Lucy’s large ac- 
quaintance with. the 
business people of 


New Orleans’ should 
stand him in good 
stead in his new vo- 


cation 
New York City, N. Y. 

Owing to the great 
increase of business 
the General Typewrit- 
er Exchange have 
been compelled to take 
another floor for the 
purpose of a work 
shop alone. They have 
also been obliged to 
put on some more men 
in the effort to eatch 
up with the large 
number of orders re- 
ceived. W. H. Beards 
lev is awfv on a short 
trip, and the office 
meanwhile ts in charges 
of F. H. Martin 

> > 


,eorge M 


Cassatt 
Furopean Director of 
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the Remington Typewriter Company, is now in 
the United States on a short visit. Mr. Cas- 
satt never looked better, and says he never 
felt better. He has every reason to feel good, 
for the European organization of the Remington 
Typewriter Company has covered itself with 
glory. 
> o * 

A friendly rivalry_in record-breaking exists 
today between the Remington boys in Europe 
and in America, both of these doing such a 
splendid business that it would be invidious to 
say which branch of the organization actually 
holds the palm in percentage increase, the dif- 
ference being so slight. 

. . 


Lawrence Williams, president, the Oliver 
Typewriter Company, visited New York dur- 
ing the latter part of February. 

s . . 


B. F. Barber, formerly assistant manager, 
Minneapolis branch office, the . Oliver Type- 
writer Company, has been transferred to a dis- 
trict superintendency in New York. 

> 


Thomas F. Crean, Superintendent of the 
Domestic Sales Department of the Remington 
Typewriter Company, is back again at his desk 
at 327 Broadway, after returning from Ber- 
muda, where he spent a few days with his fam- 
ily, enjoying a well earned rest after his ardu- 


ous and highly successful labors of the past 
year. 
ee 
J. W. Kennedy, who has for some time rep- 


resented the L. C. Smith Bros. Typewriter 
Company in Newark has resigned his position. 
tefore doing so, however, he turned in a large 
number of sales for his last month, which 
gave the utmost satisfaction to himself and 
his company He has accepted the position 
of sales manager with the Pneumatic Type- 
writer Sales Co., who are just starting up to 
push that ingenious invention. He will doubt- 
less make a big success of this new device, and 
his many friends wish him prosperity. 
. > . 


Robert Cotton has been transferred from as- 
signment in General Offices to take charge of 
Country Sales Department of the New York 
office, vice Campbell, transferred. 

> > > 


The Hammond Typewriter Co. report that 
business is very brisk with them. They are 
having a great demand for their machines from 
foreign countries, and the American trade 
was never better. 

+ > . 

H. A. Greene, district superintendent with 
the New York Oliver office, has been assigned 
to an important up-town field. 

. e s 


Charles Spiro, president of the Barlock Type- 
writer Co., reports that the demand for their 
machines was never better. The foreign trade 
is extremely good, and the outlook is of the 
brightest 

. . > 
number of salesmen at 310 Broad- 
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month of February, it is d that the 
January business of the Oliver must have been 
exceptionally good. Manager McDowell re- 
marks that the number is comparatively small, 
considering the increase for February 

7. . . 


assume 


The February number of “‘Remington Notes” 
is gotten up in its usual attractive style, and 
contains an interesting story, beautifully illus- 
trated, of the Peary expedition to the North 
Pole, and Sir Ernest Shackleton’s journey 
towards the South Pole. The Remington fig- 
ured prominently in both, as Peary took a Rem- 
ington to the North, as did Shackleton to the 
South Other articles chronicle the visit of the 
Japanese Honorary Commercial Commission, 
and an account of the Wright-Bleriot-Farman- 
Curtis flying machines. All the aviators have 
purchased Remingtons and the Japanese Com- 
mission were not only greatly interested in the 
Wahl adding attachment, but the Chairman of 
the Commission, Baron Shibusawa, purchased 
one. Another article is entitled “Where the 
President Works.” This gives a graphic ac- 
count of the chief executive’s office, and the im- 
portant part that the Remington plays in the 
daily work of the President and his staff. 

i oa 


The promotions in the Remington Roll of 
Honor this month illustrate again the world- 
wide extent of the Remington organization, and 
the veteran character of the Remington em- 
ployes 

Edward Haws of Philadelphia 
15-year group. 

Messrs. C. L. 


entered the 


Miller of Atlanta, G. R. Brad- 


Kuntz of P 


ley of Winnipeg, O W iladelphy, 
ind Wallace McNab of Cardiff, entered the 10- 
year group. 

Miss Henman of London, Miss M. I. Wells 
of Dallas, Miss M. Hedenkamp of New York, 


Miss M. Leary of Boston, W. H. Olney of Phil- 
adelphia, E. L. Isaacson of St. Louis, Cc. N 
McIntyre of Seattle, H. K. Rosenberger of Bal- 
timore, H. C. Roberts of Liverpool, and Mise 
Ruth Brock of Stockholm, entered the 5-year 
group. 

> > . 

The appointment of A. T. Rose as head of the 
Wahl adding machine department of the Rem- 
ington Typewriter Company has been attended 
most auspiciously by a month of record-break- 
ing business on the Remington-Wahl! machine. 

+ . “ 


The New York office of the Remington Type- 
writer Company recently had the pleasure of 
a visit from J. H. Brower, Remington manager 
in Oklahoma City The annual banquet of the 
New York city branch office of the Remington 
happened to occur while Mr. Brower was in 
New York, and he was accordingly present on 
that occasion and made an address which 
greatly interested the boys. The point of Mr. 
Brower’s remarks was the contrasting condi- 
tions under which typewriters are sold in 
Oklahoma and in New York. 

> . > 
York branch of the Reming- 


The New city 


ton Typewriter Company has just sold a new 
Remington typewriter with aluminum frame 
to Hon. Wm. J. Gay- 
nor, the new mayor of 
New York city. The 
mayor purchased the 

machine for his secre 
tary, who will carry it 
back and forth from 

3 his office to his resi- 

BUYS A. dence 





Mr. Charles R. Ur- 
quhart, who has just 
been arpointed man 
ager of the Remington 


Typewriter office’ in 

New Orleans. recently 

visited New York and 

YOU CAN PAY MORE i one 
. e icquain ince o! 
BUT the Remington men in 

YOU CANNOT BUY MORE the main office and at 


the factory Mr. Ur- 
quhart is compara 
tively new in the Rem 


ington service, but his 
splendid record as a 
tvpewriter man if- 
fords ample assurance 
of the success whict 
he will achieve in his 
new duties 
> > > 

4 visit to the Ham 
mond factory disclosed 
the fact that every- 
thing was working full 
tilt The demand for 
Hammonds keens up 
to tl full capacity of 
the factor ind Mr 
Stevensor is to he 
congratulated upon 
the Sry t} ¥ inner in 
whicl the Hammond 
more thar holds its 
own in the typewriter 
world 


” e 7 
The Victor Tvpe- 
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TYPEWRITER NEWS—Continued. 


installed new machinery, and are now turning | 


out a large number of machines to meet their 
constantly increasing demand both for home 
and foreign trade. Mr. Campbell has his hands 


full, especially in the absence of Mr. Perry, who | 


is at present on the continent of Europe. 
> > > 


A. S. Wheeler, formerly with the F. S. Web- 
ster Company of Boston, has now joined the 
staff of the Victor Typewriter Company as fac- 
tory superintendent. Mr. Wheeler has had 
considerable experience in the construction of 
typewriters. Twenty years ago he started with 
the Remington Typewriter Gompany at Lion. 
He was later sent to Boston, where he had 
charge of the mechanical end of the business 
for the Remington Company. Leaving them he 
joinel the staff of the Typewriter Inspection 
Company, and was with them for about five 
years, when they were bought out by the F. 8S. 
Webster Campany. He has been with the lat- 
ter company for the past eleven years, but 
on the earnest solicitation of his old time 
friend, Mr. Campbell, general manager of the 
Victor, he will now take charge of the manufac- 
turing end of the Victor typewriter. 

* . 7 

The Pneumatic Typewriter Platen Company 
are making very satisfactory progress in in- 
stalling their useful device. They are having 
demands and calls for it not only in the city, 
but all over the country, plainly showing that 
people are always on the lookout for meritorious 


inventions. 
* . > 


Ww. M Johnson, assistant manager of the 
New York office of the Royal Typewriter Com- 
pany, is keeping up his record by selling a large 
number of machines each month. He has a 
down town territory, and is certainly doing 
great things with the Royal. His acquaintance 
with the typewriter business only extends over 
about five years. He _ started selling type- 
writers in Australia, and since then has sold 
machines all over the world, his rambles ex- 
tending through England, South Africa, New 
Zealand, China, Japan, Canada, etc. He has 
been selling the Royal for about two years, 
and in December, 1908, sold 102 machines in a 
month. 

Oklahoma City, Okla. 

The Remington typewriter office in Okla- 
homa recently added a new salesman to their 
forces, C. W. Zwiener. 

> > 7. 

J. H. Brower, manager of the Remington 
typewriter branch office in this city, has just 
returned from a short visit to New York and 
the Hast, where his family have been spending 


the winter. Mr. Brower says that he is glad | 


to get back, and that he now plans to boost 
the Remington business in Oklahoma higher 
than ever. 

Omaha, Neb. 

S. H. Farnham, the billing expert of the 
Remington Typewriter Company, was in Omaha 
for a few days recently, and while he was here 
did a lot to enthuse the Remington typewriter 
boys on the subject of the model 11 Reming- 
ton billing machine and the Wahl adding and 
subtracting attachment. 

¥ o 7 oa 

Ralph C. Stevens of the Remington Type- 
writer Company, recently visited this territory 
in the interests of the Wahl adding and sub- 
tracting attachment. 

Paris, France. 


The Remington typewriter placard bearing | 


the title, “Wright, Bleriot, Farman, Curtiss,” 
has recently been exhibited all over the earth. 


The Paris office of the Remington now send the | 


timely news that M. Bleriot is a Remington 
user twice over, having recently purchased his 


second machine. 
. > o 


H. L. Tranchet, for several years metropoli- 


tan and provincial manager of the Remington 
organization in France, resigned in December. 


Mr. Tranchet will continue in the typewriting | 


field, but we are not yet in a position to state 
exactly in which direction his field of endeavor 
will lie. 

Peoria, Ill. 

R. S. Smith & Co., of Peoria, have reorganized 
their concern and have gone after the business 
in such a way that they are outstripping even 
their own past record. We predict a very bright 
future for this company. Mr. Smith, the senior 
salesman of this concern, is well known 
throughout his territory as a hustler and an up- 
to-date business man. He is pushing the Mon- 
arch for all it is worth and is getting.a good 
share of the business in that territory. 


Philadelphia, Pa. 


W. F. Seelye has joined the Remington type- | 


writer forces in this territory, and will cover the 


South Jersey territory, including Camden, | 
Gloucester and Atlantic City. Mr. Seelye, who | 


was formerly with the Providence office of the 


Remington Typewriter Company, is a man of | 
large experience in the typewriter field, and he | 


should do excellent work in his new terri- 
tory. 
+ > > 


H. D. Vanderslice, one of the junior salesmen 
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The real test of Carbon and Ribbon 
is the every day grind of office work, 
and the results as shown in letter files 


and letters ready for signature. No 
“letter” test sells half as much as this 


actual work-out of stock goods. 


The business man himself is the 


judge —nor you, nor I can influence 
his final verdict in the light of “every 
day” results. 


Keystone goods are always “up to 
grade,” and Keystone dealers enjoy a 
heavy increase yearly in their busi- 





ness. Write today. 






KEYSTONE 
Carbon Paper Manufacturing Co, 


Heme Office and Factory: 
FRANKLIN, PA. 
ew York Office: 

26 Broadway 
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* Right-In-Sight 
Copy Holder 


A Practical 








YOU SIT 
The McCloud Chair 


Supports 











your back 





just where 





you need it. 








@Solidity insures against vibration and 
consequent eye strain. 4 Adjustability 
brings the copy to just the right place. 
@ The Line Indicator avoids confusion 


Office Appliance Dealers in transcribing. @The Principle pro- 


If you want a line that will sell, put in a vides healthful poise of operator. 
sample stock of the McCloud Adjustable BIG PROFITS FOR DEALERS. 
Spring Back Office and Typewriter Chairs. Price, including Line Indicator, $2.50. 


Just let the customer try them and the deal is closed : ‘ 
We make 60 styles, every one of them Back Resters. WRITE FOR DISCOUNTS. 
WRITE FOR CATALOG 6 Sole Manufacturing and Distributing Agents: 


The Davis Chair Company MOSSBERG WRENCH CO. 


MARYSVILLE, OHIO CENTRAL FALLS, $3 RHODE ISLAND 

















J. E. THOMAS, President A. K. GOODRICH, Secretary 


THE PIONEERS IN THE BUSINESS 
OF REBUILDING TYPEWRITERS 








Mechanic’s Tools and 


Typewriter Parts 
Supplied to the Trade 


Cylinders Recovered 
All Makes 
50c. 





TYPEWRITER INSPECTION CO. 
317 BROADWAY, NEW YORK. 


ESTABLISHED: ---1892. 
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of the Remington Typewriter Company in this 
city has been promoted to the position of 
senior salesman and has been assigned to 
Philadelphia. city territory Mr. Vanderslice 
promotion is a just reward for meritorious 
work 


> > . 

Albert F. Giese has taken charge of the 
Wahl Adding and Subtracting forces of the 
Remington Typewriter Company in this terri 
tory, with F. C. Eberle as demonstrator. Mr 
Geise is an experienced adding machine man 
and has fully demonstrated his ability to get 
results : 

*ee 

H. J. W. Gray, who by reason of his large ac 
quaintanceship with the drug and medical pro 
fessions, is devoting himself solely to the sales 
of the Blickensderfer label-writing machines for 
the Philadelphia office, has been meeting with 
a very large measure of success in this field 

* * « 

Charles Finnegan of South Norwalk, Conn 
has joined the sales force of the Philadelphia of 
fice of the Blickensderfer. 

* * > 

George Outhette, who has represented the 
Blickensderfer at various points, has just been 
assigned to the Philadelphia office 

nd al 7 

Charles Miller of the traveling force of the 
Blickensderfer Philadelphia office has recovered 
from an attack of water on the kne¢ 

> > > 


J. E. Neahr, sales manager of the Underwood 
Company, paid during the mont! visit of in 
spection to the Philadelphia office, expressing 
appreciation of the conditions he found and of 
fering inspiring suggestions 

* * > 

Ability to secure machines -from the ove! 
rushed factory was last month the limit of the 
sales accomplishments of the Philadelphia of 
fice. Among especially notable orders filled were 
those of the Harrisburg Board of Education, the 
Harrisburg Business College, the Lebanon Busi 
ness College and Temple College, this city 

> ©. 7” 

The Smith Premier Quakers held during the 
month another of those feasts of goodfellowship 
and of good things to eat which have accom 
plished so much in building up team work 
Though the ladies of the office were not repré 
sented by their presence they were with the 
boys in spirit and they contributed pretty littl 
Washington hatchets tied with red, white and 
blue ribbons as souvenirs. The celebration was 
held in Haffner’s Hotel, Broad and Christian 
streets, with witty A. N. Ashmore as toast 
master Every one present told a story, sang a 
song or recited. Those participating included 
W. B. St. Clair, E. Dalton, E. S. Lister, F. W 
Baker, F. R. Copperfield, C. B. Taylor, G. B 
Nickerson, E. H. Eldredge, T. H. Paist, M. A 
Landell, H. A. Baker, A. H. Baker, J. Sim 
cox and L. G. Thompson. The Baker brothers 
F. W. and A. H., presided at the piano with 
quite as much cleverness as their namesake, but 
unrelated companion, A. H. Baker Which sug 
gests the old query, ‘‘What’s in a name? For 


just a month before the Philadelphia Underwood 
force were also at a banquet, as tglid in Office 
Appliances, and there the Bakef brothers 
Thomas F. from Rochester and Jo G. Baker 


of Albany, led in the entertainment It would 
seem as if the Baker name, in the typewriter 


field at least, stood for special complishments 
for selling and entertaining. W. B. St. Clair 
who was among those present ist arrived at 
the Philadelphia office, having bes transferred 
from Hartford. 

ee. @ 

H. I, Seddon, manager of the | ng depart 
ment of the Smith Premier, p 1 the Philade 
phia office a visit during the montl 

> . > 
Otto Steffins, well known throughout Philads 


phia as an aggressive typewriter salesman, has 
ioined the Monarch force and has been assigned 
to a district in Pennsylvania where his br . 


William Steffins, is the resident salesman ind 
where he has succeeded with the Monare 
* * * 

“The Red Circle,”’ the social organizati f 
the Oliver enthusiasts at the Phi lelphia office 
held during the month another of those sessior 
where formality and business pr ision is 
thrown aside and good fellowship and Oliver er 
thusiasm is brought to the front and which |! 


done so much to advance the Philadelphia office 
Assistant Manager Cashim presided After 
talk there was a little luncheon 

i Te 


Manager Hutchins of the Oliver reports é 
promise of January redeemed by February 
These foreshadow splendid results for the year 
The following have just been added to the cour! 
try sales force: W. A. Welsh, H. S. Miller, J 
H. Taykor, C. H. Houser and J. W. Robinson 
During the month E. D. Vogel, local at Eastor 
one of the most active of Oliver men, visite 
the Philadelphia office, as did T. J. Baker, local 
at Norristown, who has also been sending in 
good business. 

> > . 

T! L. C. Smith Bros. move to its new store 

at Ninth and Walnut streets, closer to the hea 
the tvpewrite! world than its old place l 
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Juniper and Walnut streets, has proved a busi 
ness winner! John H. Maloney, city salesman 
in the downtown territory, has been especially 


successft 1] 
e 2 @ 


During the month G. P. Deacon, sub-agent at 
the Harrisburg office, retired in favor of William 
E. Hanson. Mr. Deacon will retire to his farm 
near Pottstown, which has been continuously in 
the hands of the family from the time of the 
original grant by William Penn. 

Pittsburg, Pa. 


There is rather a pleasant comparison of 
business that can be made in Pittsburg at the 
present time, as compared w ith the business 


conditions up to a very few months ago. Until 
very recently merchants in Pittsburg did not 
have orders to fill, now they have more than 
they can fill conveniently It is, of course, 
much nicer to have an excess of orders, but 
even that brings its quota of frets. Thus re- 
ports Manager Soby of the Remington Type- 
writer Company. 
om > * 

The Monarch Typewriter Company has ap- 
pointed as local correspondent E. T. Critchfield, 
proprietor of the Johnstown Typewriter Ex 
change, Johnstown, Pa Mr. Critchfield has 
been in the typewriter business in western 
Pennsylvania for a good many years and is well 
and favorably known by the trade at large. He 
has already been sending in some good orders 
and it appears as though his new connection 
would be very advantageous both to the com 
pany and to himself. 

+ > * 

Jack Soby, the new Remington typewriter 
manager in this city, is getting used to Pitts- 
burg, and Pittsburg is getting used to him. 
That means that Brother Soby is now doing 
great work in behalf of the Remington type- 
writer—equal to his best record of former 
years. 
* 7 > 

We regret to have to report that Mrs. C. T. 
Hillman, employment superintendent of the 
Remingtor Typewriter Company’s office’ in 
Pittsburg, recently slipped on the ice and dis- 
located her shoulder She has been confined to 
the hospital, but is convalescing nicely, and 
will soon be at her accustomed post. 

> > 7 


The Pittsburg office of the Remington Type- 
writer Company has promoted J. H. Wither- 
spoon, who has been a junior salesman in their 
organization to the position of district man- 
ager at Wheeling, W. Va. Mr. Witherspoon 
has been in Wheeling only for a short time, but 
already is making the fur fly 

Plattsburg, N. Y. 

Wm. F. Jordan is the representative of the 
Royal Standard Typewriter at Plattsburg, N. Y., 
within the jurisdiction of the Albany office. He 
is doing a splendid business, and is one of those 
fortunate individuals with a natural ability to 
sell goods, especially typewriters 

Portland, Ore. 

One of the new salesmen of the Portland 
office of the Remington Typewriter Company, is 
G. T. Goldthwaite. Mr. Goldthwaite has had 
several years’ experience in the typewriter 
business, and will undoubtedly make a rec- 
ord for himself in his new field. 

al > * 


The Portland branch of L. & M. Alexander 
& Co., of San Francisco, has secured the entire 
order of fifty machines for the L. C. Smith 
typewriter from the Behnke-Walker Business 
College of that place 

Providence, Rhode Island. 

The Underwood Company recently secured a 
large order from the Bristol High School for 
machines, making this school exclusively Un- 
derwood 

* > a2 

William F. Seelye, formerly with the Reming 
ton Company at this point, has resigned and 
accepted a position at another point with the 
Same company 

> © . 

The Underwood Company has been compelled 
to add additional help to take care of its rap- 
idly increasing business 

> J . 

Manager Knopp of the Underwood Company, 
recently made a flying trip to New York. 

= * * - 


A. J. Henkel of the Wnderwood sales force. 
has just recovered from a serious attack of 
pneumonia 

* * . 

_Carlton Taylor, an expert adjuster from New 
York, just joined the Underwood force at Prov- 
idence 

* _ * 

The employment department at the Under- 
wood office shows an increase of 100 per cent 
in January, 1910, over January, 1909, and 300 
per cent in February, 1910, over February, 1909 
They have found it impossible to fill all the 
calls for competent stenographers. 

Richmond, Va. 

The Richmond branch of the Remington 

Typewriter Company was honored with a visit 
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PERFECT CARBON 
d 


an 


PERFECT SERVICE 


Judging from our sales, the country is demand- 
ing more Carbon Papers and Typewriter Ribbons 
every month than ever before. 

Or possibly it is because dealers and consumers 
are demanding better goods and are learning where 
to get them. 

We briefly state below some special features of our 
line which help determine our leadership. 











The Blackest Typewriter Carbon in the world.—Quality No. 316. 


The Greatest Manifolding Typewriter Carbon in the world.—Qual- 
ity No. 105. 


The Cleanest Typewriter Carbon in the world, showing no trace 
of smut under careless erasure.—Quality No. 329. 


The Most Durable Sheet without exception.—Quality No. 359. 


The Cheapest Typewriter Sheet in the world worth having.— 
Quality No. 308. 


The Most Durable, Cleanest, and Highest Polished Pencil Sheet 
made.—Quality No. 803. 


The Only Brilliant Transparent Pencil Sheet which is not 
sticky.—Quality No. 789 


The Most Sensitive Pen Carbon in the world.—Quality No. 727. 


The Only Bichrome Ribbons in which the colors do not run 
together. 


The Sharpest Writing Typewriter Ribbons in the world. 


Our Pencil Carbons, both Semi and Full, have been the 
standard of the United States Government for years. 

Our shipments, despite the immense variety of our goods, 
are almost immediate. 

Don’t you think it would pay you to break away from the 


commonplace goods and indifferent service you are getting and 
forever to eliminate carbon paper and ribbon troubles from 


your list of cares? 


Neidich Process Company 
Burlington New Jersey 
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DEALERS — We have a larger assortment 


of all makes of machines than ever. 


Going to give special prices this month. one taf 


:, Select your stock now, orders filled promptly. .!)-02¢-~ 


8. D. UNDERWOOD TYPEWRITER EXCHANGE 
S22 Le Selic Street Chicego, tit..uU. BS. A 








i THE RUBY TIME 
Typewriter Table No. 115 Y TIME RECORDER 


is of modern design and substantial con- 
struction, easily set up and very strong and 
rigid. Its large draw capacity and spaces 
provided for letter and note paper, envel- 
opes and carbon make it a Eevertie with 
the user. The table is made of carefully 
selected material 
and will stand 
hard and con- 
stant use 


Brilliant Golden 
Oak Gloss finish. 
Style harmonizes 
with modern 
furniture 


Packed 4 tables 
in a crate, very 
compact for ship- 
ment at second 
class rates. Weight 120 pounds per crate. 


Try a sample order of 4 tables at $8.00 or $7.75 
cash with order, and see how quickly they sell. 





FULLY GUARANTEED. 


Special low prices on lots of 100 or more. The most efficient and serviceable Time Stamp 
Sneciz a. 3 - a made. it is simple and compact. There are no 
Special finish if desired. complicated parts to get out of order. Weight 8 oz. 


Discount to Dealers 


HUDSON CABINET COMP ANY The Perry Time Recorders Co. 


ELLISBURG, N. Y. New Era Building, CHICAGO 

















CASH WITH ORDER to the trade only. We 
Engraved Car Ss engrave a one line plate and furnish 100 en- 
graved cards best stock, postpaid, Script 80c 
Block or Gothic 1.05, Solid Roman, Old English or French Script 1.15, Shaded Old Eng- 
lish or Block 1.55, Shaded French Script or Roman 1.65. Plate and 50 cards 20c less 


than above prices. Wedding Stationery, Business Cards, Embossed Stationery. 


THE AMERICAN EMBOSSING CO., 192-96 Seneca St., Buffalo, N. Y. 








TYPEWRITER PLATENS REBUILT 


TYPEWRITERS 


ro Entire Frame Rejapanned 
Recovering 50c; $40.00 per 100 Baked) and Restriped 
Equal to New. 
Under 100M Over 100M 
Remington No 6 and7.. $20.00 $25.00 
Smith-Primer No. 2 and 4. 20.00 25.00 








ay: OS RS ae 22.00 27.00 
Finished Platen covers ground on dead true Under27M Over 27M 
steel mandrels shipped to any address prepaid L.C. Smith No. 2 . 30.00 35.00 
upon receipt of 50c each or $40.00 per 100. 76to 100M Over 100M 

Underwood No. 4 .. 40.00 45.00 


We use the best grade of air cured rubber. 


ALBRIGHT BROS. REBUILT TYPEWRITER CO. 
801 HOLLAND BUILDING, ST. LOUIS, MO. 
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from its general manager, F. E. Van Buskirk 
of New York city, on Friday, January 28, or 
which occasion the various members of th 
selling organization from Virginia, North and 
South Carolina were present and exchanged 
greetings and felicitations with him. His in 
spiring words enthused all, and the feeling of 
all those present indicates that the business 
done by the Remington Richmond office in 191 
will be larger than that of any previous yea 
in the history of the company. 

The entire day was spent in pleasant inter 
change of ideas and talking over plans for 
the development of the business. 

A dinner at the Business Men’s Club of Rich 
mond was one of the pleasant features. Those 
present were F. E. Van Buskirk, general man- 
ager; J. C. Robbins, resident manager, Rich 
mond; H. P. Morris, assistant manager, Rich 
mond A. Robertson, manager Norfolk sub 
office; G. A. Thorpe, Richmond; C. H. Peebles 
Lynchburg: Wm. R. McMurrar Wilmingtor 
N. C William R, Wright Winston-Salen 
~~ € F. M. Cutler, Charleston, S. C . - << 
Moorman, Columbia, S. C and |} F. Jones 

x. 


Charlott I 
Rochester, N, Y. 


Louis Clifford entered the sales for of the 
Oliver typewriter agency at Rochester dur 
ing February He produced results the first 
day on the job, which indicates that he wil 
certainly make good 


- . . 

The Rochester office of the Remington Type 
writer Company recently had the pleasur: 
of a visit from M. K. Deale of the New Yor! 
office Mr. Deale, during his stay the ter 


ritory found many evidences which were ver 
pleasing to him of the splendid work done b 
the Remington forces in Rochester during ths 
nast vear 

Salina, Kans. 


The Royal Standard typewriter is represente 
n Salina, Kan., by Will H. Skelton & Co., wh 
ire introducing the Royal to their trade by 
means of quarter-page newspaper advertisements 
ind other enterprising methods 


Sait Lake City, Utah. 

S. H. Farnham of the New York office of thé 
Remington Typewriter Company, has beer 
spending several weeks in this territory in thé 
interests of the Wahl adding and subtracting 
attachment. During that time he has helped 
to close up some big deals, and incidentally 
he has filled all of the Remington boys in the 
Salt Lake territory with such enthusiasm or 
the Remington-Wahl machine that a splendid 
future business is assured in this field on the 
combined writing and adding machine 


San Francisco, Cal. 


Wolf & Isenbruck made a number of large 
sales of the Monarch typewriters during the 
month and say that the coming year will show 
an unexcelled number of sales for their line 
The firm intends to go after the business and 
to extend its scope during the year, and is 
making preparations for an advertising cam 


paigyT 
* * * 


About four months ago there was a notice 
ible shortage of good, live, active salesmen on 
the Pacific Coast in the typewriter line, but 
with the arrival of a number of men from the 
East, who were attracted by the agitation, all 
the firms in the city are now full-handed At 
the same time there was a dearth in numbers 
of good repair men on this coast, most of this 
work being handled by inexperienced hands o1 
by ‘“‘floaters,’’ who drifted in and out agair 
The firms are having no further difficulty ih 
this line. Unhampered by lack of good men Ii 
these departments, they can plar idvertising 
campaigns and extend the scope of business to 
ill parts of the Coast 

> . * 


> 


Mr. Jordan of the sales force of the Reming 
ton Typewriter Company’s San Francisco office, 
is now working the northern California terri- 
tory, and is doing great things for the teming 
ton on the west slope of the Rockies 

7 > . 

George C. Blickensderfer, president of the 
Blickensderfer Typewriter Company of Stam- 
ford, Conn., stopped in San Francisco for a few 
days on his Western pleasure trip He re 
turned to headquarters by way of Portland, 
Ore., where he visited his sister. 

7 7 . 


The Geo. C, Bornemann Company has an ex- 
clusive window display of Blickensderfer ma- 
hines, which is attracting much attention and 
ausing much comment. About thirty machines 
are in the display. and attached to each one is a 
ribbon which connects to a card on the window- 
pane, which gives the owner’s name and his- 


tory Most of these machines were bought 
over ten years ago and have seen some rough 
service Among the people represented are the 


names of literary. scientific, political and other- 
wise famous men, including “Battling’’ Nelsor 
During the fifteen years of the existence of the 
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firm, over 8,000 machines have been sold and 
the management expects this record to be dup- 
licated in a much shorter time in the future. 
The company reports the sale of 17 Blickens- 


derfer machines to the Owl Drug Company to 
be used in the different stores. These machines 
have been on trial for some time in the local 
store of the Owl Drug Company and the sale 
shows that the machines answer the purpose 
Instead of the bottle prescriptions being written 
out in ir the labels will be typewritten with 
this little machine. The management has also 
been pushing along the Fox machines and the 
sales this month have exceeded any previous 
month. 
. . e 

The S: Francisco office of the Remington 

Typewri Company report that they have pro- 


moted R. B. Ironside, who has been a junior 


salesn th them for some time, to the posi 
tion of trict manager in Nevada. There 
should be zrowing field for the typewriter ir 
Nevadi d Mr. Ironside will have a great op- 
portunl 

* * . 

The Typewritorium Inc J Gunzendorfer 
president d a better month in January than 
in al month during 1909, both in new and sec- 
ond-hand machines. 

> > * 

L. & M Alexander & Co., agents for the L. 
Cc. Smit typewriter, have equipped the music 
house of Kohler & Chase in San Francisco with 
all ball } ng machines 

= . * 

Leo E Alexander, of L. & M. Alexander, 
while visiting the firm’s branch in Los Angeles, 
Cal., made a special trip to Coronado Beach to 


meet L. C. Smith, of the L. C. Smith Company, 
and his family The crowd enjoyed three days 
of social pleasure in automobiling and sight see- 
ing in Southern California Mr. Smith will re- 
main on the Coast for several months, entirely 
on pleasur bent, visiting all the important 


cities including Santa Barbara, Del Monte, 
Fresno d San Francisco, where he will make 
a long stop and where ! will visit the store of 
his representatives, Leo E. and Michael S. Alex- 
ander 
> * a 

Walter Warren, Coast manager for the Oliver 
Typewrit Company, made a visit to the Los 
Angeles office early this month, and while there 
brought the salesmen at that office together at 
a banquet, at which there was a general dis- 
cussion of sales methods, etc.,.and plans were 
outlined for the year’s business Mr. Warren 


complimented the southern force on their good 
work during the past season, and confirmed 


them in the determination to keep up the good 
work 
. > > 
* F. Wright. California representative of the 
Elliott-Fisher Company, is spending a few days 


in Southern California in the interest of the 
company’s listing machine and his other lines, 
but is expected at the local office by the end of 
the weel 
. . e 
Heard Spence, a new man in the typewriter 
business s making good with the Oliver ma- 
chine in the Oregon territory, traveling out of 
the San Francisco office. 
* . * 
Cc. J. Browne, Pacific Coast sales manager of 
the Underwood Typewriter Company, has gone 
to Texas in the interests of the company and 


will not e seen at the local office for some 
time 
> > > 

C. L, Philliber of the Sales force of the Rem- 
ington Typewriter Company in San Francisco. 
has been promoted to the position of special 
adding nachine and billing representative. 
There is now a special force of men, with rep- 


resentatives in nearly every Remington Type- 


writer office, who will devote all of their time ° 


and energy to the sale of Remington Billing 

Typewriters with the Wahl Adding and Sub- 

tracting Attachment 
> * 

Upon the promotion of Mr. Philliber of the 
Remington Typewriter staff in San Francisco 
to the position of special billing machine and 
adding attachment representative, there was 
left a vacancy in the San Jose territory of the 
Remington, under San Francisco office, and we 
hear that T. B. Drury, formerly of the Santa 
Fe Railw , has been engaged to succeed Mr. 
Phillibe 

Seattle, Wash. 

The Remington typewriter forces in Seattle 
recently received an important addition in the 
person of H. C. Converse Mr. Converse has 


started it as a supply salesman, a field in 
which many salesmen of the Remington Type- 
writer Company in different cities throughout 
the count: ire winning a great success, 
* e . 
The Seattle branch of L. & M. Alexander & 
Co., of San Francisco, has supplied Wilson’s 


Modern Business College with 15 L. C. Smith 
typewriters 

* > 7 
Cc. W Gould, the Royal dealer at Seattle, 
Wash., reports a rapidly increasing business. He 
Maintains a handsome office and store at 214 
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The 
Union 


Ribbon & 


Carbon Co., 


9th and 


Thompson Sis., 


Philadelphia, 


Penna. 


“I 
nm 





(| Carbon paper and ribbons 
that are suitable in every par- 
ticular to the dealer as well as 
to the consumer are hard to 
find. When the dealer does 
find them he doesn’t neglect 
them. That’s why the UNION 
dealers carry the line from one 
year’s end to another. They 
know their customers are get- 
ting quality and service at a 
fair price, and they know that 
they themselves are making a 
good profit, and are constantly 
building business 1n the face of 
keen competition. 


@ After all, isn’t that what is 
really worth while? You can 
build business consistently, day 
by day, and month by month, 
in a wholly natural way simply 
because your customers are 
more than satisfied, and will 
go out of their way to recom- 
mend both your ribbons and 
carbon papers. 


@ Our “Cyclo,” “Summit” and 
“Apex” Brands will interest 
you in quality and price. 


@ Samples are free for the ask- 
ing. Let us show younow—today. 
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Marion street, and employs three salesmen in 
Seattle, two in his branch at Tacoma, and has 
local representatives at Bellingham, Olympia, 
Bremerton and at Cordova, Alaska. Mr. Gould 
is one of the oldest Royal dealers, having taken 
the agency in December, 1906, and is justly 
proud of the splendid business he has done and is 
doing with the Royal. 


South Bend, ind. 


B. Armstrong, who is in the 


L. charge of 
South 


Bend office of the Monarch Typewriter 
Company, reports conditions improving in his 
territory. Mr. Armstrong has been successful 
during his stay in South Bend. He has received 
a liberal amount of business and is rapidly in- 
creasing his sales. 

St. Louis, Mo. 
George S. Reid, manager of the Smith Pre 


mier Typewriter Company, reports a good busi- 


ness. Since taking charge of the work in St. 
Louis he has been head over heels in executive 
work, and this fact, together with sickness, has 
made his record appreciated even more than 
ordinarily. 

. > . 

P. J. MeGuire, one of the Royal honor men 
in St. Louis is proudly wearing a beautiful gold 
watch which he won for highest sales in De- 
cember. Mr McGuire is one of those good 


fellows to whom success comes as a matter of 


course 
S 6:8 


Rodney M. Jones is keeping up his good work 


with the Royal They say that he has such a 
long reach that when he goes after an order he 
generally grabs it off before the other man 
gets it. 

> . . 

S. H. Cady, manager of the Royal in St. Louis, 
is making things hum He says, “We are 
Royalizing the town,’ ‘and he backs up what 
he says with that cordial smile that has won 


him many a success on the firing line 
+ > 7 


Wm. J. Rigg, manager of the Underwood type- 
writer in St. Louis, reports that he has the town 
“sewed up.” “Billy,” as his salesmen affection- 
ately call him, is one of the old timers on the 
ground and it is said that he knows every pur- 
chasing agent in the city. The Underwood bunch 


all the way through is hitting the high spots 
down there and according to reports, are mak- 
ing good 
> > . 
Thomas B. Shyne is another one of the old- 


and when he 
know there is 


men in St. Louis, 
the boys all 


time Underwood 
goes out on a case 
something doing. 


J. J. O'Toole of the Underwood has 
better health of late and his monthly 
sheet shows his usual good record. 

>. . > 


i 2 
been in 
balance 


T. F. Hamilton, another live one in the Under- 
wood bunch, is making them all sit up and take 
notice. 


B. W 


S: 6° 
Prince has lately joined the Underwood 


aggregation in St. Louis, coming from the Chi- 

cago office, and he is showing the boys down 

there how they do it in “Chi.” . 
> > > 

The Monarch in St. Louis have been making 
a feature of their billing machine, and under 
good management have taken things with a 
rush 

> > * 

H. H. Simler, manager of the Remington, is 
taking hold of things in good shape and has 
gotten together a real bunch of live ones He is 
one of those hearty good fellows that a man 
can't help liking and that counts a whole lot 
with the boys. 

> > 7 

J. H. McCormack is doing good work for the 
Remington. 

. > o 

E. L. Isaacson, another Remington man, has 
been putting over some good ones of late 

> > . 

George D. Bascom has recently joined the 
ranks of the Remington in St. Louis, and is al- 
ready making his influence felt under the Rem- 


ington banner. 
> > . 


The Blickensderfer Manufacturing Company 
are located at 218 Wright Building, and have 
very pretty offices and report a good business 

> > . 

The two Charter boys, one repairman for the 
Remington and the other repairman for the L 
Cc. Smith, are still doing good work with their 
respective machines. Jack Charter, who is the 
L. C. Smith repairman, is one of those who 
knew George H. Patterson very well, and is 
very loyal to the magazine ““With the Key on the 


Cover.” 


> + > 
R. E. Ledwidge, one of the bright Royal boys 
n St. Louls, has just received his “Machine a 
Day” pin. He is a hustler 
> > . 
J. P. Hughes is repairing for the Smith 
Premier Typewriting Company in St. Louis, and 
together with F. L. Roberts is helping to keep 


up the good reputation of that fine machine 
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Cc. F. Clark is another one of the Remington 
repairmen who is co-operating with the boys 
in a way that will help them to sell more Rems 

> « . 

E. L. Hicks, with the Remington, is making a 

good showing with that machine. 
. > 7. 

The Typewriter Doctor of St. Louis is putting 

his genius into rebuilding typewriters in a way 


that is producing good results. 
7 . * 

Mr. McLaughlin of the McLaughlin Typewrit- 
er Exchange is doing a good business among the 
business men of St. Louis, who have known him 
for many years. 

> . * 
Mr. J. ©. Geissinger, manager of the Oliver 


Co. in St. Louis, is perfecting a sub- 
stantial organization in that city. He is making 
a good record, and with his abundance of en- 
thusiasm and enterprise is bound to make a big 
Success. 


Typewriter 


. * > 
D. A. Fletcher, president of the Fletcher 
Typewriter Company of St. Louis, is one of the 
old-time subscribers to Office Appliances, and is 
doing quite a large business in rebuilt type- 
writers in that city. He formerly handled the 
Fay Sholes typewriter as well, but he is now 
making an extensive feature of rebuilt machines. 
. + * 


big record with the 
good fellow and 


H. E. Griffin is making a 
Monarch in St. Louis. He is a 
ought to succeed. 


- * > 
J. K. Enders is now repairman for the Royal 
in St. Louis and is one of the best known of 


the inside typewriter men in the country. 
. * . 


H. S. Gilbert. manager of the L. C. Smith 
& Brothers Typewriter Co. in St. Louis, reports 
a good business. He has just moved into beau- 
tiful quarters at 909 Locust street, where he has 
one of the finest typewriter offices in the coun- 
try. His equipment is all new and he says when 
he gets it all fixed up he expects to have as 
neat and classy a looking office as can be found 
anywhere. He has a number of good men with 
him and is making an astonishingly good record. 

. * a 

A. C. Albright, head of the St. Louis Type- 
writer Exchange, is now visiting in California, 
but is expected to return within a week or so. 

7 * > 

C. B. Heater, who was formerly auditor of the 
Hammond Typewriter Company, and now tem- 
porarily in charge of the St. Louis office, says 
that business is good and he is especially pleased 
with the editorial talk on “The Man Who Wins.” 
Mr. Heater is a man of exceptionally tense nerv- 
ous energy, and it is easy to see how he has 
risen to his present position. 

> * >. 


W. W. Hall of the St. Louis office of the Royal 


Typewriter Company is known as the “Arkan- 
saw Traveler.” Everybody knows why. And 
"most everybody in Arkansas knows Hall. 


St. Paul, Minn. 
Harry Taylor, manager of the sub-office of the 
Royal Typewriter Company at St. Paul, Minn., 
continues to hold his position as star man of the 


Royal organization in the wheat and lumber 
district. 
* > > 

The St. Paul office of the Remington Type- 
writer Company has engaged Harlan O. Gard- 
ner to take charge of one of their city terri- 
tories Mr. Gardner has been in the retail 
piano business in St. Paul for some time, and 


before that was a Remington Typewriter opera- 


tor and a_ stenographer We have no doubt 

that he will make a first-class acquisition for 
the Remington in St. Paul 
> * . 

W. L, Crump, a typewriter man of large ex- 


has been connected with the New 
Birmingham offices of the Rem- 


perience, who 
Orleans and the 


ington Typewriter Company, and who was until 
lately district manager for the Remington in 
Chattanooga Tenn., has been transferred to 
the St. Paul office of the company, and has 
charge of a city territory 

Superior, Wis. 

The board of education has decided to install 
courses in stenography and typewriting in the 
citv high school. Arrangements for teachers 
and facilities will be made at once and the new 
courses will be offered next fall. 


Syracuse, N. Y. 
It is rumored that John H. Barr, consulting 
engineer of the Union Typewriter Company, 
will be elected president of the Syracuse Cham- 


ber of Commerce at the coming election. 
. 7 > 
Louis Y. Hogan, billing expert of the Mon- 
arch Typewriter Company, visited the works re 
cently while on his way to Toronto, Canada, 
where he gave several demonstrations during 
the middle of February 
> . > 
The annual meeting of the Monarch Type- 
writer Company and the Smith Premier Type- 
writer Company were held on March 9 for the 
purpose of electing directors for the ensuing 
year 





The annual meeting of the stockholders of 
the Densmore Typewriter Company was held at 
the Yates Hotel, Syracuse, on March 9 

> - * 

J. Fred. Miller of the Union Typewriter Com 
pany was in Syracuse Feb. 15 conferring with 
the officials of the Smith Premier Company 

. > . 

George R. Stillwell, manager of the Chicago 
Typewriter Exchange, sold in the neighborhood 
of 100 typewriters at auction on Feb. 26 Mr 
Stillwell recently bought up a bankrupt stock 
hence the auction The sale was irgely at 
tended, many typewriter men being present, 

+ > . 

February was a bumper mont in tl type 
writer business. It is stated that works of 
the L. C. Smith & Bros Type writer Compal 
were unable to keep up with the orders and are 
about 2,000 behind The managers of the Mon 
arch and Smith Premier works report increased 
business over January. 

Trenton, N. J. 

W W Prior of Trenton, N. J s recent 
become active in the interest f the Monars 
Few typewriter men in this localit have the 
opportunity that Mr. Prior has at this time 
is he is well known throughout the business dis 
tricts and extremely popula! For many years 
he as been connected with one Pr most 
prominent business houses of Trentor 

Toronto, Canada. 

Raymond P. Kelley, manager of the school 
department of the Remington Typewriter Com 
pany, has recently made several visits to To 
ronto, mainly in the interests of the Remington 





Business College Mr. Kelley expresses himself 
as highly gratified at the work of this school 
ind Mr. Whiting, the Remington nager in 
Toronto, also appears to be happy owir to the 
service which has already been rendered by the 


school in the Remingtonizing of the Toronto 


territory 


Tulsa, Okla. 

The Southwestern Business Bureau Tulsa 
Oklahoma, is a newly appointed Royal dealer, 
which is showing every evidence f a success 
ful career. 

Utica, N. Y. 

Ralph C. Stevens of the Remington Type 
writer Company was here recent! ind closed 
up some good business on the Wahl adding and 
subtracting attachment Utica almost in 
the shadow of the Remington typewriter fac 
tory, which is located in Ilior mn! ten miles 
LWaAy Naturally, therefore, Utica is a strong 
Remington town, and Mr, Stevens found it easy 
to arouse great interest in the new adding fea 
ture of the Remington typewriter 

Vancouver, Canada 
The Vancouver office of the Remington Type 


writer Company have promoted their book 








keeper, W. J. Church, to the posititon of sales 
mat ind he is making a fine record for him 
self in his new field While in office, Mr 
Church was always on the lookout for pros- 
pects, and his success in closing deals for the 
new models of the Remington led the com- 
pany to provide him with a la r field for his 
endeavor 
Victoria, B. C. 

Peden Brothers now handle the Smith Pre 
mier typewriter at Victoria, B. C A. M. Jones 
who has sold the machine for the past twenty 
years, retires from active busines 

Washington, D. C. 

Representatives of the Hammond Typewriter 
Company’s branch office at Washington, D. C., 
were much in evidence on the occasion of the 
lecture before the Washington Chamber of 
Commerce by A. F. Sheldon, founder and presi 
dent of the Sheldon School of Scientific Sales 
manship of Chicago The address delivered by 
Mr. Sheldon, and which was entitled “‘The Sci 
ence of Business,”’. proved very interesting and 
instructive to all 

- . > 

Chas. S. Howell has been supr salesman for 
the Remington Typewriter Company in Wash- 
ingtor and has shown sucl inusual abilit 
along this line that the company |! ve promoted 
him to a much better positior He is now sell 
ing their entire line of goods ind has been 
giver territory where his capabilities have a 
much wider scope So far, Mr Howell as 
made good splendidly in his new field, and we 
predict greater success for him in the future 

> a > 

H. H. Owens, the affable salesn for the 
Hammond Company, who is conr ted with its 
Washington, D. C branch office is sold the 
American School of Esperanto r Washington 
five No. 12 Model Hammonds Mr. Owens is 
onfident that the order will be increased con 
siderably :¢ an early date The grewth of the 
School of peranto under the able management 
of Edwin C. Reed, LL. D., has heen phenomenal 
since started Much of the credit is due to the 
untiring energy of the Chief Instructor ind 


Secretary. Ivy Kellerman, A. B 4. M Ph. D., 
who teaches the International Esperanto lan- 
guage by mail as well as in the capital city 
7” * 
The local office of the temington Typewriter 


isiness, 


a splendid month’s b 
Government rders for 


closed up 
some notable 


Company 
including 





at 


m- 
ith 


£0 
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2emingto typewriters equipped with Wahl 
Adding and Subtracting Attachments, 
+ > * 
Several months ago we announced that E. H. 


Carnes, for a number of years shop foreman for 
the Monarch Company, had resigned to enter 
the service of the district government. “Pop,” 
however, became homesick and has recently re- 
turned to his old job He is glad to get back, 
Monarch people are pleased to have him 


and the 
back 
* + 7 
Philip L. Inch, a former employe of the U, 8 
Coast Geodetic Survey, has recently joined the 
Monarch sales force and is making good. 
* * ” 


W. H. Barnes of the Washington office of the 
Remington Typewriter Company has just made 
a notable sale to Dr. Wu Ting Fang, the 
Chinese Minister. The doctor is going to take 
his new No. 10 Remington typewriter back to 
China with him. This makes the second Rem- 
ington that the Chinese legation has ought 


recently. 
. > > 


H. W. Owens, « representative of the Ham- 
mond Typewriter Company's office at Washing- 
ton, D. C.. shows the sale of eight No. 12’s to 
Engineer School, Washington Barracks, U. S. 
Army, for the month of October. 

. > . 

The Remington typewriter office in Washing- 
ton, D. C., sold Dr. Wu _ Ting Fang, the 
Chinese minister. a new No. 10 temington 
typewriter. Dr. Wu is one of the progressive 
Chinamen, and hereafter all his work will be 
done on this typewriter. He has just been re- 
called and will take his machine to China with 


him, 
* e 


A number of Monarch machines fitted with 
pin point type were recently installed in the 
finance division of the postoffice department at 
Washington. All warrants for the payment of 
employes of the postal service—some 30,000 per 
month—are now written on Monarch machines. 

+ . > 

G. W. Lewis, a former employe of the general 
land office, has recently joined the Washington 
sales force of the Monarch Typewriter Com- 
pany and gives every evidence of making good. 

Wheeling, W. Va, 

John C. Gallagher, a native of Wheeling, has 
been appointed local manager of the office of 
the Remington Typewriter Company. The ter- 
ritory formerly connected with this office has 
been rearranged and the city of Wheeling and 
its immediate surrounding territory will now 
have the attention of the local manager, Mr. 
Gallagher is a very popular young man and 
comes of one of the best of the old Wheeling 
families, and he is sure to set a high water 
mark in the sales of the Remington typewriter 

> > * 

M. E. Northrop, demonstrator with the El- 
liott-Fisher Company at Pittsburg, Pa., has 
been transferred to the Wheeling branch office 
of the same company as salesman, 

* * > 

The Elliott-Fisher Company has moved its 
local office here, formerly located at Fourteenth 
and Market streets, to the new Schmulbach 
building, two blocks above. They have fitted 
up an elegant suite of offices and are now bet- 
ter able to handle the trade than ever before. 
The friends of the Elliott-Fisher Company will 
find a cordial welcome and will be treated to 
the biggest, blackest and best Wheeling stogie 
that is mads 

Wichita, Kansas. 

S. M. Swope, the veteran typewriter sales- 
man of the Middle West, is closing his sixth 
year with the Oliver Typewriter Company at 
Wichita, Kansas, where he has charge of that 
company’s branch office Mr. Swope reports 
a big business for January and states that th: 
outlook for 1910 is exceedingly bright in that 
section. 

. > * 

H. W. Nichols, formerly of the Oliver Com- 
pany, at Cincinnati, Ohio, is now associated 
with the Wichita sub-office of the L. C. Smith 
& Bros. Typewriter Company, traveling the 
western part of Kansas and his first month in 
the territory is producing results. 

* > * 

H. D Westhoff, who has been doing local 
work as adjuster for the Underwood Company 
at this place, is now on the road out of Wichita 
and reports good prospects 

* ~ > 


F. A. B. Stinson, manager Smith Premier 
Company at Wichita, has employed the services 
of R. A. Painter, formerly of St. Joseph, Mo., 


and seen to have picked a winner. 
. * * 
The L. C. Smith office and the Underwood 
Compan) office under C. S. Hubbard and R. R 
Chaffe, respectively, seem to have started an 


advertising campaign as to who can show the 
most results in sales, the L. C. Smith Company 
advertising the sale of ten machines to Dold 
Packing Company, and the Underwood Com- 
Pany the sale of a large number to the Wichita 
Business College 
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If I Could Talk With You 
For Ten Minutes 


you would give me your orders for Typewriter 
Ribbons—because | could lay enough facts be- 
fore you to convince you that my line means 
more money for you and absolute satisfaction 
to your customers, the users. 

@ [have revolutionized the methods of selling 
the goods—and my methods mean an increase 
in your profits, 

@ I'll tell you briefly. 

@ [know the ribbon game. I know that it 
costs others as much to market the goods as to 
make them. 

@The way to put the goods in the hands of 
the dealers so they could increase their profits 
was to reduce the selling costs. That's plain. 
So all I have done is to change the selling 
system. It costs me as much as it costs any 
other manufacturer to make my goods. But, 
I have no $2,000, $4,000, $6,000, $8,000 or 
$10,000 traveling men with expenses plus. 
I have no staff of salaried officials to fatten up 
the pay roll. Just myself at a modest salary 
and some capable assistants. I have no big 
rents to pay. Ihave no interest to pay on 
borrowed money. 

@ Uncle Sam is my only salesman. I market 
my product by mail, and you know Uncle 
Sam charges but one cent for each call he makes 
@ That's all there is to it. 

@ The dealers get the difference. 

@ My prices are positively the lowest for all 
Ribbons including Bi-Chromes, Ribbons for 
the Multigraph and other duplicating machines 
as well as specially inked Ribbons for Roneo 
and similar copiers and Hektograph devices. 
@ If you do not find my Ribbons, at all times, 
all and more than I have claimed in my ad- 
vertising, if they don’t please you and your 
customers in every way, just fire them back to 
me and your money will be instantly refunded. 
Isn't that a pretty square deal? And my guar- 
antee is good. For proof see Dun or Bradstreet. 
@ Now, hadn't you better slip me that letter 
today. Xou surely will be glad you met me. 


M. M. ROTHSCHILD 


Typewriter Ribbon Specialist 


CHICAGO NEW YORK 
5th Ave and Washington St. 42 West Broadway 
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Typewriter Demon- 
strating Stand. 











on our Stand. 


IDEAL 
Tubular Stands 


complete the usefulness and convenience 
of such office appliances as adding ma- 
chines, typewriters, envelope seai- 
ers, stampers, tetter duplicaters, 
coin counting, changing and as- 
sorting machines, laundry mark- 
ers, phonographs, dictation and 
transcribing machines, letter cop- 
lers and other office appliance 
machinery. They are compact, sanitary, 
stronger, lighter, more rigid, and in every 
way superior to any other kind of stand 
for business office use. 

4 They are made of cold-drawn, seam- 
less, steel tubing, highly finished; trim- 
mings nickel plated and feet are cusipocd 
with easy revolving casters, that will not 
mar the floor, or with nickel plated ball 
feet, or rubber tips 

{ The typewriting demonstrating stand. 
shown, has a revolving table top, which 
can be locked in position so as not to re- 
volve, permits demonstrator to show al! 
sides of machine without moving from 
one position. Every retailer of these de- 
vices should have them on his floor. 

{ If you are interested in a stand that 
will increase the value of your product, 
send us your specifications and we shal! 
be pleased to submit sample with quota 
tions. 

The cuts herewith show but 3 

of a great variety of Styles. 

¥ Our stands are used by most of the 
principal adding machine manufacturers 
and manufacturers of other business office 
machinery. 
Por further information and 
catalogue write the 


Fowler - Manson - Sherman 
Cycle Mig. Co. 
Lake and Peoria Sts., Chicago, Ill. 





Typewriter mounted on our Stand. 





Comptograph Adding Machine 











Trio of Strong Men. 


Sketch of Emerson Typewriter Company 
Executives Who Have Made That Or- 
ganization a Conspicuous Success. 





LE three whose 
appear on this page are the head offi 
cials of the Emerson Typewriter Com 
At the top is George R 


gentlemen portraits 


pany of Chicago 
Carr, secretary of the company, and als: 
Drug & Chem 


Carr is a 


secretary of the Dearborn 


ical Company of Chicago. Mr 
man of 
experience. With his brother he has made 
the Dearborn Drug & Chemical C 


one of the leading manufacturing concerns 


young rare ability and business 


ompany 


in Chicago. The energy, enthusiasm and 
sound judgment he displays in his othe: 
affairs he brings to the service of the 
Emerson Typewriter Company 

The middle portrait is a likeness of 
George M. A. Fecke, vice-president and 


general manager of the Emerson company 
Mr. Fecke is the original promoter of th 
Emerson typewriter, the success of the 
Emerson company’s business thus far hav 
to the fore 


zeal of M: 


ing been due in a large degre 
sight, perseverance, energy and 
Fecke, who is becoming more and more a 
factor in the typewriter world 

At the bottom is’'Samuel T. Fulton, pres 
ident of the company. He was born at 
Topeka, Kans., Jan. 11, 1866. He took the 
public school course in that city and in 
1879 he 
in the telegraph office of the Kansas Pacific 
railroad. Since that time he. has 
connected with nearly a dozen different rail 
roads, advancing with every change of em 
ployment to positions of greater and greater 


began his career as a messenger 


been 


trust and responsibility. During his busi 


ness career Mr. Fulton has gained a wide 
and thorough knowledge of modern busi 
ness methods and commercial affairs 
1904 and up to the time he 
dent of the Emerson Typewriter Company 
in 1909, Mr. Fulton was assistant to B. L 
Winchell, Rock 


Island railroad and now president of the 


Since 


became presi- 


former president of the 
"Frisco lines. 

Mr. Fulton is one of the best known 
His work witl 


was conspicuous 


railroad men in the west 
the Rock 


excellence, and 


Island system 


for its marked him as a 


man of rare executive talents. His many 


friends in railroad and industrial circles 
predict that, in his new field of endeavor he 
will score a trimuphant success, and the 
progress of the Emerson Typewriter Com- 
pany goes far toward bearing out these 
Assisted as he is by the keen 
acumen and of his 
associates, animated by a lofty enthusiasm 
and upheld by a worthy ideal, there is every 
reason to expect that Mr. Fulton will add 
greater and still greater achievements to 


his record, and that all of the gentlemen 


prophecies 


abundant experience 


here named will find not y prosperity 


but a congenial occupation, happy 





TOP, GEORGE R. CARR; MIDDLE, GEO. M. 
A. FECKE; BOTTOM, SAMUEL T. FULTON. 


ciations and a life-work filled with sue- 


cess and satisfaction. 





OFFICE APPLIANCES 79 


Hane evosine, wncrne. | QUALITY-BEAUTY-DURABILITY 








\ 1 letter fro Albert Bunnig 
Gardelegen, Germat states that the cap 
tion tl rt de ying his remarkabl DEARBORN - 
machi the J ry number of Offic 
Appl I lid not ficiently cover 
perfor! of tl chine which 
on ers rculais. but 9 
thet pes ( loses the envelopes 
all at most incredible speed of 1,506 
per Chis ( side ge the fact 
ouly rson is required to run the m: 
chine, nd having in view the series 
operations performed, is a very remarkabl: 
piece ol vork 
From our previous article we quote th: 
following description of the operation 


this machine SEND FOR COMPLETE CATALOG. 


“Whenever practicable electric motive TYPEWRITER C A BINETS 
power is used The letters to be enclosed 
are placed on a platform attached to th¢ 


machine and successfully introduced into We also manufacture “THE MARION” Kitchen Cabinet. 








the mechanism. Accurate placing is not 
required, the machine automatically draw MARION, INDIANA, 
ing each letter into the proper position D b D k Mfg Co 

The lett r 1s then folded three times, and ear orn es , “7 U. S. A. i 
as soon as the last fold is made, it is auto 





matically placed in the envelope, which 
the meantime has been drawn into positio1 


TO STATIONERS 
who handle Typewrit- 
ers or Supplies we want 
to send a sample of our 
RRub-beRR Type- 
writer Cover. For all 
Machines. Also for 
Adding Machines, Cash 
Registers, etc. RRub- 
beRR stands for all 
that is best in a typewriter cover. Get our prices and 
discounts tothe trade. i: They will please you. 


THE RHODES 
TELEPHONE ARM 


A Useful Attachment for your desk 

Takes the phone out of your way 
automatically when not in use 
and can be used at any angle 
It is a real convenience. 

Dealers: 

Write us for agency terms . 
U.S.A. 72 West Broadway New York 


by the machine itself and mechanically 
closed \ collector then gathers the closed 
letters in the order in which they are be 








ing delivered by the machine. The accom 
panying illustration shows the front and 
rear views of a letter folded, inserted and 





closed by this machine 


The American patent rights are for sale, and 








we refer our readers to the advertisement o1 3 50 Senses 
$ ° Prepaid 
Money back any 
time within 30 


THE HEKTOGRAPH COMPANY. lays if not per 


fectly satisfactory 


page 162 of this issu 








237 Eagle St., Corry, Pa., 





The lektog rraj yh Compan one of the 


licator companies in ‘the business & COLDMAN’'S & 


vas organized by Charles H. Green i , aE — 
1880, and w located at 50 Church street CONTOSTYLE i 
New York City. Mr. Green continued bus 











¢ ast (OM aA ac ; ae ) is it | 5 iS | — 

Mur HOM, wits Sa Seakes © | R. MULLOW, ETC. = Eason s 
Murray street, the present address. After REGUES KLET 4 : 
Mr. Green's death, which occurred July 28, | PGI" ama Welt) 
1908, J. B. Green was elected president, an 
the business continued as before. On Jar 
uary 6th, 1910, Charles Evans became mar ARE } OU SURE 

ger a is conducting ; ry successful 
nee , . oe Your Postage Stamps are not 
Dusines today 

The company manaactres the improved BEING STOLEN? 
Hektograph, the Lawton, and the Simplex 
printes See oe : , j Are you in this way You can 
a yi cinema priie prevent stamy ‘thefts by vertonaiiaan your 

By a special process of its own, the Hek postage with your business initials. Recent 
tograph Company is able to turn out ; ruling of U. S. Postmaster General permits this. Thousands of firms, large and small, 

find this a yt remedy. International Harvester, Standard Oil, Armour, General 


composition duplicator that is not affected 
' Electric, 75 Railroads, et ust 


hin: CUMMINS POSTAGE STAMP PROTECTORS 


by even an extrem: y hot climate 














The mpany is at present furnis 
Hektographs and compositions for all th Perforate 15 to 40 stamps one stroke. We register all designs—no duplicates. Our 
large railroads and several South American identification bureau (free service) enables you to identify ownership of stamps in 
vovernments every case You should get one of these mz ichines—may save its cost in a month. 
Fart! ; 1 otediy 3 . Write for full information. 
irther information will gladly be fur 
nished | the Hektograph Company, 42 | THE B. F. CUMMINS co. 
Murray street. New York City. Department A Ravenswood Station, CHICAGO, ILL. 
capella anemia Specialists for 30 years.in Perfor a Machinery for DATING, NUMBERING, 
An ereement without consideration is PRO ‘ECTING, CANCELING TI KE’ o VOUC HERS, CHECKS and all kinds of 
void Papers 
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You pay NO ROYALTY 
on our valuable patents 





@ In order to introduce the wonderful 


Ross Steel Ball Bearings 


to the business world, we are today selling our high-grade cabi- 
nets, with the exclusive Ross Patent feature, at the price you 


have always paid for the ordinary kind. 


@ By means of the Ross Patent, the drawer is suspended in its 
niche so precisely that it seems to roll in and out as if it actually 


touched no part of the cabinet at all, The Ross Cabinets area 


complete system of filing units—perfect examples of cabinet 
making—with this big patented, novelty feature added. 


@ Any dealer can make a success of this line—but we want the 
best dealer in each town. Do you belong to that class? Then, 


write today for further particulars. Wecan both make money. 


ROSS MFG. COMPANY, “°S*22°% 





























TYPEWRITER TOOLS AND PARTS 


SEND FOR CATALOGUE 


43-45 LA SALLE sT., cHicaco. BEAUBIEN & BOOTH CO. 











NEW REMINGTON MANAGER AT 
NEW ORLEANS 
[It gives us pleasure to pri 
1 picture of Charles R 
cently appointed manager of t Remingt 


[Typewriter Company 


Orleans 

Mr. Urquhart succeeds th is R 
ington manager, L. N. ( vh 
bee! transterred to N« W \ I t take 
position at the head offic ! mpat 


CHARLES R. URQUHART 


Mr. Urquhart is a typ ter man 
ability and experience, having in tl 
typewriter business more thar years 
He is also widely and favoral wn 1 
New Orleans, where he was bor ind where 
he has lived all his life \ll of these facts 
constitute admirable qualificati or the 
new Remington manager in the Crescent 
City, and all who know Mr. Urquhart 
unite in predicting that he ill make 
splendid success as a Remington manag 

MOVED TO MASSILLON. 

The General Typewriter and Manut 
ng Company, a $10,000 « hich 
for the past three years has been in busi 
in Cleveland, has moved its h iarters to 


Massillon, O., and is o 
third floor of the He 
the corner of Main and 
G. Yocum is president a1 
of the typewriter « 
©. F. Reinhard, an expert t 
Cleveland. 


take charg 





AT 





———————— 


MR. RUGGLES MAKES SUFFICIENT 
ANSWER. 

D. E. Ruggles salesmanager at the Phila 
delphia office of the Elliott-Fisher Com 
pany, arises humbly to remark that the 
kindly suggestion advanced that on his re 
cent record breaking, order-landing trip to 
Wilmington between the time of looking 
at the office clock for the dinner call and 
two o’clock appointment back in Philadel 
phia, he should have employed the four 
teen minutes left between the closing of 
the order and the next train back in din 
ing with his customer, displays woeful ig 
noranc¢ Philadelphia enterprises. The 
answer is that the dinner was served on 
the train 


During the month the Philadelphia office 


of the Elliott-Fisher Company was honored 
by the visit of W. J. Everett purchasing 
agent at the Harrisburg headquarters. \ 
H. Grussy of the St. Louis office called 


en route to New York. John Lyons, sales 
man, is back after a good trip through New 
Jersey and G. A. Richmond after a visit 
to Atlantic City. 


NEW COMPANY FORMED. 


James J. McAtear, member of the city 

council of Kearney, N. J., has been made 

manager of the newly organized Maltese 

Typewriter Supplies Manufacturing Com 

pany of Harrison, N. J., and has opened an 
ig 


office at 212 North Fourth street, Harriso1 
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CASWELL JOINS REMINGTON 
FORCE IN NEW YORK. 


L. N. Caswell, until recently manager of 


the New Orleans office of the Remington 
[ypewriter Company, has been advanced 
to a position with the head office of the 
company at New York, where he has taken 
up important duties in the Executive 
Department. 

Mr. Caswell is a member of the 10-year 
group of the Remington Roll of Honor, 
and during his career in the Remington 
employ has occupied a number of positions, 
in each case having been promoted 
greater responsibilities as a result of merito 
rious work 

Mr. Caswell’s services with the Reming 
ton Typewriter Company began as sales 
man at their New York office Later he 
was assigned t® an important city territory 
office, and then was 


at the Chicago 


appointed manager of the Remington 
branch office in Des Moines His success 
in this first managerial assignment was 
such that when the Remington branch in 
New Orleans was opened three years ago 
after the death of Mr. Hodgson, he was 
appointed its first manager. Mr. Caswell’s 
efficient management of the New Orleans 
branch of the Remington has led directly 
to the recent promotion. 

Mr. Caswell made many friends while in 
New Orleans, both within and without the 
Remington organization. The esteem in 
which he is held by the Remington staff in 
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New Orleans was evidenced at his 
departure by the presentation of a beautiful 
loving cup. 





TAKES ADDRESSOGRAPH IN PHIL- 
ADELPHIA. 


Bringing with him the hustle of the 
breezy west, F. M. Reeder, who came from 
Kansas City to take charge of the Phila- 
delphia office of the Addressograph Com- 
pany, 716 Chestnut street, 1s creating a stir 
like the visit of a Kansas cyclone. Inci- 
dentally Mr. Reeder is looking for, good 
material to assist him and there is pen- 
ing for a trio of order getters. B. T Hyn- 
son of Baltimore has been appointed as- 
sistant salesman for Kensington and North 
Philadelphia. 





The Cushion Crown-Arch Key Company, 
organized to deal in typewriter cushion 
keys and other typewriter supplies, has filed 
articles of incorporation at Newark, N. J. 
The authorized capital is $5,000, of which 
$2,650 is paid up. The registered office is at 
297 Washington street, and the incorpora- 
tors are Charles T. Shipman, Edward M. 
Grover, Clark P. Williams and George H. 
Matthews of Newark and Howard M, Hay 
of Chicago. 





“It is not through retainment, but by at- 
tainment, not through repression, but by 
ex-pression that the plus man is evolved.” 
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THE MOST RELIABLE SELLERS 


DORNETTE 
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OUR LATEST SANITARY 


DES a 


Sliding, Door Sectional Bookcases 


The 
J. Dornette 


and Bro. 
Oompany 


1250-1264 
Harrison Avenue 


CINCINNATI 
OHIO 


GET OUR 
CATALOG 





LIBRARY SECTIONAL 
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New Catalog of Filing Furniture 





























64 Page Illustrated Book 


Yours for the Asking 





Our new illustrated Catalog describes and shows the most complete line of Filing Fumi- 
ture ever conceived—the meritedly famous B-M Quality Cabinets and “‘Cabinettes.” 

Until you own a copy of this Catalog, your library of business literature is not complete. 

And—you may have a copy of this catalog for the time and postage it takes to send us a 
post-card or letter with your name and address. 

Simply say you wish the Catalog and we will send it by return mail postpaid 


Dealers Who Represent Us 





Are Increasing Their Business 





Quality line. 
and in profit certainty. 


Catalog. Address 


103 Hovey Street 





Because of the completeness of the B-M Quality line 
“Cabinettes” are the only fractional sections which fit with any standard sections—dealers who 


represent us are increasing their business in Filing Fumiture. 
They can meet every need of every customer—no matter how “finnicky’’—with the B-M 


Our exclusive agents’ proposition is most attractive—in terms 


If interested in an Agents’ proposition, add a word to that effect to your request for our 


BROWNE-MORSE COMPANY 


and the fact that B-M Quality 


in business possibilities 


Muskegon, Michigan 




















GET OUR LIST 


of REBUILT and SLIGHTLY 
USED TYPEWRITERS 


At Remarkably Low Prices. 


» ser We make a specialty of machi the 
Nes lesser known makes. Also, we are t i 
t in orders from dealers who dor urge 


te cks of Rebuilt Typewriters 
rder ONE or TWO at a time 


WRITE FOR FULL PARTICULARS. 
WHAT YOU NEED. 


Plummer & Williams, 
Postal Telegraph Blidg., Chicago, Ill. 


TELL US 








NOISELESS AUTOMATICS 


Give the typewriter, 
Better Sound, 
Better Touch, 
Better Action, 
Better Appearance, 
Better Wear, 
Better Control, 
And they never wear out. Every typewriter 
cabinet should be fitted with this excellent 
system of attaching and detaching the ma- 
chine Thoroughly automatic. Cushions are 
invisible, sanitary, permanent The only 
scientific setting tor the typewriter in cab- 
inet use 
Send for illustrated booklet. 
Typewriter Economy Co. 


Tribune Building. - NEW YORK 








| 








(By Special Correspondence.) 


Cleveland, O. 


\. S. Dennis has invented an adding 


| chine attachment to a typewriter and is s 
to be organizing a company for th: 7 
facture of the device. 

Cheyenne, Wyo. 
The Cheyenne agency of the Burroughs 


\dding Machine Company of St 
been abolished and the stat: 
has been apportioned between th: 
City, Fargo and Omaha offices 
Detroit, Mich. 
F. S. Wheeler, formerly sales manag 

the Scranton office of the Burroughs Add 
ing Machine Company, has been 

district manager with headquarters at De 


} 
nNnointe 
appointed 


troit. The purpose of this appointment is 


to provide a representative of the company 
who can visit the various branch offices 
with more frequency than is now possible 
Mr. Wheeler’s territory consists of Ohio, 
Michigan and western 


Indiana, northern 


Ontario 


k 


Lloyd Rowlands, sales manager of the 
Detroit office of the Burroughs Adding Ma 
chine Company, resigned on January 1. Mr 
Rowlands intends to retire from active busi 
the coming 


ness and will spend much of 
year in travel 


Fargo, N. D. 
R J Beckley has been added to the 


force of the Burroughs Adding Machine 
Company 
Fort Smith, Ark. 

W. S. Andrews, formerly ha 
spector for the Burroughs Adding Machin 
Company of St. Louis at Little Rock, has 
been placed in charge of tl I Smith 
office under Sales Manager St. George 17 
Cordell. 


Los Angeles, Cal. 
The Mallman Adding Machine Company 


Los Angeles, Cal., has been incorporate: 
with a capital stock of $1,200,000 by James 
Mallman, G. M. Beach, J. R. Henders N 


L. Ross and L., J. Mallman 
Milwaukee, Wis. 

E. S. Walker, manager of t Mi 
office of the Adder Machine Company 
uring the Wales Visible, recently had the 
distinction of installing the first adding > 

in the office of State Treasutr 
H. Dahl at Madisor 
markable fact that th 
ce, of all the state 
have been without an 
present time Mr. Wall 
business for the mont 


bruary exceeded 
us period, Several 1 it 


the Wisconsin 


out 
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ADDING MACHINE NEWS—Continued. 
f, Milwaukee office is able to secure a suffi- 


cient number of Wales machines to meet 


There is a very fine line between a satisfied (or passive) 











the demands of the trade. od ° * ge 
: 6% customer and a complaining one. Many are believed satisfied 
Predictions of a record breaking business | | because they make no complaints, but next time they buy else- 
in the Milwaukee adding machine field for | ; r 
Dituier 1910 are made by ED: Haven, where. The absence of complaints does not necessarily mean 
sales manager for Wisconsin of the Bur- that satisfaction is being given. 
roughs Adding Machine Company. Mr. Ha- 
\a- ven reports that his office more than made 
Lid its quota for the month of February. Sev- Please your customers. Give them something that will make them 
nu eral exceptionally large orders were se- realize they are getting something better than usual, better than they 
: in the past few weeks by Mr. Haven 
cured in the past few weeks by expected. THEN YOU WILL HOLD THEIR TRADE. SILK GAUZE 
Despite the fact that the Milwaukee carbons and ribbons witli do this. 
ghs board of public works has been authorized 
has ital 
; to purchase automobiles worth thousands of : F ‘ ’ 
Ing dollars and has been entrusted with other | a u will make more money with these oe 
ake work involving large amounts, the common | than others because they possess every desirable 
council committee on water works recently | jeature and are suitable for every class of work. 
refused to trust the board with the pur- | Every sheet of Silk Gauze carbon bears our name 
of chase of = sige machine, For onrers the | and guarantee. It is easy to handle, will not 
dd- : i > has en trying > r to | 2 , , 
id ee een Soe Seen wrinkle and can be used 100 times. It is perfectly 
ted make the purchase itself, but has failed. As | Seay 
De- a result of the action of the council, the clean, gives sharp, and strong copies and a is the 
t is water works department will have to con- | best. If you want quality goods write to us. 
any tinue a while longer without an adding ma- | COLUMBIA carbons and ribbons are Quality 
ces chine, although it is sadly needed. —s 
ble Paris, France. 
hio, Ad. L. Zadig, manager for the Burroughs BRANCHES: 
ern Adding Machine Company in Paris, an- 610 Baltimore Bidg., 1305 Arch Street 
nounces that the headquarters for France | CHICAGO, ILL. PHILADELPHIA, PA. 
and Belgium have been removed from 54 | ZURICH, Switzerland 
the Rue Tiquetonne to 9 Boulevard Malesherbes. 
Ma- The growing business of the French con- | 
Mr. cern necessitated a removal to more com- | 
usi- modious quarters. 


ing e 
7 Sts: euhate’ Geter abies tn A Ty pewrli ter D es k 


ramento office of the Burroughs Adding 
les Machine Company of St. Louis, has re and 
Cabinet 





ine signed. Mr. Elliott will be succeeded by G 
E. Bellamy, formerly in charge of the 


Cheyenne office. 


in- San Francisco, Cal. 

ine The San Francisco office of the Bur 

has roughs Adding Machine Company has re A P ° 
ith ceived four of the latest models of ma t a rice 
T chines from the factory. All the new 


and 


models are equipped with electric drives, 








which has made them popular and quick 
any sellers. These electrically propelled ma of a Quality 
ted chines will have a conspicuous space in the 
nes Pacific ‘coast electrical exposition, which ; 

N. will be held in San Francisco in the latter which insures your 
part of the spring. One hand driven ma ‘ $3ese basal : 
chine will be on exhibition to contrast with getting € Dusiness 

kee the up to date electrical improved machine of vour city in an 

at: ¢ K . my . 

: interesting margin of 

the Joseph Beyer, president of the Burroughs . § & 

nay Adding Machine Company, visited the San profit. 

\n- Francisco office this month, and gave a talk 

is a to the organization on the life of William Write jor 

er’s Seward Burroughs. , 

“ta iar a Particulars of the 

ntil Fred C. Metcalf, formerly manager in San Evansville 

hat Francisc: or the American Multigraph Line 

ind Sales Company, and recently associated 

re- himself with the Western Specialty Com- E ll D k C E ‘ll I di U S A 

put pany, with offices in the Phelan building, vansvilie es 0., vansville, indiana, VU.0.A- 

the has replaced Messrs. Newman and Harris 
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Veewt.Y CIlryY DESKS 





have raised the quality standard 
of the furniture world. 


Write for dealers’ 


VALLEY CITY DESK CO., 


proposition. 


GRAND RAPIDS 
MICHIGAN 














FROM COVER TO COVER 


Webster’s New 
International Dictionary 


JUST PUBLISHED 


NEW 


Ed. in Chief, Dr. W. 
T. Harris, former U. 
S. Com. of Educa- 
tion. General Infor- 
mation Practically 
Doubled. ™ Divided 
Page: Important 
Words Above, Less 
Important Below. * 
Contains More Infor- 
mation of Interest to 





(AS EALERTS Eni Bi Ea i ey 


More People Than 
Any Other Diction- 
ary. 





2,700 Pages. 6,000 Illustrations. 
400,000 Words and Phrases. 





GET THE BEST in Scholarship 
Convenience, Authority, Utility. 





Write for Specimen Pages to 


G. & C. MERRIAM CO. 
Springfield, Mass., U.S. A. 





HEADQUARTERS FOR 





Typewriter Ribbons, Typewriter Paper, 
bon Paper, for all uses. 
We manufacture the best line of TYPEWRITER 
SUPPLIES on the market. 


THE Ss. T. SMITH COMPANY 
11 Barclay St., New York City. Tel. 5922 Barclay. 


Please send for our Catalogue and samples of Mani- 
fold, Typewriter Linen and Carbon Papers: also 
Price Lists of same. DISCOUNTS TO THE TRADE 








The dealer’s best investment with 


$1.50 


is a subscription to Orrice App IANCES. 
It is a sure method of keeping thoroughly 
posted on the Office Appliance Business. 














CARBON PAPER AND RIBBON 


MACHINERY 


Hard Finish Carbon Machinery 


15 years’ experience 





JOHN WALDRON COMPANY 


NEW BRUNSWICK, NEW JERSEY 

















ADDING MACHINE NEWS—Continued. 


of the Comptograph 
Newman and Harris have also beet 


ment 
Messrs 


| in the management of the California depart- 
Company. 


] 


interested in the Western Specialty Com- 


and will hereafter devots 


their entire 


pany 
attention to it. With Mr. Metcalf is asso- 
ciated L. A. Ireland, who formerly worked 
under him in employ of the American Mul 
tigraph Sales Company and has been lately 
engaged in the commercial duplicating busi 
ness. Mr. Ireland will work in San Fran 
cisco and S. Laurence will take up the w 
of the Comptograph Comp the S 
Joaquin valley, with headquart Fre 
Cal. Mr. Metcalf will move his office withi 
a few days into larger quarters in ano 
part of the Phelan building 
Scranton, Pa. 
D. E. McCarthy will take charge 
Scranton office of the Burroughs Adding 
Machine Company, succes S. WI] 
er, who has been promoted 
| Cincinnati, O. 
L. Schultz, Jr., has taken 1 gel 
the Standard adding machine for ( 
and surrounding territory Schi 
making good headway and soon expe: 
“Standardize” Cincinnati 
| \ DeBerard, district n iver of the 
Felt & Tarrant Manufacturing Company 
Cincinnati, reports that N. P. Pritchard wil 
soon open a sub office in Dayton Mr 
Pritchard was for two years in the Chicag 
office of the company and 1s well known t 
the trade and Mr. DeBerard expects some 
ne results from him In Cincinnati the 
trade is going well 
Philadelphia, Pa. 
I R Copperfield late with the Phila 
delphia office of the Smith Premier has 
joined the city sales for f the Phila 
de Iphia office of the Wales Adding Machine 
Company 
Edwin Duffy, who was in irge of tl 
adding machine paper business of th 
B. B. Buchanan and who went with the 
Charles Beck Company, Philadelphia, when 
bought out the Buchanan business, has 
largely developed the business with his ( 
new connection. The Beck Company has 
installed additional machinery for the mak- 
ing of adding machine rolls and is rapid- 
ly expanding t 
St. Louis, Mo. ' 
The Moon-Hopkins Billing Machine Com- : 
pany reports business on their new billing * 
machine booming and are placing machines " 
as fast as the factory can turn them out 53 
The company is also handling an adding : 
machine 
ae & © 
. ; ’ h 
D. G. Silver, president of the Standard 
Adding Machine Company, made a flying . 
trip to New York recently the inter- 
est of his company and while in that city 
closed up a new lease for their New York 
office. He reports trade excellent and pros- f 
4 


pects most promising for their new 81 key 


machine. 








the 
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will 
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(By Special Correspondence.) 


San Francisco, Cal. 


Messrs. Newman & Harris are now giving 
their entire 
Western Specialty Company, 
the Phelan This company is en- 
gaged in the manufacture and sale of a new 
duplicating machine in this state, and has 
been making steady progress, the device be 
ing now about perfected. The machine is 
being tried out for various purposes, and so 
far is said to have given great satisfaction 


* * “e 


attention to the business of the 
with offices in 
building 


The San Francisco office of the American 
Multigraph Sales Company has received the 
new many featured Gammeter Multigraph 
and has it 
Cotharin, manager of the local office, says 
that the sales for January ran heavier than 
in any month since the fire, and the month 


ready for demonstration. F. E 


of February shows an increase over Janu- 
ary. The local agency came in second in 
point of sales during 1909 among the agen 
cies in the United States, and it is the inten- 
keep that place, if not 


tion of this branch to 


to make first, during the present year. 


* x 
Metcalf, formerly. San Francisco 
American Multigraph Sales 
in another line, 


Fred C 
manager of the 
Company and more recently 
has gone into the adding machine business 
and will represent the Comptograph Com 
pany in California. 


Philadelphia, Pa. 


F. C. Jones has been transferred from 
the New York to the Philadelphia office 
of the American Multigraph Sales Company. 


* * * 


J. E. Anspacher, who was in charge of 
the Duplicating Department of the Under- 
wood in its New York office, has been 
transferred to Philadelphia, exchanging 
places with William Mack who is now in 
Gotham 


St. Louis, Mo. 


Scoville, resident manager of 
the American Multigraph Sales Company 
at St. Louis, has lately put on a number of 
salesmen in St. Louis as well as out of 
town men. Mr. W. R. Allen recently vis- 
ited the St. Louis office from Cleveland to 
superintend the installation of the direct 
inking attachment and automatic feed. Mr. 
Scoville has a young boy in his office who 


Louis P 


makes a very impressing demonstration in 
hand feed work on the multigraph, and 


altogether has a very enviable organiza 


tion. 
* * * 

H. A. Smith, who handles the Writer 
Press in St. Louis as well as Miller-Bryant 
& Pierce Ribbons and Carbons, has large 
Offices 1 re ports a big business 
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CAPACITY 
500 Stamps 


SIMPLEX 


SPEED POSTAGE 
“per hear STAMP AFFIXER 
STAMPS YOUR MAIL AS 
WEIGHT QUICK-AS-A-WINK 
14 Pounds AND DOES IT RIGHT 


A Thoroughly Practical Machine 


Stamps in rolls of 500 ob- 
tainable through any Post- 
office in the United States 
at their face value, as per 
order of Third Assist- 
ant Postmaster Gen- 
eral, Washington, D.C., 
issued to all Postmas- 
ters, under date of 


Reg. U.S. Pat. Off. 


Patented 
Oct. 27, 1908 December 23rd, 1908. 
Otc: den We furnish blank or- 
od end pend- ders on your Postmas- 


ter with each machine. 


We let you judge its effi- 
ciency by allowing you 


A FREE TRIAL 





ACTUAL SIZE 


Prospective Purchasers Note 


that we have canceled our contract with The Drummond Ludlow Co. for 
the sale of Simplex Stamp Affixers. We manufacture and sell the Simplex 
Stamp Affixer direct or through our exclusive representatives only—guarantee 
each machine for one year from date of purchase and live up to our guaran- 
tee. Write for circular and price. 

Department B 


THE SIMPLEX MANUFACTURING COMPANY 


90 West Street, New York 

















DESKS 


If you havea critical customer, our Desk No. 

211 is the one to bring to his notice. It has 
Pigeon Hole Boxes, large Drawers and pony 
of paper apne. made in songs of § ° 
66” and 72°, has Dust Proof Curtain, Drawers 
in Pedestal are locked by our Patent Com- 
bination Lock and has well fitted Drawers. 


Vertical Letter 
Filing Cabinets 


Make youa good profit 
Write for Catalog and Prices 
Cable Address : FEIGE, Saginaw 


FEIGE DESK CO. 


826 Genesee St. 
Saginaw, Mich., - 





U.S.A. 


Desk No. 211. 

















Service the Strong Arm of the Stationery Store 


O SAY that every business possess es 


certain characteristics peculiar to 


itself may seem trite, but this fact 


is what gives opportunity to those who 


specialize along given lines, even thoigh 
the actual merchandise sold overlaps from 
one business into another. To make money 
is the object of all business, but there are 
different For in- 


one that a 


of going about it 
idea 


ways 
stance, man conceives the 
general or department store will pay in a 
viven town and forthwith he bends all his 
energies toward finding out what are the 
principles which make for success in such 
an enterprise. He finds, as a rough out- 
line, that the stores of this character achieve 
success through a large volume of goods 
handled at a minimum of expense and at a 
relatively low percentage of profit. What 
this man _ will therefore, are ways 
and means of moving quantities of goods 
quickly. He is a merchant pure and simple 
and merchandising is the end and the aim 
deals with men and 
seeks to reach and to 


seek, 


of his business. He 
women in the mass 

convince not one class, but all classes, and 
whatever concentration he practises is de- 
voted to the problem of getting the goods 
into and out of his store with a reasonable 
profit accruing from the aggregate of his 
sales. He is undoubtedly of service to the 
community in which he lives, but the idea 
of service extends no farther than the buy- 
ing and selling of con- 
scientious he guarantees quality and seeks 


to establish a reputation which will instil 


goods. If he is 


in his customers a sentiment of faith in 
him and his merchandise, but in n ine 
does he claim the information of the ex- 
pert except that he hires men who are sup 


posed to be able to buy goods 
give proper satisfaction and be salable at ; 


profit or be salable without a profit as a 


leader to draw people 
of other goods. When the goods are bought 


in for the purchase 


P| 


and sold his part of the transaction is at 
an end, unless some customer should come 


back with a “kick.” Then it de 


pends upon the disposition of the merchant 


strenuous 


the 
tl 


whether he will “make good” or adopt 


legal doctrine of caveat emptor-—let the 
purchaser beware. 

The man who serves the community by 
maintaining a general store where mer- 
chandise of all kinds is sold does not find 
it necessary to become a student of other 


businesses in order to succeed. Indeed, his 
own success depends upon the closeness 
and industry with which he can apply him- 
self directly to his own multifarious prob 
He cannot be an expert in all lines— 
the public 


lems. 
his is the problem of giving t 
the goods the public will most readily buy 
in the most considerable quantities. He is 


in no position to advise Brown, the lawyer, 
or Smith, the manufacturer, how to fit up 
his office 


with the greatest economy and 


Why the Stationer Need Not Fear Certain 
Classes of Competition. 





effectiveness. He can sell Brown and 
Smith their pens, their ink, their foolscap, 
if they want any, and their inks and mu- 
cilage, but he cannot, in justice to his own 
take the time to go into the de- 
outside his own and 


etc., for the 


business, 
tails of a business 
devise books, fixtures, systems, 
exclusive benefit of one man even for the 
sake of holding that man’s future business. 
In other words, while his field is broad in 
its application 
He deals with 


scope, it is very limited in 
to individual requirements. 
only that part of business which has be- 
come standardized—which goes by rule— 
which is the same to-day, to-morrow and 
the day after. 

Intelligent Stationer a Specialist. 

A successful stationery business involves 
the handling of many details, most im- 
portant of which is the careful attention 
which is given to the individual orders of 
customers. The knowledgé which the suc- 
cessful stationer puts into his business is 
in quality that which is expected from a 
professional man. Indeed, the business is 
as much of a profession as it is a business, 
and it seems almost that the more of the 
professional quality the stationer puts into 
his business with due regard to its com- 
mercial aspects, the more solid is his suc- 
cess and the greater his hold upon his cus- 
tomers. 

The stationer is a specialist and a mer- 
chant, or he is a merchant plus the knowl- 
edge and information which qualify him as 


a specialist. He serves his customers in 
the broadest sense. While the scope of his 
business includes hundreds of lines, they 
are all concentrated upon one idea—that 


f providing the community with the ma- 
1 espondence 


+ 


erials whereby records an 


may be most conveniently mad nd kept. 

Because the field of stationery and office 
ippliances are now blended into one, there 
is no longer a distinction between the sta- 
tioner and the office appliances dealer ex- 
cept where someone arbitrarily confines 


himself to a certain part of the business 


principle of 


Even here, however, the same 

service applies The progress of the sta- 
tioner therefore includes all the new in- 
ventions which have found a place in the 


office appliances field Part of his lines 
are standardized, to be sure, but by far 
the more profitable part are in a state of 
growth and development. He is kept con- 
stantly on the alert to maintain his posi- 
tion—to see that his customers are pro- 
vided promptly with the appliances 
the market affords—to see that they shall 
have the opportunity to avail themselves 
of the best and most modern printing and 
the most practical machinery and supplies 
for the reproduction of correspondence, 
the reduplication of circulars, the best sys- 
tems for the keeping of their accounts, etc., 


best 








etc. It is therefore not to b ndered 
hat the foremost stationer i1 town is 
very often its foremost citize1 He of 
men is “up and coming.” He has a pr 
tical grasp of the details of business p 
sessed by few other men in tl nmun 
Anyone who knows personally any cons 
erable number of stationers and dealers in 
office appliances knows with what direct 


position 
» the cor 


ness they will usually strip 
its non-essentials and get down t 


sense of the 


mon matter. We venture t 
say—and not without knowledge of what 
we assert—that there is not another class 


of business men in the United States wl 

would see and apply the results of the 
work of the National Catalogue Commis 
sion or who would support that work with 


consum 


sufficient liberality to ensure its 
mation. Furthermore, we know of no other 
class of business men who would generally 
co-operate for the good of all without so 
a system of 
within the 


close an organization and such 
penalties as would bring then 
scope of the anti-trust laws. 
Blessed with intelligence and energy, the 
stationer finds himself forced to 
grow; he is carried along by the very 
vitality and force of the business, and with 
proper application cannot help but develop 
a rather unusual quality of intelligence. The 
yn leads him to 
asset the 


young 


character of his business sox 


ippreciate as his principal qual 


ity of service which it involves, and the 
longer he studies this side of the propo- 
sition the larger his conceptions of that 
service become. He realizes that he must 


ittend to the sale of the stand 
sometimes his enthusiasm 
sight of their importance. This 


ts, but 
to lose 
t, perhaps, has something to do witl 
chaotic conditions whic] ive crep 


nté t] e business cont 


Commission is trying 


Catalogue 


But the live, wide-awake stationer need 
never really fear the competition of the 
eneral store When the pub vants the 
nd of service it is willing to pay liberally 
get, it is the stationer and none oth 

is in line to get the business, and if he 

ives the proper service, if | in advis¢ 


customers what to use in given emer 


ency, what the right kind of printing is 
levise plans for circulars, execute the right 


kind of catalogues for 
counting departments on 


customers, set ac- 
the right road 
yperly exe- 
with fur 
requirements 


niture 
ind stand ce of work 
ll mis- 


eady and willing to make good all 


with the proper equipment, pr: 
ite special orders, equip offices 
suitable for different 
behind 


every pit 


never fear that his custom 
him 


takes, he need 
between 


ers will divide their orders 
and the general store. A few of them will, 
but his best ones, those who really count, 
will give him all their business when they 


find his service is the service they want 
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se leaf system, like every other 
growth, a gradual 
development, the 


thing, is 


ovement and 


natural result of the experiments and ideas 
of a gr many people. It is not an inven 
tion and is not patentable. There are, 
cours great many patent binders and 
other devices for holding loose leaves, but 
the right to make and use any kind of lo: 
leaves for any purpose, and to take care of 
them in cabinets, drawers, binders, or other 
suitable devices, cannot be denied to any 
one. 

The first question that presents itself to 


the mind of a business man, who, for th 
purposes of this article, we will say, is 
starting a business, is, What are the proper 
forms or blanks to use for the various de- 
partments? That is to say, How shall each 
blank or form be ruled and printed so as to 
provide the proper columns, headings, lines, 
spaces, étc., etc., to best suit the purpose 
for which it is intended? This point being 
settled, the next step is to provide a suita 
ble method or device for taking care of 
each different blank form or loose leaf so 
that it will be safe, private and quickly lo- 
cated when wanted. For this purpose three 
methods are most commonly used: First, 
the Box File, which might also be classed 
for the purposes of this article as the Rec- 
ord Roll, the Spindle, the Portfolio, the 
Pigeon Hole and the Desk Drawer. Sec- 
ond, the Vertical Filing Cabinet; and third, 
the Loose Leaf Binder. 

It is safe to state that nearly every busi- 
ness enterprise, large or small, in every 
civilized country, uses the loose leaf sys- 
tem in some form and that one or more of 
the methods or devices mentioned abov: 
are used for taking care of the leaves. It 


fact, all three methods and devices are n 
employed by progressive business men in 
their struggle to keep “up-to-date,” to sucl 
an extent that it will not be amiss to give 
a few pointers here that may assist some 
reader in determining the most suitable 
method or device for taking care of his 
various loose leaf sheet forms. 

Impartial fairness prompts the statement 
that all the methods mentioned are good 
under certain circumstances and conditions 
For instance, a piece of bent wire hanging 
on a nail in the wall, answers the purpose 


very well for a country blacksmith, while 
the spindle with fancy base is extensively 
used and small enterprises seem to have 
a weakness for the box file or the desk 
drawer. Record rolls may be taken care of 
in vaults or safes and pigeon holes have 


always played an important part in taking 
care of the loose leaves of commerce. All 
the methods or devices mentioned under 
Group one are very good as far as they go, 


but at best, furnish only a temporary hold- 
er and do not meet the demands of modern 
requirements, especially for permanent 


filing. 


Standardization of Loose Leaf Systems 


Some Views on a Much-Discussed Question 
from the Standpoint of a Practical 
Manufacturer. 

By Joseph A. Mudd, President, the Chi- 
cago Binder & File Company. 


The Vertical Filing Cabinet has many 
idvantages over the devices enumerated 
above and is regarded by a large percentage 
of business men as the ideal device f 
taking care of loose leaves of all kinds, eith- 


er temporarily or permanently 
Loose Leaf Binder Supplies Best Method. 

To the writer’s mind, such claims are not 
well founded except possibly as to letter 
filing. Vertical filing cabinets are all right 
for taking care of correspondence sheets; 
likewise drawers are the proper devices in 
which to keep the card index system, but 
the loose leaf binder in its varied forms of 
construction is the most suitable device for 
holding all kinds of loose sheets either tem- 
porarily or permanently, because it fur- 
nishes the easiest and quickest method of 
filing and also for locating any particular 
sheet after it has been filed. 

It is not the purpose of this article to 
point out the many reasons why binders are 
the most suitable devices for taking care 
of loose sheets any more than to make an 
oose leaf system 


7 


argument in favor of the 
over the old style of bound books. We take 
it for granted that both points are conced- 
ed 

Mistake Not to Standardize. 

We wish, however, to call attention to 
the deplorable mistake made by loose leaf 
manufacturers in not adopting uniform 
standards in the construction of all binders. 


T . 5 ‘ ~ : »+ —< ar 
refer to sizes, gauges, diameters, capaci- 


ties and even styles of binding. It was 


1 


great oversight and mistake made by som«¢ 


f our manufacturers in establishing differ 


ent, gauges, etc., in the belief that the users 

ld be compelled to purchase all their 
after supplies from them. The result. of thi 
idea is responsible for most of the con- 
fusion, delays and losses that occur in fill- 
ing orders for loose leaves, not to mention 


the additional expense f special equip- 


ment and the retarding influence to the 
growth and volume of the general busi- 
ness in the loose-leaf line. 

If the loose leaf manufacturers would get 
together instead of fighting each other, and 
adopt certain standards and follow them, 
the results would be far-reaching and ad- 
vantageous to all concerned. To better il- 
lustrate, suppose all first-class, high-grade 
loose leaf ledgers having four posts 5-16 
inch diameter were made with the same 
gauge in the same sizes so that the station- 
er or dealer could carry a stock of sheets 
on his shelf ready to hand out to his cus 
tomer that would fit any make of binder of 
this class, his customer happened to be 
using—would it not result in great saving of 
time, worry and expense and prevent loss of 
business? To reiterate the advantages of 





such a system would be superfluous. 

In like manner, if all the different makes 
and styles of binders now on the market 
could be classified and placed under groups, 
each class being uniform in the different 
sizes in which they are made; also in gauge 
and if possible in capacity and style of bind- 
ing, the result would be marvelous. The 
manufacturer would know that he is mak- 
ing something standard, for which he is 
sure to find a market. The dealer would 
feel secure in placing large stock on his 
shelves because he knows he can sell them 
as they are standard articlé&®, the same as 
other classes of goods he carries. The cost 
of manufacture would be reduced to the 
minimum. The unprofitable rush order for 
special goods would be lessened in num- 
bers and the- expense for telegrams and 
express charges greatly reduced. 

I was requested by the congenial editor 
of Office Appliances to give my views on 
the subject “How can the stationer realize 
the greatest profits out of loose leaf de- 
vices?” As all my efforts in the loose leaf 
field have been confined to the manufactur- 
ing end and not having had practical expe- 
rience in selling loose leaf devices from a 
stationer’s point of view, I do not feel that 
[ could do the subject justice. It is my 
honest opinion, however, that the standard- 
ization of sizes, gauges, diameters and ca- 
pacities of all the different makes now on 
the market would place more profits in the 
dealers’ hands than anything or everything 
else I can think of in connection with this 
subject. 

It would be comparatively easy to classi- 
fy and standardize all the binders now on 
the market. Simply call a meeting of all 
manufacturers, appoint a committee to col- 
lect all the necessary data and information, 
after which call another meeting at which 
by prearrangement all manufacturers will 
be present or represented, pass a resolu- 
tion in which all agree to stand their re- 
spective proportion of the total expense of 
conforming to the proposed standards, thus 
making it easy to agree upon the best and 
most practical standards. This should be 
done by each attaching his signature to an 
agreement properly drawn, which shall pro- 
vide a penalty for failure to comply with its 
terms—and the thing is done and every- 
body concerned vastly benefited. 

It would be a good idea, and if all loose 
leaf manufacturers and dealers who read 
this article would take the time and trouble 
to write the editor of this journal what they 
think of the benefits to be derived and the 
possibility of accomplishing the standard- 
ization of all loose leaf binders, giving all 
points that occur to them both for and 
against the proposition, it would bring the 
matter to the attention of all concerned, in 
which event I feel quite sure action would 
be taken and the matter settled perma- 
nently one way or the other. 











HE phonograph, or voice reproduc- 
ing machine, in its infancy 
adopted for practical use by re 
porters of the courts and of congress, and 
in recent years it has found its way into 
offices, and business schools. Will it ulti- 
mately displace the stenographer? I sa 
yes, it will displace the half learned, un- 
educated amanuensis of the office, and the 
“easy to learn” shorthand text books and 
methods of teaching in some _ business 
schools. On the other hand the phono- 
graph will inggease the demand for expert 
stenography because the business man, 
who has not the time or cannot learn to 
dictate to a machine, will not have the 
patience to give his dictation to the inex- 
perienced and incompetent. It will cer- 
tainly increase the demand for more and 
better typewriting, because the phonograph 
affords the best means for reporters and 
those having a large amount of dictation, 
to get their work into typewritten form. 
We come now to the question, what 
bearing has the phonograph upon the busi- 
how does it effect the text 
and methods of teaching 


was 


= 


ness schools, 
books, systems 
shorthand. 
First let us look back over the methods 
ordinarily used for teaching shorthand, and 
then we may be able to see wherein the 
phonograph can be made to play an impor- 


tant part in this work. The student who 
enters a business school has already 
learned one form of written language. 


When the text book or instructor says to 
him, the consonant K and the vowel O are 
represented in shorthand by such and such 
signs, he immediately pictures in his mind 
the printed forms of the letters K and O: 
and although he may be told over and over 
again that it is the sound of K in the word 
Cat and the sound of O in Cot that are 
represented by shorthand signs or char- 
acters so and so, yet he will involuntarily 
carry in his mind the printed forms of the 
letters and words. So through the stu- 
dent’s whole course of instruction from 
the text book, it will be found that he is 
only making translations of shorthand into 
longhand and of longhand into shorthand, 
until there is no printed word or sentence 
which he sees for which he cannot make 
the shorthand picture. Now, what is the 
result when he comes to write shorthand 
from what he hears instead of translating 
the printed forms as they are seen? Must 
he not, as he hears the spoken words form 
in his mind their longhand pictures and 
then translate them into shorthand? 

As I look back over my early struggles in 
mastering the art, I can see the swift men- 
tal operations made in moulding the spoken 
language into printed forms, and then put- 
ting down enough shorthand signs to sug 
gest in a limited way their corresponding 
longhand forms. This continued for some 


Teaching Shorthand with the Phonograph 


Extracts from an Address by F. E. Gran- 
ger, Pres. Granger Business College, 
Aberdeen, So. Dak., Before Recent 
Convention of National Com- 
mercial Teachers’ Federa- 
tion at Louisville. 


time, but, thanks to the phonograph I can 
say it was of limited duration. My notes 
were read into the machine and transcribed 
by another. I found that continued read- 
ing aloud of my notes gave my mind a dif- 
ferent impression of what they represented. 
They spoke aloud as it were, no impres- 
sion of the longhand or printed form was 
associated with the notes, even the accent, 
pauses and inflections were seen in the 
shotthand forms. I think that ver- 
batim reporter give this matter 
careful thought, corroborate my ex- 
perience, especially one who 
transcribe his notes but has that work done 
by another. 
How the Phonograph is Used. 

At first we used the regular text book 
of the system of shorthand taught, and 
when the students were sufficiently ad- 
vanced they were given some matter from 
the phonograph to practice on. This was 
interesting and amusing to the students 
and a good ad for the school. I could not 
see, that there very much 
gained in this-way. We up a 
series of cylinder dictations for the lessons 
of the book so that the students could 
have this kind of practice in learning the 
principles. This was a forward, but 
it was very hard to arrange the phonograph 
dictations so as to fit in with the lessons 
of the book in a methodical and practical 
manner; and I concluded it was necessary 
to revise and re-arrange the text book in 
order to get the best results from the use 
of the machine. This was done along the 
line of the theories I have herein advanced, 
namely, no representations of shorthand 
outlines by their longhand forms is used 
where it can possibly be avoided—the 
keys or translations of all shorthand exer- 
cises are found only on the wax cylinders 
of the machine. About fifty cylinders are 
prepared to cover the part of the book 
which treats of the principles, and fifty 
more to cover a set of review and speed 
exercises at the close of the book, these 
last being graded from easy business let- 
ters up to hard legal matter. All cylinders 
are numbered to correspond with the num- 
bers of the lessons and exercises in the text 
book, and are kept on numbered pegs in a 
suitable wall cabinet. 

The manner of handling the work with 
this text book and the phonograph may be 
a lesson which 


any 
who will 
will 
does not 


however, was 


then made 


step 


of interest and is as follows: 
contains a certain number of the principles 


is assigned to the student for study, and 


afterwards he recites and is drilled upon 
those principles by the instructor in the 
usual manner. Then the shorthand exer 








prin- 


cise of the book which covers the 
ciples just learned, is assigned as the next 
lesson and the student is required to read 
and copy that exercise a stated number of 
times, or until the phrasings abbreviations 
and outlines are thoroughly learned. He is 
then permitted to go to the phonograph 
and write that exercise from the dictation 
of the machine, and required to do this a 
sufficient length of time to make his hand 
and fingers respond readily and with little 
hesitation to the spoken language. 


Equipment Used. 


be well to conclude this 
description of 


It may 
brief 
years’ experience in using various kinds of 
paraphernalia for making the phonograph 
a part of the equipment of the school. The 
machine with its rubber tubing, hard rub- 
ber ear piece and Ys first 
few years. Various schemes for 
up or taking care of the tubing were tried, 
but finally we adopted the plan of giving 
each student a hearing tube about two feet 
long which he kept with his other material 
and returned to us when he left school. We 
then tubed the table at which the phono- 
graph dictation was given by running the 
tubes on the underside of the top and 
branching off to small metal pipes at the 


paper 


with a our several 


used the 
hanging 


was 


sides of the table, to which the students 
could attach their hearing tubes. This was 
a great improvement over the old scheme; 
but I notice in recent magazine articles, 
descriptions of this work in “up-to-date” 


schools which still use the tangled mass of 
tubing, hanging from ceiling or lying on 
table and floor, and I wonder how 
these schools will discover something bet 
ter. 


soon 


Surpassing anything else, however, is the 
telephone which abolishes both the rubber 
tube and the table. The mother of inven 
tion, necessity for economy in room space, 
suggested the telephone to us two years 
ago, and after a little experimenting it has 
come up to all our expectations. Neatness, 
convenience and saving of space fully pays 
for the small additional This 
telephone scheme may be best understood 
by describing its use by the students. 
When the hour arrives for phonograph dic- 
tation, one member of the class goes to the 
located in con- 


expense 


which is some 


corner of the 


machine 


main school room 
or some other room. This 
tached to a telephone transmitter and the 


cylinder on 


venient 
machine is at- 


student, after he places the 


the machine, throws a switch and placing a 


telephone receiver on his head, goes to 
work. The balance of the class remain at 
their seats in the main room Each sea 
is equipped with a telephone receiver and 
has wire connection with the transmitter, 
and thus the members of the class remain- 
ing at their seats can take the dictation 
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CAPACITY: 
20,000 LETTERS. 


SOLID OAK. 


ROLLER BEARING. 
FULL HEIGHT, 
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ersfor Filing Letters, Cards, 
Checks, Catalogs, Docu- 
ments, Legal Blanks, Elec- 
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je COMPLETE OFFICE ON LEGS—rne crEATEST DESK SUCCESS 


The Vertical Letter File, Desk and Combination Filing Cabinet represent the BEST VALUES in Offic . 
Fumiture. We fumish either with the purchasers’ CHOICE of Filing Drawers for Letters, 3x5 or 4x6 index cards No. 425 
Cancelled Checks, Legal Blanks, Electros, Documents, Vouchers, etc. Guntiies 

Substantially constructed of either Solid Oak or Birch Mahogony. All joints “ Let in,” glued and screwed to- V4 nouble Drawers 
gether. As well built as select material, competent mechanics and up-to-date factory equipment can make them. for 4,500 3x5 or 4x6 


Handsomely finished in Golden or Weathered Oak or Birch Mahogany. Fine enough for the handsomest office index Cards Each 
surroundings. Three Drawers for 
5,000 Letters Each. 






















Write us to-day for « Dealers’ Prices and com- 4 
plete Catalogs. Sectional bookcases and horizontal , 161 Union Street, MONROE, 
Fihng Sections in catalog “B,"" Office Furniture New York Office, 108 Fulton Street, A. H. DENNY, Mer. t 
and Stationery Supplies in catalog ** C. ADDRESS MAIL TO FACTORY. 





PROFITS on this line are large. Prices to the consumer comparatively low. Wester dealers protected against 
Clr 


exorbitant freights. 
e eis’ Products and insur imsure a prosperous 1910 THE Clty Manufacturin Co. 
Sell Weis’ Prod Sf ky 
TELE 





The selection of your line is of paramount importance. If 


Goods Well Known Are Half Sold 


your choice is the 


EATON, CRANE & PIKE COMPANY’S line of fine Writing Papers you leave nothing 


to be desired, for the quality, attractiveness and wonderful selling qualities of this well 


known line have been fully tested. 


We have prepared a remarkably strong Spring show- 











ing, of which our representatives are now displaying com- 
plete assortments of samples through their respective 
territories. 

Remember that our line covers everything that has to do with corre- 


yo < spondence. Writing paper in ream goods, weddings, visiting, dinner and menu 
Rane & cards, papeteries, tablets and writing paper novelties of every description. 


CRANE’S LINEN LAWN MAY NOW BE HAD 
IN SEVEN NEW PARIS COLORINGS 








EATON, CRANE & PIKE COMPANY 


PITTSFIELD, MASS. 
NEW YORK OFFICE: Brunswick Bldg., 225 Fifth Avenue 








Handy Loose Leaf Ledger for Banks 


IMPLICITY with utility, convenience 

and accuracy are prime requisites in 

appliances designed for facilitating the 
keeping of accounts. This is especially true 
in banks where so much depends upon the 
absolute accuracy of each day’s figures and 
where the labor of keeping accounts is so 
voluminous and complicated. To meet these 
problems George D. Barnard & Co. of St. 
Louis are marketing the Anderson Adjust- 
able Leaf Ledger. 

This device is a bank ledger which elim 
inates the adding of interminable columns 
of figures at the end of each day’s business 
and permits the work to be done upon the 
adding and listing machine; and more im 
portant still, the book is so designed that 
only those accounts which change in the 
course of the day’s business are considered 
in obtaining the correct balance. 

It has been estimated that not more than 
20 per cent of the individual or savings 
accounts of the average bank change dur- 
ing the course of one day’s business. If the 
bank has 500 accounts and only 100 of them 
change during the day’s business, then with 
the Anderson system it is necessary fo 
consider only the 100 accounts in order to 
the day’s busi- 


reach a correct balance of 


ness 
How the Book Operates. 

The Anderson adjustable loose leaf ledger 

is fitted with posts bearing arches which 

are flattened at the part Four 


holes are punched in each leaf, two on a 
connected 


curved 


side, and each pair of holes is 
by a slit, or flat aperture. As the leaves 
containing the accounts in the current 


binder are picked up, they are, if there has 
account, passed 


where there 


been no change in the 
directly over the arches; but 
has been a change, the leaf is slipped to the 
right as it reaches the flat part of the arch 
accompany) Ing 


the aré h, 


in the manner shown in the 


then over 


passed on 


cut, and is 





St. Louis Company Making Device to Facil- 
itate Keeping of Current Accounts. 
where it projects at the right hand side 
an inch or so beyond the other leaves so 
that the figures in the right hand column 
may be read by the adding machine opera- 
tor without lifting the preceding leaves 
back over the arch. When once the leaves 
are passed over the arch it is impossible to 
put the shifted leaves which have been 
passed to the right back in alignment with 
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ANDERSON ADJUSTABLE LEDGER. 


bringing them back 


arch, for the 


the others except by 
the 
prevent the leaf from 


holes to the other. 


to the top flat part of 
passing 


Thus, 


round posts 


from one set of 


when the accounts of the day have been 


entered and the changes noted, those 
found pro 


lea- 
i@aves 


containing changes should all be 
side of the 


jecting from the right hand 








iS 1m 


current binder, from which position 
possible to move them except by intention. 

Accounts are posted direct from checks 
and deposits as follows: As the checks and 
deposits are posted, the active leaves are 
shifted as they go over on the top or flat 
part of the arch from one punch hole into 
the other. When the balance columns of 
the active or projecting leaves are all ex- 
tended, list the previous day’s balances on 
these leaves, then list balances of the cur 
rent day. The difference between the totals 
of the two lists should equal the difference 


between checks and deposits of the current 


day 

\fter proving the balance the sheets ars 
shifted back into position for the next day’s 
business, which is done by lifting a batch 
of the sheets to the top of the arch and 
while holding them there with the left hand. 


tap the sides of the sheets gently with the 
until all the extended 
with the others. 


right sheets are in 
alignment 


S. & T. CO. CLOSES BIG DEAL. 
James C. Dawson, assistant to the presi 
dent of the Sieber & Trussell Manufactur 


ing Company of St. Louis, was Chicago 
recently on business relative to some pat 
ent litigation, and while here he closed ar 


order for 50,000 metal parts through th: 
company’s Chicago office. Mr. Dawson was 
accompanied by Mr. Oliver, th mpany’s 
purchasing agent 

The Sieber & Trussell Manufacturing 
Company has recently donated 1,000 loos 
leaf binders to the National Catalogue 
Commission 

[he Typewriter and Office Supply Com 
pany are agents for the Roneo Company i1 
this city and have recently been doing a 
very large business with the United States 
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Reason this out yourself 











Take for your basis that MultiKopy Car- 
bon Paper and Star Brand Typewriter Ribbons 
are saleable—you’ll surely grant us that 
point. Then follow this up with the following 
facts and you’ll come to our conclusion, name- 
ly,—that they’re the best for you to sell. 


These two articles have always been first- 
rate sellers—the best in their line. 


And now that we are advertising them in 
all the mediums where it is likely to do good, 
they are going to be better sellers than ever. 


They both pay the dealer well, they’re 
easy to sell, and they induce the customers to 
buy your other products. 


Therefore; it is certain that you will be 
doing yourself a positive injustice in throwing 
aside this opportunity. Write for our 1910 
plans for further particulars. 








F.S. Webster Company ?™% 


STHEWEBST ER 552-358 Congress St, BOSTON, MASS. __staR_ MAA pranp 


NON- FILLING 
QTRADE __ New York Chicag Philadelphia YPEWRITER 
396 Broadway 211 Madiso on St 908 Walnut Street PIRRONGC 
< ' =] 
Ty) a) Pittsburg London Paris , c 
MARK) 432 Diamond St 67 King William St Rue Saulnier 10 
CARBON rare tl Berlin, Friedrichstr. 60 





















OFFICE APPLIANCES 








SANE - SAFE - STRONG 
CLASSIFIES 


BENTWOOD 
COSTUMERS 


Any Finish 


Twelve Varieties 


AT THE BETTER STORES 


Manufacturers aod Importers 


JACOB & JOSEF KOHN 


NEW YORK 
110-112 West 27th Street 


CHICAGO 
1414-1416 Wabash Ave. 


TORONTO 
215-219 Victoria Street 


SEATTLE 
508-512 South First Ave. 


CATALOGUE ON APPLICATION 














HOW MUCH 
DO YOU PAY FOR 
ADDING MACHINE ROLLS? 
Is quality of paper satisfactory? 
Are the rolls full length? 
Are they made in one piece? 


Do they break? 
Does their dust fill your type? 


Unless you 


have tested 
this Brand 
you aren’t 


getting the 

best valuein 
ADDING 
MACHINE 
ROLLS. 





There’s 40 years ‘‘Know How’’ behind them. 
Ask us for Samples and Prices 


CHARLES BECK COMPANY 


609 Chestnut Street Philadelphia 








CARPENTER COMPANY EXPANDS. 

The W. B. Carpenter Company of Cincin- 
nati has opened up in the last six months 
two new departments. In its large fire proof 
building the to 
stock, the first floor to the 
partment, the second floor to the office fur 
niture department, the third floor to the 
lithographing department, the fourth to the 


basement is given over 


stationery de 


typesetting and printing department and the 
fifth to the bindery. The building is 140 by 
200 reinforced 


concrete in the most modern fashion 


feet and is constructed of 
Even 


the floors are of concrete, so that they may 





HANDSOME INK AND PASTE 


BOOKLET. 

The Trade Price List for 1910 just issued 
by the Commercial Paste Company of 
Columbus, O., is an effort worthy of com- 
mendation. It is done in red and blue, the 
front cover page bearing a fine half tone 
cut of the company’s factory Che little 
catalogue contains thirty pages gives 
full information regarding the company’s 
products Different styles and sizes of 
paste jars are shown, also mucilage put up 
in a variety of packages. The company also 
lists liquid glue in convenient sized pack 











CARPENTER COMPANY’S NEW BUILDING AND A WINDOW DISPLAY. 


be easily cleansed by turning a hose on 


them 
The firm has been established since 1870 


and the vice president, W. J. Youmans, is 


one of the best known live wires in the 
office appliance trade It handles Macey 
filing cabinets, Standard desks and B.° L 
Marble and other makes of chairs. It has 


now altogether some $10,000 worth of office 
its second floor 
bid the 
department. 


furniture alone on and is 


strong for Cincinnati 
this The 


shown herewith give an idea of some of the 


making a 
business in cuts 
live window displays which it gets up from 
time to time and are an index to the pro- 
gressive character of the firm. 


Leslie Moore, manager of the Roneo 
a good business in the 
addi 


and al 


Company, is doing 
Hm. DD. 


fi ston 


of beans. Cann is a new 
tion to 


though he has only just started, he has been 


city 


the organization, 


already very successful. 


ages, as well as some very useful lines of 
pastes and glues for the use of printers 
and bookbinders \ powder paste that 
will not mold or sour is one of the features 
among the list of adhesives mentioned 

The Commercial Paste Company manu- 
factures some attractive lines of inks, writ 
ing fluids and combined writing and py 
ing fluids. These are put up in handsome 
packages and in the various colors in com 
mercial us¢ 

A perusal of this catalogue wi: evea 
more different kinds of pastes and glues 
than the average man knows about and wil 


repay a careful reading 

F. C. Croxford, head draughtsman of the 
London, England, factory of the Rotex 
Company, is now in New York. He will 


in the future look after the mechanical end 
of the company in this country, and is now 


turning out Rotex Copiers in such shape 


that they “do the company proud 





‘" 





PIONEERS IN BENTWOOD FURNI- 
TURE. 

Beautiful and exclusive are woods which 
fitly characterize the Austrian bentwood 
furniture for the home and _ office man, 
manufactured by Jacob & Josef Kohn, ot 
Vienna, Austria. This is one of the oldest 
concerns in the business. Their product, 
the result of processes which they have 
used for half a century, has made the firm 
well known throughout the world. On this 
side of the water the company has agen- 
cies at 110-112 West Twenty-seventh street, 
New York; at 1414-1416 Wabash avenue, 
Chicago, and at 189 Queen street, E., Tor- 
onto, Can. 

Jentwood furniture is peculiar and de- 
sirable on account of its graceful lines and 
its durability. The product of the factories 
of Jacob & Josef Kolin is constructed of 
both round and square stock and all parts 
are securely joined by patent steel bolt 
screws and nuts, mortised into the wood. 
There is, therefore, no weakening of the 
joints and climatic conditions have no et- 
fect whatever upon the furniture, it being 
adapted to all countries and all degrees of 
natural heat and humidity. 

This furniture is made of Austrian beech, 





TWO BENTWOOD SAMPLES. 


a fine hard wood, which takes to perfec- 
tion the fine hand polish the company puts 
upon the product. The goods may be had 
in a variety of finishes, and delicate tones, 
fully described in their illustrated cata- 
logue. These lines may be had with hand- 
carved seats on upholstery, the latter being 
furnished in striking and beautiful designs, 
which, it is said, cannot be duplicated ex- 
cept by the three large Austrian mills 
which exclusively supply the upholstery for 
lines of the Messrs, Jacob & Josef Kohn. 


O. K. COMPANY TO BUILD. 

The O. K. Manufacturing Company, man 
ufacturer of the O. K. paper fasteners and 
other devices, is preparing to erect a new 
factory in Syracuse, N. Y., for the manu- 


facture of shade rollers and office appli- 


ances. The factory, it is said, will be locat 
ed on West Newell street. It will be four 
stories high, of reinforced concrete con 
struction and will occupy a lot 50x150 feet 
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This Is For RETAILERS 


The “Factory to Consumer” plan of selling is a success 
in other lines. It is gaining in the Ribbon and Car- 


bon trade. 





The scheme is simple. It only eliminates the middleman—the inde- 
pendent dealer—you. 


Do you want to help check the progress of this system of selling? 
Do you want to hold at least what trade you have? 


When your prospect says, “YOU CAN’T SELL TO US. WE BUY 
DIRECT FROM THE FACTORY,” you can’t overcome this by argu- 
ment. The fact remains users—your legitimate customers—CAN buy from 
NEARLY ALL factories. 


Write to me if you want to know how you can overcome this. I 
have a plan whereby we can put you in a position to hold all your local 
trade—whether large or small—-against both the mail-order houses and the 
ones who send travelling salesmen. Our plan has been tried and it’ works. 
This is good enough to interest you, even if you are the biggest dealer in 
the country, but you must be a “‘live one’’ to get in on it, and only one 
in each town can get in. 

lf you want to handle a complete and 
. up-to-date line, that is the result of over 40 
years experience in the making, and 1s not 
sold at retail in competition with you. 
Whether you want to handle your line in 
your own boxes, or your line with the 
manujacturer’s guarantee backing yours, 
, and our advertising matter helping you to 
sell the goods, write to 


President. 














FIRST MAKER OF CARBON PAPER. ESTABLISHED, 1869. 








Collect Your Old Accounts 


And still retain the friendship of your customers. Lesrn how 
to get them to pay up and keep on giving you their business 


Our new book Collection Letters ‘!s tells phen nein? 


to avoid the snaris 

and losses that too often routs 2 from letters which look right and — rat rant to 

writer, but which turn out to be highly eOutve to their recipient and cause him not 
only to yetuse to pay but to take 9 t writer by ; wo ype Se eee ur own 
personal pulling wer as a ee b 1 Ww r 

of this excellent book. REA i BEF roke YOu Wate Re 
DUNNING LETTER AND We TSs8UR 

FIND IT THE “QUICKEST ACTION” MOST PROFITABLE INVESTM 


EVER MADE, The author of this book is himself a master i 
letters that produce the desired result and for be vanes bas mates A ot ee 


yles of successful writing of dunning lette: The boo 
bound for desk use. A REMITTANCE OF i 00 wre nee Peat mt A 2 oor) ¥'OF 
THIS BOOK BY RETURN MAIL, AND MOD 

FOR ONE YEAR. Modern Methods is a monthly magazine (or buatoess mana 


office, factory and sales managers, department heads, b 
men on the way to such positions. Six years old, nearly such mep es 


subscribers and more are coming every day. If you are already a subseri 
have your subscription extended one ok Make your order read, * 
for a year’s subscription to Modern Met hods and p.couy os ro yourbosk LLECTI 
LETTERS, by Markel, by return mail and prepaid. Ad 





MODERN METHODS MAGAZINE, Iii Woodward Av., Detroit, Mich. 
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A LEADING ‘FRISCO OFFICE AP.- 
PLIANCES STORE. 


Ch 


e accompanying photograph shows thi 
interior store room of the Typewritoriun 
Incorporated, J. Gunzendorfer, president 
heart f bat n , 
trict of San Francis 

rhe firm had its beginning some 
years g I ng been fou d 
Gunzendort yl] S ted in bus 
1 tw hy desk , ne ~ 
the introduction he S Webster 
pany es I Y t ind < 
were the concret hasis Ipor " 
Gunzendorter has b t up on 
successtiu typ riteé ind ipply hy : a 
in San Francis Che n , 
gent t the preset time I I “Sle 
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month its espe cially attractive Package 





Multi-carbon paper are piled up in the form 


i pyramid, and on op ot he 


sign reading “A good sheet of! \iult car 


bon paper guaranteed 18 karats fine.” To 
emphasize the sign, a bunc] 18 ( 
~ 1 p \ r | 
\r oran! re esne } 
= Se : ' 
ttra ed by the Sig 
é ‘ sampl lis b 


A WORTHY SENTIMENT. 


i r I lowing le tel \ ~ ( 


inswer to one sent by a man prominen 


dentified with the Office Appliances trad 


thanking a good old doctor \ seems to 
inderstand anatomy, and who has remained 
p man because he believes helpin 





Ss Be 
uo a 











INTERIOR TYPEWRITORIUM 


SAN FRANCISCO, CAL. 


visible typewriter and has mad r inkin preterencs itin 
ible success out of the niachu ! es 
il held having sold | dred ma ) COT erestima I 
lividua ind firms a he | s a pleasure e t p som 
Coast e an specially whi e been com 
[he fire I tour years ag ler r nded to d Sé I fee the it I hay 
business conditions and did mos dded one more pleasing picture to my ga 
good work of the company, but phoens lery If people would only understand 
ike, under the able mar igement or | what i great pleasure it is to do littl 
president, it soon raised its head above the things for one another in this life, ther 


smoking ashes and is again to-day well t 


the fore am 


mg 


he 


western metropolis 


The 
writer 


having 


fi 


; 


r 


‘ 


This part 


ducted on 


recently 


partment 


the 
The 


scope 


m 


1 
aiso 


nm men 


but 


le« 


th 


t 
very 
t} 


Lil 


1 the 


of the 


window 


conducts the largest typ: va 


in 


> typewriter firms 


inspection business in San Francis: we 


the repair department 


business has not been col st 
extensive plan until quite d 
growing need for this d 
management to enlarge ar 
business di 
isplay © the etore thie hi 


Wd nat ] -] 7 | whe 
t ! , re so mitten strife and what 


aven this weuld be! But alas, so few un 


erstand it! When I talk to people that 


vey call me a crank and a hermit. I 


wuld rather be a hermit and 


~ 


suughts for company than to mix in the 


ruggle-striven mob for the ever elusive 


The physician who wrote the above, we 
e told, has a rare faculty for correct 
agnosis and has been most successful in 


s profession 





PHILADELPHIANS TO BANQUET 
BYERS. 


Sssocia 5 

, 
many s of history | 
S e than ha P 
, ' 
delp s advised 
“ r B rs t the S | 
P did orgar 

' 

eT tie Statione ~ 

1 
Siasm and mig 


+} Cont paid secretary 


first to tender him a testimonial di: r. 7 
event takes place at the Bellevue-Stratf 
mn March 19 and to it have been bidder: 


National President Bailey, President Gert 
rf the New York Associati 
lconer of the Baltimore ass n and 


her representatives of associati t 


Solely because Philadelphia bs es not 

ne in her own organization v h has 
accomplished so much of lasting good 
trade improvement, but because she _ be 
lieves quite as firmly in association oppor 


tunities of a national scope this dint 


- 
< 
f 


inspired to Secretary Byers, the official e1 


zaged in a work of permanent trade valu 
Mr. Byers’ personality is not known to the 
Philadelphians not privileged to attend the 


A 


national convention, but Mr. ] 
is known to all even though it but in 
its beginning. Philadelphia wants to know 
more of both and so William H. Brooks, 
president of the William F. Murphy’s Sons 


1 


Company, is chairman of the banquet m- 


mittee which has secured an a ptance 
from Mr. Byers; Frank R. Welsh, treasur« 
f the Hoskins store is looking after tl 
engraving of some worthv met dD 
Philip A. Jaissohn of Deemer & Jaissohn 
lookit fter the invited guest William 
( ore yf the D | 
{ < +} no ¢ y 
f d ner } 
lered in honor of Vv 

\J 1 Tr) | 
ng, the February meeting 
again } 1 debt the basis } 
essful ency to. that end 


plained by P: H. Dennis 
THE NEW WEIS “500” LINE 
\ new line of small sectional fi 
nets is being made by the Weis M 
turing Company. These will be a 
the Weis “500” line There r } + +1 


many possible combinations with the D 
ular sections 

The entire line will be produced i1 1a 
tered golden oak at prices consist wit! 


7 


the balance of this firm’s low priced pro 
ucts. The dealer is well taken re 
with an ample margin of profit, and spa 
has already been taken in a number of th: 
leading publications to advertise this lin 
Descriptive literature of this new line is 


in progress 
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THE ANTISEPTIC MOUTHPIECE. 
It is strange how people who are most 


particular about cleanliness, and who pro 


fess to use every precaution to shun in 
fections, will often times rush headlong in 
to danget r exampl« The most fastidi 
ous people, even physicians who are con 
stantly preaching against infection, will 


rush into a public telepl » booth and talk 


into a filthy transmitter mouthpiece which 
perhaps contains the germs of a doze 


fatal diseases 


The a mpanying ut represents the 
sanitary and antiseptic uthpiece manu- 
factured by the Maxim Company of 11 
Waverly Place, Nev York city. This 
mouthpiece is designed to lessen the pos- 
sibility of infection, or do way with it 
altogether It is mad transparent vit- 
rified glass, the sam and size as the 
ordinary hpiece 1 it snaps into a 
metal socket which screws into the trans- 
mitter. Covering the opening at the base 
of the glass mouthpiece is a single thick- 


ness of medicated antiseptic gauze through 
In this way 
germs are kept 


which the speaking is done 
all the dirt. dust and diseas« 
out. The filters may be easily and quickly 


changed, as it is only necessary. to snap 





GLASS ANTISEPTIC TRANSMITTER. 


take out the old 
and snap it back 


the glass from the socket, 
gauze, put in a fresh one 
into place. 

Glass is much more easily kept clean 
than composition and furthermore the com- 
position mouthpiece is oftentimes used long 
after it is chipped or broken and would not 
be tolerated if of glass. 

In this age when such a strenuous fight 
is being waged against tuberculosis and 
other infecti 


it were made 


yn diseases ‘phones should be 
equipped with Maxim antiseptic mouth- 
pieces. They are for sale by the Amer- 
ican News Company, the Weeks Numan 
Company, Frank E. Weeks and the Maxim 
Specialty Ci mpany of New York city. 

BOOK ON TYPEWRITER TOUCH 

SYSTEM. 
William Greenwood, of Des Moines, Ia., 


has just issued a booklet entitled, “Touch 
Typewriting in a Nutshell The book is 


bound in flexible Manila covers. It is not 
written in the interest of any style of ma- 
chine, but is solely for the instruction of 


writers using the standard keyboard. 





He who 


equity 


would have equity must do 





To oe nes 
The Globe=Wernicke Co. a os" 
\ Cincinnati, U. S. A. 4 id Wohin) Make 











POSTAL S 


Why the Triner Postal Scales 
are the Only Positive y Accurate and 
Scientifically Perfect Automatic Scales 
made. 
BECAUSE—They do not show any 
variation,no matter where the article 
is placed on m platform, they reg- 
ister alw ays correc 

They are constructe d entioaly of tthe 
best Cold Rolled Steel; absolutely no 
castings to hing mp in toe isportation, 
and handsor 1} design and finish. 

Sold by all Leading Stationers. If 
yours cannot supply you, we will pre- 
pay the express ch arges 


TRINER SCALE & MFG. CO. 


1155-57-59 W. 2ist St., Chicago, Ill. 


Customers Will 
Appreciate and Buy— 


‘‘Neearleather’’ Crushed Envelopes, 
Correspondence Folders, Expansible Folders, 
Correspondence Files, Ex- 
pansible and File Pockets 
for their exceptional wearing 
and satisfactory qualities. 


Globe=Wernicke 


“Nearleather’” 
Specialties 
Like all Globe2Wernicke 


products—represent the 
highest standard of excel- 


lence—in material and work- 
manship. Pages 28 to 34 of the Globe*Wernicke Stationer’s 
Catalogue specifically describe and illustrate 20 
different sizes—in Envelopes, Folders, Files and 4” 
Pockets that you, as a Dealer, should know one $ 























about. Pe tie 
2 en . Ros 


Send coupon request today and «tw ,,> 
this valuable 132 page Reference wes . 


Book will be forwarded to your ge" 9 36 
rs A> .o” 6 
desk, postpaid. aT of sti 
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(@ All Pens 


IN 


‘Underwood's Inks | 


@ For Fluidity, Perma- | 
nency, Non-corrosion of 
the Pen, and Splendid 
Copying Qualities, these 
inks have never been 
equaled. : 


Ask for it at 
your stationer’s 
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MANUFACTURED BY 


JOHN UNDERWOOD & CO., 


30 Vesey St., New York. 
















120 Queen Victoria St. 
LONDON, E. C., ENGLAND. 


36 Boulevard des Italiens, 
PARIS, FRANCE. 


90 Richmond St. E., 
TORONTO, CANADA. 


19 Pearl Street, 
BOSTON, MASS. 















THE EASY FASTENER 


-Z? So Easy! : 

E bd Oo Sy. is the most improved modern method of attaching 
papers together, whether correspondence, invoices, 
deposit slips, analysis sheets or loose leaf devices 

Only one prong With only one prong to fit into a hole the filing clerk 
. h ] can do the work more easily and quickly than by the 
in a oie old method, and the different lengths of prongs will 

take care of any number of sheets required 
During the past six months one electric company 
idual 





has taken 30,000 Easy Fasteners for their indi 
use; one automobile supply company has taken 25, 





Send for samples and prices and see how you like 
it; you will like it and use it if you once try it. 


Manufactured by E.G. ROBESON, 753 Bedford Ave., Brooklyn, N. Y. 


Patent Pending 

















UNION COOPERATIVE SHIPPING 
ROOMS PROPOSED. 


Various manufacturers and commercial 
bodies in New York City have recently been 
discussing the advisability of establishing 
union cooperative shipping rooms near the 
best shipping center of that city, the object 
being the greatest possible economy in the 
handling and loading of goods for shipment 
to exterior points. It is said that the chief 
obstacle to the materialization of the plan 
lies in making a beginning. The promoters 
of the plan are confronted by the same diffi- 
culties which arise in all cases where fac- 
tors unknown to each other, must be 
brought together before results can be 
accomplished. It is, therefore, anticipated 
that, if theory is to be followed by fact, 
several representatives of one branch of 
manufacture will have to combine, in order 
to establish the nucleus around which the 
union stock and shipping rooms of the 
future are to develop. 

Generally, the plan is not considered in 
the light of a revolutionizing innovation 
It is rather looked upon as the logical out- 
growth of the cooperative tendency as man- 
ifested in union passenger and freight 
depots. The assumption is, of course, that 
a union shipping room must be located 
in the immediate vicinity of a union freight 
depot, and similar shipping facilities. If 
rapidity in shipping and economy in costs 
are to be the ruling principles of the estab- 
lishment, the process of reducing expenses 
must be carried out, to the extreme possi- 
ble extent, in all departments. 

It is only one step from a proper reali- 
zation of present-day difficulties to the 
appreciation of the advantages offered by 
the new plan. Many out-of-town manu 
facturers, it is said, are today maintaining 
individual stock and shipping rooms in New 
York City at a disproportionately great 
cost, while hundreds of others, on the other 
hand, are compelled to forego the advan- 
tages of metropolitan representation on 
account of the financial risks, if not outright 
sacrifices, involved. In such a union stock 
and shipping room one trained force of 
clerks would be able to perform all the 
work required. The principle problem is 
to find a location suitable to every need 
of all the branches of the shipping process 
Two locations have been proposed thus far 
as a suitable home in New York City for 
such an enterprise, viz., western stretch of 
Manhattan Island, or the southern exten- 
sion of the Brooklyn water-front 

In a recent interview, Irving T. Bush, 
president of the Bush Terminal Transfer 
Company, said regarding this project 

“Many manufacturers and shippers who 
require a distributing headquarters in New 
York both for local business and for ship- 
ments to territory tributary to that center, 
are put to the expense of hiring stock 
rooms and maintaining a force of shipping 
clerks and bookkeepers, whose services are 
irtion of 


actually required only a small pi 


each day. The duties of a shipping clerk 
are not materially different in handling one 
class of product or another. This is shown 
by the fact that the moment a package 
passes from the shipping room to the rail- 
road the same intelligence handles an infi- 
nite variety of articles The idea with 
which these union stock rooms could be 
established has the same underlying princi 
ple of cooperative economy which has been 
instrumental in reducing operating costs in 
other lines 

“Manufacturers and wholesaler dealers 
who require a central shipping point in 
New City will find that through the econ- 
omy, first, of a freight station acting for 
all of the railroads; second, union shipping 
buildings on terminal tracks of all of the 
railroads, and, third, union stock rooms 
conducted upon the principle of coopera- 
tion, they can enjoy each, for a few hundred 
dollars, better facilities than they are now 
paying thousands to maintain.” 


COMMITTEE REPORT ON STAMPED 
ENVELOPES. 

The Postofhce and Postroads Committee 
of the House of Representatives at Wash 
ington has voted to report favorably upon 
an item in the Postal Appropriations Bill 
to print stamped envelopes with only the 
name of the state and the town upon 
them, leaving a blank to be filled in by 
firms or individuals who desire to have 
their return card upon the envelope. This, 
if not deemed a sufficient return address by 
persons desirous of using such envelopes, 
will leave them free to purchase stamped 
envelopes in blank and to print thereon at 
their own expense such proper and maila- 
ble matter as they may desire 

The presence of this item in the bill is 
regarded as a tribute to the efforts of the 
National Joint Committee of the various 
stationery and printing trades who are 
urged to use all possible influence to have 
the item kept in the bill 


THE STORE FARTHEST WEST. 

The Office Supply Company, J. B. Ben- 
son, manager, Aberdeen, Wash., claims the 
distinction of being located the farthest 
west of any commercial stationery estab- 
lishment in the United States. In the three 
years it has been in business at Aberdeen 
the company has built up a prosperous busi 
ness and enjoys the confidence and esteem 
of a widening circle of customers. 

The company is exclusive agents for 
Yawman & Erbe filing cabinets, Grady Re 
built Typewriters, Moore’s Modern Meth 
ods (loose leaf), Carter’s ribbons and car- 


bons, the Comptograph adding machine 
and various other well known appliances. 
Mr. Benson and his associates are enthu 
Siastic over the business prospects in Aber 
deen and vik inity The trade of the com- 
pany has grown from the very start. The 
city is growing rapidly, and many people 
predict it will become one of the great 
commercial centers of the Pacific coast. 
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We manufacture everything in the Shipping Tag and 
Label Line, in any quantity, at prices the lowest, consider. 
ing quality. Our goods have been on the market for 29 
years and are no experiment. 


COUNTING 
HOUSE 
PAPER 
FASTENERS 


Are different from 
the other kind 


Their perfect flexibility makes them pliable toa 
nicety without softness. Just stiff enough without 
brittleness. Made with round and flat heads in 
9 numbers, sizes, 1 to 4 inches. Nos. 1 to 4 
packed in round brass boxes of 100 each, ten 


boxes to a carton. Full size—actual count. 


Dealers should get our catalog, which shows 
the compiete line of THOMAS Specialties. 
Liberal Trade Discouat. 


Thomas Stationery Mfg. Co. 
Springfield, Ohio 
New York Office: 537 Pearl Street 


Chicago Office: 
515 Baltimore Bldg. 
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A PROFITABLE 
DIP FOR 
DEALERS 











Just Push the Button and it’s Filled 


The user’s appreciation is shown in 
our increasing business. A high grade, 
self-filling Fountain Pen without 
screws, plugs, plungers, etc. Every pen 
guaranteed. Our dealers are meeting 
with big success. Write today for 





























special proposition. e 
Wm. A. Welty Co., Waterloo, Ia. 

















LTHOUGH retail 
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with good stores 


play windows, yet the 


has advanced so far beyond what it was a 


number of years ago, 


writing paper and a few 


dled, that the employment of additional sel 


ing methods are generally 


a few stationers are 


writers, duplicating machi 


chines card SVs 


Retail Stationery Advertising 


By E. J. Beynon. 





tems, tancy post 


cards, fountain pens, 


automatic stamps 
wire goods, binders 
loose-leat records 


filine cabinets and 
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special office furni 


The plan of de 
pending wholly upo: 
the established good 
vill of the store, or 
merely waiting for 
customers to come 
in, requires strength 
ning by using addi 
tional sales methods 
ror promoting trade 

Retail stationers, 
with their interest 
ing stocks have a 
better opportunity 
for reaching out for 
more custom than 
have single-line deal 
ers with but one 
class of goods to 
talk. 

Again, local com 
petition although 
of a friendly kind, is 
keener today than 
ever before. A sta 
tioner may not only 
have the competi 
tion of a half-dozen 
brother _ stationers, 
but the aggressive 
ness of department 
stores and mail or 
der houses to com 
bat as well 





It is hardly feas: 


Create beautiful decorative effects in home or store—enable 
vou to have almost any embellishment. 


Furnished in sheets and strips, different colors and 


Printed in fast colors—no rubbing off. 


designs. 


READY-MADE FLORAL DESIGNS 


always in stock, including beautiful paper lilies, roses, garlands, 


festoons, leaves, bells, crescents 


FOR LUNCHEONS AND PARTIES 


Shelf or Sideboard paper. 


Napkins—Different designs 
50c Per doz sheets aes 50c 


Per 100 
Doilies—Fancy and pretty Party Favors—Large selectior 
Per do 10c Per doz oats 50c 


Lunch Sets—Complete tablecloth Score Cards— Best stock in 
etc $1.00 some as low as, per doz 25c 


Mail orders promptly filled. Send for free book, 
“Artistic Tissue Paper Decora ions."’ 


Johnson, Up-to-date Stationer 


318 Central Street Roth Phones 850 
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As a means for boosting local trade, the 
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is a commendable 
means for putting 
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obtaining larger 


share of 


rection, and usually bedrock quotations car Advertising is, of course, of various kinds home newspaper an excellent medium 
only be extended where quantities are or The manufacturer or dealer in stationery It talks various of stationery outside 
dered or office supplies, advertises in Office Appli the store and opens the door for more cus 
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more the goods are talked—the better they if it be a new line, or to keep his specialty store into a large one or makes a big store 
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cause their attention ts 
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the desire be ever before stationers, who are interested outgrow old quarters. It heads off custom 

Many people buy sim in everything that can be handled by them from centering with other stores. It is a 
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ected to son follow the same plan as though they were nice store and an attractive display. It 
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quaintances, fully advised of the quality 
goods and bargains at a certain stationer’s. 
Old customers sometimes move away. 
Strangers are always coming to town. 
Advertising is an investment. You pay 
a clerk a certain salary, oftentimes merely 
for waiting on customers, although there 
are many good clerks capable of talking the 
The goods can likewise 
reaching all the peo- 


stationery lines. 
be talked on paper, 


ple at one time. New customers won from 
newspaper advertising become _ regular 
patrons by the same affable and fair treat- 
ment that has enabled the stationer to hold 


old-time trad 

While metri 
tising rates are 
tail stationer, yet it 


politan newspaper adver- 
rather high for a small re- 
should be considered 
that a metropolitan daily reaches thousands 
of people who are generally in the habit of 
buying—not from knowing the storekeeper 
or merely passing the display window, but 
especially by reason of having read his ad- 
vertisement. However, metropolitan news- 
paper advertising requires that the stores be 
centrally located. A nice stock is also nec- 
essary. Consider the cost of distributing 
a circular or house organ in a metropolis 
and compare it with the advertising rates of 
the daily Circulars and pamphlets 
are essential stationer, who 
caters to the trade in a certain neighbor- 
hood, for if he is on the South Side, there 
would be no policy in his advertising in a 
daily which also reached the people of the 
North West Side and East Side. 


paper. 
with the district 
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INTELLIGENT APPRECIATION 


orders that really counts, the C.S. & R. B. Co. the largest concern . 


The Unbreakable 20th 
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When 


this 


newspaper men come to recognize 


feature of metropolitan newspaper 


advertising, as referring to the district re 


tailer, they may obtain more retail advertis 
ing and clamor less for the advertising of 
the centrally located store. In many cities 
ne as @g d t S n e SIdé I 
t n as on the other 

In the medium sized cities the advertis 


ing rates are very reasonable for the re- 
tailer, considering that when he advertises 
cases, people who 


ustomers, whether 


reaches, in nearly all 
are likely to become his « 
the people live in one part of town or the 
Newspaper advertising simply 
the setting aside of a certain percentage of 
profits to be used in stimulating trade. As 
just what this percentage should be, 
very man must be his vn judge, but 
whatever the amount is, consider 
f talks stationery more 
people at one time than can be reached in 
ny other way 
\ stingy ad has little force—it doesn’t 
talk loud enough, or th 
that little can be said 


space is so small 
However, a fair- 


zed adv ertisement may be followed by 
1] small ads talking the same goods. 

[The retail stationer who sets aside a 

ertain amount as an advertising appropri 
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HONORABLE MENTION 


has made 
world to-day. 


and which 
of its kind in the 


LEDGER DE LUXE 





sufficient to keep 


Century Standard 
DON’T FORGET THAT WE MAKE BINDERS AND HOLDERS OF EVERY KIND 


AND PRONG TARIFF FILES 
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otherwise would not have thought of the 


goods or known where to buy them. 

The accompanying sample advertisement 
“talks the goods.” Notice that the head- 
ngs, “Crepe and Tissue Papers—Ready- 
\iade Floral Designs—For Luncheons and 
Parties,” stand out from the rest of the 
eading, so as to tell the hurried reader what 
the ad is about. Again, notice the complete 

scription, stated in a few words. In 
uoting prices on several articles in double 

lumn space, they are often set as here 


shown. 





MAKES IMPORTANT DEAL. 


On March 1, 1910, the Geo. E. Damon 
Company of Boston, Mass., succeeded to 
the business conducted by H. H. Carter & 
Company for more than 42 years as sta- 
tioners, engravers, printers and circulating 
ibrary. The firm have taken a lease of 
the entire building, thereby enabling them 

execute all orders for designing, en- 
graving, stamping, printing and binding 
under their own roof. Mr. Damon informs 
us that the aggressive policy so character- 
istic of the company in the past will prevail 
at this store. 

The new store, which is located at 5 
\shburton Place, will cater to the wants 
f those needing stationery, engraving and 
the circulating library, while the other 
store at 13 Pemberton Square, will con- 
tinue to supply the needs of commercial 

uses, lawyers, etc. 
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him in business. 
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It is that 


Because no 
Satisfactory 
Substitute can 


be produced by 


any Competitor 
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C.S.&R.B.CO., Inc., sacRaMENTO and carroLL CHICAGO, U.S.A. & 
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Ask the Dealer 


If there is any question in your 
mind as to whether the Dodge 


> 
- 


DU{ JRA) JBUL 


Ribbon is the ribbon for you to 
carry— write to some of our 
dealers (names furnished on ap- 


plication) and ask them what 


they think of 





Ribbons. 

We believe our ribbon is the 
best on earth, and we want you 
to believe it. 

What better way than to get 
the unbiased opinion of dealers 
who are handling the line, and 
who know from their own ex- 
perience just how good the rib- 
bon really is 


The Dodge Company 





TYPEWRITER RIBBONS 
CARBON PAPERS 


Ne Va 


Syracuse, - 
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MACHINE WHICH PREVENTS 
STAMP THEFT. 


Device for Promoting Economy by Pre- 
venting Small Cash Drains. 


POSTAGE stamp may be regarded 
A as a small thing, but a day’s supply 

for a large concern may amount to 
a good many dollars, while a month’s sup- 
ply may mean many hundreds of dollars. 
When a man writes a check he seeks means 
to protect it He safeguards his cash 
drawer by all necessary means, even though 
he may know there are never more than 
a few dollars in currency in it But the 
safeguards he throws around his money 
he very often neglects when safeguarding 
his cash which appears in the form of 
stamps. Many concerns, on the other hand, 
attempt to guard their stamps by locking 
them up in the safe at night, but when 
the business day begins they are taken out 
and used promiscuously wherever needed. 
A casual caller, if he were so inclined, might 
pick up.and pocket several sheets of stamps 
and dispose of them with comparatively 
little risk of detection. 
end of the proposition while paying no at- 


They safeguard one 


tention to the other 

But recently business men of an observ- 
ing mind have noted that many of the 
stamps which come in their daily mail bear 
perforations, which upon scrutiny are found 
to consist of the initials of the firm whose 
This, 
it is readily to be seen, is an effective 
method of safeguarding one’s property in 
stamps. No “fence” will purchase stamps 


name is inscribed within the letter 


which have been perforated with an initial, 
because no one will buy them. As soon as 
any considerable lot appeared anywhere, 
they would be discovered, traced down and 
things would begin to warm up in earnest. 
To use a figure of speech once common in 
the West, as long as a 
“maverick” it may be anybody’s property, 
like a silver dollar found on the street. 
When it is “branded,” i, e., perforated with 
the initials of the firm to whom it belongs 


stamp is a 


and who alone is entitled to use it, it be- 
comes marked off and segregated for the 
use of that firm, 

The B. F. Cummins Company of Chicago 
and New York hold the rights to these 
stamp perforating machines which they 
manufacture and sell in large quantities. 
The initials, of course, are put in an order 
so that no two machines are sent out with 
the same set of letters. 

Instances are on record where thieves 
have been arrested and convicted upon the 
evidence of perforated stamps found in 
their possession. In one case the perfora- 
tions in a stolen postage stamp led to the 
arrest and conviction of a man who had 
burglarized the station of a railroad com- 
pany which practised perforating its stamps. 

The object of. perforating stamps is to 
remove the temptation to seal them by 
making their subsequent disposition hazard- 
ous or impossible. The use of the stamp 


















Does Your 
Inktsand 
Lose You 
Money ? 


@Dozens of inkstands claim 
to save you soiled fingers, 
blotted papers, ruffled tem- 
per. The FITZ AUTOMATIC 
INKSTAND actually does 
so. It is the greatest 1m- 
provement in inkstands ever 
made—its use is a constant 
delight. 

@You can’t soil your pen- 
staff, fingers or papers—the 
dip funnel prevents it. Your 
ink is kept 
and fluid, for the stand, is 
dust-proof and non-evapor- 


saved clean 


ating. Its handsome ap- 
pearance fits it for home as 
well as office use. 

No. 20 24 inch cut glass = $1.50 List 
No. 40 3 = " ~~ « 2a * 


@Its distinctive merits 
make the FITZ AUTOMAT= 
IC INKSTAND asure seller. 


Dealers Price very interesting. 








American 
Business Supplies 
Company 
147 E. Congress Street, 
BOSTON 
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perforating machine is not a reflection upon 
the integrity of office employes, and need 
never be so construed, but should merely 
be looked upon as one of those reasona- 
ble precautions of business which are 
daily becoming more and more common. 
The petty thief is present in all localities 
and may pay his call any day at the most 
unlooked-for time, with results sometimes 
very embarrassing to the employes of the 
establishment. Such safeguards’ should 
therefore be welcomed by every honest man 
and woman. 

The use of the stamp perforating machine 
has developed a number of things aside 
from stamp thefts—matters which are well 
worth consideration. For instance, a busi- 
ness man in Pittsburgh received an anony- 
mous and libelous letter and was at a loss 
to trace its authorship until he noticed that 
the postage stamp was perforated. He 
traced the owner of the stamp and had the 
satisfaction of seeing proper punishment 
meted out to the writer of the scurrilous 
letter. 

A large mail order house received an 
order for a suit of clothes in payment for 
which perforated postage stamps were ten- 
dered. These were found to belong to a 
large corporation in another city, and were 
This started an investigation the result of 
which was the detection and punishment 
of the stamp thief, 

A large railroad reports a saving of over 
$500.00 a month since postage stamp pro- 
tection was installed. 


HANDSOME CATALOGUE OF DESKS. 
A catalogue which approaches the ideal 

in appearance and quality is that recently 

issued by the O. C. S. Olsen Company of 

Chicago. The book is 9 by 11% inches and 

contains 40 pages. It is daintily bound 

a pearl gray cover with lettering in bas 


relief. There are two halftones to each 
page on most of the pages, making in all 66 
different styles of office desks shown and 


described 

A unique feature of this catalogue is that 
similar styles of desks are shown upon 
pages facing each other, making it easy for 
the dealer to run through the catalogue and 
select just the kinds of goods desired, with 
out confusion or waste of time. 

The lines include roll top and flat top 
desks, standing desks, office tables, type- 
writer cabinets and typewriter stands. The 
illustrations are high class and the descrip- 
tion of each line is placed near the outer 
margin of the corresponding page, and 


printed on a delicate tint block,*boxed in 
with neat ruled designs Inclosed in each 
catalogue is a complete price list 
Altogether it is an artistic and a beautiful 
piece of work and reflects credit upon all 


concerned 
Fires gain headway more slowly in a 
tightly shut building. 


The law compels no one to do impossi 
bilities 
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This Sign in Your 
Window will Mean 
Dollars in Your 
. Cash Drawer 




















rice lists, catalogs, etc. Our 











active correspt yndent’s letters, quotations, etc. 
Department cost sheets, sales reports, and similar matter kept 
together in a compact, easily handled form 

FILL OUT CORNER CARD TO-DAY AND RECEIVE “he 
FREE SAMPLE. S- 


GAYLORD BROS., 222 E. Washington St., Syracuse, N.Y. 


DOG EARS 


are all right in their place but you don’t want them on your / 


MULTIBINDERS yw 


prevent dog-eared leaves and torn covers. Are for the y 


semi-permanent binding of your customers’ catalogs, S Please 
price lists “8 all limp-covered publications. @ send 
Will hol one or many copies. Quicklyad “6 Pers gor 


justed. A ready reference binderfor filing your “4+ 


y s instructions for use. 


ple of your 
$ Multibinder with 
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Business Show at Allentown 


Prince Furniture Company Holds Second 
Successful Exposition. 


T IS an acknowledged fact that the 

man who does things differently from 

the other fellow is the man to whom 
all eyes turn in the hope of being able to 
find out what he will do next. Some emi- 
nent philosopher said at one time if you 
would make a better mouse-trap than your 
neighbor that the whole world would make 
a beaten path to your door. It is this doing 
of things differently from its very incep- 
tion that has attracted the attention of 
office applicance dealers to the Prince Fur- 
niture Company stores throughout the Key- 
stone state. 

For one of the most successful ventures 
of this company is the Business Man’s 
Show. This show is, as the name implies, 
a show for business men, exhibiting various 
labor-saving and systematizing devices and 
was given its premier at the Allentown and 
Rochester stores of this. company last year. 
The Second Annual Prince Business Show 
was given at the Allentown store February 
15th to 18th inclusive and besides being 
well attended by the business men and 
women of Allentown and the adjacent ter- 
ritory, some very good sales were made 
by the exhibitors, among whom were the 
Addressograph Company, American Multi- 
graph Sales Co., Underwood, Remington 
and Blickensderfer typewriters, Burroughs 
adding machines, Dictaphone Company of 
America, Protectograph, made by G. W. 
Todd & Co., of Rochester, a complete show- 
ing in detail of the full line of Macey Sec- 
tional Filing and Cabinet Systems, the Pull- 
Fastener Company and an unequalled show- 
ing of office furniture taken from the regu- 
lar stocks of the store. 

Snappy invitations under two-cent post 
age were sent to over nine hundred busi- 
ness men every day in order that they 
would not forget that there was something 
to their interest and for their education be- 
ing held within a stone’s-throw of their 
offices. In these invitations it was 
suggested’ that they allow their office 
forces to spend an hour or more each 
day at the show in order to familiarize 
themselves with methods that would fit 
them for better, quicker and more accurate 
work. Free automobiles were provided for 
the man who was too busy to consume 
time in walking, these automobiles bearing 
large streamers announcing their destina- 
tion. 

The store was open each evening during 
the show and was the scene of interesting 
contests. On Tuesday night a typewriting 
contest was held open to every typist in 
Lehigh County, and in order to avoid any 
semblance of partiality the operator was 
allowed to furnish his own machine. One 
can imagine the interest that these contests 
aroused when it is known that there were 
over fifty entries for this typewriting con- 


test, which number, however, did not com- 
pete owing to the inclement weather of 
that evening. On Wednesday afternoon 
and evening Miss Rose Fritz, World's 
Champion Typist, was booked for an ex- 
hibition of speed, but she was prevented 
from filling her engagement through sud- 
den illness, but will appear at the store 
in the early part of March at which time 
she will try to break her already phe- 
nomenal record of ninety-five words per 
minute for sixty consecutive minutes on an 
Underwood machine. 

On Thursday night the Burroughs ad- 
ding machine contest was held, participated 
in by operators from the various banks 
and manufacturing plants in and around 
Allentown. Both of these contests were 
for speed as well as accuracy, with a re- 
ward of $10.00 in merchandise to the suc- 
cessful contestant, in each event, the win- 
ner of the typewriting contest having at- 
tained 100% speed and 97% accuracy while 
in the adding machine contest, which con- 
sisted of the tabulating of 250 checks, two 
of the contestants obtained the correct to- 
tal in the same time and the contest was 
run over, the successful contestant on the 
second attempt recording the 250 checks 
correctly in 4 minutes and 23 seconds, or 
within 7 seconds of the American record. 

The business show was brought to a 
grand climax on Friday evening with a 
concert of grand opera records, sung by 
the leading stars of the Manhattan and 
Metropolitan Opera Companies and played 
on a Columbia Graphonola, which ma- 
chines the Prince Furniture Company have 
for sale. 

It is the consensus of opinion that the 
second annual Business Man’s Show was 
the most successful individual attempt at 
unique advertising ever pulled off in Allen- 
town. On March 15th to 18th inclusive 
the initial show will be given at the Hazle- 
ton store of this company and already 
there are many applications in the hands 
of the publicity man for space reservations. 
No admission charge is made for the show 
and no charge of any kind is put on the 
exhibitors, either on a pro-rata basis of 
advertising expenses or on the space which 
their exhibit consumes. The show is open 
to everyone having anything of interest to 
the business man. All that is necessary 
for reservation will be to make application 
to the Manager of Publicity, at Allentown, 
Pa., .in which city the publicity depart- 
ment of the four stores of this company 
is located, they operating the following 
stores: Prince Furniture Company, Allen- 
town, Pa.; Prince Furniture and Carpet 
Company, Hazelton, Pa.; Haltzel Furniture 
Company, Pittsburg, Pa., and the Prince 
Furniture & Carpet Company, Rochester, 
N. Y. 





CONVENIENT BINDER FOR CATA- 


LOGS. 
Every person, whether salesman, credit 
man or proprietor, who has occasion to use 


the price lists or catalogs of his customers 
knows how quickly the leaves of the limp 
covered catalogs become dog eared and the 
covers become torn. In fact, a week of 
hard usage will put them “hors de combat.” 
What has been long needed for keeping 


these catalogs in a presentable, temporary- 
permanent and inexpensive manner is a 
binder with a stiff cover which will prevent 
the leaves from becoming dog eared, pro 
tect the covers and keep the contents from 
sliding or falling down when placed in a 
perpendicular position 

The multibinder made and sold by Gay 
lord Bros. of Syracuse, N. Y., is made of 
heavy photo mount or press board, having a 


one-half inch binding strip attached, in 
which eyelets are placed for 
binding strip is covered with cloth and is 
also bound to card board with the same 
material, making a cloth hinge. 

The catalog is quickly bound by placing 
covers on same, inserting an awl through 
the eyelets and catalog, then lacing with 


‘ing Che 


cord, Several copies may be bound in one 
binder and they can be used for filing active 
customers’ letters, quotations, 01 Ose 
sheets, as they can be placed in the folder 
of a vertical letter file. Departmental cost 
sheets, sales reports, and similar matter may 
be kept in compact form. 

Any one who will write to Gaylord Bros 
at 222 East Washington street, Syracuse, N 


Y., will receive, without charge, samples of 
these multibinders, together with full de- 
scription, list of sizes, etc. 





U. S. ENVELOPE COMPANY DEDI- 
CATES NEW FACTORY. 

Festivity and good cheer marked the 
dedication in Springfield, Mass., of the new 
factory building of the United States En- 
velope Company, which is to contain the 
general offices of the company, the entire 
P. P. Kellogg division, and the tissue and 
papeterie departments of the Morgan En- 
velope Company. The building is already 
partly occupied and there were about 500 
employes of the company present to take 
part in the celebration. The speech mak- 
ing was confined largely to talk of the 
beginning of the envelope industry when 
ten thousand envelopes a day for each ma- 
chine operator was considered marvelous 
—and 100,000 made in one day by the en- 
tire factory a feat which a whole day of 
preparation and ten hours work to accom- 
plish. Mayer James Logan, general man- 
ager of the company, spoke fittingly of the 
rapid progress of the company and the 
bright future in store. 





Arthur S. Kleeman has recently opened 


an office for the National Dictograph Com- 
pany at 1511 Masonic Temple, Chicago 





Signatures made with a lead pencil are 
equally as binding as those written in ink. 





PRINTERS’ COST COMMISSION 


MEETS. 
The American Printers’ Cost Commis- 
sion which was appointed as related in 


Office Appliances at the first international 
Printers’ Cost Congress held in Chicago 
in October last, met in Philadelphia several 
weeks ago to take up with and to interview 
the trade regarding the commission’s work 
and to supplement by its experience the ex- 
haustive report which is being prepared and 
the missionary trade work which the com- 
mission is doing. There were present J. A. 
Morgan of Chicago; A. W. Finlay of 
Boston; H. W. J. Meyer of Milwau- 


kee: Frederick Alfred, New York; F. 
I Elfick, Omaha; C. V. White, Seat- 
tle: W. A. Jones, Buffalo; A. M. Gloss- 
brenner, Indianapolis; Stewart Scott, St. 


Louis; T. E. Morton, Louisville; E. L. 
Stone, Roanoke; G. H. Saults, Winnipeg; 
C. D. Kimball, Minneapolis; E. H. Clare, 
Memphis, and R. N. Fell, Philadelphia. 
At the close of its session the commis- 
sion became the guests of the Printers’ 
Board of Trade and the Typothetae of 
Philadelphia at its annual banquet and en- 
tertainment in the Clover room of the 
Bellevue-Stratford. All the printing and 
lithographic establishments of Philadelphia 
and many local paper houses and station- 
ers and trade representatives from various 
sections of the United States and even of 
Canada were present. J. Horace McFar- 
land of Harrisburg responded to the toast, 


OFFICE APPLIANCES 


“Should the Printer be Educated;” John ( 

Hill of Baltimore spoke on “The Stumbling 
Blocks of Co-operation,” and William Law, 
Philadelphia, W. J. Hartman, 


Chicago 


Walter Clothier, Robert Schalkenback, 
New York, and James Berwick, Boston 
were Other speakers. Among those pres 
ent were F. D. Jacobs, publisher and sta 
tioner; H. C. Gatchell and A. R. Gagchell 
engravers; Charles W. Beck, Jr., of the 
Charles Beck Company; Frank M. Acton, 
business letter builder, and the following 


representatives of the paper trade Elliott 
B. Silver, J. H. Lindsay, William H. George, 
Grellett Collins, David Lindsay, Jr., Georgs 
H. Buchanan, Charles Beck, Sr., Charles 
Megargee Levis, H. E. Myholm, Frecerick 


E. Hastings, A. J. Bankerd, N. O. Raiguel, 
Thomas H. Royal, A. B. Sherrill, A. Har 


tung, David M. Patton, Adam Lindsay and 


John R. Charleton 


UP-TO-DATE GAMBLERS. 


Modern office methods are being used by 
at least one licensed gambling house in Ne- 
vada, as shown by the report from Reno 
that the White Company had sold the Ca- 


sino a No. 6 Burroughs. The returns of the 
-day from roulette, faro, craps and other 
games of chance are counted on the Bur 
roughs, and the bank statement prepared 


for early morning deposit. 
The 


house are 


this particular gambling 
all the care exer 


affairs of 
conducted with 
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cised by modern financial institutions. Cash- 
ers sit behind the latticed counter, and 
there with typewriter, adding machine, fil- 
ng cabinets and other pieces of good of- 
ce equipment they carry on the business 
hich Nevada’s laws permit until Novem- 
1910. 
lhe White Company has been success- 
in introducing the specialties in the line 
r which they are agents to even the small- 
st of towns in the Silver State. Hardly 
a mining camp but has its Multigraph, its 
urroughs, addressing machine, automatic 
folder and up-to-date filing systems. The 
salesmen for this Reno concern find that 
the purchase of one device opens the way 
for the sale of others, ‘and they are reap- 
ng the benefit. 





Great riches may result from pure luck. 
\ tenderfoot went to Colorado to keep 
from losing the other lung and fell over a 
quartz vein that made him a millionaire. 
On the other hand, the chemist may work 
for years to develop a formula and may 
become rich from its sale, if he doesn’t 
allow less scrupulous men to steal it from 
Then again, great fortunes are made 
out of pure bluff and public credulity. 
Sometimes men carve riches out of sheer 
ability, foresightedness and courage. But 
somewhere, somehow, in every conspicu- 
ous fortune, there is some feature which 
marks the man or the circumstances as 
more than ordinary. 


him 








EVERLASTING INDEX TABS 


—EASILY ATTACHED—SIMPLY CAN'T WORK LOOSE! 





ONSTRUCTIONALLY speaking, 

that’s the big advantage of these “‘ Y 
and E”’ Tabs. 
to acard or sheet, but they’ll never slip off ; 
they hang on everlastingly. 


They’re quickly adjusted 


e 
We make these tabs in five 
sizes, and in a great variety of 
alphabetical, numerical, monthly, and daily subdivisions. Special 
labels furnished to order. Business men everywhere are quick to 
see the advantages of these simple, inexpensive Indexing Helps! 














attac h, you slide the tab 
” is released, 


Each ta made of two pieces of German Silver. To 
} 


r the edge of the card when “ compression band 





Individual Tab 

with numerical 

label — ‘‘ Top 
Reading.” 














A Big Field for Stationers! 


Sample Tab, 5 Cents. 


Indi idt 7 Tab with 
alphabetical label— 
"Side Reading Set of Five, 25 Cents. 





Complete Booklet on Request. 








YAWMAN-»?FRBE MFG.(. 


Executive Offices, Rochester, N.Y. 














“ ¥ and E” Filing Equipment Stores ‘ 4 é 
x I'o fasten tab in position, the compre ind is pressed down over the “ shoulder, 
Philade Pitt - rg C . go ba w York : Washingtor and thi rings the ia together olding tab firmly and sec urely. 
ve yt sulla -Os Angeie >an ran 

















Ast Good as Any—Betier than Many 


JOHN ALLEN & CO. 


478-480 Pearl Street, NEW YORK 
Manufacturers of 


Carbon Paper 


qual Non-Sm ut 
Long-lasting, Clean Writings. 


Typewriter Ribbons 


For all makes of machines. Will give best 
service and Isaure satisfaction to users. 











Write For Samples 
and Prices. 











GERALD J. CONNOLLY 


ATTORNEY-AT-LAW 
711 Fourth Nat’! Bank Bidg. , Cincinnati, Ohio. 
“presentative of Office A; Cin- 


Special re ypliances in 





cinnati. Federal, Ohio and Kentucky 


pract 
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» The Smallest Office Appliance 
AND OFTEN THE MOST VALUABLE 
THE VISE CLIP always 
It cannot 


is a paper clip 
holds papers firmly together. 
slip. It does not mutilate the papers. It 
grips both ways—lengthwise and side- | 
It is the most pertect paper clip 

















z at Send for samples and prices 
THE VISE CLIP COMPANY 
77 Summer St. ) 
Boston, Mass. 
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Glass Headed Tacks 


MAPS, CABINET AND 
ROUTING SYSTEMS 
Round headed; hardened steel points. 
ASSORTED COLORS 


Take up less space on the Maps, and 
will outlast any others manufactured 


PRACTICALLY INDESTRUCTIBLE. 
Cannot fade 


samples and terms to 
United States 


H. R. H. NICHOLAS 


Room 6/9, 258 Broadway NEW YORK 
SOLE MANUFACTURER: 


JOSEF JUNGBECKER 


AACHEN-B. 


Send for 
Agent for 


or disc lor 
Sole 


GERMANY 
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NEW YORK -STATIONERS HOLD 
MONTHLY MEETING. 

of the New York 

held Feb. 16th 

309 Broad- 


meeting 
Association was 


The 


Stationers’ 


monthly 
at the association headquarters, 
way 

The meeting was called to order by Pres 
Gerry, the following firms being represent- 
ed: Wilbur & Hastings, & Murray, 
E. V. Brokaw & Bro., Anderson & Prigge, 
Fielder & Hanau, Brown, Lent & Pett, 
Frank & Tichenor, Dennison & Sons, and 
Clenlenger & Brown, representatives 
from Geyer’s Stationer, 
and Office Appliances. 

After the minutes of the 
were read and accepted, Mr. 
man of the banquet committee, 
total receipts from the annual banquet 
$1,795, with a balance of $167.77. After 
the read, Mr. Hanau presented 
the with an appropriately 
framed photo of the fifth annual banquet in 
commemoration of the event and 
year as chairman of the committee. 
Mr. Gerry, in behalf of the association, ac- 
cepted the gift an appropriate ex- 
pression of its appreciation for Mr. Hanau’s 


Gerry 


also 
American Stationer 


last meeting 
Hanau, chair- 
reported 


report was 


association 


also his 


last 
with 


excellent services. 


Mr. Rogers reported on the progress of 
the Paper Association in regard to the 
standard packing of paper. 

The treasurer was instructed to pay the 
dues of the local’ association as a member 
of the National Association. With this 
bill was a letter from Secretary Mortimer 


W. Byers of the National Association re- 
questing the New York Association to men- 
way in which he might be of ser- 


tion any 
vice to them, either as individual members 
or as an association. 


A lengthy discussion followed and the 
secretary was finally instructed to take up 
the following questions with him: How to 
arouse sufficient interest among the mem- 
get them to attend the monthly 
meetings; the use and abuse of cash dis- 
counts; the cutting of prices, and the sup- 


plying of sketches to customers before or- 


bers to 


ders are given. 

Mr. Palmer read a very interesting report 
which he had gotten up to arouse the inter- 
est of the local stationers in the associa- 
tion. A motion made and carried to 
have appointed a commission of three, 
to consider the docu- 


was 
in- 
cluding the president, 
ment and have it published and used as a 
first step toward stimulating greater inter- 


est in association effort. Mr. Brokaw and 
Mr. Palmer were appointed to confer with 
Mr. Gerry. 


In accordance with a letter from Lansing 


G. Wetmore, of Rochester, N. Y., chair- 
man of the Program Committee, Mr. Gerry 
asked for suggestions as to topics for 


speeches to be made at the annual conven 


tion of the National Stationers’ Associa- 
tion to be held at Baltimore in October. 
Mr. Gerry was given authority to reply to 


and two topics were 

one having to do with the ethics 

and the 
a 


Mr. Wetmore’s letter 


suggested, 


of business, other with the value 
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Usually, a business 
letter is sent in con- 
nection with the 
buying or selling of 
merchandise, ob- 
viously, most con- 
cerns send more let- 
ters in reference to 
selling than buying. 
In the run of a year the 
results from letters writ- 
ten on a first quality 
paper like 
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will pay for the differ- 
ence in price between it 
and an inferior grade of 
paper many times over. 

The recipient of a letter, 
consciously or unconsciously 
is favorably influenced by the 
quality of the paper when 
Banker’s Linen is used. By 
specifying Banker’s Linen 
for your letter heads and 
printed matter about which 
you are particular you can 
always be absolutely sure of 
obtaining uniform high qual- 
ity. You can also be sure 
that you will get a reputation 
for using distinctive station- 
ery. The combination of 
first grade raw materials, a 
completely equipped modern 
plant and years of experience 
in paper making make 
Banker’s Linen what it is. 


DEALERS 








who are not now . carrying 
Banker’s Linen in stock are in 
vited to send for samples and 
prices. It will be our pleasure to 
show you how good Banker’s 
Linen is and how moderate the 
price for such high quality. It is 


a paper worth recommending to 
your customers and you'll find it 
draws and holds trade. 


Southworth Paper Co. 























= 

















MITTINEAGUE, 
MASS. 
RPM ETSI SIE BIT TES 





























Situate at “Power City of the World” 





Adopted by 
United States Government 
1909-10 


SUCCESS don’t konsist 


in never making mis- 
takes, but in never mak- 
ing the same mistake 


the second time. 
—Josh,. Billings. 


Many DEALERS do not rec-= 
ognize the whole truth of this 
“Old Saw.’””?” EXPERIENCED 
ones DO. 

THEY Select Winning Carbons. 
THEY Find all the Merits. 
THEY Record how it Sells. 





THEY observe the RE- 
ORDERS. 
THEY stock that LINE ex- 


clusively. 


Our “Sunbeam Brand” Car= 
bons and Ribbons PLEASE, 
have wonderful lasting quali- 
ties and are not an adulterat- 
ed product. QUALITY is our 
watchword and should be 
U.R. S. 


A postal, | cent, brings you 
our new 1910 treatise, ‘‘Most- 
ly About Carbons.’”’ Get a 
line on this today. Corre=- 
spondence invited. 





Peerless Carbon & 
Ribbon Mig. Co., Ltd. 


United States Factory and 
Office: Niagara Falls, N. Y. 
Canadian Factory and Offices: 


176 W. Richmond St., 
Toronto, Canada 
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cal association in the work of th 


national. 


The Board of Directors has renewed 
lease of the association room for another 
year. The meeting adjourned at 5:19 


t more in 


It is greatly to be deplored tha 


erest is not taken by the retail stationers 


, 7 4 4 } ~ 
n these monthly meetings There is no 


merchant so busy that he cannot spare one 


hours a month, not only for the 


od of the trade in general, but for his 


wn individual advancement. 


The only way in which the evils now ex 
isting in the trade can be wiped out is for 
he stationers to get together. As long as 


they feel that, what is everybody’s busi 


ness is nobody’s, just so long no progress 


will be made. The association appeals to 
every fair minded member to turn out to 
its meetings and co-operate in the good 
work that it is exerting every effort to 


accomplish. 
GERMAN MANUFACTURER VISITS 
AMERICA. 
Our New York office was recently 
ed with a visit from Mr. Josef Jungbecker, 
Germany He 


favor 


of Aachen, came to this 
country with the view of establishing head 
New York for = 


the sale of his 
glass headed map and route pins. This he 
having 


quarters in 


succeeded in doing, appointed H 


R. H. Nichols, Room 619, 258 Broadway, 
New York, as his representative and sole 
agent. 

The map and route pins of which Mr. 
Jungbecker ,is the manufacturer posses 
features of much merit. The heads are 
made of colored glass of different hues 


and may be handled freely without injury 
yr impairment to their colors. The points 
are of differing 


from many other route pins in this respect, 


especially hardened steel, 


and therefore their lasting qualities are un 


excelled. To who use route pins 


firms 


these should prove-exceedingly useful, as 
their-colors are bright and permanent and 
the points durable. 

Mr. Jungbecker has made arrangements 
to send out several hundred sample boxes 
of these Mr. Nichols 
month, as he has proved by the large and 
country that 


tried to be 


pins through every 


increasing sales in+his own 


they need only to be seen and 


appreciated. In Germany the sales of these 


route pins have increased by leaps and 


bounds since Mr. Jungbecker adopted the 
plan of sending small sample boxes. He 


America, where 


for 


inticipates large sales in 


map pins are so largely used keep 
ing tabs on sales and whereabouts of sales- 
men, 


Manufacturing Company, 


Spiro 


The 


manufacturers of 


Spiro 


the files and the 
Spiro pencil pointers, have moved from 105 


East 13lst 102 West 10l1st 


New York, where they will have much mor: 


street to street 


commodious and convenient premises, 


be in a better position to meet the lar 


and increasing demand for their products. 


nd Wy 


| 
i 
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Deprima Leaves 


insure a flat writing surface in  loose-leaf 
ledgers. Every bookkeeper knows that means 
comfort, convenience and speed in handling 
his loose-leaf books. The ‘“Deprima’’ proc- 
ess takes all the stiffness out of the binding 
edge, compelling the leaves to lie flat. “De- 
prima” Leaves can be made for any binder; 
several of the popular rulings in the standard 
sizes are carried in stock. Our booklet tells 


more about them. 


‘“Deprima™ Leaves are but one of the many 
worthy features of the 


MANN 
Yale Lock Ledger 


If you want the leaves of your loose-leaf 
records to be as secure as those n bound 
books, please in- 
sist upon having 
the Mann Yale 
Lock Ledger. 
The person in 
possession of the 
Yale key can 
be made respon- 
sible for every 
leaf in the led- 
ger —— and no 
other key is nec- 
essary. Th 
Yale Lock is 
part of the bind- 
er and cannot 
be detached— 


see illustration. 


Ask us to send 
a copy of our 
free,copyrighted 
booklet, ‘The 
Interchangeable 
Leaf Ledger.” 
It will interest 
any one wishing 
to know more 
on the loose-leaf 
subject. 











Illustrating the wedge principle of the 
operating mechanism of the Mann Yale 
Lock Leger; also the simplicity and 
few working parts. 














If you are unable to get “Deprima” Leaves or the 
Mann Yale Lock Ledger from your stationer, communi- 


At any rate, send for the booklet. 


cate direct with us. 


William Mann Company 


Makers of Loose-Leaf Devices. 
ny 


Copying Books and Papers 


529 Market Street 
Philadelphia 








and Carbons 


are enough different from the usual run of 
he Similar lines to mean more profit in your sup- 
al plies department. They carry a uniform qual- 
% ity standard that insures the satisfaction of 
the user—an essential! factor in the building up 

of your business. They are made 


FOR THE TRADE 
ONLY 


We do not enter into competition with the dealer 
by selling the consumer. 

We know trade conditions and trade require- 
ments and make our goods accordingly Our 
prices and quality get the business. Your co- 
operation means more for you 


Republic Carbon & 
Ribbon Mfg. Co. 





OFFICE & SALESROOM 








46 West Broadway, New York # 
FACTORY: Ey 

180-182 Center St. oe 
New York as 

hed 
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VOLGER’S 


“NEW DEPARTURE” 
QUICK DRYING INK PAD 








VOLGERS 
NEW DEPARTGRE ; 
/ QUICK DRYING INA 


S TAMP.PAD. 
eT 


WOT AY FY © TED S* 
\ XT MOSPRERI MO’ 
ALA. COLORS. 


\ ies 


WILL NOT SMUT OR BLUR. 





Made by the Manufacturer of the well 
known “Excelsior Pads”’ 


Warranted not to injure Stamps. 
Impressions Dry Instantly the very moment the 


stamp is lifted and penetrate the paper or 
material stamped. 


NO OFFSETTING 
RETAIL PRIES OF PADS: 


i lek eae a Causa ee wee $0.25 
es de ting imadebnkhaekh eae wee 35 
i eds peep h eee eenenéod 50 
i <2 snus chegisee 600nesdnnes 1.00 
iT tive kthenbdeeneaeeeces ees 1.00 


Trade price list sent on request. 


B.G. VOLGER MFG. CO. 


PASSAIC, N. J 





























relation, yea even better.” 


We also make a specialty of manu- 
facturing gums and glues for individual 
requirements. We have on hand or 
can prepare formulas for any a nd 
every possible glue or paste. We shall 
be glad to correspond with you with 
reference to your special needs. 


The Monarch 
Glue Company 








stands tor superiority in all 1 nes of commercial glues, gums, pastes and mucilages. 
If the salesman sticks to his customer as tight as the glue, he'll never lose a sale. 











They “stick like a poor 


MONARCH goods make up a complete line of pastes, gums, mucilage, inks of all kinds, liquid and solid 
flexible glues, dry glues, envelope gums, printers’ make-ready paste, etc. etc. 


Stationers—bear in mind that 
MONARCH brands carry a good profit 
for the dealer. You ought to know 
more about this line. We will send 
you complete information and ougr 
dealers’ proposition for a two cent 
stamp. Don’t delaya minute. Write 


today. 





125-127 E. 2nd Streets, 
Cincinnati, Ohio, U. S. A. 











sealed. 
Good profit for the dealer. 


Now used and endorsed by many of the largest business houses. 
With this little device 3,500 envelopes an hour can be 
Price 75 cents delivered. Money returned if not satisfactory. A handsome article. 
We want Agents 


THE PEERLESS MOISTENER CO., 822 Claremont Avenue, Chicago, Ill., U.S. A. 


inum with German Silver Top 


THE PEERLESS MOISTENER 


For Moistening Stamps, Envelopes, Labels, Etc. 
Invaluable to Cashiers and those who handle currency. 


Made of Alum- 


Write for Export Prices and Discounts, 














| SEALER COMPANY IN CLEVELAND. 

Readers of Office Appliances will notice 
in the advertising pages an announcement 
| of the Saunders Sealer Company, which has 
established a factory and general offices at 
1814 East Fortieth street, Cleveland, O. 
Alfred Hall is the company’s sales man- 
ager. Mr. Hall is already well and favor- 
ably known to the trade and his aggressive, 
bright energetic personality is sure to spell 


The Disagreeable Task of 
Licking the Envelope 





big success for the New Model Saunders 
Envelope Sealer. This New Model, by 


the way, has an automatic moisture feed, 
which does away entirely with the rubber 
bulb, making the sealer as easy to operate 
as pouring water from a bottle. Then there 
is the satisfaction of knowing the pad is 
moist and ready for use any time one picks 


HE NEW WAY 
Using Saunders One Motion 
Envelope Sealer 





up the instrument. It requires no attention 
except to keep water in the reservoir. 

The New Model Saunders Envelope Seal- 
er looks like a winner. It is neat, compact, 
easy and sure of operation, speedy and al- 
ways ready. It can be sold at a moderate 
price and will no doubt prove popular with 
the public and profitable to the trade. 

The two cuts shown herewith illustrate 
the advantages of the new way of envelope 
over the old way. 





sealing 




















ELEGANT BOOKCASE CATALOGUE. 


One of the finest illustrated catalogues of 
sectional bookcases ever issued is No. 110, 
recently issued by the Globe-Wernicke 
Company of Cincinnati, O. This book con 
tains 60 pages exclusive of the cover, and it 
is a work of art. The printing, which was 
done at the company’s own plant, is of the 
finest character of typography and press 
work, and the color pages, of which there 
are fifteen, are of rare beauty. Interiors of 
homes, libraries and offices filled with the 
Globe-Wernicke lines are faithfully por 
trayed in the actual colors of furniture, wall 
tints and decorations, making each picture 
somethigg to be treasured as a guide to 








good taste in interior decoration. 
other color plates are given, showing the 
several styles of sectional cases, units and 
bases in the actual colors in which they 
are finished. 

\side from the above, the catalogue lists 
all the different styles of Globe-Wernicke 
sectional bookcases, illustrating each with 
line cuts and half tones, giving valuable sug- 
gestions with regard to suitable combina- 
tions for different situations or layout of 
rooms 

Full descriptions and prices are given. 

The cut shown is a reproduction of the 
cover page, which is done in red and black 
on heavy brown cover stock. 


CARBON-LESS PAPER COMPANY 
THRIVING. 

The Carbon-Less Paper Company have 
doubled their output since last month, but 
are still unable to meet the large demands 
that have been made upon them for paper. 
They have much improved the quality, and 
are producing an article which is far supe- 
rior to that originally brought out. Some 
of the largest stationery firms in New York 
are handling it with very satisfactory re- 
sults. When the company can catch up 
with their present orders, they may be re- 
lied upon to commence an active campaign 


throughout the country. 





Don't begin with “How’s’ business?” 
when you are after a man’s business. If 
it’s “all right” chances are he doesn’t need 
what you have to offer. If it isn’t “all 
right,” you’ve touched a sore spot right at 
the beginning, 


Various ; 
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ISN’T IT A FACT THAT YOUR CUSTOMERS 
WOULD RATHER HAVE THEIR CORRESPONDENCE FILED IN 


DOUBLE" WALL 


VERTICAL 


STEEL is 


BUILT LIKE THIS than in the 
combustible, shrinkable, swellable, 
come-apartable wooden kind they’ve 
been accustomed to? 


THEY SURELY WOULD! 


In addition to the fire protection from their 
STEEL Construction, Berger STEEL Vertical 
Units for Vertical Filing Purposes have an 
important added safeguard in the double wall 
construction with air space between. 

They have double walls at both sides. 

They have double backs. 

They have double tops. 

They have double bottoms. 

In addition, all Vertical Correspondence, 
Cap Size, Invoice,Check, Insurance Report and 
Three-in-One Document Files have double 
heads in each file drawer with airspace between. 


In addition to Vertical Units we also build Sectional Goods and Special Equipment 
AS A WIDE-AWAKE DEALER 


be ready with samples of Berger STEEL equipment to show and sell your customers who need new files 
and are really ripe for something that obviates the draw-backs of the wooden kind. Don’t keep up that 
“‘see-about-it-later’’ program any longer 


DOUBLE BASE 


Write TODAY for 64-page Catalog H-47 and ask for Agency Proposition 
THE BERGER MEG. CO., Canton, Ohio 


NEW YORK BOSTON CHICAGO PHILADELPHIA ST. LOVIS 











<“@QIiLT EDGE” LINE 
LOOSE LEAF MEMOS AND DIARIES 
As thin as a sewed memo. 
Various Bindings and Prices 


TRUSSELL MEG. CO. 


POUGHKEEPSIE, N. Y. 
Branch, 108 Fulton Street New York City 


SPITZER & COMPANY 


Manufacturers of 


POST CARDS 


Office and Salesrooms: 
11 WAVERLY PLACE 
Factory: 12 Waverly Place NEW YORE 




















THE “‘PEERLESS’’ INKSTAND 


AN INKSTAND EMBODYING ENTIRELY NEW IDEAS 














PRICE 
SIZE 
4}x34x1] 50 Cents 
By Mail 65 Cents 














PATENT PENDING 


The cover is provided with a pen rack and the inkstand may be opened in the act of pick- 
ing up the pen and closed in replacing same, the cover sliding easily to its open or closed 
position. The standis low on the desk and not easily upset. It is made entirely of glass, 
in two pieces, the base containing the reservoir with the dip in front, which is of the 
proper depth, so that the pen cannot get overloaded. The sliding cover opens and closes 
the dip without exposing the main reservoir. 


WRITE FOR TRADE PRICES 


CUSHMAN & DENISON MANUFACTURING CO., NEW YORK 
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Write 


BAYE 


if you want the 


Right Ribbons 


at the 


Right Prices 


4 


The Frank Bayer Company 


INKED®= RIBBONS 


—s ws? ~~ PS: * 


SS ae 


22 22 N. William St., New Vek City 








The ADAMS COLLEGE BOOK RINGS are 
Used Wherever a Cheap 
Quickly Operated Loose 


Leaf Binder Is Desired 
Most Satisfactory Loose Leaf Ring Ever Invented 


J 








Al ows Sheets to Lie Perfectly Flat at Any Point. 
Can also be used as a key ring 
Sold by Leading Stationers. 
Order Through Your Jobber. Write for Catalogue 
HENRY T. ADAMS 


6823 SO. CHICAGO AVE., CHICAGO, ILL., U.S. A. 
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WHERE TO STOP IN BALTIMORE. 


The headquarters of the National Asso- 


ciation of Stationers and Manufacturers 
during the next annual meeting in Balti- 
more will be at the Hotel Belvidere, one 


of the finest places of public entertainment 


in the South. 


Members who intend to avail themselves | 


of the opportunity for a southern trip in 


October, including Baltimore in their itiner- 


ary, should not fail to make early reserva- 
tions at the Belvidere. October in Balti 
more is a delightful month, and the con- 


vention should be even better attended than 
any previous event of the kind. 

Members will find that the accommoda 
tions and the cuisine at the Belvidere are 
everything the most fastidious taste can 
demand. 
hotel with care and judgment and guests 
are assured of treatment which will make 
them come again to Baltimore and put up 
at the Belvidere. 


NEW SPELLER AND GUIDE TO 


PUNCTUATION. 
M. L. Miner, principal of Miner’s Busi- 
ness Academy of Hancock street and 


Patchen avenue, Brooklyn, has just brought 


out the fourth edition of his speller. The 
design of the book is to give the funda- 
mental principles. of word study and to 


vocabulary-building as 
think he 


idea of 
as possible. We 


make the 
fascinating 
succeeded admirably, 


has 


as the most common 


words in general use are classified under 
appropriate headings, making them equally 
accessible for study and reference. A sam- 


is devoted to words according to 


excellent rules 


ple page 
the new spelling, 
for punctuation are 
book should prove 
pals of schools and school boards, 
who are mak- 


and some 


given at the end. The 


useful to princi- 


and still 


very 


more to those stenographers, 
effort to 
style The 


ing a sincere improve on the 
grotesque Carnegie 
nicely bound in cloth, is of convenient pock 
hole size, and retails at 25 


book is 
et or pigeon 
cents 


NEW CREDIT REGISTER ON MARKET 


manu- 


The new National credit register, 
factured at Ripon, Wis., is meeting with a 
fairly good sale in view of the fact that the 
machine has just been placed on the market 
Chadbourne & Gehrke is the first firm of 
Ripon to install one of the new machines in 
its offices. The National credit register en 
ables the store keeper to record the charge 
give the customer a 
and to make out and 


sale in the register, 
duplicate of the 


file the bill up to date, 


same 
all in one operatior 





recently 
heart 


The Roneo Company have 
moved into a fine in the 
of the office appliance district at 371 Broad- 


store very 














They have here about four times as 
room as they had at their former 
but even this is none too much 
rapidly 


way. 
much 
address, 
for their growing 
Roneo fast becoming one of 
the leaders in their line 


business The 


Company is 








The committee has selected this | 





With the ‘‘No Blot’’ 
Pen Attachment 


and Ruler 


You can make a straight, 
wave or dash line, and be 
absolutely sure that you 
will not blot the paper. 


HE patent attachment on the pen holder 

is so adjusted that it prevents the pen 

coming in contact with the edge of the 

ruler, thus precluding all possibility of 
blotting. 

The advantages of a device of this kind 


in the modern business office are obvious. 


The “NO BLOT" has proved a good 
seller wherever introduced and we want 
stationers and dealers in office supplies 
everywhere to sell it for us. We have some 
original and effective co-operative selling 
methods which meet with the approval of 


those now selling the “NO BLOT.” 
The illustration shows how the 


BLOT” 


experience with it pronounce it the cleverest 


“NO 


is used. Those who have had 


and most practical device for its purpose 
ever sold. 

For particulars of the “NO BLOT” 
co-operative selling plan and terms to deal- 


ers write: 


Rodney S. Pullen 
Mfg. Co. 


Patentees and Manufacturers 


1005 Chestnut St., Philadelphia, Pa. 


Canadian Agents: A. R. MacDougall & Co. 
42 Adelaide St., West, 


Toronto, Ont. 
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What two of our Stockholders have to say and there are many 


more like these, write us, and will send you copies. 


PRINTING IM Fa mie OF TYPE -we 


woo ee ee ee et 


Ai PRICES ARE GASED OF CURfENT MamneT SOT MESPONSTELE 9OR OL LAYS CAUSED @ STRIRE 
TES AMO AME UABLE TO CHARGE WITHOUT ROTICE —> ACODENTS OF COMDFNOWS BEYOND OOF COMNTHO 


GERRY & MURRAY 
75 BROAD STREET. 






International Stationery Co., 
50 Tarren Street, Hew York, 

Gentlemen: - 

Our dealings with your company during the past year 
have been most satisfactory. 

The dividend on our investment we should say has been 
about 60% and this year we expect it will be 100% but by far the 
most important consideration to us has been the fact that we know 
we sre dcaling with a concern which positively does not sell the con- 


suming trade. 


Very ly yours, 





om Mavager Fw FOLLMER Secretary | 





LITHOGRAPHERS, PRINTERS AND BLANK BOOK MAKERS 


Office andFactory S &7 North Gay Street 


BALTIMORE. Feb. 17th, 1910-+ 


Mr. Clarence M. Smith, Secretary, 
International Stationery Co., 
50 Werren Street, 
New York. 
Dear. Sir: - 

It gives us pleasure to testify thet during 
the past year our connection with the International Stationery 
Company as stock holders has enadled.us to save a considerable 
amount of money on our purchases of stationery, We were also 
enabled to buy emaller quantities than we could have done other- 
wise et the price, thereby redueing stock carried. Our connection 
has been a decided afivantage to us, and owing to the increased 
facilities of the company they are able to supply considerably 
more of our wante then formerly. 


Youre truly, 


109 








€ yates 





Importers and Wholesale Stationers 


International Stationery Company 50 Wares Street,” NEW YORK 


















SOONER OR LATER 


You will show it in your stock. The other enter- 
prising dealers are. 


A New Post Binder 


Slotted, with a simple locking device on an 
entire new principle, 










Unquestionably the simplest, neatest, easiest working, most secure locking 
device ever used on a post-binder. 

This locking device consists of two hardened steel balls or rollers so held in 
position bv 2 simple mechanical device that a movement of the button slide 
drops them into a wedge-shaped slot in the steel carrier plate, thus forming a 
‘ball elutch,”’ the most secure and reliable clutch known. 

A reverse movement of the slide instantly releases the clutch and at the same 
time opens the slot so that cover can be withdrawn without the necessity of 














raising same over the posts. 
They are bound in heavy drab duck with round leather corners. 
‘The exposed metal parts are heavily plated and highly polished, making a 
most attractive binder. 
Packed six in a heavy, white cloth-stayed box, with green label, 
Every binder fully guaranteed. 
A large number of stock sizes always on hand. Special sizes to order 
Sample to the trade upon application. 


IRVING-PITT MFG. CO. 


Kansas City, Mo. 
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PATENTED 


Just on the market. 









“ a A VERTICAL-FILE FASTENER 

THE “RITTENHOUSE A FOLDED-FILE FASTENER 
FLAT FILE FASTENER <4 temporary Fastener 
i A PERMANENT FASTENER 

— = A_ BINDING FASTENER 
a T A SIMPLE _—s«éFASTENER 

A QUICK FASTENER 

A FLAT FASTENER 


This Fastener was devised for the use of and adopted by a Government Bureau 
which has over a half million current cases in its files. 

The only device that will satisfactorily keep any kind of a file in proper shape. 
Every part of every paper readily readable without being removed. Any paper from 
any part of the file readily removed when required. Additional papers quickly and 
easily added to the top, middle, or bottom of the file. 

The first order was for 100,000. 
enough for the man who needs only one or the concern that needs a million. 


Write for prices. Tell us who and what you are, and we will send you sample. 


THE “RITTENHOUSE” FLAT FILE FASTENER, Washington D.C. 


The Fastener is cheap 














WAX SEALS CHECKS CORPORATE 


@°&ns ¢ 









123456 
NUMBERING MACHINES ~CH 


s ay POCKET NOTARY 





WE ArE NOT omnes FOR THESE Gooops 
WE MANUFACTURE THEM 


SEALS, STENCILS, STEEL STAMPS, BADGES, 
NAME PLATES, METAL CHECKS, 
RUBBER STAMPS, Etc. 


MEYER & WENTHE 
92 DEARBORN 8T. 
ICAGO 


METAL CHECKS 


.@ 
“3s 


RUBBER ears 



























PATENTS, TRADE MARKS, DESIGNS 
OBTAINED OR NO CHARGE MADE 


Easy payments, unexcelled facilities for most 
prompt and efficient service. 15 years’ Official Ex- 
aminer, U. S. Patent Office, over quarter century 
actual experience guarantees thorough familiarity 
with all branches Of patent practice. Patents ad- 
vertised for sale free. Send sketch or description 
of invention for free search and report on patent- 
abililty, also for our beautifully illustrated 
inventor's guide book. 


E. P. BUNYEA CO. 


U. S. and Foreign Patent Attorneys 
Washington - DBD. C. 














— i ee MLSON SC) er 
Will You Try This Pertect Pen 


Ask your stationer or write us to-day for samples 
giving your dealer’s name. Use them on your own 
work—test them in every way—experience the ease, 
comfort, satisfaction of using the best pen. Once 
tried, you will use them always. 


Mason’s Steel Pens 


Have become the world’s standard by extreme care in 
paeanines a steel selection, delicate Somer, 
and finishing, individual inspection e 

best ti at = e made at any price—better Wthan a gold 
Bia Prove mt for yourself without a penny’s expense. 
rt towards pen satisfaction by getting the samples to- 


“Ww. L. MASON & COMPANY 
Keene, New Hampshire 














superfluous ink 





reaches its highest practical value in the 


Sengbusch Self-Closing Inkstand | 


and closes after every dip of the pen. It is 
so constructed also that the writer cannot over-dip his pen, and so flood the holder with 
The ink is always fresh for the user 


In addition to these superior qualities of mechanical construction, the Sengbusch 
I | 
pleasing to the eye. The result is that this 


This well is absolutely non-evaporating, 


stand is built on beautiful lines which are 
patent ink-well has become the most popular 
up a part of the equipment of every well appointed stationery store 

Stationers who are 
cure circulars at once, ‘ 


not now 
; they are losing a sure profit 


t ind on the market, and it should make 


carrying this well in stock should se- 





WRITE TO-DAY FOR TRADE 


DISCOUNTS AND CATALOGUES OF OUR COMPLETE LINE 








Sengbusch Self-Closing Inkstand Co. 


320 Montgomery Building, MILWAUKEE, WISCONSIN, U. S. A. 



























A NEW PAPER FASTENER. 

A new office device just being placed on 
the market is the Bump’s Perfected Paper 
Fastener, shown by the accompanying illus 
tration, This is a tool resembling some 
what in size, appearance and method of op 
eration, an ordinary ticket punch. By its 
use from two to ten sheets of heavy or light 
writing paper can be fastened effectively 
together with one quick and simple opera 
tion. A slight pressure of the hand on the 
machine perforates, turns and folds back 
little flaps in the paper sheets so as to bind 
them neatly and securely together. In the 
fraction of a second and at one operation a 
fastening is made of the sheet itself, with 
out injuring the body of the paper and 
without the use of an artificial attachment. 
There have been one or two similar de- 
vices offered to the trade in the past, but 
the manufacturers of Bump’s Perfected Pa 
per Fastener state that this machine is 
really what its name indicates—perfected 
and far superior to the cheaper machines 
heretofore offered for the same purpose 
The new appliance is made of the best tool 
steel with as great care as a fine surgical 


instrument. The handles are handsomely 





triple plated and no expense has been 
spared in producing a machine which ts 
perfect in all its parts and cannot get out 
of order. The manufacturers say it will 
last a lifetime and they sell it under an ab 
solute guarantee. 

The Bump’s Perfected Paper Fastener ts 
intended to save both the expense in the 
use of artificial attachments for the same 
purpose and to save space taken up in the 
files by such attachments as well as time in 
reference to letter files. The claim is made 
that the new appliance “saves time, space, 
money and patience.” 

Here are some of the specific uses for 
which it is recommended: In attaching to 
letters the carbon copy reply before it 
leaves the stenographer’s hands, thus keep- 
ing the particular correspondence together 
without the possibility of a mistake; in fas- 
tening together two to ten sheets of a let- 
ter, or pages of a contract, or a brief, or 
attaching checks or drafts to letters; in at 
taching to letters, estimates, price lists, in 
voices, statements; in bunching together of 
checks at the end of the day’s banking busi 
ness; the fastening together of folders or 
other second and third-class mail matter; 
in binding specifications together; in mak 
ing bands for packages or letters, or mak- 
ing envelopes for second and third-class 
matter of any size. It is claimed that this 
device very quickly makes such a substan 
tial saving as to pay for itself many times. 





























Perfected Paper Fastener is an 


interesting and useful invention—one which 


Bump’s 


dealers should be able to handle readily 
For full Continental 
Art Company, 1101 Monroe street, 


Chicago 


write the 
West 


particulars 


GOVERNMENT PRINTED ENVEL- 
OPES. 
W hil originally the 


ment’s motive in supplying printed envelopes 


perhaps govern- 


at low cost were entirely correct, inasmuch 


as the return card prevented many letters 
going to the dead letter office, in these times 
when all business men use printed envel 
opes, the necessity is not apparent and it 
could be discontinued without detriment to 
any interest. 

Notwithstanding the government contin- 
ues to supply envelopes at a low figure, tak 
ing the work away from printers and re 
ducing ligitimate profits. The na 
tional association bas taken up the matter 
and has collected over $400 to be used in 
defraying the expenses for a committee to 
zo to Washington or wherever else may be 


their 


necessary to work against a continuance of 
the practice. Probably if sufficient pressur« 
is brought to bear it will be stopped, hence 
the value of co-operating in this movement 
Following are the contributions as reported 
by Secretary Damon of the National Asso 


ciation 


New York Stationers’ Association....... $ 50.00 
Philadelphia Stationers’ Association...... 50.00 
Chicago Stationers’ Association.......... 50.00 
St. Louis Stationers’ Association......... 50.00 
Boston Stationers’ Association........... 50.00 
Buffalo Stationers’ Association........... 25.00 
Toledo Stationers’ Association........... 25.00 
New Orleans Stationers’ Association.... 25.06 
Baltimore Stationers’ Association........ 25.00 
Dorsey, Hargreaves and Exline.......... 25.00 
R. SB. Bawer Co.....-. bts 7ehessenseee nuns 25.00 
I. G. Wetmore.. ee ere oe ee 10.00 
CHOSE BE, COCR: cc. cwnsveavevivegivscsavs 10.00 

TE ou vededk coe eusbeensetaweeesameeneue $420.00 


This is a matter which really interests 
stationers and printers, or stationers who 
operate a small printing plant in connec 
tion with their business, and the more cor 
dial and liberal the co-operation the sooner 
There no longer 
government 


the abuse can be stopped. 
exists any reason why the 
should compete with men’ who make their 
living by printing 


DISASTROUS FIRE FOR NEW YORK 
STATIONERS. 

On Sunday evening, Feb. 28, a fire started 
in the establishment of A. Kleipstein & 
Co., 122 Pearl 
lithographing plant of L. 


street The printing and 
H. Biglow & Co 
situated directly above was entirely de- 
stroyed As Mr 
tent of the loss could not be learned. They 
had many new presses, among which was a 


The com 


have had 


Biglow is away, the ex 


Monotype, that ‘were destroyed. 
They 


several losses by fire, the origin of which 


pany was well insured. 
has never been in their plant. 

Nathan Lane’s Sons, stationers and print- 
ers, next door, suffered considerable loss, 
mostly by water. They are occupying te1n- 
porary quarters at 4 Hanover street. 


i 
| 
| 
| 
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‘The DETROIT COIN WRAPPER 
ARE YOU SUPPLIED? 


These famous coin wrappers are quick sell- 
ers. Needed and used by bankers, offices 
and transportation companies and all firms 
who handle a volume of coin 

SIZES TO FIT ALL U. S. AND 

CANADIAN COINS 

Saves half the time wrapping—cannot 
unroll and coins won't slip out Millions 
sold annually. Once used no other will do. 
Pays you larger profit than others. Let 
us send you samples and prices. 

The Eureka Don’t Rip Coin Bag is the 
only coin bag that never rips. 20 sizes. 
Write for sample and prices. 


Detroit Coin 
» Wrapper Co. 


371 Harper Ave. 
Detroit, Mich. 

















SHORTHAND 


@ Learn it by our special method at 
your home. 

@ Our three months course of shorthand 
is the easiest to learn, read and 
remember. 

@ No extra charge if you extend the 
the time for learning it. 

q A system based on sound and prin- 
ciple, taught by professionals. 

@ We secure positions for our graduates. 
Many are employed by us in our 
branch E. Typewniting 
Stations. 

@ Send us your name and address for 
full particulars. 


EDUCATIONAL PROMOTING COMPANY 


C. W. SMITH, Pres. WARREN, PA. 














There are many im- 
portant points which 
must be considered 





Malland Exp.!6ibs . : 

Commercial, 121bs in the selection of a 
-8 “7. 8 

Victor - - 1s1bs POSTAL scale 


Reliability 
Durability 
Accuracy 
Economy and 
Ef ficiency 


Are a few of the most important. 


The Pelouze 


Postal Scales 


embody all of these good qualities. 
These scales give not only the exact 
weight but the cost of postage in 


cents. Their use does away with 
postage mistakes ational - - dibs 
and waste. The Union = - - 24 Ibs 
Pelouze Scale is a oS: ae 
wise investment. Crescent - - ilb 


For sale by leading 
dealers every- 
where. Every scale | 
warranted. 







Send for Catalogue “S”” 


Pelouze Scale ‘ | 
& Mfg. Co. { 


232-242 E. Ohio Street |eaa 
CHICAGO ‘ 




















LITTLEJOHN 


PENCIL SHARPENER 


(PATENTED) 





An Up-to-date Machine; as useful as 
the typewriter, or any other modern 
office appliance. 

| Makes a perfect point. Will not soil 

| the hands; saves time and patience. 

It is reliable, convenient, Durable; one 
cutter lasts for years with ordinary 
use. 

AUTOMATIC FEED. Does not 
waste the pencil. 
pencil while sharpening. 

Moderate in price. 
wall or table. 


Do not touch 


Adjustable to 


This is the dealer’s opportunity to get a pencil 


sharpener that will give entire satisfaction. 


Our Terms are 
Furnished on 


HI-LO DESK COMPANY, 


Sole Selling Agents, 


156 Nassau Street, New York 

















OWA has ever been remarkable for the 
vigor and progressiveness of its people, 
enterprises are customarily 
qualities 


and lowa 
imbued with the 
which have made the state 


inherent 
a good and de- 


Same 





NO, 6. NO. 8. NO. 11 


sirable place to live in. Some one has said 
of Boston that it is not so much a locality 
Your true Iowan 
His mind draws 
miles of 


as it is a state of mind 
partakes of the same spirit 


from miles upon 


its inspiration 


From Small Beginnings 


How An Important Enterprise Began and 
How It Grew into a Commanding 
Position in the West. 


Though perhaps forced 


productive prairies. 
way, he thinks in large 


to start in a small 
figures and often realizes his dreams 

: successful young 
head of the William A. 
The por 


One of lIowa’s men is 
William A. Welty, 
Welty Company of Waterloo, Ia. 
trait presented on this page is a good like 
ness. Any physiognomist could take one 
look and tell why Welty won out. 

The company commenced business about 
Mr. Welty with a few dol 
patents on his’ fountain 
ability and a 


four years ago. 
lars and several 
pens, together with natural 
tremendous appetite for hard work, opened 
a factory with one lathe and some other 





WILLIAM A. WELTY. 


small machinery in a little room about 20 


by 40 feet. His sole assistant was a skilled 
rubber turner. 

With the new fountain pen and a small 
retail business in office supplies and type- 
writers, he succeeded in establishing a live 
ly little enterprise, and soon laid a founda- 
manufacture and sale on a 


tion for the 
the now well known line of 


large scale of 
Welty fountain pens and other office sp 
cialties of which he is the inventor. 

So rapid has been the growth of the 
ness that on March 15 the factory will be 
moved into a new building. Mr 


busi 


Welty has 
disposed of his retail business and will de 
vote his entire time to the promotion of the 
Welty Typewriter Tables, 
Deposit Slip-File Binder and Safety 
Clip for pens and pencils. 

Mr. Welty’s most recent invention is a 
self-filling fountain pen on which he holds 
Large contracts have 


Swinging 
and 


pens, 


a very strong patent. 
already been closed with agents to handl 
pen, one of the new agencies being the 
Pen and Specialty Company of San 
terri 


this 
W Ity 


Francisco, which will control all the 
ry west of and including Denver 








N\ 
The Welty pen is now likewise being 
keted in six or eight foreign countries 
The company 1s desirous of correspol g 
with dealers who should send for th 
catalogue which describes over 125 diffe: 
NO. 37. NO. 36. NO. 40 


ent styles of fountain pens, including s 
fillers and regular screw point and no 


idea of the Welty per 


from the cuts show 


able pens. Som«e 
may be gathered 


this page 





























LOOSE LEAF*7 





(By Special Correspondence.) 


Cincinnati, O. 


H. K. Blinn of the Morgan Stationery 


Company reports a big success with the 


Proudfit loose leaf line and the Crown rib 


carbons It also does a large 


printing business, as well 


bons and 
as wholesaie and 


retail stations ry 


Milwaukee, Wis. 


Phe West-Williams Company of Milwau 
kee, well known manufacturer of loose leaf 
devices, card indexes, blank books 
and office stationery, has secured 
quarters in the new Manufacturers’ 
Home building, a new concrete and 
brick faced building just completed. The 


structure is one of the handsomest of its 


kind in the country and was erected espe 
The West 


Williams Company has been meeting with 


cially for light manufacturers. 


a remarkable growth of late and for some 


time has been searching for larger and 


more modern quarters 


San Francisco, Cal. 


McNutt, Kahn & Co. have received a 
large shipment of new lines of loose leaf 
goods and with the arrival of the other 


goods ordered the company will have the 
largest stock of 
The loose leaf business has been made into 
department in the store 
Harry R. Wright, formerly sales manager 
for the Sieber & Manufacturing 
Company, has been since last fall engaged 


such goods on the coast. 


a separate and 


Trussell 


in the preliminary work of this department 
He an active selling cam 
paign, extended into all the 
The company 


starting 
be 


interior towns of the 


is now 
which will 
state. 


is now making preparations to move into 
new quarters on Market street, where a 
large space will be devoted to this depart 
ment 
New York, N. Y. 

C. D. Trussell of the Trussell Mfg. ¢ 

f Poughkeepsie, N. Y., was in New \ 
last month to purchase more machinery 
for their Poughkeepsie plant. The evet 
increas business of the Trussell com 
pany requiring gr¢ facilities for fill 
ing orders 

he Roneo Company are already reaping 
the benefits of having a Broadway store 
windovy The display they make attracts 


and they have an average of over 


ten callers a day, a large percentage of 


whom have become or will be buyers. In 


the window they showed not long ago a 


large electrical display, which exhibited th. 
word Roneo 24 times, and also 24 advertis« 


ments of the advantages of the machine 
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Furnished in any Size or any Binding 








No. 3306 COLERAIN AVE., 


“POST PRICE’ BOOK 


A Penny or small coin opens it 
No Key and No Projecting Screws 


Used for Catalogue Covers, Price Books 


SHEETS DO NOT TEAR OUT 


THE SAM’L C. TATUM CO. 


Manufacturers of Stationers’ Specialties, Loose Leaf Devices 
Power Punches and Perforators 


New York Office: No. 185 Fulton Street 


TATUM 


for loose leaves 


Expansive 


Ask About It 


and Office Records of 
All Kinds 


CINCINNATI, OHIO, U. S. A. 











WHEN IN DETROIT 


STOP AT 


HOTEL TULLER 


Room and Bath for $1.50 up. 


EUROPEAN PLAN 


No better rooms, cuisine or service 
can be had at double our prices. 
Let us prove it to you. 


ALL SHAPES 
AND STYLES 


GOLD PEN 


Gold Pens for Jobbers and Fountain Pen 
Manufacturers. 
IMPRINT WORK A SPECIALTY 








PROMPT REPAIR SERVICE 


All makes Gold, Fountain, Stylographic Pens, 
Pencil Cases perfectly repaired and returned 
day received. Satisfaction Guaranteed. 


GEO. P. GAYDOUL, 47 Ann Street, NEW YORK 








‘RELIABLE 
WM. RITCHIE & SONS, Ltd. 
Elder St. Edinburgh, Scotland. 
Also at London, Eng., 34 Paternoster Row 
Publishers of 
Christmas and New Year 


Birthday and Easter Cards 
CALENDARS : PICTURE POST CARDS 








SERIES”’ 





PHOTOGRAPH POST CARDS 
MADE TO ORDER 
From your own originals. 
Samples and our beauti- 
_. lustrated catalogue 


THE DORSEY W. SHORT CO. 
Drawer 10, Westerville, 0. 
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| Cleanliness 
Clearness of Writing 


Colors—strong and permanent 





When you are handling a line of carbon paper and ribbons 
that have these essentials, you are handling goods 
that should fill every requirement. 


When goods of that grade are put 
up in a neat, attractive package, 
no competition need be feared. 

When you can obtain carbon 
paper and ribbons equat to the best 
in quality, at a price that will in- 
crease your profits, packed in as 
attractive a package as can be put 
up, and bearing your own imprint, 
do you not think it would be to 
your advantage as a merchant de- 
siring to enhance your business 
prestige in the community to push 


such a line ? 


If you are handling factory im- 
prints you are limiting your field. 
You would not use stationery in 
your office, or wrapping paper in 
your store, carrying some one’s else 
advertisement. Why ? Because you 
want the advertising value derived 
from the display of your firm name 
and address. 


If this 1s true of the wrapping 
paper why isn’t it equally true of 
the package or article wrapped. 


It will cost you nothing to find out. 


GUERTIN-DANFORTH CO. : 


611 Bulletin Building 
Philadelphia, Pa. 


BURLINGTON, N. J. 


FACTORY =: 


question of putting it in use, find 


The wrapping paper is glanced at 
and thrown away, while the carbon 
paper box remains on the stenog- 
rapher’s desk until the contents 


are used. 


Who is paying the thousands of 
dollars per month spent in adver- 
tising factory brands? The dealer. 





You can get the same price for 
goods with your own imprint as 
you can for factory imprints, pro- 
viding you can supply the quality. 
test than 


simply a 


Nothing is easier to 


carbon paper. It is 
out how many copies each sheet 
will make, whether the colors are 
strong, and if the carbon is soft and 


smutty, or is hard and clean. 


We would like to send you some 
samples to test. If the quality is 
right, and the prices will save you 
some money, we shall appreciate 


some of your business. 








Address all communications to Philadelphia 





——————SS 














: 


RIBBON 


& CARBON 
PAPER NEWS 
















By Special Correspondence. 


Aurora, II. 
F. S. Cooper, representative in the mid 
dle west and south for Miller, Bryant 
Pierce Company, carbon paper and ribbon 
Aurora, Ill., has recently 
Missouri and Iowa and is 


manufacturers of 
Kansas, 
now in Texas 

conditions as excellent and in evidence of 


number of big 


been in 
He reports general business 


this is sending an unusual 
orders into the home office. 


Camden, N. J. 

The Supreme Manufacturing Company, 
Camden; capital, $100,000; incorporators, F 
R. Hensell, William F. Eidell and George 
H. R. Martin. The company is to manufac- 
ture protective writing fluids, typewriter 
ribbons, etc 

Cincinnati, O. 

The C. T. Foley Supply Company of Cin- 
cinnati is doing a good typewriter supply 
business and the firm is manned by a couple 
of real live wires in the persons of C, T 
Foley and Harry Shreve. They handle a 
general line of typewriter ribbons and car 
bon paper, stenographers’ note books, e1 
velopes and general office supplies. 

* * 7 

The Kee Lox Manufacturing Company is 
ably represented in Cincinnati at 403 United 
3ank building. It has large offices and 
doing a good business. 


Cleveland, O. 

Philip M. Kendig, formerly of the Dit 
mars & Kendig Company of New York, has 
purchased an interest in the Buckeye Rib 
bon and Carbon Company and will here 
after be actively engaged in the manage 
ment of the company. 

Milwaukee, Wis. 

The Wisconsin Ribbon and Carbon Com 
pany of Milwaukee has increased its capital 
stock from $2,500 to $5,000. 


New York, N. Y. 

Vacuo-Static Carbon Co. of Roch- 
ester, N. Y., have just opened a New York 
office for the sale of their well known 
brands of carbon paper and typewriter rib- 
bons at 1123 Broadway. They will always 
keep on hand a very complete and full 
stock, and they anticipate by the success 
they have already met with, to soon build 
up a fine and lucrative business. The of- 
fice will be under the management of Mr. 
E. F. Hess, assisted by R. L. Klink, city 
salesman. 


The 


San Francisco, Cal. 

The Typewritorium, Inc., J. Gunzenderfer 
president, is having great success with the 
new finishes of the F. S. Webster multi- 
copy carbon paper, getting a large number 
of repeaters on this line of goods. 

















S. W. J. Matthew, vice president of the 
Ribbon and Carbon Company of North 
America, says that his company will occupy 
a space in the business show if the manufac- 
turers give the word and the aid necessary. 
The company is extending the scope of its 
and is desirous of showing its 
goods to the San trade. The 
Flexo-type duplicating machines, which have 
been expected for some time on this coast, 
have not yet arrived, but are expected to 
turn up any day. The fact that the com- 
pany had its name copyrighted under the 
state laws on account of the similarity in 
name of other firms doing the same busi- 
ness has led the management to clear up the 
field of confusion. One of the firms has 
changed its name rather than undergo suit 
and the others are planning a way out of 
trouble. The has taken on two 


business 
Francisco 


company 
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Miss Cora B 
will represent this concern in the field as a 
specialist on Miss 
Maupin was formerly connected with Skin 
ner & Kennedy. 


Maupin, wh 


the services of 


ribbons and carbons. 


* * * 
Francis K. Adams, C. S. Seversor 
Geo. E. Dyson, A. J. Bartens, Robt. G 


Craig and a number of the St. Louis sta 


tioners are busy getting their fishing tack 
in shape for the spring fishing. Adams and 


Severson think they are the champions 


the club and will have a chance this spring 
to prove their titles. 
* * * 


Geo. E. Dyson, St. Louis representative 
of Mittag & Volger, reports his February 
business good and with March opening up 
well he has a fixed amount of business he 
is pulling for in 1910 and is putting in some 
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INTERSTATE COMMERCIAL CO. TO 

OPEN AGENCIES IN EUROPE. 

H. E. Smith, president of the Interstate 
Commercial Company, manufacturers of the 
Interstate Standard Duplicator, will leave 
New York for Europe early in April. The 
company has made arrangements with M. 
Erlebach Nachfolger of Frankfort on the 
Main, Germany, to be the European and 
continental distributing agent for their ma- 
chines and supplies. Mr. Smith expects to 
reach the other side about the 15th or the 
20th of April, and intends to establish ex- 
clusive territorial agencies for the Inter- 
state Standard Duplicator throughout Eu- 
rope. While there, he also intends to make 
arrangements for the manufacture of the 
Interstate Duplicator in the various coun- 
tries. 

All communications for Mr. Smith should 
be addressed to him, care of M. Erlebach 











new men as salesmen, who promise to make 
good in their new capacity. They are Fred licks. 
Galloway of Los Angeles, a new man in the * 
business, and William J. English, an old 
man in the Illinois typewriter trade. 


St. Louis, Mo. 


The Crown Ribbon and Carbon Company 
of Rochester, N. Y., have recently placed 
a man in charge of their St. Louis business. 


extra 


Fullerton 


He will introduce the goods to the consum streets. 
from their stock 


ers, solicit orders and fill 


George Snodgrass, president of the Mod 
ern Typewriter Supply Company, handling 
the Kee Lox goods in St 
that he expects shortly to remove to much 
finer quarters on the second floor of the 
building at Seventh 
There he will 
light as well as larger and better equipment. 


Nachfolger, Kaiserstrasse 60, Frankfort on 
” Main, Germany. 





“He who looks on a true friend, looks, 
as it were, upon a kind of image of him- 
self; wherefore: friends, though absent, are 
still present; though in poverty, they are 
rich; though weak, yet in the enjoyment of 
health; and what is still more difficult to 
assert, though dead, they are alive; so en- 
tirely does the honor, the memory, the re- 


Louis, reports 


Pine 


more 


and 


have much 





in this city 


egret of friends attend them; from which 


* * * e . . 
“Of business, the more you know about circumstance, the death of the one seems 
Al Bartens, buyer for Shallcross Printing it, the more you know there is to know to be happy,.and the life of the other praise- 
& Stationery Company, has just secured about it.” worthy.”—Cicero. 





PIONEER STEEL 





BACK LEDGER—THE FAULTLESS 














THE FAULTLESS — 
the Pioneer Steel Back 
Ledger—was the first 
current binder, built 
along accepted lines, to 
be made of pressed cold 


Previous to the con- 
ception and marketing 
of THE FAULTLESS all 
ledgers of this pattern 





were made with an aluminum casting back, a fragile material that does not with- 
stand the strain of the mechanism under compression sufficiently applied to hold 
the sheets firmly, a material that wil break and shatter in_ the event of an 











accidental fall. 

Then came THE FAULTLESS, with its pressed steel back, a simple idea it 
may seem now but long in development and the result of many elaborate tests 
and experiments. 

Like all good things, all new ideas, fall successful productions it has its imi- 


tators, for every manufacturer is now telling about his pressed steel back. But 
THE FAULTLESS has more than this to merit your consideration. 








Do not let the claims of similar material mislead you, }remember these con- 
struction features of THE FAULTLESS, they are of vital importance and neces- 
sary to the making of a perfect ledger. 


Stationers Loose Leaf Co., 
“Sells to the Trade Only.” 















THE FAULTLESS is not made of regular stock sheet steel but of material 
that has been tested and found that it lends itself readily to pressing and forming 








without in the least impairing its strength. 












THE FAULTLESS has a central bridge plate holding itfirm and rigid and pre- 








venting buckling. 






THE FAULTLESS has both sets of toggles swinging directly over the center of 







the operating screw, no winged nuts to tip and shake. 






THE FAULTLESS has the simplest and strongest mechanism, no multiplicity 





of chains, brackets, levers or gears. 






THE FAULTLESS can be made to ft any sheet, any number of posts,"any 






center to center. 





And yet you) pay no more for THE FAULTLESS than for other ledgers 
without these construction features. They are not merely talking 
points, they are mechanical perfections that help THE FAULTLESS 













dealers land the business in spite of the keenest competition. O.A 
Please 

send full in- 
formation about 
THE FAULTLESS 









Selling THE FAULTLESS will be a material factor in 
the development of your loose leaf department. The 












attached coupon will bring full information and sell- 





ing plans. Address nearest factory. 







, 
GP in ssc Wadenecns 0% 


203 Broadway, New York City ROOMS cic nkgcintavsanil 
342 Broadway, Mibwankee, Wis, roy, su 
STATIONERS LOOSE LEAF CO. 


203 Broadway, New York City 
342 Broadway, Milwaukee, Wis. 
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(By Special Correspondente.) 


Bismarck, N. D. 





The Hoskins Stationery Company of Bis 
| marck have one of the finest stationery d 
= + ‘ 
office supply houses in the state. Thi 
Crown Ribbons and Carbons cers ee eee eee tee Be 


are not made to fit a given price. They are made with care and latest designs, and the company < 
skill, from materials selected to conform to our idea of the high remarkably fine grade of stock throug] 


standard to which good ribbons and carbons should attain | ie Bashi ‘ a N h D 
‘ oskins 1s very popular in Nort i 


commensurate return upon our investment. 


Then, and only then, the price is carefully computed, allowing 
¢ “ : ° “ Som : : " -~ mam 4 . ea } Dp 
ourselves a low fixed margin of profit. The volume gives us kota and is assisted by the genial P. J 
| Meyer, the manager. They enjoy 


kT . . .< ] -lrentel . are : . 
q That is why you, Mr. Dealer, can buy such good, substantial, viable clientele, and Bismarck is pt 


truly serviceable ribbons and carbons from us at a price that the Hoskins store. 
allows you to make a liberal profit. 
y E Calgary, Canada. 


@ Take the hint and write to-day for samples and terms. pe 
J Wilber H. Horner, who acted as n 





4 7 “alorar yrane aft 1e Isle Cy 
Crown Ribbon @ Carbon Mfg. Co. ig aman dae» eda iemagn 
tionery Company of innipeg, has sey 
ROCHESTER, N. Y. his connection with that firm and has 
launched out for himself under the 








name of the Wilber Horner Company, Ltd 


at Calgary, and bids fair to achieve success 





and a competence in this field. On his d 


A GOOD SELLER 


Because every busi- 
ness man needs to 
keep track of every 
minute. 

This clock on his desk will 
enabie him todo it. It can 





Mr. Horner describes his store as “The 
Home of the Office Systems.” He carries 
Smith Premier typewriters, Macey “Int 








Inter” cabinets, Globe-Wernicke sectiona 


Trademarks and Copyrights 









aby So ened 96 Baene or eo . , Send your business direct to cabinets, desks, chairs, etc., besides doing 
« Gorrect Time-Keeper. in Washington. Saves time and insures better service. printing, bookbinding, etc. The Wilber 
glass case. retailing at $1.50. Personal Attention Guaranteed : Horner Company, Ltd., succeeded the Ham 
In 9 cut giass case and porcelain dial at 25 Years’ Active Practice mond Printing & Engraving Company, Ltd 





$2.50. Trade prices allow generous profit. 


H. D. PHELPS 
37 Beaver St., Ansonia, Conn 





Specialty :—-Typewriting and Adding Machines Cincinnati, O. 


Address E. G. SIGGERS The stationery firm of Bradley & Sorin 

Suite 33, N. U. Bldg., Washington, D* C. has lately been changed to Bradley & Keys, 
Mr. I. M. Keys, who traveled for a number 
of years with the L. E. Waterman Pen 
Company, having joined the organization 
The firm is a live one and is doing an ever 


pee increasing business in Cincinnati 
x * x 
wt The Pounsford Stationery Company of 


Cincinnati is doing a large wholesale and | 


STEEL retail business in stationery specialties ind 
»o | 
F story | 


school supplies. It has a large five 


FURNITURE building devoted entirely to its stationery 


business It has two basements, a base 
for Banks, Court ment and a sub basement, to accommodate 
its large business, handling a line of Twin 
2 i lock, C. S. & R. B., Tatum, Weis, S. & T.., 
tions, Libraries, Nelson, Globe-Wernicke and Macey goods 


State Capitols, The firm is very similar in scop 


City Halls etc..etc that of A. C. McClurg & Co. of Chicago | 
, ” ; Henry C. Lippert is one of the live young 


















Houses, Corpora- 


men in the Pounsford organization. He has | 





been with the firm for twenty-one years 
Send us your draw- . ; 
. : gives his special attention to loose leat 
ings for estimates. — ee 








The Gibson & Perin Company is a live 
Van Dorn Steel Files installed in Cook Co. Court House, Chicago, Ill. tati werd rm of Cincinnati. It is doing a 
big business in up to date supplies and spe 


The Van Dorn Iron Works Co. cialties and with a man like Mr — 


METALLIC FURNITURE DEPT. the head is bound to make a good showing 


¥ * * 


CLEVELAND, OHIO The Robert Clarke Company of C 


BRANCH OFFICES : NEW YORK, CHICAGO, BOSTON, PITTSBURG 





nati, an established book house of fift 





























vears, has been bought by the N. K. Stewart 


Company of Indianapolis. Mr. Stewart con 
trols the Bobbs-Merrill Book Company of 
that place \ new organization has been 
fermed as follows Mr. J. G. Kidd, general 


manager, vice president and secretary; Mr 
John F. Rees, manager of the stationery 
and Yawman & Erbe filing cabinets. Mr. |] 
E. Burrell, representative for the Yawman 
& Erbe Manufacturing Company in the 
state of Ohio, has been located in Cincin 
nati for the last few weeks in helping to in 
troduce its line through the Robert Clarke 
Company Mr. Rees is a young man, only 


22 years old, and originally started in with 


the Alderman Book Shop of Dayton. He 
recently made a trip to the Yawman & Erbe 
Manufacturing Company at Rochester to 
see just how its furniture is constructed 
Mr. Kidd formerly traveled for the Doubl 
day-Page Company. The lamented death of 
“ye Charles Thompson, formerly manager 

the Robert Clarke Company, occurred on 
el yruary 14, 1910. 

Philadelphia, Pa. 

Contrary to rumors the William Mann 
Company is not preparing to withdraw 
from its New York store. On the contrary, 
it is said at the epecmarena, 2% headquarters 
that there will be expansion. 

+ * + 

Sidney J. Burgoyne of the Burgoyne 

Company leaves on March 30 on the Lusi 


tania for a business trip to Europe, the 


special object of which is to establish Euro- 


pean connections for his firm’s line of art 
embossed card and menu novelties. 
ee 2 
The William E. Leuchtenberg Company, 
New York, importers have opened a local 


fice at 1033 Chestnut street under Arnold 


* * * 


The jobbing stationery establishment of 


William F. Binkert, 1101 North Second 
street was closed out by a receiver’s sale 
in bankruptcy. Binkert was well known in 
jobbing circles and formerly was connected 
with a well known down town house. 

St. Louis, Mo. 

Business, generally speaking, in St. Louis 
for the past month is reported by the vari- 
ous stationers as in fairly good condition. 
Most all of the dealers say that considering 
the bad weather we had it was about nor- 
mal. The manufacturing departments of 
the various dealers report business very 
brisk and have carried a quantity of busi- 
ness over, which necessarily will mean a 
good month for March. 

2 = 

C. L. Denny, formerly connected with 
the Spalding Stationery Company, resigned 
his position of solicitor to take a position 
as traveling salesman with the E. I. Du 
Pont-Nemours Powder Company of this 
city. Mr. Denny should do well in his new 
field. He is energetic, capable and a jolly 
od fellow 

a o 7 
R. D. Patterson, manager of the Buxton 
& Skinner Stationery Company, has been 


ibsent from the city for the past month 
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Drawing Inks, Blacks and Colors 
Eternal Writing Ink 


9 \ Engrossing Ink 
Taurine Mucilage 
INS Photo Mounter Paste 
Drawing Board and Library Mucilage 
( ° 


ffice Paste 
Liquid Paste 
Vegetable Glue, etc., etc. 


Strictly Original Goods of the Highest Grade Only. 

Show Cards, Color Cards and Imprinted Matter Supplied to the 
Tr 

Consumers, emancipate yourselves from the use of corrosive and ill- 
smell iks and adhesives and adopt the Higgins’ Inks and 
anaes They | be a revelation to you. 


AT DEALERS GENERALLY 














iginators and Manuf: s 
| CHAS. M. HIGGINS & CO., Relast inks ant Rae 
|| Main Office and Factory, Brooklyn, N. Y., U.S.A. New York—Chicago—London 








J 











Our “Used Every 
Day Business 

Forms” are sold 
Two Arms 


every day by the 
are better than one. That is the ° 
secret of the ‘‘Superior’’ Paper best stationers 


Fastener. The two points double 
its efficiency and do what no other 


paper fastener does—hold the pa- ROYAL BRAND AMERICAN BRAND 
pers together secure and straight CENTURY BRAND TUXEDO BRAND 





WE ARE THE SOLE MANUFACTURERS OF 


so they can’t pivot. AND THE 
q Anyone whoonce ed ‘Superior’ fast- Fast Mail Line of NOTES, DRAFTS aed RECEIPTS 
eners will not go back to the old kind. Also S & B Stock Certificate Line 


They are both effectiv reandine x pensive 
Customers keep coming back for them AS WELL AS SOLE PUBLISHERS OF THE LINE OF 


and they JORDAN'S WEDDING DAY GIFT BOOK 
PAY A GOOD PROFIT 
to the trade. Dealers everywhere are Black Lithographic Co. 


having big success with the ‘‘Superior.’ 
° WALTER 8. FURLONG, Mgr. 


q Write for samples and prices 
General Office and Factory 
914 Walnut Street, PHILADELPHIA, PA. 


SUPERIOR MFG. CO., Sidney, Ohio, U.S. A. Chienes Gtihes! 60 Maearaanae 























THE NIEMANN & WEINHARDT TABLE COMPANY 


927-945 North Wood Street 
CHICAGO, ILL. 


OFFICE TABLES 


A line second to none, both in 2 medium and better grades 

















No. 437 
Made in four sizes. 
30 in. x 4 ft 

30 in. x 5 ft. 
| 36 in. x 6 ft 
| 




















36 in. x 8 ft. 


| 


CATALOGUE—Showing only Office Tables—Mailed upon request. 
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This Tip 
Doesn’t Fray, Crack or Show Finger Marks 


Here is a real office convenience — celluloid tipped card index 
guides. Always clean, always whole, always in place. Fold 
over top sof card and stay there. Don’t crack, curl or fray. 


Celluloid Tipped 
Guide Cards 


outlast all others. Three of the ordinary guides fail to give 
the service that one of ours gives. Ask your dealer for the 
“ One-piece’ Celluloid Tip Guides, or write for samples. 


Standard Index Card Co., 701-709.Arch Street, Philadelphia 


“= “ONLY” CLIP 





















1) 
1 AND PAPER FASTENER 
ft Bt 
—= 1| - s Fal is the newest and only 
— a a practical corner clip 
on the market 
: Equally serviceable 
— ce for temporary or 
WJ 5 permanent filing. 
Does not interfere 















with reading matter 
Fastened quickly 
and securely; perfect 





AND 
PRICES 


LEOPOLD DESKS 











THE NAME STANDS FOR QUALITY ly flat 
Does not puncture 
Think Leopold « P"Easily removed 





Every clip can be 
used repeatedly. 
Send 10c for trial box 
of 100 of the “Only”’ 
clips. Give dealer’s 
name. 
DEALERS. We give Liberal 


trade discounts. Write today 
for samples and prices. 


WEST MFG. CO. 


1112 Chestnut Street 
PHILADELPHIA 






when you DW ink Desks 
and you Think Best. 


Get New Catalog. 


Leopold Desk Co. 


BURLINGTON, IA., V.S. A. 


Soft Paste 


Our paste, besides being perfect in every paste requirement, does not 
dry out in the jar—a boon to both dealers and users. 

A special proposition to dealers this month. Write for extra discount 
prices and a sample of our famous 


Invincible Office Paste 


The National Paste Co., Columbus, Ohio, U. S. A. 







































STATIONERY NEWS—Continued. 
attending to some special business for his 
company. He is expected to return some 
time the first part of March. 

* * * 

Buxton & Skinner have just completed 
taking their annual inventory and finished 
the task in about 8 days. The stock will 
invoice in the neighborhood of $100,000 or 
over. This up-to-date concern have recent- 
ly added several portable vacuum cleaners 
with which they will remove the dust from 
stock and shelves, and thereby hope to save 
many dollars in loss to goods by the accu- 
mulation of dust. This is an innovation 

* * * 

Clarence D. Comfort of C. D. Comfort 

frinting Company, was slightly indisposed 


a few days in February. He contracted a 














cold which confined him to his bed, but is 
now again in good shape and hustling for 
business. 

** * 

Geo. M. Spalding was confined to his 
home the last week in February with the 
grip. He is now back in harness again, and 
undoubtedly writing poems for the next 
national convention. 

* * * 

Henry Kopplin, buyer for Jno. L. Boland 
Book & Stationery Company, states that his 
company have been unusually busy and 
have done a good spring business with 
prospects good for a fine summer business. 

Victor, N. Y. 

The Valley Manufacturing Company has 
taken over the business of the Plimpton 
Company, dealers and manufacturers in 
Victor. 





NEW BROWN-MORSE CATALOGUE. 

One of the finest pieces of catalogue 
work which has recently come to our desk 
is the handsome booklet which describes 
the goods of the Brown-Morse Company of 
Muskegon, Mich 

The Brown-Morse lines of filing devices 
are already famous for their utility and 
ease and convenience of operation. The 
catalogue covers the company’s lines com- 
pletely and gives much useful and valuable 
information. 

Among the distinctive features of the 
Brown-Morse catalogue is the novel meth- 


od of indexing. Instead of merely listing 
titles and page numbers in an ordinary 
dex, on one of the front pages each dis 


tinctive line is illustrated with a sampl: 
cut, under which in each case is given the 
catalogue page on which that line is fully 
described and illustrated. 

Each line is completely described in its 
particular section of the catalogue. 

The classification of the different lines is 
made mainly according to the different dis- 
tinctive kinds of filing records. Each indi- 
vidual receptacle is illustrated along with 
the section into which it fits. 

This is one of the most up-to-date and 
comprehensive catalogues of filing devices 
ever published. 
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PENG PENCIL 








Flushing, N. Y. 

The Baughn-Upton Company has been in 
corporated under the Massachusetts laws 
with $50,000 capital. F. W. Baughn is presi- 
dent and general manager, W. F. Cushman 
is treasurer and H. J. Upton is secretary 
C. J. Smith, formerly of College Point, who 
was connected with the American Hard 
Rubber Company of that place for many 
years, is in charge of the mechanical turning 
department. He is an all ’round man on 
fountain pen manufacturing. 

New Britain, Conn, 

[The Munro-Eastwood Pen Company, 
manufacturer of steel pens and stationery 
clips, has bought the factory property in the 
Seymour Park district, owned by the estate 
of Aaron Buttrick, The main factory build 
ing is a four story brick structure, 135 by 


150 feet. The company will employ 150 | 























ul 


il | - There are two things 
" about Crescent Pins that 


that will especially interest you 
Thev are made of the best spring brass by skilled 


! workmen, which makes them as good as pins can 
(1 

be made, 

The promptness with which your order will be 


filled and the goods shipped will please you. 


DEALERS: 
Crescent Pins will pay you a good profit and give com- 
plete satisfaction to your customers. Crescent Bank 
and Office Pins, Pyramid Pins and Cushion Pin 
Rolls are TRADE Winners. 


Crescent Brass & PinCo. 4g 
Detroit, Mich. 


| 
HAH 


tn jut 


| 
i] 
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hands and the new plant will enable it to in- | 


crease its output. It will also add to its 
range of production by manufacturing a 
general line of stationers’ supplies and nov 
elties 

+ * +. 

The Munro-Eastwood Pen Manufacturing 
Company of this city has received an order 
for 50,000 gross of steel pens. The pens are 
for the public schools of New York city. 
This is the first installment of a big order 
and in itself is one of the biggest single or 
ders received by the company. It means 
upwards of 7,000,000 pens. 

New York, N. Y. 

Francis Wood, for fifteen years president 
of the Esterbrook Steel Pen Manufacturing 
Company, who died some weeks ago at the 
Waldorf-Astoria, was born in this city in 
1840. Mr. Wood was employed by the Es- 
terbrook concern for a number Of years 
prior to 1894, when he became president. 

Trenton, N. J. 

The Esterbrook Pen Manufacturing Com- 
pany of Camden has filed an amended cer- 
tificate increasing its capital stock from 
$300,000 to $750,000 and the number of its 
directors to fifteen 

Cincinnati, O. 

The John Holland Gold Pen Company of 
Cincinnati reports business is good, al- 
though the bad weather has interfered to 
some extent with the men on the road. 





“The man who is always afraid he will 
fail doesn’t stand much chance to win.” 





“A buyer’s mind is ever on the defensive. 
To get past this defense is the true mark 
of salesmanship.” 

“The surest way to get more is to give 
more More impetus means more _in- 


come.” 





| Are You Paying 9? 
$25.00 for $10.00 e 


After 85 years’ experience in the manufacture of WRITING 
INKS, MUCILAGE, PASTE, SEALING WAX, etc., 


we make the following claims for our merchandise —and 





substantiate them. 








Q ua | ity —— The quality of all our goods is second to none. 


Packages —Sece them! Our new styles are winners. 


P r iC @ $ —We have not advanced our prices and they are lower than 
the net prices of any other standard line. 





P ro fi t s ——Our low prices make your profits worth while. 





Guarantee ——QOur guarantee as to quality goes with every article we 


market. 
Investigate —— It will pay you to familiarize yourself with the above facts. 


We will be pleased to send you one of our catalogues 
depicting the line you should carry. THE LINE OF 


QUALITY AND PROFITS. 





95-97 Van Dam St., 


THADDEUS DAVIDS COMPANY ‘ew’ vorx 


ESTABLISHED 1825 
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rticl THE MERCANTILE COMPANY OF covering the whole country in this w 
Check the A es that You Use AMERICA. they can easily judge the selling qual 


and drop in the mail, but be sure to check Recently incorporated in New York City, Of any specialties and thus determine 
= Saeed ~— al ae ae oe the Mercantile Company of America in- heavy a stock to carry. Their selling 
only leased or on tria penses will be reduced to a minimum 
he 


tends, in the near future, to do an exten- 
sive jobbing business in the stationery lin 
Adding Machine | covering the entire cauntry. It is their aim business in 
to open show rooms and offices in every Buffalo, Baltimore, Boston, Cincim 


In a very short time they will 


the following cities At 


Cleveland, Chicago, Dallas, Denver 
troit, Indianapolis, Kansas City, Louis 
New Orleans, Omaha, Pittsburg, St. Li 
Rochester, St. Paul, Toronto and Philad 


Typewriter 
Phonograph 


important American city, thus coming more 
closely in touch with the trade and elim1- 
nating heavy traveling expenses and the 
Autegraphic 
Register | The headquarters of the company are 

|} now at 580 and 582 Broadway, New York 


hat dling of goods 
phia; and negotiations are in progress 


other cities. Shipments will also be n 





-Ladia 4 
Bill ine 4 . P 4 ” ~ direct from manufacturers on a commisis 
Machine City. Following are the company’s officers _ hich ¢ ; 
. > . ~ , } 0 =e “ “ c < » s eT 
John. Bergman, president; E. Kamp, secre of per cent, which the m wes aceure 
> T asily Save on acco oO “om ing Ss¢ 
Card Cabinet (size) tary; and A. Bloch, treasurer. They have ‘“#5"Y S#ve ona : unt 5 COmmDenEn 
<i ae li orders on a single line 
a large financial backing. 
Telephone , ane ' 
P Mr. Bergman was for years president ot 
Dun or Brad- the Illustrated Post Card & Novelty Com A PAIR OF LIVE ONES. 
streets Book pany, a concern will known in the post In the Idaho Stationery & Printing (¢ 
card publishing business in America. He _ pany, Ltd., the city of Boise, Idaho, has 
Special Machines has been working for some time on the _ really first-class stationery concern Che 
“hs Convenient as Your Favorite Pen’’ plans and details of the Mercantile Com- company was incorporated under the 
pany and expects to be in a position to of Idaho, with Almon V. Wells as presi 


My business is to locate your Adding 


Machines and Typewriters, your Tele- open business about March 15th. When dent and manager, and E. E. Hale as s: 


phones, Bill of Lading Macinnes, Auto- interviewed Mr. Bergman said that for the tary and treasurer. 

aphic Register Machines and Small Card present they would confine themselves to The company has a fine store at 818 | 
ndex Cabinets, your Dun and Bradstreets novelty and stationery trade, but various ho street, where it carries the finest 
Book, etc, where they will do the most es ’ ; Pa? . ~ ae ia are 

ood. Will you cut out this ‘‘ad’’ and send other departments would be added later of office supplies and general statio: 
it tome? That's all I want, but I want They have already secured 21 show rooms’ goods. The company controls the age 
you to de it now. HENDRICKS. in the United States, each with a compe for the Shaw-Walker filing system, O. ( 

tent manager, and established buying quar S. Olsen desks. Colonia! chairs. A. B. Dick 








Mt. Vernon Street 
Adjustable Table Co. Grand Rapids, Mich. ters in Vienna, Paris, Berlin and Tokio. By Company Rotary mimeographs, Dick 


E. 
S 











for every possible business need. 


If you Dealers have particular customers, you 
may present for their careful scrutiny an ex- 
haustive line of desks—Roll Top, Flat Top, 
Typewriter, Cashiers’ and Standing—Sanitary 
or full pedestal—if you handle 


Grand Rapids Desks 


We guarantee all of our goods to contain 
sound and kiln dried lumber, assembled and 
joined with only the best glue, the finishing 
material of the best quality, construction, 
workmanship and design above the usual 





grade. 
DEALERS: Here is a line you can’t afford to overlook. We sell to you exclusively. 
Write to-day for catalogue, prices and dealers’ proposition. 


GRAND RAPIDS DESK CO. 


MUSKEGON, MICHIGAN, U.S. A. 

















safe cabinets, 


devoted f 


—— _ 


| 


Viking book cases and nu 


merous other line 


Mr. Wells, president of the company, has 
ifteen years of his life to the man- | 





ALMON V. WELLS. 


ufactt d of the stationery business, 
and eight vears to the selling of the sta 
tionery and office appliances trade, and un- 


derstands every detail of the business. He 
was a specialty salesman for the J. K. Gill 
Company of Portland, and for four years 
stationery and office 


Bushong & Co. of 


was manager of the 
furniture department of 
Portland 


E. FE. Hale is an experienced office and 





E. E. HALE. 


business man of high standing Both gen 
tlemen are live wires and will make things 
hum in the office appliances trade of Boise, 
and we predict that they will make their 


influence felt throughout the Northwest 
The company has a printing office and 
bindery that turn out the finest work, They 
are issuin g a large supply catalogue and 
are going after business with a vim and 


energy that ensure large success 


} 
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The Sanford 
Manifolding Pencil 


Invaluable in banks and offices and wherever 
adependable, serviceable indelible lead pencil 
is needed. Especially good for expressmen, 
railway, mail and shipping clerks, stenogra- 
phers, book-keepers. Makes a clear, legible 
carbon. Cannot soil fingers or clothes. Com- 
bines the fountain pen and lead pencil. Made 
of hard rubber, absolutely dust-proof—uses 
either indelible or ordinary black leads. Pen- 
cil and set of 3 indelible leads sent post-paid 
on receipt of 50c. A Big Seller for Agents. 


THE SANFORD | 
$1.00 Fountain Pen 
Uses Any Steel Pen 


A remarkable improvement in fountain 
pens. Uses any Steel Pen. Pat. Feb. 25, 1908. 

Made of best hard rubber in 3 styles, 
chased, plain barrel and shorthand size 
Gives a smooth, steady flow— Positively will 
not leak or drop ink. Pens easily changed. 


10 DAYS FREE TRIAL 


To prove that the Sanford Fountain Pen is 
equal, if not superior, toany high-priced pen 
made, Mail us one of your favorite steel pens 
with $1.00 and we will send you a complete 
Sanford Fountain Pen post-paid. Try it 10 
days—test it thoroughly, and if you are not 
perfectly satisfied return it to us and we will 
promptly return your money. POCKET 
CLIP 10c. Agents wanted. Write quick for 
terms and territory. 


The Sanford Pen Co., inc: 
681 E.105thSt. Cleveland, O., U.S. A. 
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Improved PROUDFIT 
Loose Leaf Devices 





FLAT OPENING 





Unlimited Expansion 








FACTORY AND MAIN OFFICE: 
Lyon and Campau Sts., Grand Rapids, Michigan, U.S.A 
BRANCHES: 
New York City. Washington, D. C. 


Detroit. Los Angeles. Chattanooga. 
Oklahoma City 








Dealers! Every Firm Wants a Duplicator 


lemand by taking the agency for 


Be in a position to supply the d 


The Lawton Duplicator 


Imitated but never equalled in splendid results. 
100 copies in various colors of handwriting, or 75 copies of typewriting from one origi- 


Reliable, Simple, Substantial 


nal in 15 minutes 2 or 4 printing surfaces 


stencil cutting. Sells wherever shown 


HEKTOGRAPH CO. 


Write for terms. 


Gives 
No washing; no expensive supplies; no 


40 Murray Street, NEW YORK 
58 Dearborn Street, CHICAGO 














Thumb Tacks 


Steel, Brass, and German Silver 


Pen and Pencil Clips 


2 Finishes 1 Price 


$3.00 per gross to dealers 


2 Style 


Liberal discount to jobbers 


HOGE MFG. CO. 
108 Fulton St. New York 























28 Styles and Sizes 





The best line of Brass 
Cuspidors on the mar- 
ket. New catalog 
ready, showing a new 
sanitary cuspidor that 
is a winner. 


Trade supplied only. 


Made in Detroit by 


THE IRELAND-MATTHEWS 
MFG. CO. 














I22 





OFFICE APPLIANCES 











If You Can Sell Office Chairs That Meet a Demand for BEST; 
OUR TERMS ARE RIGHT AND WE TREAT OUR DEALERS RIGHT 


C. A. COOK CO., Manufacturers, 16-28 Osborne St., Cambridge, Mass. 





There Are Many 


Reasons 


Why dealers in office equipment 
should get acquainted with our 
line of office and typewriter 
chairs and our methods of mark- 
eting them. 


We cannot begin to enumerate 
these reasons here but want to tell 
you that we have made 


"Quality" Chairs 


for many, many years and sold them, 
thousands of them, to dealers who 
cater to high class trade. Every 
chair has made god. Need we 


say more ? 


We have prepared a catalog telling 
something about our Quality Chairs, 
with illustrations of some of them. 
Will gladly send it to any dealer 
on request. 

Write Us 













it Drives a broad, flat staple. 
Very convenient for filing letters, 


binding vouchers, fastening pay roll envelopes, statements, 


trates the thickest paper. 


legal documents, etc. 


TI ya NOG) 


Like all ACME machines, it is made right and works right. 


Meets all demands for the average office. 


Illustrated List furnished dealers on request. 
BINDERS are sold by leading Jobbers. 


Acme Staple Co., Ltd., Camden, N. J. 


European Agents: Progress Typewriter Supply Co., Ltd., 
85 Golden Lane and Hatfield Street, 
London, E. C. 









pHOLDS 50 STAPLES 
ALWAYS READY 


> 










Holds the thinnest and pene- 


ACME 


| 


| away in Milwaukee 


| A. Graves of Milwaukee, and five 

















(By Special Correspondence.) 


Antigo, Wis. 


Efforts are under way at Antigo for s 
curing the plant of the A. H. Andrews Cor 
pany, a well known concern manufacturing 
office, bank, school and theater furniture. It 
seems that the company is seeking a loca 
tion outside of Chicago, its present location 
and Antigo is being seriously considered 
Antigo is situated in the midst of a hard 
wood district and has many advantages that 
are being presented to the company. 

Appleton, Wis. 

A. Frazer has leased the plant at Ap 
pleton formerly occupied by the Appleton 
Screen Plate Works, and after using the 
factory for a planing mill for a time he will 
develop the establishment into a manufac- 
turing plant for turning out office and bar 
fixtures. 

Marshfield, Wis. 

The Upham Manufacturing Company of 
Marshfield, manufacturer of a general fur 
niture line, recently issued one of the finest 
catalogues which it has ever offered to the¢ 


trade. The company is now receiving or 
ders for furniture from practically every 
country in the world. 
Milwaukee, Wis. 
Peter T. Graves, formerly secretary of the 


Milwaukee Chair Company, recently passed 

at the age of 54 years 

Death followed an operation for a throat ai 

fliction. He is survived by his mother, Mrs 

Margaret Graves, his brother, Judge Jam: 

sisters 
New York, N. Y. 

The General Fireproofing Company 
opened new offices on the first floor of th 
building at 396-398 Broadway, where a larg¢ 
and attractive show room has been pre 
pared for the display of a complete line « 
the “Allsteel” furniture manufactured by 
this company 


ha 


* * * 
The motto adopted by the Macey Con 
“A square deal for all,” is one that 
and the prosperity 


pany, 
every firm should follow, 
of the Macey Company is a good exampl« 
of what it can do. Mr. Langdon, New York 
manager, reports business flourishing, each 
month showing an increase over the’ last 
With a pardonable pride he displayed to 
your representative their latest 
book cases, which are certainly 
We Mr 
coming season 
Philadelphia, Pa. 
Philadelphia office of the 
Fireproofing Company has been removed 
from 1341 Arch street to 321 Land Title 
building. This change was made necessary 
by reason of the large increase in the de 
mand for the company’s “all steel” furni 
ture, requiring a more central location for 
the handling of the business. 


sectional 
“ winners.’ 
success in the 


wish. Langdon all 


General 
} 


The 








Brooklyn, N. Y. 

E. H. Ludlow & Co, have sold for the 
Mechanics’ Bank of Brooklyn the four story 
factory, 76 to 84 Ninth street, on a plot 125x 
100 feet, near Second avenue, Brooklyn. 
The purchaser is David Kramer, manufac- 
turer of office furniture, with a factory at 
123 and 125 Bread street and a branch in 
Pearl street. The object is to accommodate 
the factory busiiess under one roof. The 
property is conveniently located as to ship- 
ping facilities, and the Fourth Avenue sub- 
way will have a station at Ninth street. 


Herkimer, N. Y. 

The plant of the John Metzler Desk Com- 
pany has been sold to E, C. Rice, an attor- 
ney, for $10,000. The plant was sold by 
George H. Bunce, trustee in bankruptcy. 

Racine, Wis. 

Extensive improvements will be made at 

the Racine plant of the American Seating 
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Company this summer, Contracts have al- 
ready been awarded for the erection of a 
new brick power plant, while architects are 
preparing plans for the erection of a new 
dry kiln and. warehouse. 

San Francisco, Cal. 

The Milton Heyneman Company, which 
went into the desk and chair business on a 
large scale after the fire, and carried a 
heavy stock over into the depression of 
1907, closing the goods out at low prices, is 
starting in the business again, and has 
opened a store on First street near Market 
with a large assortment of office furniture. 

« * * 


Charles H. Jenkins, treasurer of the 
George C. Bornemann Company, agent for 
the Meilink Safe Manufacturing Company, 
reports the sale of a large number of wall 
safes for installation in homes and apart- 


ment houses. 


123 





St. Louis, Mo. 

The branch of the Derby Desk Company 
is now ably managed in St. Louis by 
Charles S. Blood, formerly with the Geor- 
gia-Stimson Furniture Company and the 
Scruggs-Vanderwoort-Barney Company. Mr. 
Blood and Mr. Charles E, Temple beg to 
announce their accession to the joint man- 
agement of the St. Louis store of the Derby 
Desk Company, 709 Olive street. In addi- 
tion to the extensive Derby line, they will 
continue to represent the Shaw-Walker and 
Rockwell-Wabash filing cabinets and sup- 
plies and cordially invite their many friends 
to call and inspect their complete and 
thoroughly modern display of office furni- 
ture and equipment. 

_ f 

Edward Little, manager of the depart- 
ment of filing devices for the Skinner & 
Kennedy Stationery Company of St. Louis, 








We 





Make Fountain Pens For YOU 


with any imprint desired—and furnish pens you will be proud to have your name on, pens you can 
GUARANTEE. We replace any defective pen for you at our expense. 


SANFORD & BENNETT 


AUTOPEN 





We are the largest manufacturers of imprint fountain pens in America and make only high grade pens. 
pens for years for some of the largest and most particular buyers in the country is our best advertisement. 
plete line of fountain, stylographic and gold pens, for foreign and domestic trade. 
the most discriminating and our prices are right. 


SANFORD & BENNETT CO. 


» AAR RARRRe RSM 


he 


YAS 72 


The quality and workmanship of our lines will satisfy 


Patentees of the Safety ‘““Autopen’’ (self-filler and non-leakable) 51-53 Maiden Lane New York 


The “‘Gravity’’ Stylo and ““Commercial’’ Fountain Pen 


The fact that we have made 
We manufacture a com- 





ip ae pitty pgiay yey. 








Paste Box, Brush, Etc., Complete 


those who will start now. 


THE EVER-READY PASTE CO., 









A This is the Paste Box Up to 
Date-The One Your Customers 


Will W ¢. The “EVER-READY” paste box is something 
; an ® really new in paste containers. It need only 


be seen to be appreciated. 


ient, sightly and sanitary. 


always ready for use. 


First cost is a trifie more than old styles, but the 
same box will serve indefinitely, and fillers are so inexpensive that “EVER- 


READY” is the most economical paste ever marketed. 
The paste is all that 


can be desired, does not harden or dry up, and is 


WE WANT STATIONERS 
and Office Supply Dealers to sell the “EVER-READY” and offer liberal discounts to 


Write for particulars. 


Stroudsburg, Pa. 


The box is conven- 








Filler of Paste 
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DON’T JUDGE 





& $0°w7 a] de 
Datu ) At) (Cp \ 


s . 
Diralitcaler 
a 


BY THE PRICE 


The high prices charged for the majority of office appliances may lead some people to 
doubt the value of the DAUS IMPROVED TIP TOP DUPLICATOR on account of its low 


price ($5.00), but the fact that it is used and 
endorsed by the N. Y. Central Railroad, 
U. S. Steel Corporation, Westinghouse Elec- 
tric Co., etc., proves that the work done must 
be first-class, for with such corporations it is 
not a question of price. High-class endorse- 
ments are strong arguments, but we do not 
depend upon them to sell our Tip Top, pre- 
ferring to have you try it yourself, before 
buying, by taking advantage of our offer of 





reports a good business. He handles the 
all steel line among a number of wood 
lines. 
* * * 
W. H. Curtis, manager of the Yawman & 


Erbe Manufacturing Company in St. Louis 
He lately had a 


display—a_ sn 


reports business rushing. 
very 
model 


catchy window 


aeroplane. They are expecting 
move shortly to the second floor of the Ful 
lerton building. Mr. Charles Slemins 


manager of the Yawman & Erbe Manufa 


turing Company, was visiting the St. Li 


TEN DAYS’ TRIAL WITHOUT DEPOSIT 


Each machine contains 16 feet of duplicating surface, 
which may be used over and over again. Five different 
colors can be duplicated at the same time. No printer's 
ink or expensive supplies required. . 


office recently and assisted in the cha: 


larger and more commodious quarters 
Columbus, O. 

One of the cut 

have helped to place the Y. & E. g 
high esteem among business men is 





clean young m 


Complete Duplicator, cap size (prints 8} x 13 in.) 


100 copies from penwritten and 50 copies from typewritten original. 
Price, $7.50 less special discount of 33§4, Net 


Circular of larger sizes on request. $5.00 


FELIX C. DAUS DUPLICATOR CO., Daus Building, 111 John St., NEW YORK 


BUSINESS MEN 


Save your TIME and PATIENCE by 

using Simonson PATENT Indexes in 

your letter file and card systems. 
WRITE 


Roger A. Simonson & Co. 


L | 
Burrell, the general representative for 
Yawman & Erbe Comp 
in the state of Ohio. Mr. Burrell makes 


Manufacturing 











headquarters in Columbus and travels al 
the state, 
thusiasm the 


them in pushing the sale of the Yawman & 


over instilling ginger and 


into local dealers, and aidi 
Erbe goods 
Cincinnati, O. 


Safe Cab 





Cincinnati branch of the 
Marietta, O., has been d 


The 


net Company of 








25 Madison Street ing such a large and increasing business 
CHICAGO, ILL. under the management of Eric Wilder that 
. it was necessary to take new and larger 
For Free a easement | quarters February 1 on the ninth floor of 
Q y the Perin building, the same building in 

ANTISEPTIC TELEPHONE which the former offices were located 








ACCOUNTING EVERY BUSINESS 
MAN SHOULD KNOW. 
The above is the attractive title of 
written by E: E. Garrison, and published 
by Doubleday, Page & Company, of New 
York. The aim of the book is to lay be 
fore the business the 
In it the author traces the 
bookkeeping the first 


MOUTH PIECE 


Clean, Sanitary Glass Mouth Piece with medicated 
air filter to talk through. 

Instantly adjusted, easily cleaned. 
Rn price, 50c complete. Big demand wherever 
shown. 

_Send for booklet, display card and liberal trade 


We fit all makes of Te im the United States. 
None genuine without IM, N. Y. blown in glass. | 
Beware of cheap imitations. 
The American fews Company 
The Weeks-Numan Co. 
Frank A. Weeks 


MAXIM SPECIALTY COMPANY rough memorandum book to a system with 
11 Waverly Place, New York City. a governing ledger at end, 
variety of conveniently arranged books 


Ask Your Stationer For 


Nichols Pencil Pocket 


The best made. Saves your 
pencils, fountain pens and 
temper. 

Inside Spring is the Secret. 
Sells atsight. Agents wanted. 


a be »¢ yk 
} 








man whole structure 


of accounting 


Sold by leading Stationers. 
evolution of from 





Send 25 cents for sample and 
terms to the manutacturers 


NICHOLS & WILLIS, Worcester, Mass. 


one and 











original entry at the other, while betweet 








the two comes an elastic series of det 
] 


ledgers. Chapters in the book are devoted 


SELF-CLEANING NON-LEAKABLE 


THE ONLY FOUNTAIN PEN 
on the Market Combining 
All these Features. 


SELF-FILLING 


THE WM. BOLLES 


to full explanations of opening and closi1 
the ledger, valuation and reserves, hi 

deal with the 
and the fundamental principles of cost a 


inventory, department costs 


counting A most important chapter 





@ There are no openings, extra joints, humps, press-bars, nor complicated one on the devising of systems, and 1 
mechanical parts to get out of order, consequently the barrel is air-tight and useful information is given along this lin« 


absolutely Non-Leakable. Some valuable hints are afforded in 


@ It can be filled instantly at any ink well. The chapter on Statement of Reweits, on the 
filler is part of the pen itself and cannot be mislaid. matter of arranging charts whereby anj 
thing a man may want to know about his 
q As the pen is in an air-tight compartment when hesiness can be ascertained with littl 
closed, the ink cannot dry up, as in ordinary foun- penditure of time and labor. The fin 
tain pens; consequently it always writes on the chaseete ate devoted to the relation of ¢! 


1 the accounts and the dir 





down stroke. manager and the 
MPANY and the accounts 
THE WM. BOLLES CO Mr. Garrison has had a large experie! 
in the matter of accounting, and apparently 





TOLEDO, OHIO. = » U.S.A. 


knows whereof he writes 





*h Fills hacf~ 











CONVENIENT SECTIONAL BOOK- 
CASE. 


The accompanying illustration shows one 
of the combinations of the Dornette Sliding 
Door Sectional Bookcas« It is made up 
of three different kinds of sections, on 
having the glass sliding doors, another, the 
panel doors, and the intermediate section 
being provided with desk features. The 


stack is fitted with an appropriate top. It 


is made in quartered oak and birch, or 
mahogany, finish 

The Dornette sliding door book case sec 
tions may be arranged in an almost un 
limited variety of combinations. The shelves 
and each section can be 


of small books or 


are adjustable, 
made to hold three rows 
two rows of larger ones. 

The doors run on rubber wheels so that 


they cannot bind. Each door is provided 





A DORNETTE COMBINATION. 


which permits 
doors for clean 


with an adjustable latch, 


the easy removal of the 
ing 

This interesting 
of the Dornette & Bro. Company is some- 
There 


product of the factory 


thing which meets an actual need. 
is already a demand for just such a section- 


al combination, which will meet with ready | 


appreciation by the public and will enjoy 
a sustained and regular sale. The combi 
nation is elegant in design and finish, and 
is of a character which will grace any home 
or library 

Agents desirous of 
esting line or of investigating the matter 
further should write at once to the Dor 
nette & Bro. Company, 1250 Harrison ave 


securing this inter 


nue, Cincinnati, O 


Confidence begets confidence. It spurs 


one on to greater things. 


Don’t forget to keep smiling when the 


other fe llow’s face begins to sour. 
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Carbon Papers, Transfer Papers, Stamp Rib- 
bons, Carbon Rolls, Typewriter Ribbons, Type- 
writer Oil, Numbering Machine Ink. 


The Most Com- 
plete Line..... 


Interesting Proposition to Dealers. 


J. A. HEALE & CO. 


MANUFACTURERS 


The mark of quality 


94 JOHN STREET NEW YORK, N.Y. 





Can you fill your Customers’ System Needs? 
10 to 1 You Can’t 


As the knowledge of Systematizing is possessed by~only a few, it has been. impos- 
sible for the VAST MAJORITY of Stationers to properly suggest Labor, Time and 
Money Saving Systems to their customers. Therefore business has been taken from 
you, by those that could, which you can NOW SECURE by using our plan of Sys- 
tem Service — a 

Write to-day for details—we WILL SHOW YOU a new way to INCREASE YOUR 
PROFITS. Write TO-DAY. 


Che Cyrene Bureau 
t. Louis, Mo., U. $.A. 


‘*The Clearing House of Practical Systems” 




















RIBBONS and CARBON PAPER 
Contracted supplies in large or small quantities 
PLAIN and DECORATED BOXES 
HAVE YOUR OWN IMPRINT BOXES 
SNELLING & SON, ™¢nufacturers to 
SO. BROOKLYN, N. Y. 


A. STENHOUSE & CO. 


RUBBER STAMPS, BRASS STENCILS, NUM- 
BERING MACHINES, NOTARY SEALS, ETC. 


Special Discounts to Patrons of This Journal. 
Phone Central 3385 
79 Clark St., - Chicago, Ill. 


























In our 


New 


Home 
at last 

and getting 
settled 














Already trying to improve 


Carter’s Ideal Ribbons and Carbons 


But it is hard work, for with our old equipment we manufactured 
ribbons and carbons that stood every test. Under our present ideal 
conditions, however, we'll improve them. 


A kind for every purpose 


The Carter’s Ink Co. 


Cambridge, “C” Boston, Mass. 


Chicago Montreal London 


New York 
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D-BYE 
gli <a» Bump’s Perfected 


ine Paper Fastener 


Pins, Clips or 
Fasteners 
of any kind 













It saves Time and Money. 


ae > Will bind from two to ten sheets 
of heavy writing paper with one 
operation. 
A perfect and indispensable machine where correspondence, filing, 
vouchers, etc., are used. 


Eliminates pins, clips and all other fasteners. 
Saves 75 per cent in time when referring to files. 
Increases the capacity of your files 25 per cent. 
Is simply indispensable in an office. 


We want the best house in every city in the United States and Canada 
to handle and push this Paper Fastener exclusively, as well as special sales 
agents on salary or commission. We are inaugurating a strong national 
advertising campaign. Sales of the Fastener have been phenomenal since 
its first introduction. Write to-day for exclusive territory, terms, etc. 
CON TIN EN TAL ART COMP AN Y 

Sole Distributors for the United States and Canada 


Continental Building, 1101 West Monroe Street, CHICAGO, ILL. 








LARGEST POST CARD STORE IN MINNEAPOLIS BOO K= KEEPERS 
THE WEST NOVELTY CO. CUT OUT YOUR TRIAL BALANCE of Personal Ac- 


Printers and Publishers of Post Cards counts, by using our Ledger Balance Proof. It's 
Small Books and Magazines to order. new, and you have not seen it. Write us and we w'll 
send you testimonials that will make you SIT UP 


$1.00 will bri 100 Assorted Post Cards that will - ; > ~ 
“prise ye We ship same day oder received. “ AND TAKE NOTICE 
817, 819, 81934 and 821 Cedar Ave., MINNEAPOLIS, MINN. MILLER & HAM, Chattanooga, Tenn. 
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THE MAGAZINE OF OFFICE EQUIPMENT 
THREE MONTHS’ TRIAL SUBSCRIPTION 25 CENTS 











Jupiter Pencil Sharpener 


This device places points on short or long, 
thick or thin, round or hectagon shaped pencils. 

A pencil can be sharpened to suit require- 
ments of the operator, the point being in plain 
view. A pin point can be obtained for drawing, 
or a less shane point for writing purposes. 

The pencil to be sharpened is placed in the 
carriage of the machine and the end to be pointed 
brought forward to the cutting wheel, which is revolved by means of a crank. 

To properly guide the pencil one end is placed through a guide hole to the right 
of the cutting wheel, while the rear end of the pencil is lodged firmly in a socket. 

The pencil is pointed as the operator brings pressure to bear upon the carriage, 
the forward movement of which engages the pencil end with the cutting wheel 

The machine gives best results when fastened securely in a permanent position. 
When it is not practicable to fasten the machine to a table, it is provided with a 
poe wpe f weight to hold it in position. 

‘he machine complete consists of thirty-five parts. It is solid in construction 
and the parts are interchangeable. 

The cutting wheel can be replaced easily and adjusts itself automatically, 





With compensatory weight and one extra Cutting Wheel, $7.50 


Additional Cutting Wheels . - - - .50 
FAVOR RUHL & CO., Sole American Agents 
NEW YORK BOSTON CHICAGO 




















| 





WERNICKE IN LINE FOR MAYOR- 


ALTY. 
It is seldom that a man of large business 
interests will consent to enter the lists for 


political preferment, but when he does s« 
the public is to be congratulated. The bane 
of our public service is the presence of so 
many men trained in nothing but the art of 
getting votes. When a real business man 
takes hold of the public service, wasteful 
methods receive a check, and the publi 
service, so far as his authority extends, is 
run upon the same princjples of economy 
of dollar for dollar value, that characterize 
the conduct of his own affairs. 

That Otto H. L. Wernicke, head of the 
Macey Company of Grand Rapids, Mich 
has listened to the persuasion of his friends 
and consented to become a candidate for 
the mayoralty nomination on the Repub! 
can ticket is a good omen for Grand Rapids 
and speaks volumes for the public spirit 


her leading citizens. 
The primaries will be held on Marc! 





0. H. L. WERNICKE. 


and the election on April 4. The present 
mayor of Grand Rapids, it is said, has given 
the city on the whole a good administrati 
and is out to succeed himself. He is a 
keen politician and it is therefore “up t 
the business men of Grand Rapids to dem 
onstrate how much influence they can wield 
and to elect one of the best of their num 
ber as the city’s chief executive. 

Mr. Wernicke has made a big success 
the Macey Company. He took hold when 
its affairs were in a formative stage and has 
made the company one of the foremost and 
most conspicuous concerns of its kind in the 
United States. He has put the stock of 
the company above par and is making it pay 
regular and handsome dividends. He prom 
ises, if elected, to give the city of Grand 
Rapids a business administration, and he 
will do so. 

Mr. Wernicke is a big man in every sense 
of the word. He has a commanding pres 
ence and a powerful physique. His mind 
is of rare force and clearness, and long busi 
ness training and natural ability of a high 
order enable him to get at once to the es 
sential point of any matter requiring his 
attention. Huis personal character is above 
reproach, and his uprightness and rectitude 
have never been questioned 

Since 1896, when Lathrop C. Stow of the 
Stow & Davis Company, was mayor, Grand 





Rapids, famous though she is for the num 
ber and excellence of her furniture factor- 
ies, has not had a furniture man for mayor. 
Should Mr. Wernicke receive the Repubii- 
can nomination and David E. Uhl of the 
Grand Rapids Furniture Company be nor 

inated by the Democrats, as now seems 
likely, the contest will be interesting. It 
is our misfortune not to know Mr. Uhl per- 
sonally, but we do know and admire Mr. 
Wernicke, and Office Appliances hopes un 
reservedly that he will be the next mayor 
of Grand Rapids, because he is a_ big, 
strong, honest, fair-minded, clear-headed 
man—an ideal executive for just such a 
progressive place as Grand Rapids is. 


VALUABLE BOOK FOR EXPORTERS. 


The Exporters’ Encyclopedia for 1910 is 
the title of a new and useful work which 
has recently appeared. It is published by 
the Exporters’ Encyclopedia Company, 80 
Broad street, New York City. 
sixth yearly edition and is a handsome work 


This is the 


of nearly 800 pages, bound in red cloth with 
gold titles It gives an immense amount 
of detailed information regarding shipping 
routes, customs regulations, etc., for all 
foreign countries. 


The information given in this book is 
intended to cover all questions that may 
arise as to routing, marking, documentation, 
packing and forwarding of goods from this 
country to foreign lands. The information 
given enables the manufacturer to make 
shipments to any foreign country in full 
security against delays, fines, etc., as it 
tells him the most practical routes to every 
place, whether he can get a through bill 
lading or not, and what is the nearest port 
to which a through bill of lading can be 
obtained. The book tells what customs 
regulations must be observed, their exact 
cost, and what the transportation companies 
and foreign governments require as to con 
sular invoices, bills of lading, payment of 
freight, packing, marking, etc. The En- 

yclopedia tells where consular invoices 
may be obtained, the cost of blanks per 
set, the exact charges for certification up 
to any amount, and shows a fac-simile in 
voice with English translation. Where no 
consular invoices are necessary the fact is 
plainly stated 

The book tells whether freight must be 
prepaid or otherwise; how many bills of 
lading are required, and what statements 
must appear on same; the lowest cost for 
which a shipment can be made to any port; 
the direct ports of call, the frequency of 
sailings (or sailing days), the ports reached 
by transshipment and how interior cities 
are reached Every practical route from 
the United States every foreign countr 
is given 

The subscripti m price of the Exporters’ 
Encyclopedia is five dollars, and this in 
cludes not only the book itself, but monthly 
correction notes and a subscription to the 
Exporters’ Review, a monthly magazine 


devoted to the interests of export shippers 
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Stamps 3,000 Pieces of MAIL per Hour 
$1.00 os 





toe ane rious device does the k an ex 
sive machir and has made good ever wy here ri = 
it lightly in the har ws the stamps feed from ther Post paid. 
istened—read » be press “y the mail. It is the 


ural” way the easy way 
No thit 1g to get out of order 


The Natural Method 
Stamp Affixer 


Your postmaster will now supply stamps in — of ~ or 1000 : - 
(1c or 2c) or ordinary strips of stamy be us ~ ll 


he rolls make the NATURAL METHOD STAMP 
STOP PETTY THEFTS OF STAMPS 


AF FIXER still more effect ive. 
a atter how man _ A how few stamps you use 
n profit by the u the NATURAL METHOD The Natural Method Stamp Affixer with the Scher- 
ST AMP AFFIXER, for ful ly 3,000 stamps can be a mack System absolutely eliminates the stealing or 
plied per hour to any kind of mail—easily—neatly- misuse of your stamps by employees Alone, this 
without o onft “fo mn— — ut noise. {U1 : a can dO feature makes the machine worth many times its 
je wor of, yur or five, if you wil put tree her price. 
the -laborious slow way, by supplying a 
NATURAL ME THOD AFFIXER. SPECIAL OFFER FREE 
SEND THIS COUPON “SCHERMACK SYSTEM OF HANDLING POST 
Today—NOW—send the Coupon and a One Dollar AGE STAMPS” is alittle book explaining how to 
bill for this new stamping device. Use it ten days systematize the handling of office mail—how to 


’ PF ‘ ; time, with 
if it doe t your mail out taster—fast enough to save money. It is free, for a short > 
at Goes 06 et yeas ee oe eee - order for a NATURAL METHOD 





save its cost— t d get r oll bac ever ‘ 
rt 4, If oe mas ewe ph ve a ir - ‘ y, “ve wi : STAMP AFFIXER. Some of the subjects © 
serd you free, THE SCHE RM AC K SY ST ‘3 M” are: Stealing Stam Se s used in ~ wy 
will positively prevent loss of stamps from steal lit y Large Concerns. Short Cuts. Accu- & 2 
misuee : rate Checking Schemes. You will a & 
Book and machine—both to you, pcstpaid, now for surely find this book helpful. yar Y 
One Dollar. Your money back if you are not satisfied => Ag 3 
PF LIP SF 
THE SCHERMACK COMPANY /4%3%° 
Sey 


78 State Street, Detroit Mich. 
AGENTS and SALESMEN write quick for territory on this 


new fast seller. Every business house buys from one to 
six, or more. Sample outfit, wholesale terms and new 
selling plan prepaid for $1 


DEALERS—Wholesale prices 
on application 










Safety Fountain Pen 
and Pencil Holder 


Fits any Pocket 
Sields Sesuryiy One toe 


Absorbs Ink From Leaky 
Feuntain Pens 


75, 000, 000) WASHBURNE’S PAT. 


“0. .K. e ume 


the past YEAR 

all < convince YOU of their 
SUPERIORITY 

There is genuine pleasure in 

_ their use as wellas Perfect Se- 

curity. Easily put on or taken 

off with the thumb and finger. 













































Can be used repeatedly and Preserves Pencil Points 
“they always wor Made 
£ brass in 3 sizes. Put upin brass boxes of 100 Fasteners each. For Sale By All Jobber 
HANDSOME COMPACT STRONG No Shpping, NEVER! 
Note our trademark “*O. 5 ss pomnee on cou Fastnes Send 1c postage for sample 
All tationers. Send 10c for sample box of 50, assorted. 
lilustrated booklet free. Liberai discount to the trade. The Valley City Novelty Co. 
The O. K. Mfg. Co., Syracuse. N. Y., U. S. A. ‘Qois Grand Rapids, Mich 

















on the best fountain pen being marketed today. By an 
ingenious patent all flooding and spattering of the 
pen 1s absolutely stopped 


Williamson Auto Feed 
Fountain Pens 


represent the very lat ay 
‘pe of the modern “_ fa 





DEALERS 


See That Reservoir? 
That Means Fountain Pen Perfection. 


g 

& Remember: You need to carry no dead 
stock. We will exchange any styles that 

you find do not appeal to your trade. 

We also furnish plate glass display cases. Write 

for our proposition to dealers. It’s the best ever 

made by any fountain pen company. : 

Will amson Pens are made in 250 different styles and sel] 

ilar p rices. 


Wilamson Pen Company, ison’ 









est type 
office and desk 


companion. st , 






























_ 
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Our Specialty 
MULTIGRAPH 


And Other Wide Ribbons with 
Typewriter Ribbons to Match 
A Perfect Match Guaranteed 


By 


The Buckeye 
Ribbon @ Carbon Co. 


3l1 St. Clair Ave., Cleveland, Ohio. 


RIBBONS AND CARBON PAPER FOR EVERY USE. 
WRITE FOR SAMPLES, PRICES AND TERMS. 




















4 Danks, Railroads, | f_——Hustrated Wholesale Bulletin 
gt er of Latest 5, 10, 25¢ Novelties 


panics, atter trying ludi re . 
, neluding toy ae - s 
our Packct Ties. are including premium toy aero flyer, for 10 cts. i 
stamps, patented whistling postcards, whistling 


Pratt Packer? Bunove Tie. 





sonding repeat orders ' 
sending repeat orders autos, Easters, stork, crying babies, etc. Con 
for larger quantities plete samples 10 cts 

If they did not like Exclusive specialties: Latest season fancy, gela- 
them, they would not tine, gold embossed and high grade plush, velvet, 


silk, imported and domestic novelty cards. Job- 
lots of above always on hand at exceptionally low 
prices. Our quotations will surprise. Absolute 


continue to buy. 
As they can use 








ae adiesne, - er ; 

our device to es satisfaction guaranteed. Our wholesale novelty 
tage, why can't you! bulletin furnished with your imprint at cost price 
Special! proposition General distributing agents to the trade for the fa- 
for stationers and of- mous patented autolite and monolite self-lighting cigar- 
7 pe > ettes. They strike and light on the box in sunshine. 
fice appliance houses. wind or storm. Made ot selected tobacco. Sel/-lighting 








disc is guaranteed absolutely harmless and tasteless 
gt - We ship peegete 7 boxes of monolites or 4 boxes of 
100 mailed to any U.S. address on receipt of 6% autolites for $1. Ask for trade quotations 


. . NOS ELTY IMPORT CO., Exclusive Importers of Pat- 
Pratt F. Mfg. Co., 117 Point St., Providence, R. 1. ent Specialties. Main Offices: 415 Broadway, New York. 

















NOVELTY OF THE DAY 


OWL PENHOLDER 


SANITARY COMPOSITION 
WITH 
OWL—PATENT--PENHOLDING—DEVICE jyqgpm stetmrcou 


Patent Nos. 558,481; 590,183: 604,310. 


Don’t Pull the Pen out—JUST TWIST 


The PENHOLDER that differs from all others. GF Being the lightest weight PENHOLDER ever 
The PENHOLDER that holds the pen with absolute made, and having a special surface it pre- 
poe It i one Ee "pany PENHOLDER at any price 
; is superior to y ’ ’ 
The PENHOLDER that takes any size pen az ee ee eee , 
The PENHOLDER that frees the pen readily. The reliable PENHOLDER for all who write. 


THINKING PEOPLE USE THEM 
THE PENHOLDING The tip. or penholding device, is formed of a sheet of flexible, elastic metal 
DEVICE rolled into cylindrical shape, to forma number of free, round coils. Thus 
separated, they admit a pen shank between them, which, when moved 
sidewise into the coll, finds a point at whieh said pen is firmly held. Therefore. pens of any size find 
their place in this tip and are always readily released by moving same in the upposite direction. am 


— Price, $1.00 per gross.—Samples to Trade << 


290 FRANKLIN ST. OWL SUPPLY COMPANY sosToNn, mass. 


Manufacturers of the Ow! Clip 


= 





























TAKES IMPORTANT POST. 

F. W. Payne, formerly of the firm of 
Cochrane & Payne, managers and pro 
moters of trade expositions, and later with 
the National Trade Show Company, has 


been made manager of the New Coliseum 


in St. Louis, where he will put on the 
National Specialty Manufacturers’ and 
Household Show during the week of March 
7 to 12 inclusive. In addition to household 
goods, it is stated that a number of inter- 





F. W. PAYNE. 


esting displays of office appliances will 
be included. 

Mr. Payne is well known to the entire 
field. He is a man of aggressiveness and 
energy, admirably fitted by high character, 
experience and executive ability success 
fully to fill the important post to which 
he has been called. Office Appliances 
wishes him the full measure of success ir 
his undertaking 


BUSINESS SYSTEMS BUREAU OPENS 
IN ST. LOUIS. 

N. S. Taylor, who for several years has 
been the systems’ expert billing machin: 
man for the Underwood Typewriter Com 
pany in New York, has started the Systems 
3ureau of St. Louis, who are special co: 
sulting experts on practical business sys 
tems, office equipment and supplies. They 
will design and produce loose leaf ledgers 
and devices as well as give expert system 
service for factory, office or shop. They 
will also operate a public auditing depart 
ment and make a specialty of filing, card 
stock, indexing, order and billing systems 
producing the finest kinds of commercial 
stationery and special form work. 

Every success is expected from this enter- 
prise, and business men who are interested 
in getting the right kind of system and the 
advice from a man who knows are urged to 
get into correspondence with Mr. Taylor at 
an early date. His address is 704 St. Charles 
street, St. Louis, Mo., and an announcement 


of his proposition will be found in the ad 


vertising columns of this issue. 
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A CONVENIENT HOTEL. 


Where to stop when visiting a city is a PROFITS FOR DEALERS 


useful bit of information. There are many 
fine and attractive hotels in the large cen- IN COMMERCIAL PASTE 
ters of population and one is often embar- 
rassed by the number rather than by the 
scarcity of hotel accommodations. An es 


Your profits affect you vitally. Your profits on pastes, glues, writing 
inks, etc., can be materially increased if you take on the Commercial line. 
tablishment which merits the consideration be it’s why our business has outgrown three buildings since 1902—that's 

why our new three-story fireproof brick building 


of travelers is the Commonwealth Hotel, MUM 

mpc ; : . . satan which we moved into in March 1909, is already 
Inc., of Boston, of which Storer F. Crafts ; taxed to its capacity. 
is president and general manager. “ee ¥ von . , : 


ee i 4 The Commercial line consists of 



















The Commonwealth is located diagonally . sae . 
across from the State House on Beacon e. ma i Commercial Record Writing Fluid 
Hill, the highest point in or around Bos “iim fe Photo Desk Paste, Combined Carmine, 

re ve" a . ee Se a °.° . 
ton. Here on the hottest days there is a Peerless Mucilage, Writing and Copying 


Combined Writing Fluid and Jet Black Ink, 
and Copying Fluid, Blue Ink, 


(Blue Black) Green Ink, 


The goods are right, they are put up in at- 
tractive and safe packages, and they allow lib- 
eral profits to the stationer. Correspondence 
with foreign dealers is especially solicited. 


Write us today for complete illustrated descrip- 
ive matter, and mention Office Appliances. 


The Commercial Paste Co. 


16-18-20 W. Hoster Street, 
COLUMBUS, OHIO. 


cool breeze, and owing to the elevation, 
those whose rooms are above the sixth “ 
floor have an unobstructed view for ten \t OMMERCIAL ¢ io 
miles in every direction. The hotel is with- fS 

in a few minutes’ walk of Boston Common, x “101. 

the State House, Scollay Square, Tremont i} 

street, the elevated and subway trains, the p 
best theaters and the principal shopping 
districts. A walk of five and ten minutes 
will take one to the North and South sta 
tions. The location is quiet both day and 
night, and guests are assured of undis- 


turbed repose 





The Commonwealth is a modern fireproof 
building ten stories high, containing 212 


rooms. The sanitary conditions of the 
rooms and of the entire hotel is unex 
celled. Public tub and shower baths are ba 


found on every floor, kept always in a per- 





. 





fect condition of cleanliness. Private baths is to be economical and at the same time extend 
are attached to ninety single rooms and en | his reputation to reach from coast to coast. 
une. Every Seem mt ROMtes Oe ae aes If you have for sale any article used in the of- 
der the immediate control of the occupant, | . - ; oa ° 

| fice or school room it will pay you to consider the 


lighted by electricity and equipped with 


ne connections. Hot | PROGRESSIVE 


and cold water are available day and night 


long-distance teleph 














in every room. 


For single rooms with hot and cold . 
water, the charge is $1.00 per day, with A Monthly Magazine The TEACHER and 
free use of public tub and shower baths. for the STUDENT 


Trial Subscription 
25c three months 


Rooms with private bath may be had for BUSINESS MAN 
; ? 


$1.50 a day and up, while the charge for 


suites of two saved ain bath is from $4.00 | STENOGRAPHER 


a day up j ———_ 


Special attention is given to the comfort $1.00 a Year 


and safety of ladies and children. 











THE “ONLY” CLIP AND PAPER 
FASTENER. | There are over 125,000 stenographers in the 
United States spending weekly more than $500,000. 








The West Manufacturing Company, of 
Philadelphia, manufacturers of office and 


bannebold articles, has placed on the mar- We Reach Thousands of Them 


ket the “Only” clip and paper fastener, the 
meg Preunpodl lcci iareaghosy Fifty thousand (50,000) Business Schools offer 
a large field worthy of your consideration. 
If you want some of this business advertise in 
the reading matter the Progressive Stenographer. Rates furnished on 
They are flat, neat in appearance and application. 
can be taken off and used many times over. 


Papers are not punctured by using em.. The Progressive Stenographer Pub. Co. 


The low retail price of these clips makes 


them easy and very profitable sellers and | 31 S. Howard Street Baltimore, Md. 


the manufacturers will be glad to send 


The “Only” clips are fastened securely 
at the corner, and do not interfere with 











ices, sz Ss » to be Ts 
prices, samples, etc., to dealers. 








Cooperative Concern Shows Progress 


noted the incorporation of the In- 

ternational Stationery Company of 
New York City. Since that time the com- 
pany has shown a satisfactory growth, as 
indicated by a comprehensive prospectus 
which has recently appeared. This new 
prospectus is to be mailed to all of the rep- 
resentative stationers of the country very 
soon, and we give its salient features in the 
belief that subscribers of this magazine will 
be interested in its perusal. 


‘ BOUT a year ago Office Appliances 


The prospectus states, in brief, that the 
International Stationery Company was or- 
ganized Oct. 16, 1908, under the laws of 
New York, with a capital stock of $20,000, 
consisting of 200 shares of the par value 
of $100 each. The company has grown to 
such an extent that the Board of Directors 
is considering an increase of the capitaliza- 
tion to $100,000, no stockholder to assume 
any personal liability whatever. 

The integrity and responsibility of the of 
ficers of the company are unquestioned 
Charles A. Lent is president of the com- 
pany, and Clarence M. Smith is secretary 
The active management of the corporation 
is conducted by Robert H. Baxter, for 
many vears with the A. A. Weeks Manu 
facturing Company of New York City, un- 
der the direct supervision of the officers 
and Board of Directors. Few men are bet- 
ter known or more favorably known to the 
retail stationers throughout the country 
than Robert H. (“Billy”) Baxter 


We quote the following from the pros 
pectus 


Object. 


“The object of the company is to conduct 
a wholesale stationery business in all its 
branches, for the sole benefit of its stock- 
holders, only retail stationers participating 
being members and stockholders. The com- 
pany will buy direct from the manufac 
turer or manufacture such goods as the oc- 
casion may demand, The company has 
met with great success and our present 
membership consists of the largest buyers 
of stationery throughout the country, for 
whom we are at the present time directly 
importing all classes of foreign goods. 


Plan of Operation. 


“The shares of the company are to be 
distributed pro rata, so that the control 
rests with all the stockholders and not with 
a few, as no more nor less than two shares 
of the capital stock shall be issued, sold or 
transferred to any person, firm or corpora- 
tion, and no holder or owner of stock shall 


have the right to vote more than two 
shares. A certificate for two shares of 
stock is issued to each subscriber upon 


payment of $300, the stock having increased 
in value since the incorporation of the com 


pony; and the same shall not be transfera- 


bic until the company has been given the 


International Stationery Company of New 
York Makes Good Record for 
the Year. 


option of purchasing it or while the holder 
is indebted to the company. 

“Statements of purchases are rendered on 
the Ist and 15th of every month and are 
payable during the week thereafter. The 
method by which the company conducts 
its business practically places it on a cash 
basis. and enables it to take advantage of 
all discounts, which accrue equally to the 
benefit of each and every stockholder 
How We Purpose Saving Fifteen Per Cent. 

“With a little consideration on your part, 
we think you will concede that it costs the 
average jobber at least 25 per cent to do 
business—careful investigation by the off- 


cers and directors of the company shows 


this to be so—and in many cases it has’ cost 
more than 25 per cent, while after a thor- 
ough examination of our books we find 
that it has cost the International Stationery 
Company only 10 per cent to conduct its 
remarkable showing 
when that the 
any corporation is the most expensive. 
“Granting that it costs the jobber of to- 
day at least 25 per cent to conduct his busi- 
ness, while it has cost the International 


business, which is a 


one considers first vear of 


Stationery Company only 10 per cent to 
conduct its business, it will readily be seen 
that herein is a saving of 15 per cent, not 
overlooking the many other advantages 
which will accrue from time to time as our 
membership and buying power increase, 
and which will secure the company a pur- 
chasing power larger than the gross sales 
of many of the jobbers of today, thus en- 
abling us to buy at a lower price than 
they do 

“This company is operated solely for the 
benefit of the retail stationers of the country. 
Whatever company is able to 
make, in purchasing and handling goods, 
reverts directly to the benefit of its stock- 
holders by enabling them to purchase from 
the company at a much lower price than 
would be possible under any other condt- 
tion. In other words, why not buy from 
yourself and get the profits that now go 


saving the 


elsewhere? 

“The officers and directors do not receive 
any remuneration whatever, and as we do 
not employ any traveling salesmen, the 
only expenses are the salary of the mana- 
ger, together with the rent and clerk hire 
necessary to properly conduct the business. 

‘A similar plan has proved a great suc- 
cess in the drug and hardware and like 
trades Operating on substantially this 
plan, perhaps no better illustration of the 
success of this same idea in other trades 
can be given than that furnished by the 
New York Consolidated Druggists, a com- 
pany formed some ten years ago, which, 
during the past year, on a capital of $90,- 
000, did a business of over $900,000, at a 
cost of $36,000, or, in other words, it cost 


that company only 4 per cent to do a busi- 
ness of nearly a million dollars. The possi- 
bilities of our company in the stationery 
trade are even greater than in the drug 
trade, and, from the following table, the 
enormous purchasing power of the first 100 
members becomes readily apparent, and it 
is easily seen what a tremendous influence 
it is bound to have in the trade 
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100 $ 300 $ 30,000 $ 360,000 
100 400 40,000 480,000 
100 500 50,000 600,000 
100 600 60,000 720,000 
100 700 70,000 840,000 
100 800 80,000 960,000 
100 900 90,000 1,080,000 
100 1,000 100,000 1,200,000 

The prospectus epitomizes the advan 
tages to stockholders as follows: 

“1. It is estimated that you can save 15 


per cent on your yearly purchases. 

“2. In order to obtain the quantity dis- 
count it is not necessary to purchase goods 
in such large quantities as now, leaving a 
lot of shop-worn goods on your shelves, in 
addition to the amount of capital invested 
therein. 

“3. A reduction in the quantity of stock 
carried means— 

a.—Less capital employed 

b.—Reduced insurance premiums. 

c.—Reduced taxes. 

d.—Less stock, one more readily turned 

over and no shop-worn goods 

e.—A greater percentage of profit. 

“4. The advantage of buying small lots at 
the ‘quantity’ price. This applies to all ar- 
ticles where quantity regulates the price. 

“5. All transactions being practically for 
cash, you obtain the benefit of every possi- 
ble discount 

“6. A nominal outlay of cash secures the 
many advantages of membership.’ 

The offices and warerooms of the Inter- 
national Stationery Company are located at 
50 Warren street, just west of Broadway, 
New York City. Applications and corre- 
spondence from the trade are solicited. The 
company does not sell to consumers 

That the formation of this corporation 
is not a plan for the providing of lucrative 
position for a few favored ones is shown 
by the following extract from the articles 
of incorporation, which states that no more 
or less than two shares of stock shall be 
issued, sold or transferred to any person, 
firm or corporation, and all certificates of 
stock issued by the corporation shall be for 
and no holder or owner of 
corporation shall have the 


two shares, 
stock of this 
right to vote more than two shares at any 


meeting. 
Tt will be readily seen from this that it 














will be impossible for any one member or 
firm to hold any controlling interest, and, 
as only retail stationers are permitted to 
hold stock, they will secure the entire bene- 
fits derived from the workings of the com- 
pany 

It will, in all probability, be found neces 
sary, as the business of the company in 
creases, to establish branch headquarters 
or representation in the large distributing 
centers of the country for the convenience 
as every plan has for its 
making of 


of its customers, 
object either the 
money for its stockholders. 

The company already has among its 
stockholders many of the foremost sta- 
tioners from the North, South, East and 
West, and its membership is rapidly ap 
proaching the limit set by the board of 
and should any of our readers de- 
sire to be a stockholder of this company, 
further information may be obtained by ad- 
dressing the secretary, Clarence M. Smith, 


New York City. 


saving or 


directors, 


50 Warren street, 


CHARLES CARPENTER WEDS. 

Charles C. Carpenter of the Twinlock 
Company, Cincinnati, in January last did 
what is for him an unusual thing—he took 
a vacation. He was away about a month 
and only a few of his intimate friends knew 
the cause of his absence. Now, however, 
the secret is out. Charlie was married on 
Jan. 24, 1910, at Portland, Ore., to Miss 
Ella Nora O’Connor of that city. 

Mr. Carpenter first met Miss O’Connor 
about seven years ago, and he at once be 
came possessed with the idea that she was 
just the right lady to become Mrs. Carpen 
ter. So strong was his faith that he suc 
ceeded in due time in convincing her also 
of the soundness of the idea. 

The wedding was a quiet affair. Mr. and 
Mrs. Carpenter took a honeymoon trip 
through California and the Grand Canon, 
before going to their home in Cincinnati 

George H. Walcott, western representa 
tive of the Twinlock Company, accompan 
ied his chief and was best man at the wed 
He attended to various matters, in 
and made 


ding. 
cluding the details of travel, etc., 
himself useful in so many ways that he 
earned the everlasting regard of Mr. and 
Mrs. Carpenter. 

Office Appliances extends its most cor 
dial congratulations and best wishes. 





The following firms have been appointed 
exclusive selling agents for the Interstate 
Standard Duplicator and supplies; Scran 
ton, Wetmore & Co., of Rochester, N. Y 
John L. Grant, of Utica, N. Y.; J. and F. B 
Garrett Company, of Syracuse, N. Y.; Wht 
ting Stationery Company, of Buffalo, N. Y 
Gustave Fischer & Co., Hartford, Conn.; 
Southern Stamp & Stationery 


Richmond, Va.; Nathan Coleman, Savan- 
nah, Ga.; Schumert & Warfield, New Or- 
leans, La.; Mobile Stationery Company, Mo 
bile, Ala.; Augusta Typewriter Exchange, 


Augusta, Ga.; H. M. Ashe Company, At 


lanta, Ga.: Bertelson Bros., 
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Turned {7 the treatments that Copy Books Receive roy 
” « ; ; . 
Out Fe They are known all over the world for their superior quali- 
A ties. They are made with flexible rubber waterproof back. 
aq «This makes them lie perfectly flat and prevents the back 
| from coming away from the book. 
% We Stand Ready to Demonstrate that the Rival American 


Impression Book is superior to any other. We manufac- 
ture copying books only in our bindery and have be- 


come expert in that particular work. 
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We Have an Interesting Proposition for Dealers. 


ROCKWELL-BARNES CO. ; 
800 Baldwin Building 


CHICAGO, 
ILL. 







Dropped on the Floor 









The Taft-Peirce 
Manufacturing 


Company 


Woonsocket, 
R, I. 





Q We develop and manufacture 
high grade mechanical specialties 
on the contract basis. 

@ We have the largest establish- 
ment in the world in our line, con- 
ducted solely on the contract basis. 























@ We can handle any sized contract, 


@ Our proposition is particularly 
attractive to new enterprises. 


Q@Send for our 
building a plant of your own. 








Figure Means 
An Assured Profit 


literature before 












Join the Wholesalers’ Post Card Club and receive once 
@ month 125 samples of the newest cards for $1, postpaid 


Photographic Local View Cards. 
Big Stock Season and Fancy Post Cards. 
THE WHITTEN & DENNISON POST CARD CO. 
West Bethei, Maine 
Complete Illustrated Cataiogue on request. 


MAX BECK 
106-108 6th Ave., New York 
Importer and Publisher 


POST CARDS 


JOBBERS ONLY 

















Company, 


Minneapolis. | 


The Lineograph 
DUPLICATOR 


Simple in construction. Simple to 
operate. Results always satisfac- 
tory whether type or hand-written 
circular. Neat, clean, compact. 


IMPORTANT. _ Lineograph machines are 
sold without restrictin ng the user to purchase or 
use oursupplies. Send for Price Lists and de- 
scriptive booklet. 


TheLineograph Company 


Makers of Duplicates and Supplies @ 
112 Fulton St., New York, U. S, A. 
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FROM THE ACORN TO THE OAK 
CABINET. 

One of the most successful of the many 

oS 2 + 


is now circulating around the 


window displays is one which 
Yawman & 
Manufacturing various 


Erbe Company's 


branches and agencies. It is called “From 
Acorn to the Oak 
trays the important 


facture. 


the Cabinet,” and por 


more manu- 


At the extreme left of the window 


steps ol 


with a number of acorns 
mounted on it. Next 


of oak planking in the rough®and then a 


is shown a card 


is displayed a piece 


similar piece after it has been machined. 
A “Y. and E.” Vertical cabinet is shown 
in the white, and then the finished product 
in dull golden oak complete with brass 
trimmings forms the conclusion of the pic- 
ture. We illustrate a photograph of this 


display made at the Yawman & Erbe Man- 


ufacturing Company's Boston branch. In 
addition to very tasteful and pointed signs, 
the window was decorated with oak leaves, 
which in this particular instance were the 
Newton 


wagon to 


made a 
the 


Manager spe 


real thing 


cial trip in his buzz country 


to secure the genuine article with October 


colorings. The display was recently shown 
at the Yawman & 


Company's new 


Manufacturing 
the 


Erbe 
Cincinnati, 


agency in 
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Robert Clarke C and the clever imi- 
oak 


Company 


ompany 
Dennison 
back- 


tation leaves made by the 


provide the necessary 


ground 


DAMON BUYS MINARD ENGRAVING 
COMPANY. 


\n interesting bit of news became public 


recently when it was announced that 


George E. Damon had acquired control of 


the Minard Engraving Company. It is un- 


derstood that Mr. Damon’s investment was 


made on his personal account and that it 
has nothing to do with the George E. Da- 
mon Company, or any department of that 
company The business style has been 
changed to the Beacon Hill Engraving, 
Printing and Stamping Company and the 
two businesses will be run entirely inde 
pendent of each other. Asa R. Minard re- 
mains as manager Mr. Minard was the 
founder of the firm of Asa R. Minard & 
Co., of which he was the active factor for 


fourteen years. In June, 1909, the style was 
Minard 
Mr. Minard disposing of his interests and 


changed to Engraving Company, 


retiring. Last January, circumstances com 


pelled him to take possession of the busi- 


ness with the above result. The new 


again 


deal, combining the experience and activi 


Y. & E. WINDOW DISPLAY. 





Minard, botl 


ng been identified with the 


ties of Messrs. Damon and 
whom have so 
dry plate engraving and stamping business 
Beacon Hill |] 


presages the return of the 


graving, Printing and Stamping Company 
to the full measure of the work which was 
enjoyed by its predecessors In adopting 


Hill’ 


firm, the 


“Beacon as a part of the styl 


new intention of the eventual 


moval of the business from its present 
34 Oliver street to that 
that both 


keeping, 


Sectio! 


cation at 
the city in order name and 


} in) 


itv should bi was born 


mind. The firm must remove by March 
but though the firm has an eye on its 
quarters the matter had not been definit 


decided at this writing 


STATIONERS’ BOARD OF TRADE 
BANQUET. 


Plans for the annual banquet of the Sta 


1 13 


tioners’ Board of Trade, which is to be held 
at the Hotel Plaza on Tuesday evening 
March 22, are developing rapidly. The ex 


speeches 


ceptionally representative list of 


previously published, insures the success 


of this part of the program. The reputa 
tion of the Hotel Plaza makes certair 
service of an excellent dinner. 

There will be a number of well-k 


ngures in 


the trade of other cities present 
as well as the 
W. Bailey, pr« 
ers, secretary ol 

of Stationers and 


tend Walter L 


American 


prominent local men. Frank 
sident, and Mortimer W. By 
National Associati 


Manufacturers, wil 


the 


Butler, president 
Association; Tl 
L 1 the New Y« 
Stationers’ Association; George C 

the Boston Stati 


Charles E. Falconer, p1 


Booksellers’ 


C. Gerry, president of 


more, president of 
Association, and 


ident of the Baltimore Stationers’ Asso 
tion, will be among the local associa 
heads in attendanc« 

The committee is working steadily 
there is every prospect of a record-b1 


ing attendance 


TREATISE ON CARBON PAPERS. 


The Peerless Carbon & Ribbon Manufa 
turing Company, Ltd., of Niagara Falls 
Y., has recently issued a very hands« 
catalogue of its carbon papers and typ 
writer ribbons. This little work, whicl 
handsomely gotten up, fulfills many 
requirements of a treatise upon thi 
ject 

[The booklet is entitled, “Mostly 
Carbons,” and contains full and clear 
scriptions of the company’s many 
Any user of or dealer in carbon papers 
be interested in this book, which contai1 
great deal of useful and valuabl 
tion, besides complete price lists 

A special feature of the book consists 
the very full sets of samples of all th r 
bons listed in their several grades 
colors. 

“If there is a Hades, it is a place where 


look back the 


lost.” 


we may upon opportunities 


we have 
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Ribbons and Carbons 
have created a special de- 
mand for Indeliba quality 
locality where 
carbon 


in every 
typewriters 
paper are used. 


INDELIBA 


Hard finish varieties of 
carbon paper appeal to 
the particular trade. 
Hundreds of dealers have 
built up a paying business 
with our carbon papers 
alone. The favorite car- 
bon paper with the mer- 
chant, banker and busi- 
ness man generally. 


INDELIBA 


Bichrome and Trichrome 
ribbons are made in a 
variety which ensures the 
dealers’ order being filled 
every time. We are never 
“out” of any line. Rub- 
bons for any machine. 
Our specific formula guar- 
antees colors and durabil- 
ity seldom equaled. 


and 





Better get our prices to- 
day. It will mean a big 
increase in prosperity for 
your ribbon and carbon 
department. 


mS L 


Ode) 








) to 






















Indeliba Mfg. Co. 


ROCHESTER.N.Y. 








_———— —: 


When You Require 
HIGH CLASS 


Steel Plate or Lithographed Bonds 


Stock Certificates, Checks, 
Drafts, Letter Heads, Bills, 


Announcements, Cards, etc., 


Call Up Harrison 8091 


L.G. MULLER 


Secretary and Sales Manager 








Columbian Bank Note 
Company 
533-539 Wabash Avenue, CHICAGO, 











RECEIPT STAMPS 
MOTOR CAR COMPANY 


fr NOV 14 1915 | 


All Rubber Stamps. No. 3, with dates for 8 
years complete, $2.00 





2 $F 





Especially Adapted for 












































No. 3—-FULL SIZE CUT. 
SEND FOR COMPLETE CATALOGUE 


LAMB & TILDEN—725 13th St. 





No Noise in Stamping. Superb Impressions. 


Size No. 4 with dates, $2.00 


N.W. -  - WASHINGTON, D. 


, all Flexible Rubber, Indestructible. 


~ Rapid Work. No Metal or Wood 
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PATENT FOR SALE 


All patents and rights on the remarkable Folding, Wrapping and Addressing Machine 
invented by Mr. H. Moisio, Helsingfors, Finland, a machine 
which does the work of six persons 


It folds for mailing, after the newspaper If it is desired to run the machine by hand, a 
folding and boy can feed and operate it at the rate of 3,000 
binding machine, places the wrapper around the an hour;if run by power, a much greater amount of 
the folded paper, pastes it and likewise pastes the work can be turned out. It can also be combined 
address on the wrapper, all automatically. There with any regular folding machine, thereby elimina- 
is a special counting device which may beregulated ting the special feeding, and the machine will 
to suit requirements, a bell ringing when the pre- automatically do the folding, wrapping and ad- 
scribed number of copies has been folded, wrapped dressing after the bound copies are delivered by 
and addressed. the folding machine. 


or magazine has come from the 


Full description with photo of the machine was given 
in the September, ’09, number of Orrice APPLIANCES. 


WILL SELL RIGHTS FOR THE ENTIRE WORLD 


Inventor willing to go anywhere to supervise manufacture 
of machine. Complete working model ready. Address 


Vv. HAATAIA 


S& Wilrikasborese., - - - Helsingfors, Finland 








We Can Increase Your Sales— 


and we want the opportunity to prove it. 


Mail the coupon and we will lay before you a trade-building plan that will not obligate you to do 
business unless you decide, without any persuasion on our part, that the plan will get business for you. 


You can’t lose on such a proposition. 

In one respect, at least, our business policy is like yours. You endeavor to 
deliver goods that will make each buyer a a customer and knowing that you 
are satisfying so many people who now do business with you makes you feel that there 
are many others whose names should be on your ledger. 





The Stevens Advertising Bureau 
Chicago, Ill. 


GENTLEMEN :—We would be pleased 
to know more of your Direct Selling | This is the way we feel about you. 
Methods and their application to our Our service is proving successful with so many other people that we know we 
business. can make it valuable to you. 


Our business is over 200% larger than it was at this date last year and over 60% 
of this increase comes from last year’s clients who have increased their appropriations 
“eee eee eeneaweeeaeaeeeeeneeee ene ene eeennee : for our direct selling methods. 

Why not give us a chance to show our value to you? It doesn’t matter te 


We are interested in pushing......... 


Have mailing list of about...... names ; 
ie _ “ ody -_ past experience has been—our plans are individual—specific— 
+ EAE ogical and scientific. 

nae si hap: Ae pina saan We can make you a good profit over and above the cost of our services. 
every...... A months Mail the coupon and let us tell you how. 
Employ..... ....salesmen 

. . 

ibe: The Stevens Advertising Bureau 


Business Analysis :: Successful Selling 


Address 
: MAIN OFFICE AND PLANT 
358 DEARBORN STREET, CHICAGO, ILL. 











OFFICE APPLIANCES 











50 CENTS 


a Secures 

sion _ This 
Great 

Reference 


Book 


aera 





An entirely new, up-to-date, down-to-the-minute Reference 
Book, for book-keepers, cashiers, accountants and business men 
This magnificent volume weighs nearly 6 pounds; contains 
over 500 pages, 200,000 words and 700 illustrations of forms and 
tables; beautifully printed on fine paper; handsomely and strongly 
bound; produced and presented to the business world at a cost 
which brings it within the reach of all; easiest for reference, plain 
est for acquiring information, and most economical when com- 


pared with all other publications of like nature. 


It is yours on payment of only Fifty cents 


down and the balance in monthly installments of 50 cents or $1.01 
prefer 

Monthly installment price, $4.00 per copy; 
price (less 10 per cent) only $3.60 

In either case the expressage is prepaid to your address in the United 


introductory speci 


E. H. BEACH, Publisher, 


DETROIT, 
Michigan 





Send 25 cents for 12 months’ subscription to 


BEACH’S MAGAZINE 


OF BUSINESS 
A handsome monthly magazine for business 
men, bookkeepers, accountants, cashiers, credit 
men, stenographers, advertising managers, etc. 
The “man behind the de sk” must have il. 
Splendid business stories. Your money back if you do not like it. 


E. H. Beach, Publisher, 69 W. Fort St., Detroit, Mich. 























—— 
THE GREGG 
WRITER 





A Monthly Magazine devoted to Shorthand, 
Typewriting and Commercial Education 





VOL. X NO.¢ FEBRUARY 1966 











You can reach the big field 
of office workers, stenog- 
raphers, schools, schoolmen 
and students directly 
through the “Gregg 
Writer.” 


It reaches monthly 


22,800 


potential buyers of office appli- 
ances of every kind. 

[It carries the biggest influence 
of any similar publication, be- 
cause it represents the short- 
hand system which is more 
widely taught than is any other 
system. 

It covers an important field not 
reached by other publications. 
It is the quality publication for 
things the office worker and the 
schools need. 

The advertising rates are de- 
cidedly low when quality, class 
and circulation are considered. 
It will pay you to get acquainted 
with us today. Write for sample 
copy and advertising rates. 


The Gregg 
Publishing Co. 


New York Chicago 
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Hotel Latham 


East 28th Street, New York 


1 door from 5th Avenue, 1 block from Broadway 
from Madison Square Garden. 





and 1 block 


The Very Heart of 
the City. New Ab- 
solutely Fireproof 
Hotel on the Euro- 
pean plan. Rooms 
$1.50 per day and 
up. RooMs wITH 
PRIVATE BATH 
$2.00 per day and 
up. Beautiful Din- 
ing Rooms. Best 
Food and Service 
at reasonable 
Elevated 


COMMONWEALTH HOTEL 


Incorporated 
Opposite State House Boston, Mass. 











Offers rooms with hot and cold water for 
$1.00 per day and up, which includes free 
use of public shower baths. Nothieg to equal 
this in New England. Rooms with private 
baths for $1.50 per day and up; suites of two 
4.00 per day and up 
Euro- 


rooms and bath for 
Dining room and cafe first-class. 
pean plan. 
ABSOLUTELY FIREPROOF 
Stone floors, nothing wood but the doors 


Equipped with its own Sanitary 
Vacuum Cleaning Plant 


Long-Distance Telephone in Every Room 
STRICTLY A TEMPERANCE HOTEL 
Send for Booklet. 


STORER F. CRAFTS, Gen’l Manager 


prices. 
and Subway Sta- 
tions | block away. 
Surface Cars pass 
the door. 








JULIUS POLLAK 
50-52 FRANKLIN STREET. NEW YORK 


Manufacturer and Importer of 


Post Cards and Novelties 


High grade cards our speciaity. 


F. RITCHEY, 


Manager. 





Jobbers write for prices before ordering elsewhere 











Four Books of Power for 


HE most inspiring little books 
published in America to-day 
are “As a Man Thinketh,” “Out 
from the Heart,” “Through the Gate 
of Good,” and “Morning and Even- 
ing Thoughts.” 
ORDER BLANK 








SHELDON UNIVERSITY PRESS, Libertyville, Illinois: 
DEPT. 44 


scum COPIES 








Ee 


























Sixty Cents 


F “As a Man Thinketh” alone 
over a hundred thousand have 
been sold. It has helped salesmen, 
merchants, manufacturers, mechanics 
—men in every line of work. It will 
help you. It will help your employes. 
It will help your friends. 


= other three books are companions. 

All are books of optimism, of power. 
They should be ordered together. You can 
have the Four Books for Sixty Cents. Please 
use this order blank and address Dept. 44. 
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To Promote the Business Welfare 
of the Middle West 
Is the Mission of 


THE NATIONAL BANKER 


112 Dearborn Street 


Write for Sample Copy 


O. M. PAGUE, Publisher Subscription Price 
CHICAGO $3.00 Pe'r Year 














Are You Familiar with the Foreign 
Markets for Your Goods? 


NE American manufacturer, forced by competition, price- market his goods. The knowledge of foreign markets 
cutting, dull seasons, etc., to look to foreign countries for gained through not one, but thirty-two years of investigation 
future business, spent one whole year traveling abroad to and experience is at the service of every advertiser 


determine upon the best methods to follow, and places to in the 


AMERICAN EXPORTER 


The Strongest Single Power in Export Trade 


For the benefit of our advertisers, we conduct a complete || tisemert in the American Exporter will be read each month by 
Foreign Trade Service, This means the sending of our re - | 25,000 (guaranteed) importers of American goods in foreign 
resentatives into foreign markets to study conditions in the | markets. Issued in two editions (English and Spanish), the two 


together cover all countries that import American goods, reaching 


interests of our clients, the furnishing of selected names of pos- 
those who influence practically the entire buying of manufactured 


sible customers or agents in any country, commercial ratings on 
prospective foreign customers, translation of foreign correspon- | goods from this country. 
dence from, and into, any and all languages resulting from or | Let us send you sample copies and then judge as to the wisdom 


pertaining to the advertiser's announcements, etc. An adver- || of 700 concerns now with us. 


AMERICAN EXPORTER 


135 Williams Street, . : - New York City 
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SUBSCRIBE NOW 


for the best practical journal of advertising in America. 
One that deals knowingly, and from the inside, with the 
thinking, planning, selling side of business. 


GRICULTURAL 


DVERTISING 


is written—not by theorists—but by real workers in the 





@ 


actual advertising field. 

It is a journal of modern advertising news and methods—100 pages monthly —right off the advertising 
griddle and piping hot. 

It's the newsiest, brightest and most helpful exponent of all that is good in America and England in 
Newspaper, Magazine, Mail Order, Street Car and Outdoor Advertising. 

Every business-man in America ought to read an advertising magazine—if he doesn't, he’s neglecting 


the only permanent foundation for any business. 


Read in the January number: 


monthly jabs at the ads that are uncouth, inept or ill-advised. 





“The Harpoonist” 
“ Sparks and Misfires” by D. Herbert Moore, widely-known ad-smith and bnilliant 
writer of advertising philosophy. 





mere ial Booklets ol 


“The Battle with the Wastebaskets ”——‘“Honorable Mention” for the winning Com 
the month, by the Editor, L. R. Moore. 


“Current Comment on Advertising ””—by our New York Spectator, F. E. Dayton 


“Advertising — That's It” by Joe Mitchell Chapple, Editor of The National Magazine, 





and a dozen valuable leading artic'es. 








We'll send you sample copy on request. The regular subscription price is 50c per year 


RIGHT NOW we'll send it THREE YEARS for ONE DOLLAR. 


AGRICULTURAL ADVERTISING 


LONG-CRITCHFIELD PUBLISHING HOUSE 


1330 Corn Exchange Bank Bilding CHICAGO 
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A Virgin Field for 
Office Appliance 
Advertisers 


Have you ever made an effort to sell your product .to Bankers? 
We have a special message to progressive advertisers who believe 
they have something of value to Banks. 


The Bankers Magazine 


Monthly—Sixty-Fourth Year 





The modern banker requires the latest improvements in office 
systems and office supplies. We can tell you how to create prestige 
with the leading Banks. Address nearest office. 


Bankers Publishing Co. 


Boston New York Chicago 
127 Federal Street 253 Broadway 930 Calumet Bldg. 





Are you included in the following list? 


Adding Machines Card Systems Stationery 

Listing Machines Loose Leaf Systems Blank Books 

Filing Systems Office Supplies Dictaphones 
Typewriters Office Furniture Numbering Machines 
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AMERICAN 


PRINTER 


A magazine that epitomizes American Printing 
Progress. The foremost journal in its field—ably edited 
by experts in every branch of the “‘Art Preservative,” its 

own pages an object lesson in correct typography, illustra- 
tion and presswork--each number containing inserts and ex- 
hibits from America’s most gifted commercial artists, engravers 


and printers. 


Read It—Advertise in It 


THE AMERICAN PRINTER should be on the desk of every man who appre- 
ciates the value of ‘good printing. It will mold the shopman’s taste, 
show him new kinks and short cuts, help him_to perfect himself in the 
mastery of his craft. Men who buy printing find its pages fascinating 
—men who sell printing profit by its wealth of practical suggestions 


on their own peculiar problems. 


To manufacturers and dealers in printers’ supplies, a 
THE_AMERICAN PRINTER is an indispensable adver- os ik 
tising medium—for it is read by the men who have | 4 

the ‘‘say’’ on purchases for printshops, and its every Tr 
page carries weight. The careful attention paid 
to typography in its advertising pages adds to the 
pulling power of this splendid publication. Ad- 

vertising rates on application. 


Send $2.00 for one year trial subscription and 
find out how much good you can get out 

of THE AMERICAN PRINTER. Canadian 

subscription $2.50; Foreign $3.00. 


Oswald Publishing Co. 
25 City Hall Place 
New York 
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The Eureka Bath and Cloth 


constitutes a perfectly sanitary system of letter press capies The composition 
in the bath assures even distribution of moisture to the clo th, at the same time 
precluding bad odor, mustiness or mildew. The patent chemical surface cloth 
with non-raveling edge affords clean, clear-cut copies. There are more Eureka 
Baths in use than all others combined. The wire net in the composition makes 
them unbreakable. They are furnished in all sizes from correspondence to 
way bill. Sold through the dealers. Write for Eureka Booklet. 
THE EUREKA BLOTTER BATH CO., CHICAGO, ILL., U.S. A. 
6215-17-19 Wentworth Avenue 
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Chicago Binder & File Co. 


Makes the most dependable Loose Leaf Binders. 
The New “QUEEN” LEDGER will satisfy the most critical user. 


Send for our Catatog. 





We want your Orders. 








CHICAGO BINDER & FILE CO. 


118 S. 


Clinton Street, CHICAGO, ILL. 








WANTS 


NOTE—‘Want” Advertisements are received 
for this department at 4 cents a word. Mini- 
mum charge one dollar, payable in advance. 
Only legitimate advertisements received, and 
those relating to trade necessities. 


HELP WANTED. 


WANTED—Two good typer writer repairmen 
for work in best shop in Chicago Address W 
10. care Office Appliances, Chicago 








WANTED—Typewriter salesman for city and 
outside territory Must furnish bond Apply 
with reference to The H. & W. B. Drew Com 
pany, Jacksonville, Fla 


WANTED—Experienced typewriter salesman 
for country territory, traveling out of Portland 
Oregon Give age, experiences, references, et« 
Address T 10, care Office Appliances, Chicago 





WANTED—At once, a competent typewriter 
repair man with particular anowledge of the 
Underwood. Apply stating wages and experi 
ence to D. J. Young & Co Lid 129 Sth Ave 
W., Calgary, Alberta. 


WANTED—Experienced office furniture sales 
man; one familiar with wood and metal files 
also metal equipment for court houses and 


#anks. Exceptional opportunity for high grade 
man. Address S14, care Office Appliances 
Chie ago. 


~ SALESMAN- Large manufacturing stationer 
of the East wants traveling representative for 
Illinois. Must be thoroughly acquainted with 
blank book, printing, lithographing and _ sta- 
tionery business Address Box 529, care Office 
Appliances, Tribune Bldg., New York 


WANTED—An active, capable salesman about 
27 years of age. Preference given for experi- 
ence as stenographer and as a typewriter sales 
man. In reply state age, all past employers, 
when could start and enclose photograph of 
self which will be returned if desired Business 
Phonograph Company of Texas, 407-8 Praetorian 
Bidg., Dallas, Tex 


SALESMEN WANTED—For complete line of 
filing devices and business systems. Must have 
experience in selling to the dealer, a thorough 
knowledge of the installation of modern busi 
ness systems and ability to organize and a: 
celerate dealers’ sales forces Good territory 
open, Exceptionally good opportunity for the 
right man Also several openings for good re 
tail salesmen Address filing cabinet Salesman 
eare Office Appliances 


| 
| 


SITUATIONS WANTED. 


1 OUNe MAN, successful in selling raj 
I x Stationery concern, desires to communicate 
wit manufacturers of statione specialties 
tablet, pe peterie or pencil lines Reference Ad 
|} dress R 12, care Office Appliances, Chicago 


SITUATION WANTED—F irst class mat 


te ears’ experience rebuilding, repairing, re 
finishing nd striping all typewriters, desires 
igh g1 de situation in Northwest or Southwest 
Present contract expires ct Ist Thoroug! 
tvpewriter experience backed b \-1 references 
only first class propositions will be nsidered 

pliances, Chi 


Address Rebuilder, care Office Ay 


FOR SALE. 


rr SALS—T" » Roneo copving machi 3 
for ! , bot guaranteed to 1! I 
8 ooniieton $410.00 eae! 
FOR SALE—Smi: Il lot f new typewriter cab 
inets on whi we will name t low price to 
n ick F cuts and ] es addi s T 


OUTRIGHT SALE on royalty patent, trade 


mark and stocl invention making typewriter 
cabinet of regular desks. Manufacturing cost 
sixt selling price G. E. Kirk, 2118 Erie St 


Toledo, Ohio 


FOR SALE--Fifty shares stock of Phila 
del Typewriter Exchange Philadelphia, P 
} £10.0 ! , M ’ it 
qu lL) \ Mia ! t Broadwa New 
Yo 

FOR SALE—Pat or part of patent ean 

the first ma ine ever built which seals, 
Sstainps and ounts envelopes at one operatior 
successfull Great Demand, 508 Tribune Bldg 
New York 
FOR SALE—Old established typewriter ex 
ind iir establishment in New York 
it Now o1 ubstantial paving basis Best 
reasons for selling Those who me business 
pleas didres J I) care Offices Appliar 


Chicake 


A HIGHLY PROSPEROUS, well established 
typewriter repair and exchange business, lo- 


eated In Chicago, holding some exceptional re 


pair contracts with large concerns is offered 
for sale at a very reasonable price Now pay- 
ine $4,000 ind over annually Owner leaving 
the city Will require $1,800 cash to handle 
Address IL. 11, care Office Appliances, Chicago 


BUSINESS OPPORTUNITIES. 


WRITER WHOSE USUAL WORK is 
ill put $2 wort ft human interest into 
for $ Advertising Copys 


m letter 
ine St.. New \ 


LIVE SPECIALTY SALESMEN, attention. Do 


want to increase vour earnings $10 to $20 
da It's a business proposition with a relial 
firn 3. Le Chase Cx foledo. Ohio 


A GERMAN TYPEWRITER ribbon mat 


ing company wishes to represent a ig} 
papel Alss thi irticles in same 
\ddress Kag Office Appliances 
ix 
WANTED— Oo ft ewriters If price is y 
a cash fo! ill ou have Olivers B 
lerfers Suns Wellingtons Underw 
Give erial and ode imbers \ddress ‘J 
Office Ap 


WANTED—An exclusive agent in every city 
to sell Transo (transparent face) envelopes) on 
a commission basis. Every business house a 
possible customer. Excellent proposition for 
men with selling ability. Samples and complete 
information on request. Transo Paper Co 
Chicago 





HIGH CLASS SPECIALTY SALESMAN 
Open for Good Proposition. 


i ‘ a I 4 of Ca 
i ter & A i trong eT a t 
i t i hu ol ‘ i 
i sale ighly i 
4 A i ie 
t t he roe 
A i n I n har € i i 
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are liable to prosecution for infringement. 


under this patent number. 


Fountain and Stylo Pen Manufacturers 





1 
of its exterior circumference slightly cut away or reduced substantially between the ends of the body 
reduced part and longitudinally extending strips of material secured to and covering said filling. 


I have issued a license to C. P. Higgins & Co., 8 Willow Street, Newark, N. J., to make fountain pens of the character referred to 


WUW/ARNIN G 


Under Patent No. 839,537. issued to me December 25. 1906, for the manufacture of Pearl Handled Fountain Pens, the trade is 
warned that any firm or person purchasing the particular style of Fountain Pen referred to in the patent and not stamped “patented” 
he first claim in the patent 1teads: A holder for a fountain pen or the like having a portion 


D. W. BEAUMEL of the Firm of D. W. BEAUMEL & CO. 


a suitable filling surrounding said 


35 Ann Street, NEW YORK 
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~~ Ledger and Record 


PAPERS 


Have maintained a position of pre-eminence for more than sixty years, solely through 
their distinguishing qualities. There is but one standard to which every sheet conforms 
—the best that can be made. For Blank Books, Loose Leaf Ledgers or Permanent 
Records, there is no sheet carrying the same degree of excellence; and, for Merchants, 
Bankers and Other Paper Users who desire that quality which adds tone to cor- 
respondence and insures perpetuity to the records of business, there is nothing so good. 


DEALERS 


Can recommend Brown’s Linen Ledger and Record Papers without reserve 


L. L. BROWN PAPER CO., ADAMS, MASS. 


ESTABLISHED 1i8soO 

























Don’t 
Smear 
Your 
Fingers 
With 
Ink !! Don’t 
Use 





Glass 
Dropper! 





Map Out Your Own 


Business Career! 








ON’T be the toy of Circumstance. 
Map out your cwn career! Letit be 
one that brings all your powers into 

free play and full development. Too many 
young men are rushing into the over 
crowded professions or swelling the ranks 
of routine workers. Don’t make the same 
mistake. The most attractive career open 
to yaung men today is that of 

—Salesmanship. 

There’s magic in that word. It’s the 
open sesame to the best paying positions in 
the business world. 

The doors of Success Swing 
wide to the man who can sell 
goods. 

The demand for trained 
salesmen far exceeds the 
supply. Sales ability com- 
mands a premium. 

The Oliver Typewriter Com- 
pany, one of the largest employ- 
ers of salesmen in the world, has 
established a free training school for sales- 
men. The training is worth hundreds of 
dollars to the man who takes full advan- 
tage of its opportunities 

Here are some of the pre-requisites for 
acceptance as Local Agent for the OLIVER 
and a free course of training in the Oliver 
School of Practical Salesmanship: 

—Honesty 

—Energy 

—lInitiative 

—Enthusiasm 

—Self-Reliance 


—Tenacity of Purpose. 
—Agreeable Personality. 


Take stock of your qualifications. No 
man who possesses the ones enumerated 


The Oliver Typewriter Company 


Oliver Typewriter Building, 93 Dearborn Street 
















can afford to sink his identity in the color- 
less activities of a routine worker. 

Strike out for a_ successful 
career as Local Agent for 


Be —— 


OLIVER 


Typewriter 


The Standard Visible Writer. 

We can always make a place 
for qualified men who set their 
stakes for Success and then 
work to win! Our Sales 
Force is made up of just 
this sort of men. 

They are setting the world 
aflame with Oliver enthusi- 
asm. The result of their 
work is shown in record 
sales of the wonderful new 
Oliver Typewriter No. 5. 
It is reflected in the rapid rise of Local 
Agents to important posts in the Organi- 


business 


zation. 
New territory is being invaded. This 


calls for the employment of additional 
Local Agents. The door is open to you 
Write at once for a copy of our 


Free Book—“The Rise of the 
Local Agent.” 
Your request for this interesting book 


may prove the turning point in your career, 
just as it has for hundreds of ambitious 


young men. 
Business men—ask for a Free Demonstra- 
tion of Oliver Typewriter No. 5. 


Chicago, Illinois 





